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Napster, Rivals 
^eadyTo Roll 



Services To Test Demand In PC Market 



Dave ^ 
Matthews 
Goes Solo 



Album Evolves Despite ^ 
His Devotion To Band t ' ^ 

BY WES ORSHOSKI 1 *?« 

Dave Matthews .seems to be perpetu- / - 

ally in motion, but even he is never sure \ (H/^k 
of his course. ^ S^^flt 

That's the only way he can explain his ^^Bm 
first solo project. It happened by accident ^^^^B 
earlier this year during a break from his band 4IBt^ 
in what began as a writing exercise. j- ' 

"Initially. I didn't know what I was going Jf 
to do with all this," he .says of the new mate- • ^-jB 
rial. "And then it all started to fall together "^^^iW 
and get personality, and it started to sound 
a little more legitimate." 

The end product was "Some Devil" (RCA), which debuts at No. 2 this 
issue on The Billboard 200. 

Working in the studio with Stephen Harris, producer of last year's Dave 
Matthews Band (DMB) set "Busted Stuff," he developed the new .songs 
alongside a few that he had played during his acoustic tours with longtime 
collaborator Tim Reynolds— songs that for one reason or another, didn't 
jell with the band. 

"Going into it, it just seemed like good therapy, you know?" Matthews 
explains. "And then it started to really take on some personality. (After 
a few months] we started thinking, "We might be making something 

(Continued on page 96) 



BY BRIAN CARRITY 



EW YORK— The 99-cent 
download is about to become 
widely available to the average 
computer user. 

MusicMatch is 
now in the mar- 
ket with a down- 
load store, while official word on 
the new Napster is coming in the 
next week, and sources say that an 
announcement on a Windows ver- 
sion of iTuncs is around the comer. 

Also expected to be coming 
this fall are new offerings for the 



Windows platform from Real- 
Networks. AOL and Dell. 

The industry drumbeat on 
downloads is about to get signif- 
icantly louder in the coming 
days. Roxio is 
scheduled to 
unveil its new 
Napster digital 



music .service Oct. 9 at an event 
in New York. 

The offering — a blend of sub- 
scription and a la carte op- 
lions — hopes to make the online 
music businesses a mainstream 
(Continued on page 95) 



Indies Offering Vets 
Shelter From Storm 



BY CHRIS MORRIS 

LOS ANGELES— For many uide 
pendent labels, every day now .seems 
like Veterans t)ay. 

They are increasingly sliTpi' 
into the breach and signnm Ir: 
name performers — often uilli 
decades in the business — who 
have been shunted aside by 
major labels. 

Seasoned artists (many of 
whom have founded their own 
indie labels) say that the indies 
are the best, and often the only, 
place for them to be, given the 
current state of affairs. 

"1 believe it's the only Ihm;- 
for an artist who's been 
around, who's created his 
own reputation, his own 
life and has a name ttuit'.s 
of value. It's ludicrous to 
think about doing any- 
thing else." says long- 
time countr>^ star Merle 
Haggard, who just 
founded his own inde- 
pendently distributed 
(Continued on page 96) 

Joan Osborne took her latest ~ ^LT 
album. "How Sweet It Is," back 
to the indie-label community. 
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Top of the News 

7 Labels hope to lure con - 
sumers back to stores with 
CD/DVD combos. 

8 According to the IFPI. world - 
wide sales of recorded music are 
off by more than 10% in the first 
half of 2003. 

Music 

1 Thf Rrxt- Tlip Atlantic rtnii - 
ble-CD "Sixty Six to Timbuktu" 
traces the path of Robert Plant's 
extensive career. 
1 H Tlip f iassiral Sf nrp- 
The 100th anniversary of 
Vladimir Horowitz's birth ignites 
the release of several of his per- 
formances. 

20 Soundlracl<s: Beyonce co- 
stars in and records for the 
soundtrack to the Paramount 
Pictures film "The Fighting 
Temptations." 

52 Touring: Musicians and cor - 
poratc sponsors consider each 
other carefully before forging 
touring partnerships. 

54 R&B: TVT lands in the top 
70 for the third time with Ihe 





Ying Yang Twins' Collipark/TVT 
debut. "Me & My Brother." 
56 Beats & Rhymes: Heine- 
ken Music Initiative and Del 
Jam support charities with their 
new compilation, "Red Star 
Sounds Presents Def Jamaica." 
58 Latin Notas: Hennessy 
introduces a new print and radio 
ad campaign with Jaguares front- 
man Saul Hernandez. 
6 1 Btat Box: A recap of the 
10th annual Billboard Dance 
Music Summit. 

66 Country: Gary Allan paves 
his own country road with his MCA 
Nashville debut, "See If I Care." 
76 Songwriters & Publishers: 
Music unleashes the memories of 
Or. Ruth Westheimer in her latest 



book, "Musically Speaking — A 
Life Through Song." 

76 SluJio Monilon Cnnsnip 
manufacturer Solid State Logic 
will unveil its new XLogic line at 
the llSlh AES Convention. 

Retail 

7 1 Music retail supports a Bruce 
Springsteen tribute album whose 
profits go to two charities. 

72 The Indies: Only New Age 
Music wins its copyright infringe- 
ment suit against Allegro Corp. 

73 Retail Track: Despite Sun 
Capital's efforts. Trans World 
Entertainment acquires Where- 
house Entertainment. 

7 A Hnme Wdfn: The snimrt - 
tradt and DVD to the hit '80s 



movie "Dirty Dancing" get ulti- 
mate packaging. 

Global 

77 The Malaysian government 
irritates its recording industry 
after fixing the retailing pricing 
structure for local CDs andVCDs. 
71 r.lnhal Piikg- RpIIp ^ 
Sebastian release their latest 
indie-pop Rough Trade album, 
"Dear Catastrophe Waitress." 

Programming 

Tlingit In- RaHin- Arrnrri - 

ing to Arbitron and Edison Me- 
dia Research, 20°b of Ameri- 
cans 12-plus stream audio, 
video. 

Features 

S3 B«»sforf 

KA Thg BillhnarH RarkRjat 
tia Ftpfiitlvo Tiimlahlp 
61 RlllhnarH Pif kt 
7H HiUnflhpWnrM 

HI fharlt 

Chart Rpal 
85 MarkplWatrh 
9ft Last Word 



QUOTE OF THE WEEK 

6 If John Paul, Jimmy and I play again, it has got 
to be a little more than 'Blad< Dog' every night I 
left that big-time epicenter a long time ago.9 



ROBERT PUMT 



BRUaSFRINGSTEEN 
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Register now to attend the 
world's largest music industry 
tradeshow and save 40% on 
regular participation fee 



All prices, including for stands, have been frozen for 2004. 
and a new special offer participation fee of just 50G€ 
introduced (equals 40% off regular rate] 

Valid for all bookings made before 31 October 2003 



Reach 9,000 professionals from 4,000 companies, 92 countries 
and BOG media in one place. Midem is tfie industry event wfiere 
people come to do business - your business. 
9B% of tfie people say they come for the quality of the participants: 
31% are CEOs, owners or presidents. In 2003, 82% told us that 
Midem generates more sales than any other event of its kind. 



Call Bill Craig or Jane Rodriguez now 

on 1 (212) 370 7470 or 

ennail midemusa@reedmidenn.com 



Or visit www.midem.com 



Reed Exhibitions 



January 25-29, 2004 

MidemNet (Music & Technology Forum) Jan. 24 

Cannes / France 



GDMIDEM 

38TH ll«TERNATIONAL MUSIC MARKET 




with Raul 
Alarcon Sr. 
on new label 



Upfront 
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Music World's 
Mathew 
Knowles Is 
staffing up 
under new 
owner 
Sanctuary 



TOP OF THE NEWS 



» Queen 
k Latifah 
I Makes 
^ A Deal 

Artist Pacts With 
AEG, Vector, Creative 

BYCAILMITCHEa 

Queen Latifah has signed a multimedia deal 
with Creative Batten', AEC/LIVK and Vector 
Recordings, MlboanJ has learned exclusively. 

The chief component of the one-off, integrat- 
ed music joint venture is a new album in collab- 
oration with Grammy Award-winning producer 
Arif Mardin. Due in summer 2f>04. the album will 
he a collection of standards. Music attorney Kred 
Davis is shopping the record for distribution. 

Complementing the release will be a 20-city 
fall 2004 concert tour, as well as a TV special/ 
home video/DVD of the concert. Negotiations 
with potential TV and cable network partners will 
be initiated .shortly, 

"This is paving the way for a nevi business 
model for the music community," Creative Bat- 
tery presidenlyCEO Scott Sanders says. "We real- 
ized there are many artisLs out there who are 
slipping through the crack.s in terms of the tra- 
ditional ways of coming up with new ideas for 
record projects and having tlie ability to Ian those 
projects into a television component, a live con- 
cert tour component and a sponsorship/mer- 
chandising component, 

"\Miat we're doing here is marrying multime- 
dia—in a one-stop shopping place — and entering 
into a true partnership with the manager and 
artist," Sanders says. 

On the heels of her mainsfreani crossover suc- 
cess in the movies "Chicago" and "Bringing Down 
the 1 louse," Latifah is currently filming "Hod ' rath 
(Continued on page i>5l 
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No Easy Way To Resolve 
P2P, Industry Conflict 



BY BILL HOLLAND 

WASHINGTON. D.C.— The Recording Indus- 
try As.sn. of America appears to have weath- 
ered what first promised to be a congres- 
sional hurricane but has turned out to be an 
autumn .sprinkle. 

Observers described the 
Sept. 30 hearing to probe the 
subpoena proces.s the Rl.^A 
uses to go after alleged copy- 
right infringers as muted. 

Despite initial rumblings, it 
appears that Congress may 
not revisit the Digital Millen- 
nium Copyright Act (DMCA), 
observers say. 

Some Capitol Hill veterans 
say that Sen. Norm Coleman. R- 
Minn.. who called the hearing, 
is now part of a growing group 
of lawmakers that .sees no ea.sy 
way to solve the conflict bet\veen 
the record industry and peer-to-peer ser\'ices. 

"After studying the issue, I think Coleman 
now recognizes that the Kazaas are inher- 
ently conflicted," says lobbyist Manus 



COLEMAN: WANTS SUBPOENA 
reOCESS MODinED 



Cooney, formerly chief of staff of the Senate 
Judiciary Committee. 

"So there's no real incentive for the re- 
cording industry to license them. At the 
same time, the Kazaas have no real incentive 
to develop the technology solution to identify 
illegal downloaders because (under the law] 
^^^^^ they'd be liable." 
^^^H Cooney and other Hill vets 
say that Mitch Bainwol, the 
KIAA's new chairman/CEO, 
came across as informed and 
positive at the hearing when 
he announced that going for- 
ward, the RIAA will give prior 
notice to alleged egregious 
P2P infringers. 

By law, neither Internet .serv- 
ice providers nor copyright 
holders are required to give 
notice to a user whose personal 
information has been turned 
over to a copyright holder. 
The RL\A notification will alleviate some of 
the surprise or confusion the lawsuits have 
generated, allowing infringers to contact the 
(Continue J on pat/c 951 
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DVDs Head To Music Bins 

Hybrid Paclcages Coming From Top Acts 



BY BRIAN CARRITY 

NEW YORK— The record industry wants to 
expand the consumer's notion of "music." 

To that end. a number of upcoming 
DVDs by major artists are being designed 
to be sold in traditional CD bins. 

The new DVDs from Jennifer Lopez (Epic), 
Avril Lavigne (Arista), Primus (Interscope) 
and A Simple Plan (Lava), among others, also 
will include bonus CDs to enhance their pro- 
file as music product. Many of the titles are 
being released in jewelbox packaging. 

The strategy builds on similar offerings in 
the past 12 months from Josh Groban (Warn- 
er Bros.) and 50 Cent (Interscope). Both ini- 
tiatives yielded .sales of more than SOO.OOO 
units, according to Nielsen .SoundScan: the 
50 Cent title, "The New Breed," debuted at 
No. 2 on The Billboard 200. 

At the same time, the labels are adding 
DVDs to many of their new CD releases. 

Dozens of CDs on the way this fall — 
including new albums from Pink (Arista) 
and Mandy Moore (Epic) — will include lim- 
ited-edition bonus DVDs along with the CD. 
Interscope 's new Limp Hizkit release also 



is packaged with a DVD. Atlantic's P.O.D. 
package comes with a videogame (see side- 
bar, page 97). 

The moves reflect a growing sentiment in 
the industry that music should be marketed 
and .sold as an integrated audio/visual enter- 
tainment experience. 

The multi-format packaging is also con- 
sidered a valuable tool in fighting Inter- 
net piracy by including content unavail- 
able through a peer-to-peer site. 

The majors — hungry for a new physical 
format that can succeed the CD — are 
champing at the bit for a technology that 
fuses DVD's visuals and CD's audio onto a 
single disc. 

Despite earlier hopes for a fourth-quarter 
introduction, the technology is not ready yet 
(see related stor\'. page 97). 

In anticipation of the hybrid technology, 
the industry is trying to advance the concept 
of music and video integration. 

Interscope executives have been champi- 
oning the notion that CD/DVD combination 
packages, like "The New Breed," .should be 
viewed as a new type of art altogether — one 
(Continued on page 97 1 
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IFPI Reports Worldwide Sales Down 



BY GORDON MASSON 

LONDON— Global sales of recorded 
music fell b>' 10.9% in value and 10.7% 
in units in the first half of 2003. with 
every region except Australasia report- 
ing shrinking markets. 

Figures compiled by the Interna- 
tional Federation of the Phonograph- 
ic Industry state that midyear sales of 
all audio and music video formats were 
worth $12.7 billion, compared with 
$14.2 billion in the fir.st half of 2002. 
Within this figure. DVT) music video 
showed substantial growth in both 
units (up Af>%) and value (up 55%). 
Figures are calculated on shipments 
less returns. 

The report .states that North Amer- 
ica was hit hard by online piracj'. with 
sales down 15.6%i in the first half of 
2002 to 353.1 million units and down 
11.7% in value to S5.1 billion. 

.Australa-sia fared best of all the glob- 
al regions, reporting volume of 27.1 



million units, up .S.1%. and value up 
4.4% to $302.8 million, with the IFPI 
report stating that recovery was due to 
"very strong D\l) video sales." 

In unit terms (395.1 million), Eu- 
rope outsold North America. But It 
lags behind the No. 1 market in terms 
of value at $4.3 billion, a drop of H.9%. 
The European figures do not include 
Italy, a top 10 market that still needs 
to report its half-year results. 

Jay Herman, IFPI chairman/CEO, 
.says that European market character- 
istics vary, "but what we have been able 
to establish is that there is a correla- 
tion between acce.ss to bandwidth and 
unauthorized file sharing." 

PIRACY PLAGUES LATIN MARKETS 

Of all global regions. Utin Ameri- 
ca fared the worst. Value plunged 
21.1% to $302.3 million, while vol- 
ume fell 16.9% to 55.6 million units. 
That means a region with a popula- 
tion of more than 486 million now 



Global Sales: January-June 2003 









Unit 


Value 


Reqion 


Units 


SUS Value 


Change 


Change 


North America 


353.1 


5,107.7 


-15.6% 


-11.7% 


Europe 


395.1 


4,337.6 


-6.1% 


-8.9% 


European Union 


331.6 


4,040.1 


-6.0% 


-9.6% 


Asia 


191.0 


2.591.4 


-10.7% 


-13.0% 


Asia (ex Japan) 


70.8 


358.8 


-10.9% 


-9.8% 


Latin America 


55.6 


302.3 


-16.9% 


-21.1% 


Australasia 


27.1 


302,8 


5.1% 


4.4% 


World 


1,029.0 


12,696.6 


-10.7% 


-10.9% 



Noie: Units and value in milfiom. Change based on cwnparison Hnth lanuary-June 2002. All audio and video 
torniab included. Sounre: IfPI 



generates lower revenue than Aus- 
tralasia, whose population numbers 
only 23.4 million. 

"Being practical, the l-atin .Ameri- 
can figures are [dominated] by Brazil 
and Mexico, jwhere] we have serious, 
serious piracy problems," Berman 



says. "Three or four years ago, Brazil 
was the sixth-largest market in the 
wxirld. Nmv it's fallen out of the lop 10. 
It's a source of repertoire with a glori- 
ous history, but (the music industr\' is| 
being killed in Brazil. " 
Sony Music International president 



Rick Dobbis Is "hopeful that the 
IBrazilianI minister of culture (record- 
ing artist C.ilberto Gil), who has good 
access to the president, can make a dif- 
ference in taking action." 

;\nd Dobbis sees hope in Argentina 
—a market badly hit by recession. 
"Things are stabilizing there and g<K)d 
business sense is being exercised there 
by the industry," he says. "There is 
potential for a rebound." 

Similar to Europe. Asvm territories 
enjoyed mixed fortunes, but on the 
whole the region was down 13% in 
value to $2.6 billion. 

I )obbis claims Sony is making prog- 
ress in China and Taiwan, but he ad- 
mits. "Busine-ss conditions are difficult 
in Korea and in a few other markets. 
We have a ver>' un.steady political situ- 
ation in Indonesia and the Philippines. 
This is not ideal for business." 

Highlighting growth markets, the 
IFPI report saw .sales increases in Aas- 
(Cmilhnwd im rtii/e 



Billboard 
Names 
Senior Ed 



.Samantha Chang has joined Hill- 
hoard in New York as a senior edi- 
tor. She will oversee business and 
legal and contribute a legal affairs 
column, to commence next week. 

Before com- 
iiigto/?(2ftr«m/. 
Chang was 
^.ssistant man- 
aging editor at 
Investment 
News, a weekly 
newspaper for 
financial ad\'is- 
ers. l're\nously. 
she worked as 
a news editor 
at Dow Jones 
.\eus Sen ice and as a managing 
editor at Institutional Inwstor. 

Chang is a graduate of the Uni- 
versity of Pennsylvania and holds 
a law degree from Temple Univer- 
sity School of I jw. 

".S;imantha brings a strong busi- 
ness and financial biickground as 
well ;is a legal background to Bill- 
hoanl. She will be instrumental in 
shaping our business coverage." 
.says editor-in-chief Keith Girard. to 
whom she reports. 

Chang is also an accomplished 
musician. She was principal cellist 
with the IVnn Symphony Orches- 
tra and was one of four cellists from 
l'enn.sT, lvania chosen in high school 
to attend the Gowrnor's School of 
the .Arts on a scholarship. 



Tower May Yet Avoid Chapter 1 1 



BY ED CHRISTMAN 

NEW YORK— Tower Records may 
still be able to save itself from a Chap- 
ter 1 1 filing, .sources say even though 
a waiver that allowed Tower to oper- 
ate while in credit default expired 
Sept, 30. 

Tower, which remains tight-lipped 
about its turnaround efforts, has 
made no filings with the Securities 
and Exchange Commission about the 
status of its waiver. 

The three-month waiver was grant- 
ed in June after Tower withheld a $5 
million interest payment on $110 



million in debentures. The move was 
part of an effort to force bondholders 
to negotiate a debt-to-equity swap. 

The waiver enabled Tower to exe- 
cute a three-pronged strategy: negoti- 
ate with bondholders; put the chain up 
for sale: and continue an operational 
restructuring that began in 2001. 

In May, Tower hired Jefferies & Co. 
to negotiate with bondholders and 
Greif & Co. to shop the chain. 

.After beating the bushes for inter- 
ested parties, the Los Angeles-based 
financial firm implemented a bidding 
process last summer. The first round 
of bids closed in mid-September, and 



a final round is due Oct. 7. sources say. 

Tower is also said to have success- 
fully negotiated a debt-to-equity swap 
with bondholders, which is contin- 
gent on the sale of the chain. 

As part of its restructuring, Tower 
has shuttered about 25 stores in the 
U.S. and improved operations. It also 
sold off its Japanese chain and closed 
down other international operations. 

With the improvements. Tower "is 
a viable chain" if the debt issue is 
solved, one industry executive says. 

The sale of Tower must bring in 
enough cash to pay off some $50 mil- 
lion to CIT Croup/Business Credit. 



There's also a $26 million term loan 
outstanding from Tower's old bank, 
Chise Capital. 

Any new Tower owner would likely 
a.ssume the $102 million in accounts 
payables noted on its balance sheet in 
an .April 30 SEC filing. 

.Some potential suitors were put off 
by Tower's massive debt load. 

Independent label and distribu- 
tion executives say they fear that 
whomever buys Tower will expect 
product payment forgiveness as part 
of any deal. 

Tower did not return a call for 
comment. 



Roberto Livi, SBS Founder Start Label 



BY LEILA COBO 

MIAMI — Producer/songwriter Roberto Livi, a 
mainstay in the Latin world who has worked with 
countless superstars, including Cristian and Julio 
Iglesias, is launching his own record label. 

The new label, Megamusic, will be based in 
Miami and is expected to release its first two 
albums — one by singer/songwriter Marco Flo- 
res and another by former Fonovisa singer 
Victoria — Nov. 25. 

But unlike other producers who have teamed 
with majors for joint-venture deals, Livi has part- 
nered with Raul Alarcon Sr., the founder and 
chairman emeritus of radio network Spanish 
Broadcasting System. The pair will jointly hand- 
pick the repertoire to be recorded by their acts. 

"We want to give good product to radio." Livi 
says. He contends that his artists will get airplay 
on all Latin networks based on the quality of their 
music, not on his partnership with Alarcon. 



Record executives say they are not concerned 
about the ties between Megamusic and SBS, just 
as they have said they are not concerned about 
the ties between Uni- 
vision Radio and Uni- 
I W vision Radio Group, 

j I ^ 'There will always 

I t ^ be special considera- 
^ \ tion in some cases," 

one .source says. But if 
the song doesn't re- 
search well, "they'll 
stop playing it. " 

t Universal Music & 
Video Distribution 
wimmmmlmii9mff9mtmiK '''-^'''■''ute Mega- 
Ui!IBSil!M3il3JHl£Uii!i3(9 music inside the U.S.. 

but the label will be in 
charge of its own marketing and promotion. Livi 
is in the process of building his team. 
Outside the U.S.. Universal Music will have the 




first option to license Megamusic acts worldwide. 

The label has al.so inked deals with two .Argen- 
tine artists: Emmanuel Ortega — now simply 
known as Ortega — and Meno Fernandez. 

Both artists' recordings will be relej.sed initially 
in Argentina, where they are well-established. 

Ortega, whose album is coming out this month, 
was al.so previously on Fonovisa. He is the son of 
Argentine star Palito Ortega. 

Radio and Latin music fans have long em- 
braced Livi, a composer known for his classic, 
romantic material. 

Livi has signed his acts not only to record deals 
but also to management and bcK)king deals and to 
his l^tra Y Musica publishing company. 

In addition, there are plans for Megamusic to 
have a regional .Mexican department. 

Although l.ivi has produced the four acts cur- 
rently on his roster, he will continue to work as a 
songwriter/producer for other artists and labels 
as well. 
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COMWUTtON CD VOLUME II 

CompHatlon M ftdtures %uct\ 
artltU n tti* iMe Carl Bull«r 
Eddie R«y. Soothem CI»m, 
Adolto Lm Mayo, TtrtM Lynn 
iusi to mtntion a taw. 



Bridgetle EIlM 
Adult Contemporary 
Her new album is 
available on CO nowl 



Eddi« Rjy II 
Corttempofary Counoy 



Enc Htfn 2-22 
ContMiipor«yO(»ptl MB RAP 



Eddie Rjy n is a chip off th* old Woe* 
olhil dad Eddie Rjy Wwchfofhij 
n«w Jltxim ofl Castle Recofds 



Erie Mifltn Is tfw IV»t Goipdl ffflu 
to bt sigood 10 Tower Cross 
Rscoids CDiviiljMijm 



NoierAvsllabliltMlrndw CD Shooter noiw of loUy I but 
■Can you Dig It • features tlie cominj comeditnne / tKxnlinfl 
•Ingle -OgM- 



Castle Records Untted Artists Tower SO Mysic Square West Suite 201 • Nashville TN 37213 • Till Free • 1-fl77-MBSIC-37 1-S77 EB74 



Sanctuary Moves Into Urban Music 



BV GAIL MITCHEU AND LARS BRANDLE 

Kollowing the announcement that the Sanctuary 
Group is acquiring his Music World Entertainment 
(MWEI management firm, founder and CEO Mathew 
Knowles says his chief challenge will be 
pulling together a strong staff. "I'm look- 
ing for the right mix of people with expe- 
rience and desire." 

Earlier this week. U.K. indie Sanctuar>' 
Group pic signaled its diversification into 
urban music with a deal to buy Knowles' 
Houston-based firm. The £6.6 million 
($10 million) deal, agreed to in principle, 
will be funded through a mix of cash and 
stock. 

"Our intention is to create a strong cre- 
ative and business environment for the 
most important artists and managers in 
the urban community to prosper." Sanc- 
tuary Group CEO .Merck Mercuriadis .says. 
"Our expertise and infrastructure can have a significant 
impact on the urban world.' 




of management clients, including Destiny's Child, his 
daughters Beyonce and Solange. Kelly Rowland. 
Michelle Williams and Blaque. 

Unaffected by the new deal is his Sony label venture, 
Music World Music. The label has released albums by 
Destiny's Child and its individual members as 
well as the soundtrack to "The Fighting Temp- 
tations." 

Additionally. Knowles will sen'e as presi- 
dent of a new Sanctuary urban and gospel 
division, which will encompass a label, a 
music publishing unit and a U.S. urban tour- 
ing agency. The label will be a joint venture 
between Sanctuary Records Group and BMG 
Distribution. 

"I'm not looking for acts to sign that 
require million-dollar budgets. " Knowles says. 
"I'm looking for acts that require $150,000 
recording budgets and SIOO.OOO videos. You 
don't have to sell .3 million records to break 
even. We can sell 200,000 and make a profit." 
Knowles has signed an initial five-year employment 
contract with Sanctuary', with an option for five more 



Knowles brings with him to Sanctuary MWE's roster years. I le'll remain headquartered in I louston. 



Billboard Details Chart Moves 



Billboard is clianging policies gov- 
erning two established charts to better 
reflect the economic climate in today's 
struggling music business, the maga- 
zine announced this week. 

After a two-month absence, the 
Adult Contemp<jrar\' chart is returning 
to Hilllxxml on a weekly basis by pop- 
ular demand (see page 92|. 

In addition. Billboard is changing the 
composition of iLs country' panel based 
on a new mandate. All monitored sta- 
tions used for chart tabulation must 
now coasistently maintain a minimum 
current-music percentage of 60% 



among their 30 most-played titles. Tlie 
percentage will be determined by a quar- 
terly analysis of airplay data supplied by 
Nielsen Broadcast Data Systems, The 
previous minimum was ^3%. 

The change will result in the re- 
moval of 12% of the monitored coun- 
try stations from the panel used for 
chart tabulation. 

The AC chart returns to the maga- 
zine as Billboard Information Group's 
charts department redeploys responsi- 
bilities throughout its team. 

The list, which dates back to 1961, 
left the magazine as the result of a 



redesign in the issue dated Aug. 2. The 
chart continued in sister magazine Air- 
play Monitor and on billtxard.com. 

Feedback from readers led to the 
chart's return to Billboard. It will run 20 
titles deep hut continues at .30 p<»;itions 
on the Web site and in Airplay Monitor. 

The Adult Contemporary list is man- 
aged by Patrick McGowan. one of six 
chart managers who takes on added 
duties. He now manages all of the mag- 
azine's video charts, and continues to 
oversee the /\dult Top 40 chart and Air- 
play Monitor's Modern AC list 

(Continued on pa<je 93) 



Robert Palmer Dead At 54 



BY CHRIS MORRIS 

LOS ANGELES — There was much 
more to Robert Palmer than a well- 
tailored suit 
The poised and versatile English 
vocalist died 
of a heart at- 
tack Sept. 26 
in Paris. He 
was 54. 

Palmer 
was proba- 
bly best- 
known for 
such mid- 
'SOs hits as 
"Addicted to 
Love" and 
"Simply Ir- 
resistible" 

and for their accompanying videos, 
in which the elegantly togged vocal- 
ist performed coolly in front of bat- 




teries of gyrating, jaded models. 

But during the course of a solo 
career that began in 1974. the MT\' 
icon demonstrated his ability to essay 
a broad variety of music, from R&B 
and blues to straight-ahead rock and 
pop to standards. 

Born Alan Palmer in Bailey. York- 
shire, on Jan. 19. 1949. he cut his 
musical teeth with such journeyman 
U.K. acts as the Alan Bown Set and 
Vinegar Joe. 

Palmer made his striking .solo debut 
with the Island album "Sneakin' Sally 
Through the Alley." which mated his 
suawly soulful vocals with the backing 
of the lunk>' American bands Little Feat 
and the Meters. 

In 1 978-79. he logged his first Amer- 
ican top 20 hits with "Every Kinda Peo- 
ple " and the rocker "Bad Case of Loving 
You (Doctor. lX)Ctor). " 

In 1985. Palmer hooked up with 
Andy Taylor and John "ftylor of Duran 



Duran and Tony Thompson of Chic to 
found the Power Station. The all-star 
rock unit produced a self-titled plat- 
inum album and two top 10 singles — 
" Some Like It Hot" and "Get It On 
(Bang a Gong). " 

But it wasn't until 1986 that Palmer 
topped Billboard's Hot lUO Singles 
chart in his own right with "Addicted 
to Love," for which Palmer collected 
the first of his two Grammy .Awards. 
(He received the second in 1988, for 
"Simply Irresistible. ") 

After his mid-'80s peak. Palmer's 
productivity began to slow, but he 
delved rewardingly into the standard 
songbook on his EMI America albums 
"Don't Explain" and "Ridin" High." He 
returned to his blues roots on his last 
release "Drive. " issued by Nashville 
indie Compendia earlier this year 

He is survived by his partner Mary 
Ambrose, a son and daughter and 
his parents. 



NEWSLINE. 



THE WEEK IN BRIEF 



The American Federation of Television and Radio Artiste and 1.200 U.S. 
record companies, including the five majors, have reached an agreement 
wherein all recording artists under contract will receive health insur- 
ance. The agreement is being forwarded to the union s Health & Retire- 
ment Funds Board of Trustees for expected approval and then to the 
Ain'IW membership for final ratification. The AFTllA Sound Recordings 
Code covers both royalty artists and session vocalists performing on 
sound recordings. The artists — who will still have to pay a quarterly pre- 
mium of $250— do not need to be AFTRA members to receive coverage. 

Bia HOLLAND 

Morgan Stanley will handle the sale of Wamer/Chappell. Time Warner's 
music publishing unit. Time Warner is e.xpected to liivesl the business, val- 
ued at S1.2 billion, through a formal auction. Sony Music, along with .sever- 
al private equity firms, are reportedly among the suitors. SAMANTHA CHANG 

Wifecast myalty collecttMiflisiup SwmdExdisnge confirmed Sept. 30 that it 

hius split from the Recording Industry .\ssn. of America and is now an inde- 
pendent organization. The move leaves the rights body controlled by a 
boiird comprising nine label executi\«es and nine artists or their represen- 
tatiwi. SoundExchange. formed in 2000 as an unincorporated division of 
the RLVV says it has distributed nearly $10 million in royalties for digital 
music performances. SoundExchange remains helmed by presidenfexecu- 
tive director John Simson. BILL HOLLAND 

The annual VHl/Vooue fashion Awards haw been discontinued due to 
declining ratings. The awards show began in 1996 as the VI II Fashion 
Awards, giving honors for style and career achievements to people in the 
music and fashion industries. V'Hl joined forces with Vogue in 1999 to 
present the awards ceremony. .According to Nielsen Media Research, the 
awards show's U.S. hoasehold ratings peaked in 1998 with a 0.9 rating/2 
share (1.2 million viewers), and hit an all-time low in 2002 with a 0.5 rat- 
ing'l share (8:!3.000 viewers). Vogue will still be involved in a Vl l 1 "All 
Access" special airing Nov. 15. CARLA HAY 

Warren N. Ueberfarb. known in the home video industry as the "father 
of DVD." has joined the board of directors for the satellite radio com- 
pany Sirius. I.ieberfarb is expected to apply his insights about bring- 
ing the video industry into the digital age to Sirius' business model. 
Lieberfarb most recently ser\'ed as president of Warner Home Video 
and is currentlv head of consultant firm WNL .As.sociales. JILL KIPNiS 



GMG Label Expands 
Bill Gaither's Reach 



BY JIM BESSMAN 

Southern gospel artist/entrepre- 
neur Bill Gaither. who 
has built a veritable 
genre empire with his 
Alexandria. Ind. -based 
Spring House Music 
Group and its multi- 
tude of "Homecoming" 
audio and video con- 
cert programs, is bank- 
ing on his name brand 
with the launch of the 
Gaither Music Group 
(GMG) label. 

"We're thrilled to put 
our 30 >¥ars of experience 
to work for a group of artists we sin- 
cerely helievv in." says Gaither. whose 
companies have prc-viously refrained 
from signing younger artists and 



t 

GAITHER: EFFORT TO SIGN 



those outside Southern gaspel. 

"(Our arti.sLsl all possess rare, sea- 
soned talent that we're eager to com- 
bine with the tools and 
resources that can propel 
them into exciting new 
markets." Gaither snys. 

Gaither's name, notes 
his company's president 
Barry Jennings, "is a 
great, well-known brand 
that we've never really 
used. And up to now. 
most of our product has 
been Gailher-relaled and 
pretty much Southern 
gospel. But now we're 
making a conscicms effort 
to sign new artists." 

Just out on the new EMI-distrib- 
utcd line is Gaither's own Gaither 
tCnnlinui'd on page 9.'!/ 
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Kazaa's Endgame: A Deal 



Alan Morris wants to deal. 1 le says 
as much every chance he gets, 
including during his recent 
appearance before a Senate subcommit- 
tee e.xamininfi the record industry' s cam- 
paign against illegal music downloading. 

Morris is executive director of Shar- 
man Networks, the company that oper- 
ates Kazaa, the peer-to-peer file-shar- 
ing service that tens of millions of 
people use to swap copyrighted music 
over the Internet. 

Kazaa is the most popular P2P net- 
work by far. according to the Recording 
Industry Assn. of America. 

"Operate." however, may be the wrong 
word here. The service has been carefully 
set up so that no one. technically, con- 
trols it. As such. Sharman can't be held 
liable for the activities of its users. 

It's a very convenient arrangement, 
especially since the service owes its ex- 
plosive growth and continued existence 
to illegal file .sharing. 

I,ast year. Kazaa boasted of having 
more than 100 million registered users, 
and this past May, its file-sharing soft- 
ware had become the world's most-down- 
loaded program. More than 278 million 



copies have been loaded on computers. 

At any given moment, more than 5 
million users are online offering well 
over 1 billion files for copying through 
various P2P networks, according to 
Mitch Bainwol, the HlMs new chairman/ 
chief executive. 

Out of that mix. more than 2.6 billion 
copyrighted files (mostly recordings! are 
downloaded everv month, he notes. 



'We 'II see how the game 
plays out. As always, the 
marketplace will have the 

final say, as it should. ' 



No wonder the record industry is hurt- 
ing, and that's just what Morris seems to 
be counting on. Judging from his testi- 
mony. Sharman's endgame is prett>' clear: 
Let free downloading ravage the industry 
until it cries "Uncle." Then step in and cut 
a deal — on its terms, of course. Morris 
said as much at the hearing. 

"There is a clear path out of this dilem- 
ma for the entertainment industry." he 
told lawmakers. "Embracing peer-to-peer 



technology and creating a fair market for 
the licensing of its content." 

.Morris revealed that — surprise! — 
Kazaa actually can be configured to mon- 
etize the service and diminish piracy — if 
the price is right, of course. His price is 
about 25 cents per song. 

"But sadly." he continued, "the 
major music labels have rejected every 
approach we have made to them to 
license their content and to deliver it to 
users of the Kazaa Media Desktop. " 

That would be tantamount to "turn- 
ing the busine.ss over to them." one top 
record executive says. .And. that will 
never happen on his watch, he adds. 

So the game continues — in court, in 
Congress and in the marketplace. The 
question now is how much longer Shar- 
man can keep up the pressure. As Ritt- 
board senior business writer Brian Car- 
rity notes in this week's issue. Napster, 
iTunes and other legitimate download 
services will hit the Windows PC market 
this month, offering cheap and easy-to- 
download music to the masses. 

Then, we'll see how the game plays 
out. i\s always, the marketplace will have 
the final say, as it should. 
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Ian swore he hadn't had liposuction, but Alicia knew the chances of him reducing so 
quickly were about the same as him producing a franchisable mega-hit. 




Hit. Miss. Miss. Miss. With the stakes so incredibly high, how do entertainment's 
best and brightest come out on the right side of the law of overages? Chances are, 
by embracing the constant change sweeping the industry. And by reading the one 

publication that gives movers, shakers and mega-hit makers what they need most 
to improve their chances — fuel for thought. The Hollywood Reporter. 
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Fuel for thought 
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'Springsteen Appears To Be Inciting His Own Revolution' 

Born To Run-For President? 



Too bad for the jobless, the 
homeless, the underprivi- 
leged and anyone else who 
feels marginalized that Bruce 
Springsteen wasn't born to run — 
for president. 

Springsteen sings about the 
disenfranchised and the disaf- 
fected and offers rock- 

'n'roll as a form of .salva- 
tion and redemption. He 
articulates the divide 
between the two Americ- 
as, separate and unequal, 
but he still believes in a 
promised land. 

He knows firsthand how 
the business of war and 
greed have affected Ameri- 
ca's working class. Call 

him the anti-war general 
with battlefield credentials. 

He is steeped in the spirit of the 
likes of iconic storyteller Woody 
Guthrie, troubadour Curtis May- 
field and gospel giant Sam Cooke. 
And like early '60s protesters Phil 
Ochs and Bob D>'lan, he wears his 
politics on his flannel sleeve. 

Springsteen's E Street Band has 
played to more than 3 million peo- 
ple on three continents since July 
2002. The seven shows I saw 
around the country assumed the 
gravity of Decision 2004. 
The tour was to wrap Oct 4 at 



Shea Stadium, on the banks of Flush- 
ing Bay — not exactly the Asbuty Park 
shoreline where Springsteen got his 
start playing bars by the sea. but close 
enough. Shea is where the Beatles set 
off the British Invasion in 1964, and 
now Springsteen appears to be incit- 
ing his own revolution. 



Taking 
Issue 




By 



when he played Hartford Sept. 
15, a great divide separated the 
crowd. "It's time to elect a presi- 
dent who knows what he's doing," 
Springsteen said. 

I felt empowered and galva- 
nized, the way I did decades ago 
when, at 14, 1 challenged my high 
school principal by wearing an 
anti-Vietnam war, "Out Now," 
button. But the mood in Hartford 
was grim. 

A late summer chill swept over 
the stadium, and a sea of fans 
wearing T-shirts showing Spring- 



steen enveloped in the flag seemed 
stunned by his remark. 

The stakes were different when 
Springsteen started as the poet- 
philosopher mirroring Valentino's 
lover. DeNiro's taxi driver and 
Chaplin's tramp. The Reagan presi- 
dency changed the tenor of his 
world view. 

He unleashed "Bom in the 
U.S.A." in 1984, and a generation 
that lived through Vietnam 
embraced it as a nod to national- 
ism — not the signifier of disillu- 
sionment that Springsteen said he 
had intended. 

But there's no ambiguity when 
he performs it today. Like bombs 
bursting in air, Springsteen's 
screeching guitar explodes with 
love and rage, similar to the way 
Jimi Hendrix conjured the "Star 
Spangled Banner" during the 
height of Vietnam. 

Most people want a bedrock, 
something in their lives that's 
impervious to changing winds and 
won't disturb their cherished 
beliefs. In Hartford, however, 
Springsteen shocked his fans out 
of their comfort zone. 

I tried to perceive the sense of 
betrayal. As the advocate of the 
underdog — the people's champi- 
on — Springsteen has never strayed 
from his working-class roots. His 



commitment to philanthropy, to 
promoting literacy, to raising 
awareness for food banks and shel- 
ters, is well-known. But here he 
was, locked in a struggle for the 
minds and hearts of his loyalists. 
The war in Iraq has only crystal- 
lized that divide. 

"There have been a lot of ques- 
tions raised recently about the 
forthrightness of our govern- 
ment," Springsteen writes on his 



after Sept. 1 1, 2001, a fan shouted 
to Springsteen: "We need you!" 
That, apparently, turned on the 
flow of his Bruce Juice, setting 
into motion the songs of loss and 
grief that suffuse his latest album, 
"The Rising." 

Night after night, the musicians 
who give form to Springsteen's 
vision muster their resourceful- 
ness and guile (with a little help 
from guardian angels like Chuck 



7n Hartford, Springsteen shocked his fans 
out of their comfort zone. ' 



Web site. ""This playing with the 
truth has been a part of both the 
Republican and Democratic 
administrations in the past and it 
is always wrong, never more so 
than when real lives are at stake. 
The question of whether we were 
misled into the war in Iraq isn't a 
liberal or conservative or Republi- 
can or Democratic question, it's an 
American one. 

"Protecting the democracy that 
we ask our sons and daughters to 
die for is our responsibility . . . 
Demanding accountability from 
our leaders is our job as citizens," 
he writes. 

Jersey lore has it that sometime 



Berry, Eddie Cochran and Little 
Richard) to create the ultimate 
house party. Simultaneously, 
they're nurturing something very 
precious: the courage to change. 
Like a moral compass, Spring- 
steen's shows remind us that work 
is its own reward. 

That faith will be rewarded. 
That all we can ever do — for our- 
selves, for each other — is the next 
right thing. 

Leo Sacks is a freelance record pro- 
ducer. His latest release is "A Taste 
of Heaven " (Sony Legacy/Honey 
Darling) by the late New Orleans 
gospel singer Raymond Myles. 
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Readers Ask Labels: 'Think Of Consumers' Needs' 



"Stop the insanity" is right! But 
the insanity is not that the decline 
in record sales is due to file sharing 
or illegal downloads, but rather due 
to an industry's reluctance to 
engage a changing business land- 
scape and evolving consumer tastes 
and technologies. 

I work for the distribution arm of 
a major record company, and while 
my opinions do not reflect the offi- 
cial line of my company, it has 
become the mantra inside our 
offices that our lagging sales can all 
be blamed on kids stealing music. 

This type of thinking is indicative 
of the industry at large: there is no 
analysis put into why music is 
being downloaded, who is doing it 
and what can honestly be done to 
stem it. 

Furthermore, it can be argued 
that file sharing actually pro- 
motes sales. Strange how 
Eminem's "The Eminen Show" 
debuted at No. 1 and his record 
was one of the best sellers last 
year, while it was also one of the 



most heavily downloaded. 

If you drill into the facts, there 
is more than one type of file shar- 
er. At least four broad categories 
exist that roughly mirror individ- 
ual user habits. 

T\vo of these categories include 
heavy and light file sharers. 
Admittedly, it can be observed 
that a promotional effect is work- 
ing on the lighter file sharers who 
are also lighter music purchasers, 
and a substitution effect is hap- 
pening more with the heavy 
downloaders who were the heavi- 
est purchasers. 

But we can't ignore that today, 
there are other worthwhile options 
competing with music sales (DVDs, 
videogames, etc.), and there is no 
major theme or movement in 
today's music like there was in the 
late '90s (pop acts like N Sync and 
Backstreet Boys) or grunge in the 
eariy '90s. 

But most important, music is 
just too expensive for the average 
consumer. Most people think a CD 



costs pennies to produce and that 
big, bad record companies make 
huge profits. It should be no sur- 
prise, then, that a $20 CD is easily 
downloaded for free without any 
moral hesitation. 

It's true that retail is in dire straits, 
but major accounts like Tower and 
Wherehouse were in financial trou- 
ble years before file sharing was an 
issue, so it's a red herring to blame 
their woes on downloading. 

This entire argument smacks of 
the same debate heard over Beta- 
max. FM radio and even sheet 
music. Appropriately enough, this is 
like listening to a broken record. 

As an industry, we are fighting 
this battle the wrong way. The situ- 
ation we are in now is largely our 
own making, and so few are step- 
ping out to make amends. 

A philosophical shift needs to be 
adopted where our customers need 
to be treated like customers, not lit- 
igants, even if they do "steal " music. 
(Although we seem to have no 
problem producing thousands of 



free gtxids for promotional use and 
.sales incentives.) 

To start, make all music available 
for legit sales via digital download. 
Lean heavy on the prominent hold- 
outs like the Beatles, the Eagles and 
Led Zeppelin. 

Focus on digital catalog sales — 
so much music is sitting in a vault 
and not on any shelf in a retail 
store. Lower the prices of CDs 
(kudos to Universal Music Group 
for doing this), and make full- 
length downloads cheaper than 
hard products. And be consumer- 
friendly. The record business has 
some PR to do. 

l^tly, recognize that any busi- 
ness is cyclical and that new tech- 
nologies can be a source of new rev- 
enue. The sky is not falling. To the 
contrary, if we handle this right, it 
may prove to be our finest hour. 

Brett OrlanskI 
San Francisco 

Editor's note: The writer's opinions do 
not reflect those of his employer. 



Lower VAT Would 
Help CD Sales 

A key factor behind my com- 
ment, '" . . . in the U.S., it's cheaper 
to buy music" (Billboard, Oct. 4), 
is that U.S. consumers pay consid- 
erably lower sales tax, averaging 
about 6%, on prerecorded music, 
compared with Europe's l,S%-25% 
value-added tax rates. 

This accounts for a significant 
part of the difference between U.S. 
and European prices at retail. 

A revised European VAT rate of 
around 6% for CDs would be con- 
sistent with rates applied to other 
cultural products, and with the sav- 
ings passed on to the consumer, 
would help our industry with 
another perception problem: the 
oft-heard complaint that European 
music fans are somehow being 
"ripped off' in comparison to their 
counterparts across the Atlantic. 

lohn Kennedy 
President/coo 

Universal Music lntematk>nal, London 
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Beyonce holds 
down acting 
and singing 
roles lor 
'The Fighting 
Temptations' 
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Good Charlotte 
is among the 
acts that align 
themselves with 
the appropriate 
tour sponsors 
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Bowie Enjoying 
His Newfound 'Realit/ 



BY WES ORSHOSKI 

ll;ivinf» scored numerous hits, reinvented 
himself severnl limes and amassed truck- 
loads of credibility. David Howie was already 
an icon of rock music and pop culture by the 
time the 'SOs were half over. 

So it's a bit odd to hear him relay that for 
the better part of the past years, when he 
finished a record, he was more or less treat- 
ed no differently than the latest alt-rock 
si(<nee or hip-hop newcomer on his label. 
Virf^in. Like them, he would have to ^vl 
worked into the company's release schedule. 

Re;*ardk'ss of clout or status, his records 
would be released based on Virfjin's time 
schedule, not his. 

Well, not anymore. Thanks to his recent 
deal with Columbia — Ihroufjh which he cre- 
ated his own label. LSO — Bowie isn't doing 
too much waiting these days. 



Under the agreement. Columbia is 
ing Bowie's albums soon after they 
finished. .And with the new "Reality.' 
issued Sept. 16. Bowie fans have a 
reason to be excited. "Reality" ar- 
rives only slightly more than one 
year after "Heathen," his debut for ' 
Columbia. 

What's more, it finds Bowie once 
again working with Tony Visconti. the 
producer behind such landmark 
Bowie sets as "Low " and "Heroes. " 
both released in 1977. 

After years apart, the two reunit 
ed last year for "Heathen." .And that 
union. Bowie says, is something 
that will continue for the next few 
years. Kssentially. Bowie and Vis- 
conti are once again in a groove. 

"We weren't even tentative 
ICoiitinueil on puiif Ifil 





Atlantic Captures Plant's Solo Side On Compilation 



Hoping to capitalize further on 
the summer success of Led Zep- 
pelin's 'How the West W;ls Won " CD 
and the accompanying t)VI) "l,ed 
Zeppelin. " Atlantic Records is releas- 
ing "SLxty Six to Timbuktu." a two- 
CD solo collection from Zeppelin 
frontman Robert Plant. 

Due Nov. 4. the 35-track set traces 
Plant's career, starting with his first 
solo single in 1966 through a live 
performance this year in Timbuktu. 

The first disc features material 
from his solo albums, but it's the 
second disc that will grab fans' 
attention: It is full of rarities, 
bonus tracks, his work with pre- 
Zeppelin groups Listen and the 
Band of Joy and side projects like 
"Philadelphia Baby." recorded 
under the Crawling Kingsnakes 
moniker, a one-off that included 
Dave Edmunds and Phil Collins. 

The idea for the compilation wa.s 
born as Plant was culling through 
tapes for the Zeppelin set. he tells 
Billboard in an exclusive inter\'iew. 

"I was finding all this l^d Zep- 



pelin stuff, and I .said, 'Wait a 
minute, this stuff of mine is really 
great. It's lively and springy and 
would tell people the kind of person 
that I am,' " Plant says. 'This is not 




the God of Thunder — this is a guy 
who has a good time." 

Indeed, the set reveals a side that 
tho.se only familiar with his Zep- 
pelin work w^ouldn'l know or 



expect, including a dreamy, croon- 
ing Plant on 1967's "Our Song." 

"Once upon a time when I was a 
boy. I found this gift of singing, and 
I did not know which way to take 

it." he says. "When 1 

cut my first sides in 
1966, 1 was 17 years 
old. I was so made up. I 
just couldn't believe 
my luck. 1 was telling 
II my friends I was 
Koing to be the greatest 
singer It was a bit 
tongue-in-cheek, but 
perseverance counts 
for a lot." 

Atlantic will tie the 
Plant title in with the 
two Zeppelin collections throughout 
the holiday season. The label has 
produced bin cards for retail that 
will cro.s,s-pr()mote the three titles. 
Additionally. 30-second .spots pro- 
moting the three projects will run 
on several networks in the Comcast 
system the week of Nov. 10 in con- 
junction with a Plant performance 



that is airing on Comcast in Concert 
Nov. 9 and Nov. 15. 

The Zeppelin and Plant titles will 
also be part of a "Music That Changed 
Our Lives " promotion that FYE is 



The 
Beat 



By Melinda Newman 

mnewman@bllltxxird.com 




running in l.lfXI stores this fall. 

Dave Alder, senior VP of product 
and marketing for Virgin Kntertain- 
ment Group, says the 22-store chain 
plans to display the three titles 
together to maximize the excitement 
created from the Zeppelin releases. 

Although the resurgence of inter- 
est in Zeppelin has reignited stories 



of Plant. Jimmy Page and John Paul 
Jones being offered millions of dol- 
lars to reunite for a Led Zeppelin 
tour. Plant says. "1 haven't been 
offered a dime." But then he adds, 
"That's becau.se I've told the people 
who have the opportunity |to talk to 
me about itl that 1 don't want to 
hear anything about it. I told them 
ages ago: It's not an issue." 

However, he doesn't rule out the 
three surviving members getting 
together again, as long as it Is for 
something new. "If John Paul. 
Jimmy and I play again, it has got to 
be a little more than Hlack Dog' 
ever>' night. I left that big-time epi- 
center a long time ago." 

As for the succe.ss of "West. " which 
debuted at No. 1 on The Billboard 
200. and the DVD. Plant says, ""it 
thrills me, " but that the footage 
reminds him of the pas,sage of time. 

"|Ud ZeppelinI was a young 
band." he says. "It was all over by the 
time 1 was .31. When 1 think about 
people who are 31 now, they're just 
learning to tie their shoelaces." 
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Bowie 

Continued from paoe 15 



when we went in with 'Heathen.' " 
"We weren't even tentative then," 
Bowie explains. "We kind of knew 
that we would produce something 
really excellent, although we didn't 
know quite what it wa.s going to be. 



"And it just kind of fired our 
motors. I think. We charged into 
'Reality' absolutely gung-ho that we 
really could do what we used to do. 
which is produce a signature sound 
and an interesting construct that 
would sound not like anybody else's 
work. It would be identifiably a kind 
of a BowieWisconti production. It 
would just have that special thing 
that we have when we work togeth- 
er." 
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Bowie adds that he and Visconti 
are "already half-talking about the 
next album." 

Bowie's new deal with Columbia 
and his reunion with Visconti are 
among a number of factors that have 
him feeling more energized and "ab- 
solutely on track again. " 

The live unit he has been working 
with since the late '90s has also pro- 
vided him with new enthusiasm for 
the stage and studio, he adds. That 
group, which includes bassist Gail 
Ann Dorsey and former Soul Asylum 
drummer Sterling Campbell, played 
on "Reality, " which features songs 
penned by George Harrison ("Try 
Some, Buy Some") and Jonathan 
Richman ("Pablo Picasso "). 

Bowie says it was this particular 
team's tour of New York's five bor- 
oughs last year that inspired his 
first world tour in more than a 
decade. The jaunt begins Oct. 7 in 
Copenhagen. 

In fact, he says the songs were built 
to play live. Many of the cuts feature 
the singer on guitar and carry what 
he calls a "quasi-demo feel. 

"It's not the second reading of an 
idea," he says. "We tend to really 
work in first-take situations. I kind 
of learned that from reading what 
Dylan said in an interview many 
years ago: If it doesn't work in the 
first take, he abandons the song. And 
I also tend to do that. " 

The album closes with an excep- 
tion to that rule, "Bring Me the Disco 
King." a song Bowie has tinkered 
with for more than a decade. The 
track finally came together after 
Bowie stripped it down and let it 
breathe, he says. 

New York — Bowie's home for the 
past decade — proved a huge influence 
on "Reality." Beginning with the lines. 
" See the great white scar/Over Bat- 
tery Park." album opener "New Killer 
Star" was inspired by the terrorist 
attacks of Sept. II. 2001. "Shell Drive 
the Big Car, " meanwhile — arguably 
the album's be.st track — i.s a song 
about suicide that carries images of a 
death-bound driver racing along the 
Hudson River 

On "Never Gonna Get Old." the 56- 
year-old Bowie sings. "Looking at the 
future/Solid as a rock." 

Does he feel solid as a riKk? 

" Yeah. I do," he says, "I feel as con- 
tented as one can feel in these partic- 
ular times, I think that's the best way 
of saying it. My marital life, domestic 
life, personal life, whatever you want 
to call it, are just wonderful. And my 
work has been going so well. 

"So I'm a really lucky guy in that 
way. When I was in my 20s. I'd never 
thought for one second that my life 
would be this good, in fact. This age 
didn't exist for me when I was 20. 
'Fifty-six? Are you kidding me? I'm 
never going to make it there.' You 
know, all these romantic, nihilistic 
dreams that teenagers have, and you 
think. Oh. I won't survive above 30.' " 
he says with a laugh. 

And with an even more robust 
laugh, he adds. "And of course the 
horror when you do!" 




THE ULTIMATE 
RESOURCE FOR 
TOURING BANDS 
& MUSICIANS 

TheBilllooaid. ^ 

Mil .uii's Guide 

to touring & promotion 



Musician's Guide 



Includes: 

City by city club directory 

Tape/disc services 

A&R directory 

Music services directory 

Music industry websites 
PLUS Special Features: 
' Why you need management 
• And much more 
Only $15.95 - $18.95 overseas, 
(includes shipping) 



Order by phone 800-745-8922 or on our website 

www.orderbillboard.com 

A3MG1SB 




16 



www. billboard. com 



BIULBOARO OCIOBER 1 1. 20q|,n 



Martin W. Spector 




An amazing passion for music 
A student of the business of music 

A MENTOR TO SO MANY 
A WARM AND WONDERFUL HUMAN BEING 
AN INDUSTRY ICON 



You WILL BE SADLY MISSED BY ALL YOUR FRIENDS AT 






Copyrighted materia 



Musici 

Horowitz Centenary Marked With Spate Of Releases 



Round-numbered birthdays tend 
to receive a lot of special attention, 
and the 1 00th anniversary of the 
birth of Vladimir Horowitz on Oct. I 
is no exception. This centenary year 
sees the release of several notewor- 
thy titles dedicated to the Russian- 
bom pianist's intriguing artistry 
(Billboard Bulletin, July 28). 

Firsit up wa.s RCA's "Vladimir 
Horowitz Rediscovered, " which 



came out of the gate early 
in May, This two-CD set of 
his November 1975 
Carnegie Hall concert 
stands as the first major- 
label issue of an unedited 
Horowitz recital. 

Following suit just in 
time for the actual anniver- 
,sary. Sony Classical and 
Deutsche Grammophon 
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Past, Present and Future . . . 

A LOOK AT 35 YEARS OF 



As pioneering progressive rack band Yes celebrates their 35th anniversary, Billboani pays tribute 
with a spotlight in our November 1st issue. We highlight their worldwide tour, catalogue campaign 
and discuss their plans for a new studio album. Plus we provide an Insider's look at a new live box 
set, a forthcoming remix album and the reissue of classic Yes albums. 



have their own Horowitz 
commcmoratives. As with 
RCA, Sony's two-CD entry. 
"Live and Unedited" (which 
includes a brief bonus DVD of 
outtakes from the film 'The 
Last Romantic "1, offers 
uncorrected performances, 

.•\vailable Sept. 30, the 
Sony set chronicles 
Horowitz's famous 1965 
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Carnegie Hall recital, which marked 
the pianist's re-emergence after a 20- 
year absence, Sony is concurrently 
releasing a three-CD best-of compi- 
lation, titled "In the Hands of the 
Master — Vladimir Horowitz; The 
Definitive Recordings, " 

DG's SepL 9 issue, the two-CD lim- 
ited-edition "Magic of Horowitz," 
spans the s-ears 19&5-1989, There are 
a few previously unissued selections of 
Mozart Liszt/Horwvitz and Schubert 
coupled with a bonus DVD dcx-umenl- 
ing the recording of Mozart's Piano 
Concerto No. 23 with the La Scala 
Orchestra and Cario Maria Giujinl 

Taken cumulatiwiy, these titles 
should he of great interest for Horo- 
witz tans and detractors alike. The 
unedited material in particular offers 
an unyielding snapshot of the pianist 
in his later years, in sometimes tech- 
nically compromised and yet astute 
and heartfelt performances, 

FRONT AND CENTER: Detroit's urban 
renewal program is getting a major 
boost with the bow of the Detroit 
Symphony Orchestra's new home. 
The Max M, Fisher Music Center en- 
compa.sses the refurbished Orchestra 
Hall, a new 500-seat space called the 
Music Box and the Jacob Bernard 
Pincus Music Education Center, 
which will host the DSD's youth 
ensembles. The complex will be 
complete in 2005. when a magnet 
high school, the Detroit I ligh -School 
for the Fine, Performing and Com- 
munication Arts, joins "the Max," 

Many of this year's DSO concerts, 
helmed by music director Neeme 
Jarvi, zero in on l(Kal composers and 
artists. The Oct. 1 1 inaugural gala 
features a world premiere from 
Flint. Mich. -born composer Jona- 
than Holland. Composer-in-resi- 
dence .Michael Daugherty completes 
his DSO post Oct. 16 with tlie debut 
of a new wfirk. "R.lisi' the Rnof " 

The Chicago-based, new-music 
ensemble eighth blackbird, joined 
by noted British violinist Daniel 
Hope and Indian sitarist Caurav 
Mazumdar, anoint the Music Box 
with a performance Oct 15, 

LA GRANDE DAME: Legendan' Amer- 
ican soprano Leontyne Price has 

one more prize to add to her already 
crowded mantelpiece: Gramophone 
magazine's Lifetime Achievement 
,'\ward, which the British magazine's 
editor, James Jolly, presented to her 
at a Sept. 23 ceremony in New York, 

In presenting the award to Price, 
Jolly spoke movingly about the 76- 
year-old singer's contributions to the 
art of opera and her championing of 
.American music. He reminisced in 
particular about her famous RCA 
recording of Samuel Barlwr's 
"Knox\'ille: Summer of 1915." 

The main 2(X)3 Gramophone 
Awards ceremony will be held Oct. 12 
at l^ndon's Barbican Centre; more 
about this year's prizes in the next 
edition of Cla.ssical Score. 
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Vertical Horizon Ready To Reacquaint Fans With 'Go' 



BY MEUNDA NEWMAN 

LOS ANGKLES — Remember the group that sang "Everything You 
Want." one of the most-played songs at radio in 2000? RCA is 
counting on it. 

On Sept. 23. Vertical Horizon returned after a lengthy absence 
with "Go." a solid collection of catchy, guitar-driven tunes about 
trarusitions. The album of the same name builds on the pop-rock 
foundation set by "Evt'rything You Want." which has .sold 1 .5 mil- 
lion copies in the U.S.. according to Nielsen SoundScan. "Co" 
debuts at No. 61 on The Billboard 200 this issue with sales of 
21.000 copies. 

The long time between albums — "Everything You Want" was 
released in June 1999 — lea\>es RCA witli the balancing act of reac- 
quainting longtime faas witli tlie platinum-plas hand while intro- 
ducing Vertical Horizon to those hearing the gniup for the first time. 

■ 'These are the gfjys that brought you "Ever>thing You Want" ' 
is not our official tag line, but we've used it on stickers, and we see 
how people still react to the song when the band plays it. " says 
Caron Veazey, RCA senior director of marketing. "But in some wa^-s 
it is a matter of introducing and treating them as a new band. " 

The delay came about because ttie group needed a break after 
.seven jvars of non-stop touring. Vertical Horizon had built a con- 
siderable follwving. especially along the Eastern .seaboard, through 
touring and releasing indie albums after forming at Georgetown 
Universit>' in 1991. It also endured major upheaval at the label. 

"We started making the record after the break, and when we 
w^re done, some big changes had started at RCA," lead singer/pri- 
mary songvvriter Matt Scannell says. "And to their credit, both RCA 
and our team kind of looked at each other and said, 'Docs this make 
sense for the record to come out now?' " 

With the answer a resounding no, Scannell continued writing 
music, and, as is often the case, he wrote a song that became the 




VERTICAL HORIZON: CEniNC REACQUAINTED WITH OLD FANS 
AND MEETING NEW ONES 



first single. 

"I'm Still Here" is No. 20 at both modem AC and adult top 40 
this issue. 

Ultimately. Vertical Horizon found itself in the odd situation of 
being on the same label in name only — virtually no one who 
worked on "Everything You Want" was .still there. 

"It was almost as if we had signed to a whole new label," Scan- 
nell says. "It's different now. 1 don't say that with any sense of nos- 
talgia or an>'thing; 1 jast say it's a different place. The record basi- 
ness is trying desperately to make some positive changes, and 1 
hope that it wwks out for RCA. 1 continue to be incredibly grate- 
ful for everything the team during {"Everything You Want"| gave 
us. and 1 hope we can do something that would approach that (suc- 
cess] and hopefully surpass it in tlie future." 

Starting owr — with tlie label and the public — Is fine vrith Scan- 



nell. "To be honest. eN^ery .single band now'dda>'s has to start over. 
The memor>' of the public is quite fickle. So we are starting over on 
some lewis, but we spent so many jrars (prior to signing with RCA] 
forming a grassroots following. Thty haven't gone anywhere, and 
I'm incredibly grateflil for that." 

Touring is an integral part of spreading the word about "Go." "They 
are such a seasoned and professional live band that obviously we're 
using that as much as possible to launch this campaign. " Veazey says. 
"Three weeks after the song impacted at radio, we put the gujx on 
the road doing radio shows, then they did some college dates and 
now we're getting them back in front of people and playing." 

The current U.S. dates end Oct 1 1 . The band next goes to South- 
east Asia before returning stateside to play holidiiy radio shows. 

In fact, there's no break for the band even when a member gets 
hitched. "[Bassist] Sean jHuriey] got married, so while he's on his 
honeymoon. Matt and ]guitarist] Keith ]Kane] are doing an 
acoustic promo tour." Veazey says. The band is rounded out by 
drummer Ed Tolh. 

During the week of release. Vertical I lorizon appeared on "CBS 
Weekend," CNN, Fox News and WCN. Tlie band also taped a per- 
formance at Experience Music Project in Seattle that begins airing 
Oct. 7 on VH 1 . according to Veaze>'. 

To help pepper the market prior to the album's release, RCA sup- 
plied retail with a two-s<jng sampler that was given away to cus- 
tomers who purchased CDs by like-minded artists. 

Veazey believes that the sheer number of releases that came out 
SepL 2,V- in addition to Vertical Horizon, there were new sets firom 
Dave Matthews, OutKast and Nickelback, among others — will help 
the band because of the amount of foot traffic coming into stores. 

The campaign for the record extends into November. When 
patrons purchase a pair of Levis at Sears, they will receive a sam- 
pler that includes tracks from Vertical Horizon, Moby, Interpol 
and others. 
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Musici 

Beyonce Tempts Fans With More Movie Songs 



Bcyonce is among those enter- 
tainers who not only star in 
movies but who also record songs 
for their soundtracks. 

For her big-screen debut. Bey- 
once starred as Foxxy Cleopatra in 
the 2002 film "Austin Powers in 
Goldmember. " She also comman- 
deered the soundtrack's first sin- 
gle. "Work It Out." 

Currently co-starring with Cuba 
Gooding Jr. in Paramount Pic- 
tures' "The Fighting Temptations " 
(which opened Sept. 19 in U.S. the- 
aters) — Beyonce recorded several 
songs for the companion sound- 
track, released Sept. 9 on Music 



World/Colum- 
bia/Sony Music 
Soundtrax. 

Beyonce has 
the most tracks 
on the album. 
Several of them 
are collabora- 
tions. These 
titles include 
first single 

"Fighting 

Temptation" 

with Missy Elliott. MC Lyte and 
Free: "Summertime " with P. 
Diddy: "He Still Loves Me" with 
Walter Williams of the OUays: 



Sound 
Tracks 



By Carta Hay 

chay@billboard.com 




"Everything I Do " with Bilal; and 
" Time to Come Home" with Angle 
Stone and Melba Moore. 
Beyonc^ also has two solo 



I want to be treated like a star, 
even if I'm not one. ..yet. 
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cuts; a cover of Peggy Lee's 
"Fever" — which she performs in 
a nightclub scene in the film — 
and the gospel staple "Swing Low 
Sweet Chariot." 

"Music is so important to my 
character in this film and the 
entire plot of the movie. That's 
why 1 did this film," Bevonc^ 
tells Hillhoard. 

In the movie, she plays a night- 
club singer named Lilly, who is 
recruited by Gooding's character 
to be part of a gospel choir 
preparing for a competition. 

The music-intensive film also 
features performances by Stone, 
Moore, Montell Jordan, Zane and 
T-Bone as fellow choir members. 
Acts that make cameos in the 
movie include Mary Mary. Donnie 
McClurkin. the Blind Boys of 
Alabama and Yolanda Adams. 

In keeping with the old-meets- 
new musical tone of the film, the 
soundtrack features a mix of tra- 
ditional gospel and contemporary 
R&B/hip-hop music. 

Beyonce — who co-wrote the 
soundtrack's "Summertime," 
"Time to Come Home " and Des- 
tiny's Child's "I Know " — says, "\ 
lot of the music was written espe- 
cially for the film. At first 1 was 
concerned about the timing of the 
soundtrack, (becausej my solo 
album was supposed to come out 
way before the movie. But then 
the solo album got delayed." 

That solo set, "Dangerously in 
Love, " was released June 24 on 
Columbia. 

So to avoid competing with lu i 
album's singles, Beyonce says, I 
wanted the first single from the 
soundtrack to not just be about 
me. I wanted to do a female an- 
them, and that's how 'Fighting 
Temptation' came about with 
Missy Elliott. MC Lyte jnd 1" rte. " 

"Fighting Temptation" only 
reached No. 16 on the liil/hourj 
Bubbling Under R&B/Hip-Hop 
Singles chart in the Sept. 6 issue. 

"Summertime," the sound- 
track s second single, has turned 
into a bigger hit. The song ivachi j 
.No, 35 on the Hillboard Hot U.Nili 
Hip-Hop Singles & Tracks chart in 
the Sept. 20 issue. Meanwhile, the 
" He Still troves Me" single and 
video are being worked to gospel 
and Christian outlets. 

Mathew Knowles, Beyonce's 
manager/father, heads the Music 
World label and served as execu- 
tive producer for the soundtrack. 

Knowles tells liiilbuard that 
he negotiated the soundtrack 
deal with Paramount as condi- 
tional to Beyonce taking a lead 
role in the film: "Music World 
Sony had to have the sound- 
track, and Beyonc^ had to be the 
soundtrack's lead artist: that was 
the deal-breaker." 



Knowles add.s, "Nowadays it's 
not unusual for artists to have 
multiple songs on the charts at 
the same time. Eminem and 50 
Cent have done it. .Soundtracks, if 
done correctly, don't have to 
mean overexposure for artists who 
have their own albums released 
the same year." 

CASA DE SOUNDTRACK: For the 

"Casa lie Los Babys " Latin-music 
soundtrack (released Sept. 23 on 
Hybrid Recordings), the film's 
director, John Sayles, co-wrote 
the song "Quien Sera? (Who Will 
Be?l, " performed by the movie's 
co-star, Rita Moreno. 

Sayles says of the film's music: 
" Sometimes you don"t want the 
lyrics of a song to interfere with a 
movie, so I found the music useful 
when you don't want the Ameri- 
can [Knglish-speakingl audience 
to understand the lyrics." 

Hybrid head of AAiR/produc- 
tion Joe Augustine says the 
label partnered with IFC, the 
film s studio, for a contest giving 
away copies of the soundtrack 
and DVDs of Sayles' movies. The 
soundtrack has been serviced to 
Latin, triple-A and college radio. 
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GLORIA ESTEFA 



Spotlight 

'I've Learned To Live IVIy Life In The Moment' 

Estefan Reflects On Her 25-Plus-Year Career And Life's Second Chances 



BY MICHAEL PAOLEHA 

To be quite honest, Gloria Estefan 
needs no introduction. 

Whether recording with Miami 
Sound Machine or as a solo artist, 
her trademark vocals have graced 
such top 10 hits as "Conga," "Words 
Get in the Way." "1-2-3," "Rhythm 
Is Gonna Get You" and "Music of My 
Heart," a collaboration with N Sync. 
Of course, such signature songs as 
"Don't Wanna Lose You" and "Com- 
ing Out of the Dark" have reached 
the summit of The Billboard Hot 
100. Throughout. Estefan has also 
scored numerous chart-topping hits 
on the Billboard Latin and Hot 
Dance Music/Club Play charts. 

.Along the way, Estefan has sold a 
whopping 70 million albums and 
singles worldwide, according to her 
record label and management com- 
pany. This includes the Spanish- 
language albums "Mi Tierra" and 
"Abriendo Puertas" and such Eng- 
lish-language collections as "Des- 
tiny," "Hold Me, Thrill Me, Kiss Me" 
and "Into the Light." 

Now, Estefan has returned with 
her first English-language album in 
five years, the intimate, acoustic- 
shaded "Unwrapped," the bulk of 
which she wrote herself. Co-pro- 
duced by Sebastian Krys, Estefan 
and her husband, Emilio Estefan Jr.. 
"Unwrapped" (released Sept. 23) 
includes vocal contributions from 
Chrissie Hynde of the Pretenders 
and Stevie Wonder. It is only the lat- 
est stop on Estefan's incredibly rich 
musical journey. 

What do you see when you look 
at the musical landscape today? 

People s attention spans are 
extremely short — I see this in my 
own two kids. They have such a vast 
array of things to choose from: TV, 
videogames, .satellite radio. It's sen- 
sory overload. But it's the nature of 
life at this time. With music, it's hard 
for them to follow something beyond 
one or two singles. That's the nature 
of the beast, unfortunately. 

Fortunately. 1 came up in the 
industry when artist development 
was still important. It's tough for 
today's artists who want to grow and develop. But music is 
music, and it is more popular than ever. I love the fact that 
world music is cropping up in more places, particularly in 
the States. And artists like John Mayer and Vanessa Carl- 
ton are showing that kids are looking for depth in their 
music, too. 

How has the Internet changed the music business? 

1 see revolutionary changes in the way music is delivered 
and consumed. The way the consumer wants their music is 
a major shift for the business side. Pirating is so easy now; 
(every copy of a recording! is first-generation now. And the 
legal side must be addressed. It is all cutting into how artists 
make a living. I don't think kids realize they are stealing 
when they share their files. They need to he educated. 




Payable downloads must be affordable and easy to access. 

But as an artist, 1 simply make the best music I can. Hope- 
fully, everything will work it.self out. Until then, if I were a 
multi-national label. I would drop the price of CDs. At the 
same time, I would put additional value into CDs. 

Have you discussed CD pricing with your label? 

Yes. In fact. 1 even asked .Sony to drop the price of the actu- 
al CD. But there is just so much control that we as artists 
have. My new CI) does include a bonus DVD, though. I've 
been adamant with Sony that it be included as a gift for my 
fans. The CD packaging is also unique. I wanted it to be deep 
and intimate — musically and visually. There are 18 new 
songs on the album: 14 new English-language cuts and four 
Spanish versions. 



What do you attribute your spe- 
cial relationship with your fans to? 
They are extremely loyal. 

I've nurtured this relationship. I 
spent a lot of time touring on the 
road. Hopefully, every time they see 
me live, there is a deepening of that 
relationship. 

Also, when I went through that 
tough accident 13 years ago, they 
were able to connect with me on a 
very human and personal level. My 
battles became theirs. They were 
able to see a human being strug- 
gling with difficult times and turn- 
ing it into something positive 

What did the accident teach you? 

There were a lot of things. First, 
I had so much love sent my way; I 
used it in my recuperation. I could 
feel a real physical energy around 
me. I attribute a lot of my well-being 
to that. I learned that I have much 
discipline when I needed it. 

I also learned that we have an 
incredible power to affect reality, our 
bodies and the healing process. 
These are all beautiful things. 

Additionally, I learned to live life 
in the moment, to enjoy what's hap- 
pening now. Of course, having a big 
business, 1 must plan ahead. But you 
must not take life for granted. 

Is there anything you have learned 
along the journey that you wish you 
had known from day one? 

I was shy. It took me a long time 
to relax. There were a lot of per- 
formances and situations that I 
could've enjoyed if I had just been 
able to let go. But that is impossi- 
ble, because it comes with time 
and experience. 

But I try to impart this to artists 
like Shakira and Thalfa, so that they 
can get a jump-start on what it took 
me a long time to figure out; that 
we're privileged and lucky to be mak- 
ing a living from something that is 
so much fun. Also, to keep yourself 
open to the love that everyone is giv- 
ing you. Tension and fear affect your 
performance. Becaase 1 am a perfec- 
tionist, it t<X)k me a while to enjoy 
the process. Since I've learned to 
enjoy it, it's been fantastic. 



You have always embraced the dance community. Why? 

The dance community was responsible for putting us on 
the map way back when we did "Dr. Beat. " At the time, we 
couldn't afford to do anything, but we were able to do a trade 
with Pablo Flores, a DJ in a gay club in Puerto Rico. We had 
him create a 12-inch mix of the song. 

Emilio and 1 took the mix to all the record pools. There was 
nobody else to do this for us — ^we were signed to a Latin label. 
"Dr. Beat " was one of two English-language songs on our 
fourth Spanish-language album with CBS. Somehow, the 
record pools exported the single to Europe. The next thing 
we knew, we were No. 1 all over Europe and No. 20 with a 
Latin album on the British album charts. 

(Continued on page 38) 
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GLORIA ESTEFAN 



Sp»tiight I 

An International Tour De Force 

After Caesars Palace Dates, Estefan Likely To Launch World Tour In 2004 



BY RAY WADDELL 

From Miami to Las Vegas and beyond, Gloria Estefan enjoys 
a reputation as a vital live performer who crosses cultural and 
musical boundaries while remaining a core artist for her loyal 
Latin audience. 

And though she has been on hiatus in recent years, Este- 
fan will start touring again in earnest shortly, beginning with 
a run at the Colosseum at Caesars Palace in Las Vegas and 
following that with a world tour in 2004. 

For a decade, beginning in the 1980s, Estefan became one 
of the world's premier international touring attractions. 
According to Billboard Boxscore, Estefan generated her top 
touring earning power as a solo artist in 1996-97, when she 
grossed almost $15.5 million and drew more than 400,000 
fans from 35 dales primarily at arenas and sheds. 

The 1996-97 run marked the beginning of a break. "That 
was her last world tour." notes Frank Amadeo, president of 
Estefan Productions and co-manager of Estefan with her hus- 
band/manager. Emilio Estefan Jr. "We've had a few one-off 
dates over the last couple of years, but after having toured so 
hard for so many years, Gloria decided to take a little breather. " 

Not surprisingly, family was a factor in her decision to break 
from the road. "Her daughter was born in 1994, and Gloria 
wanted to give her child some normalcy, waking up in the 
same bed every morning, going to school, " Amadeo says. "So 
she decided to take a hiatus for a couple of years." 

Prior to her solo tours. Estefan was a touring force with 
Miami Sound .Machine, particularly in 1991-92, when she 
grossed more than $15.1 million and more than 500,000 attend- 
ed 42 shows at arenas, sheds and Latin American stadiums. 

SENSATIONAL PERFORMER' 

Alex Hodges, executive VP of Uilent for House of Blues Con- 
certs, promoted dates for Estefan during her lucrative mid- 
'90s run. "Gloria Estefan is a sensational performer," Hodges 
recalls. "1 remember her at the New Orleans Jazz Fest many 
years ago, and I was fortunate enough to work with her on 
her last tour. She's an incredible performer, with tremendous 
energy, and charismatic onstage." 

Likewise, promoter Louis Messina, now president of the 
Me,ssina Group, worked extensively with the Estefans in the 
1990s as president of PACE Concerts. "Besides selling a lot of 
tickets, she is fabulous, both as an entertainer and as a per- 
son, " Me.ssina says. "She and Emilio are the type of people 
you look forward to working with, year in and year out. They 
get it: they understand the industry and the importance of 
being both professional and good people." 

Messina says he would welcome the opportunity to pro- 
mote Estefan again. "She's a superstar, " he says. 

Hob Light, head of the music division at Creative Artists 
Agency, is the responsible agent for Estefan. " She is without 
question one of the premier live entertainers in the world, 
and she has been throughout her career," Light says. " She is 
one of the brightest artists I've ever had the opportunity to 
represent, not just in touring, but in the realm of books, TV 
and film. She has a great eye and ear for entertainment." 

Emmanuel "Manny" Nunez reps Estefan for fdm and TV 
projects at C.VA. " She gets a number of offers for different 
projects from the studios, independents, major cable compa- 
nies and networks," Nunez says. "We're very protective of her 
fan base and her image, and we choose very carefully." 

ATTHE PALACE 

For 2003, Estefan s live performances are limited to an 
Oct. 10- 19 stand at the Colos.seum at Caesars Palace, the 
4.100-capacity. $95 million showplace built to host a three- 
year run by Celine Dion. Estefan joins the short-list of per- 
formers to play at the venue, including one-offs by Jerry Sein- 
feld, rim McC.raw and Mariah Carey. 

Coinciding with the relea.se of Estefan s first English-lan- 
guage album in five years. "Unwrapped." the artist will per- 
form seven shows under the Gloria Estefan Live & 

(Omiinued on paiie 4H) 
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Gloria Estefan 

Continued from page 21 

for what she has achieved and for what she has accomplished for 
so many others as well." 

Frank Welzer, chairman/CEO of Latin America for Sony Mu- 
sic International, adds. "With Celia ICruzj gone, Gloria is the 
queen of Latin music. Her appeal is truly international." 

Indeed, Gloria is recognized not only for her musical ac- 
complishments but also for her strong family commitment, 
humanitarian efforts, .sawy business instincts and an array of 
industry and personal accolades. 

It was never supposed to be this way. Born Dec. 1, 1957, 
Gloria Fajardo was a first-generation American whose par- 
ents had fled from Fidel Castro's Cuba. In 1975, she was intent 
on pursuing a psychology degree at the University of Miami. 




But after an invitation to sing at a wedding reception with a 
local hired band, the Miami Latin Boys, Gloria reluctantly 
agreed to join the act permanently; the persuasive band leader, 
Emilio Estefan Jr., insisted that no other local bands boasted 
female lead singers. A recording contract followed with the 
indie Miami label Audio Latino, and the newly named Miami 
Sound Machine recorded its first single. "Renacer." 

Within a year, Gloria and Emilio started dating. They mar- 
ried in 1978. The following year, the group financed its first 
album, which CBS Records eventually released to the I jtin mar- 
ket. Emilio focused on the group full time beginning in 1981. 

ENGUSH-LANGUAGE DEBUT 

During the next few years. Discos CBS International broke 
the group in Spanish-speaking nations, garnering No. 1 hits in 
Panama, Peru and Venezuela. Finally, in 1984, after much prod- 
ding, Emilio convinced the label to allow the group to record 
and release its first English project, "Eyes of Innocence." 

The album launched with the tropical dance rhythms of "Dr. 
Beat," which hit No. 6 on the British charts. The next album, 
"Primitive Love," jump-started the group with "Conga," anoth- 
er joyously uptempo, Latin-colored pop song. With that tune, 
Miami Sound Machine conquered Anglo-America. "Conga" 
peaked at No. 10 on the Hot 100 in February 1986, becoming 
the first of 33 top 10 singles on the various Billboard charts 
from a long list of more than a dozen successful albums. The 
song also hit on the Latin, soul and dance charts. 

It was just the beginning for the Estefan family. Looking 
back, Estefan Enterprises president Frank Amadeo reflects, 
"From the start, Gloria has made the right decisions about 
her career. She knows her audience very well and can deter- 
mine what it is they want from her." 

"Conga" gave way on the charts to the playful "Bad Boy." 



another top 10 hit, then "Words Get in the Way," a simple bal- 
lad that showcased Gloria's emotional vocal prowess. That sin- 
gle peaked at No. 1 on the AC chart and No. 5 on the Hot 100. 

In 1987, with changes in the lineup of Miami Sound 
Machine, the group's name changed to Gloria Estefan & 
Miami Sound Machine to focus on the growing star power of 
its lead singer. That year, the group al.so won its first major 
accolade, an American Music Award for best pop band. 

From there, the hits continued as the Estefans emerged as an 
enduring force in the pop and Latin music marketplaces. "Any- 
thing for You, " from the album "Let It Loose," became the group's 
first No. 1 Hot 100 hit, in May 1988. The ballad, written by Glo- 

'From the start, Gloria has made the 
right decisions about her career. ' 

—FRANK AMADEO 



ria, was Miami Sound Machine's eighth charting single, and it 
was released in three versions: English, Spanish and Spanglish. 
It also topped the AC chart and peaked at No. 10 in the U.K. 

During this period, the group mounted a year-long tour 
that, because of the single's success, took it from 5,000-seat 
halls to arenas. "Anything for You " also gave Miami Sound 
Machine its first Grammy Award nomination, for best pop 
vocal performance by a duo or group. 

In September 1989, the first single from the album "Cuts 
Both Ways" became the Estefans' second No. 1 on the Hot 100. 
It also marked the first time that Gloria was credited as a solo 
artist. She co-hosted the American Music Awards early in 1990 



ESTEFAN: JOINED FIRST BAND RELUaANTLV 



and received a Crystal Globe from Sony Music a couple of 
months later, signifying sales of more than 5 million albums 
outside of the U.S. Within weeks, Gloria, Emilio and their then- 
10-year-old son Nayib met with President George Bush to dis- 
cuss her stance against drug abuse. 

TEST OF STRENGTH 

Then came March 20, 1990. Enroute to a concert date in 
Syracuse, N.Y., Gloria was aboard her tour bus on a snow- 
storm-stalled Pennsylvania highway. A tractor trailer slammed 
into the bus, violently throwing the singer from her bunk to 
the floor. Her injuries required a four-hour surgery in which 
two 8-inch metal braces were inserted to stabilize a broken 
vertebrae. She received 400 stitches, resulting in a 14-inch 
scar The pain was so intense that she could not sleep for more 
than 45 minutes at a time. 

Her physical therapy was intensive and recovery slow, as 
she learned again to walk unaided, go to the bathroom, dress 



herself. By early 1991. she was ready to tell her story, with 
the song "Coming Out of the Dark," which she wrote with 
Emilio and Jon Secada as a thanks for the ongoing support 
and love of her fans. Its lyrics read: "Starting again is part of 
the plan/And I'll be so much stronger holding your hand/Step 
by step I'll make it through I know I can/Coming out of the 
dark, I finally can see the light now/It's shining on me." 

The song debuted on the Hot 100 in February 1991 and 
became Gloria's third No. 1 on the Hot 100 and her seventh 
No. 1 on the AC chart. It also hit No. 60 on the R&B chart 
and catapulted the "Into the Light" album to multi-platinum 
status. She also recorded a Spanish version of the song, 
"Desde la Oscuridad," which was included on the disc. 

In March, Gloria triumphed with a return to the stage for 
a 29-nation world tour. She opened in Miami as a show of 
appreciation for the support of her hometown throughout 
the greatest ordeal of her life. 

In Ncn-embur 1992. after le.s.s than a dtcailc in Ihi' spotlight and 
with five albums behind her, Gloria rclca.sed a first wiiume of great- 
e.st hits, containing 14 memorable English-language singles. In 
the liner notes, she wrote, "It's been my dream since day one to be 




FROM LER. EMILIO ESTEFAN JR . FRANK AMADEO AND GLORIA ESTEFAN 
MIX MUSIC. BUSINESS AND FRIENDSHIP 



,iblc to t.rc.ilc a C.tc.ilcst llil.s .ilbiiin. not |ll^t .) conipilaliiin but a 
culmination of years of hard work and successful creative collab- 
orations." By this time. Gloria had also i.ssued four longform videos 
on Sony Music: "A 1 liimccoming Concert. ' " Evolution. ' " Into 
the Light The Home Video" and "Into the Light WorW Tour." 

GENEROUS NATURE 

In 1993. Gloria's career took a decided turn, with the release 
of the Spanish-language "Mi Tierra." which garnered four No. 
1 hits on the Latin singles chart and earned her the first of five 
Grammy Awards, for best tropical latin album. In 1996, she 
and Diane Warren wrote "Reach, " which she sang at the Sum- 
mer Olympics as its official theme song. Her charitable endeav- 
ors took a major step forward in 1997 with the formation of 
the Gloria Estefan Foundation to promote health, education 
and cultural development among needy groups worldwide. 

She also teamed with the Miami Project to Cure Paralysis, 
the world's largest spinal-cord injury research center. She 
pledged the royalties from two of her hit songs, "Always Tomor- 
row" and "Path of the Right Love," to the organization. She 
served as the Capital Campaign Director for the Miami Pro- 
ject's new building campaign, raising more than $40 million. 

Accolades also rolled in throughout the decade, including 
BMl's songwriter of the year in 1991 (the first Latin woman 
to ever receive the award), two Cable Ace Awards for Show- 
time's "The Homecoming Concert" and Disney's "Going 
Home," a star on the Hollywood Walk of Fame in 1992, the 
Hispanic Heritage Award in 1993, Musicares Person of the 
Year in 1994 and the Alma Lifetime Achievement Award in 
1999. Gloria also served as a public member of the United 
States Delegation to the 47th General Assembly to the Unit- 
ed Nations and was awarded an honorary doctoral degree in 
music from the University of Miami. 

Musically, Estefan reinvented herself once again with the 
1994 release of "Hold Me, Thrill Me, Kiss Me," a collection of 

(Continued on page 44) 



26 



www.billkaard.cem 



BlUBOARD OCTOBER 11,2003 



DEAR GLORIA, 



FELICIDADES! 

YOU ARE OUR FRIEND, OUR FAMILY. 

LOVE ALWAYS, 

TOMMY AND THALIA 



Spotlight 
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A Strong Romantic, Business Partnership 



BY LEILA COBO 

MIAMI — He met her in church. 

At the request of a friend, he had gone to check out the 
group that performed on Sundays. By then, he was a band- 
leader of local repute; when it came to Latin music, people 
called him for an opinion. 

"So I went," Emilio Estefan Jr. recalls. "And I loved the 
band, and I loved the voice. I felt there was something spe- 
cial there. Something that touched my heart." 

The voice belonged to Gloria Fajardo. a young Cuban- 
American who was studying psychology and French. She sang 
because she liked to. Back then, she had no aspirations of a 
singing career, no dreams whatsoever of stardom. 

That day in church, Emilio shook her hand, congratulated 
her and forgot about her, until several months later, when he 
played at a wedding in which she was a guest. 

"People at the wedding started saying they wanted her to 
sing a song, and she finally got up and did it," he says. "And 
I really liked it." 

He liked it so much, he asked her to join his band. A dream 
of his back then was to have a female voice in his group. 

But she hesitated. She wanted to go study in France. 

And so, she mulled it over, he went on a business trip, and 
when he came back, she said yes. 

That yes, uttered more than 25 years ago, changed the Latin 
musical landscape forever. 

Today, Gloria is the world's best-known Latin pop star. 

And her husband, the bandleader, is the world's best-known 
Ijtin music producer. 

He also happens to be his wife's manager, a role he ini- 
tially assumed out of sheer necessity. 




GLORIA AND EMILIO: MORETHAN 25YEARS OF SUCCESS 



"In the beginning, no one wanted to even sign us on to 
a management deal," Emilio says. "In those days, it was 
hard to find someone who really believed in anything Latin. 
And we tried with a couple of different agents, and really, it 
was a disaster. They wanted to change the kind of music we 
made and make us take decisions that were based just on 
money and weren't what we wanted to do. So, Gloria and I 
decided I would do it." 

And so it's been, ever since that first album, when the 
Miami Latin Boys became Miami Sound Machine, with a 
girl — Gloria — as their image. Later, it would be Gloria Este- 
fan & Miami Sound Machine, and later still, Gloria Estefan. 

But Miami Sound Machine remained largely intact; to this 
day, its core musicians are the ones who initially made up 
the band. 

And to this day, Emilio continues to handle his wife's career. 

However, he says, it's a shared role. 

Estefan Enterprises president Frank Amadeo has. for the 
past 14 years, dealt with Gloria's day-to-day business. 

"Frank is the one who handles all of Gloria's affairs," Emilio 
says. "I personally don't like to manage anyone. But Gloria 
has been with me forever, and we know each other without 
having to say a word. 

"But with Frank we've found a friend, someone who's 
been like a brother. We're so happy he's helped us with 
her affairs." 

That help is essential, as Emilio is pretty busy with his own 
projects. Still, things have a way of working out. 

In early September, a long-distance phone call found 
Emilio in a department store in Madrid, shopping for shoes 
for his 8-year-old daughter Emily. 

(Continued on page 51) 
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Language Not A Barrier For Estefan's Albums 



BY LEILA COBO 

In pop music, few artists come close to the ever-robust 
international sales of Gloria Estcfan. 

"Having an artist like Gloria is like having the international 
crown jewel." says Karen Gonzalez, senior director of inter- 
national marketing at Epic, referring to Estefan's widespread 
appeal in even,' market Sony covers. 

Estefan has sold close to 70 million albums and singles 
worldw'ide. according to Epic. .At least 25 million of those are 
album sales outside of the U.S.. Gonzalez adds. 

Estefan has racked up gold and platinimi certifications in 
virtually ever\' Sony territorv'. including Japan, .Argentina, the 
Middle East and Australia. .And ever\' one of her albums, begin- 
ning with "Primitive Love" (recorded with Miami Sound 
Machine in 19861 through 2000's "Alma Caribcfia." has sold 
more than 1 million copies outside of the U.S. 

"Every Gloria album is released simultaneously around 
the w-orld." Gonzalez says. "It is unusual to do so well in so 
many places." 

Beyond the hard sales, however. Estefan has become 
renowned worldwide as a symbol of Latin music. "Her 
appeal is truly international, and this album is highly anti 
cipaled throughout the world." .says Frank Welzer. chair- 
man/CEO of Latin America for Sony .Music International. 

If past .sales are any indication. Estefan's new album should 
do particularly well in Spain, her biggest market outside of the 
U.S.. as well as Latin jVnerica. England. Germany and Canada. 

Estefan's seminal Spani.sh-language album. I99.3's "Mi Tier- 
ra." for example, sold more than 4 million copies outside of 
the U.S. — remarkable figures for a non-English album. 

"Mi Tierra" also sold more than 1 million copies in Spain 




WEUER; NEW ALBUM IS HIGHLY ANTICIPATED WORLDWIDE 



and some SdO.OOd copies in Mexico, according to Sony. 

"It was a watershed album. " says Kevin Lawrie. president of 
Sony Music Norte. 

Equally successful outside of the U.S. was 1989's "Cuts Both 
Ways. " which also topped the 4 million sales mark in other 
countries. 

In fact, language does not appear to be a barrier when it 
comes to Estefan's albums. Her first greatest-hits collection, 
for example, sold 300.000 copies in France alone, a country 



'Her appeal is truly international. ' 

— fKANK WELZER 



where neither English nor Spanish is widely spoken. Sni "Mi 
Tierra" moved close to 200.000 copies in England, despite 
being an entirely Spanish-language album. 

So strong is Estefan's standing abroad that several of her 
albums have sold better overseas than they have in the U.S. — 
such as ".-Xbriendo Puertas." which sold 2.3 million copies out- 
side of the U.S. 

That international clout means that Estefan must spend con- 
siderable time promoting abroad. For her current album, inter- 
views with international press began three months prior to its 
release. In September, she traveled to England and Spain for TV 
promotion and performances and then returned to the U.S. for 
her Las Vegas performances and additional promotion. Mexico 
is due for a visit later in the year, and she returns to Europe in 
November. Other territories, like the Far East, are slated for 2004. 

"Her music speaks to millions of people around the world," 
Gonzalez says. 



AMERICANAIRLINES ARENA is proud TO congratulate 

MIAMI'S HOMETOWN GIRL. 



GLORIA ESTEFAN 

ON THE RELEASE OF HER24TH ALBUM. 
BEST WISHES GLORIA ON YOUR CONTINUED SUCCESS! 
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GLORIA ESTEFA 



Estefan, Miami Sound IVIacliine:Tlie Hits 



In a chart career that began nearly 20 years ago, Gloria 
Kstefan has racked up an impressive array of hit singles 
and albums. 

The artist has notched three No. 1 Billboard Hot 100 
hits: ".■\nything for You, " "Coming Out of the Dark" and 
"Don't Wanna Use You. " In addition, she has tallied up an 
additional 16 top 40 hits. Her most recent top 40 hit was 
her collaboration with N Sync, "Music of My Heart," 
which went to No. 2 on the Hot 100 in 1999. The song, 
written by Diane Warren, was also nominated for an Acad- 
emy .^ward. 

With and without the Miami Sound Machine, Estefan 
has had considerable success on The Billboard 200. All of 
her English-language studio albums have charted in the 
top 40; of those, she has earned four top 10 albums. Her 
biggest disc on this list is her 1991 set, "Cuts Both Ways," 
which reached No. S. 

Titles on these charts are ordered by peak position 
on their respective chart. If more than one title peaked 
at the same position, ties were broken by the number 
of w-eeks spent at the peak. Any remaining ties were 
broken by the number of weeks on the chart and then 
in the top 10 and/or top 40. depending on where the 
title peaked. 



Hot 100 Singles 

Rank—Title— Peak t'osition—Debul IMe—lMbel 
1.— Anything for You*— No. 1— May 14, 1988— Epic 



2. — Coming Out of the Dark— No. 1— Jan. 26, 1991— Epic 

3. — Don't Wanna Lose You— No. 1— July 8, 1989— Epic 

4. — Music of My Heart (witli 'N Sync)— No. 2— Sept. 4, 

1999— Miramax/Epic 

5. — 1-2-3*— No. 3— June 4, 1988— Epic 

6. — Words Get in the Way**— No. .5— June 14, 1986— Epic 




7. — Rhythm Is Gonna Get You*— No. 5— May 30. 1987— Epic 

8. — Can't Stay Away From You*— No. 6— Nov. 21, 1987— Epic 

9. — Hei« We Ar«— No. 6— Dec. 16, 1989— Epic 

10. — Bad Boy**— No. 8— March 8, 1986— Epic 

11. — Conga**— No. 10— Oct. 18, 1985— Epic 

12. — Get On Your Feet— No. 11— Sept. 30, 1989— Epic 



13. — Turn the Beat Around (from "The Specialist") — 

No. 13— Sept. 24, 1994— Crescent Moon/Epic 
Soundtrax/Epic 

14. — Live for Loving You— No, 22— Oct. 12, 1991— Epic 

15. — Falling in Love (Uh-Oh)*— No. 25— Nov. 1. 1986— Epic 

16. — Heaven's What I Feel— No. 27— May 23. 1998— Epic 

17. — Everlasting Love— No. 27— Jan. 28, 199.5— Epic 

18. — Betcha Say That*— No. 36— Sept. 5. 1987— Epic 

19. — I'm Not Giving You Up— No. 40— Dec. 7, 1996— Epic 

20. — Reach— No. 42 April 20. 1996— Epic 

The Billboard 200 Albums 

Rank— Title— Peak Position— Debut Date— Label 

1. — Into the Light— No. 5— Feb. 16. 1991— Epic 

2. — Ut It Loose*— No. 6— June 20, 1987— Epic 

3. — Cuts Both Ways— No. K— Julv 29, 1989— Epic 

4. — Hold Me, Thrill Me, Kiss Me— No. 9— Nov. 5. 1994— 

Epic 

5. — Greatest Hits— No. 15— Nov. 21, 1992— Epic 

6. — Primitive Love'*— No. 21— Nov. 23. 1985— Epic 

7. — Destiny— No. 23— June 22, 1996— Epic 

8. — Gloria!— No. 23— June 20. 1998— Epic 

9. — Mi rierra- No. 27— Julv 10. 1993— Epic 

10. — Christmas Through Your Eyes— No. 43— Nov. 20, 

1993— Epic 

* Gloria Estefan <S Miami .Sound Machine 
** Miami Sound Machine 

Compiled by Keith Caulfield 
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GLORIA ESTEFAN 



Gloria's Songwriting Has A Global Reach 



BY JIM BESSMAN 

Tht secret heliind Gloria Estefan's successful music pub- 
lishing business is not really so secret, her publishing exec- 
utives say. Her music simply sells itself. 

"As I name the songs to you, you can hear each and every 
one of them in your head — and I think everybody does that. So 
it's not the hardest thing selling Gloria to the world," says Ivan 
.Mvarez, senior VP of UMPG Latin America, the entity within 
the Universal Music Publishing Group (UMPG) that adminis- 
ters the publishing interests of Gloria and Emilio Estefan Jr. 

UMPG Latin America also manages the Estefans' Foreign 
Imported Productions & Publishing (FIPP) and Estefan Music 
Publishing Inc. (EMPl) publishing companies for the world 
outside North America. 

A songwriter with few peers, Gloria has composed 15 of her 
own top 10 hits, including "Anything for You." "Coming Out 
of the Dark," "Reach" I the 1996 Olympic International Games 
theme song), "Here We Are" and "Con Los Anos." 

The couple's catalog also includes such major hits by Glo- 
ria and Miami Sound Machine as "Don't Wanna Lose You," 
"Words Get in the Way," ".Mways Tomorrow." "Live for Loving 
Vou " and "Cuts Both Ways." 

"She's the first-ever Latin female |artist| to receive the BMl 
Songwriter of the Year Award, " Alvarez explains, noting that 
on many of Gloria's songs she has sole writing credit. 

In recent years Gloria's music publishing activities have 
become ubiquitous, seemingly popping up everywhere. 

Her songs have been placed internationally in TV pro- 
grams and computer games (most notably Singapore's 
"Eye Toy" sing-along game, which uses "Whenever, 



Wherever"), along with print music usages in the U.K., 
reports Alvarez, who admits he is "pleasantly surprised" 
by the amount of Gloria's publishing business. .Addi- 
tionally, her music has been used for ring tones and 
other adaptations in Brazil as part of an anti-piracy Video 
CD in Singapore, ring tones in Chile and karaoke in 
Spain, to name a few examples. 




UNIVERSAL 



UNIVERSAL MUSIC 
PUBLISHING GROUP 



"They've had some serious reach," Alvarez says. "One of the 
nice things about Latin music is its international reach: Span- 
ish is a universal language, and Spanish culture reaches out 
and appeals to many people. But in addition to having a Latin 
flavor to her music, Gloria also has the advantage of being 
very appealing to the mainstream." 

Gloria's compositions have been successfully covered by 
Jon Secada, Jaci Velasquez, Jennifer Lopez and Shakira, who 
co-wrote "Whenever, Wherever." 

Gloria has enjoyed comparable success with her North 
American copyrights. 



Her music can be heard in U.S. movies. TV shows, 
commercials and Broadway productions, according to 
Estefan Enterprises president Frank Amadeo. The com- 
pany includes FIPP and KMPI and handles the adminis- 
tration and collection of the Estefans' North American 
publishing interests. 

Notable past placements include Miami Sound Machine's 
" Hot Summer Nights" in "Top Gun " and "Words Gel in the 
Way" in "Jerry Maguire"; more recently, Gloria's "Mi Tierra " 
was used in "Out of Sight," and her "You Can't Walk Away 
From Love" was featured in "Original Sin." 

"We're a very active publishing organization." notes 
Amadeo, counting 35 to 40 writers exclusively signed to 
the Estefan pubberies. The beauty of what we do here is 
that a lot of our writers are also producers, so when Glo- 
ria and Emilio and his group of producers commence a 
project with any artist, it's sort of all in one hou.se in terms 
of writing and producing. So we don't do one or the 
other — it's all in one." 

Estefan Enterprises is also deeply involved in film and TV 
production projects, "so we're able lo place a lot of our songs 
in many of those productions," Amadeo says. " The same thing 
goes for commercial advertising, as we produce different com- 
mercial campaigns. So we're vny active in exploiting the cat- 
alog: It's always a challenge, but luckily we've got a very strong 
catalog that has years of chart-topping hits." 

Estefan Enterprises creative personnel are currently writ- 
ing and producing 12 albums for such artists as Shakira, 
Paulina Rubio, Victor Manuelle and David Bustamante. "It's 
a publishing and production machine!" jVmadeo exclaims. 

(Continued on puue 50) 
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GLORIA ESTEFAN 



'Anti-Foundation' Spreads Gloria's Good Will 



BY KARL ROSS 

Despite her collection of platinum albums. Gloria Estefan 
isn't just concerned about making hits. She also wants to 
make a difference. 

For the past 10 years, the charitable foundation bearing 
her name has done just that for thousands of deserving and 
desperate people around the globe. 

Whether it is assisting hurricane victims in the Caribbean 
or impoverished children at home, the Gloria Estefan Foun- 
dation, based in Miami Beach, takes a low-key approach to 
raising money and giving it away. 

Those close to the organization say that many of its good 
works go unpublicized. 

Frank Amadeo. president of Estefan Enterprises and the 
foundation's VP, likes to call it "the anti-foundation foundation. 

"That's because we don't like to beat people over the head 
about it." Amadeo says. We don't like to organize big gala 
fundraisers. It tends to get burdensome after a time if you go 
back to the same sources for donations. " 

The foundation seeks out causes that fall through the 
cracks of mainstream charities — such as buying instruments 
for marching bands for cash-strapped schools or ensuring 
that Santa Claus visits children living in homeless shelters. 

Recently, when Miami's Mercy Hospital did not have fund- 
ing for sorely needed equipment in its pediatric wing, the 
foundation stepped in, Amadeo says. 

Amadeo adds that the foundation's endowment is derived 
from royalties on record sales, the .sale of T-shirts and other 
merchandise at Estefan's Bongo's Cuban Cafe outlets and 
from benefit concerts. Even her fans get into the act. 

"Her fans play a big part in it," he says. "Every year the fan 



club collecLs money on Gloria's birthday. Rather than send- 
ing her money, they send a check to the foundation." 

The foundation parcels out about $500,000 per year to 
charitable causes, he says. These include MusicCares, a 
National Academy of Recording Arts and Sciences-sponsored 
program for musicians in need of assistance; Kidzcare, a sup- 




FROM LEFT. MARC BUONICONTl. ESTEFAN AND CHRISTOPHER REEVE 
GATHER AT AN EVENTTO SUPPORT THE MIAMI PROIEQ TO CURE PARALYSIS 



port organization for children and adolescents affected by or 
infected with I ilV/AIDS; and the All for Kids Foundation, led 
by comedian/social activist Rosie O'Donnell. 

Estefan also champions music education as a major backer 
ofVHl's Save the Music Foundation, which provides funding 
for music classes at low-income schools. 

Estefan and her foundation have played an especially large 



role in supporting the Miami Project to Cure Paralysis. ' 

"As our capital campaign director, Gloria has been 
instrumental in helping raise more than $40 million for 
our research center," says Marc Buoniconti, a project 
spokesman. "Without her, we would not be the largest, 
most comprehensive spinal-cord injury research center in 
the world." ' 

Son of pro football Hall of Famer Nick Buoniconti, Marc 
was paralyzed during a college football game 15 years ago. 
Since then, he has been a relentless advocate of spinal-cord 
re-search. 

Estefan's prolific fundraising on behalf of the project cul- 
minated in the opening of the l-ois Pope Life Center at Miami's 
Jackson Memorial Hospital. 

Estefan became involved with the issue after her tour bus 
collided with a truck outside of Philadelphia in 1990, leav- 
ing her so badly injured doctors told her she would never 
walk again. 

Project's co-founder. Barth Green, helped Estefan with her 
"miraculous " recovery, and she embarked on a worldwide tour 
the following year. She never forgot her good fortune. 

The foundation made its largest single donation of 
$250,000 to the project in 1997. Amadeo says. 

In addition. Amadeo says the foundation makes annual con- 
tributions through the royalties on two of Estefan's tracks — 
"Always Tomorrow " (from "Greatest Hits, Vol. I") and "Path of 
the Right Love " ("Destiny"). 

As a tribute to her efforts, Estefan will be honored SepL 
30, when she is slated to receive the Marc Buoniconti Fund's 
Humanitarian Award. The event will be held at New York's 
Waldorf Astoria Hotel as part of the 18th annual Sports Leg- 
ends Dinner 
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Estefan Q&A 

Contmed from page 22 

"Conga" happened backwards. It was released in Europe 
first and returned to the States by way of the dance commu- 
nity. It took the song a full year to get into the top 10 here. 
Radio kept saying. "We can't play this." But once they played 
it, the phones would go crazy. People don't care where music 
is from: they understood the lyrics and they liked its different 
sound. The dance community was instrumental in our career: 
it has always been there for us. 

What are your thoughts on radio today? 

What concerns me most is how radio tests new music. Play- 
ing a 10-second snippet of a song for listeners is not the best 
way to introduce new music. That is disconcerting. But it is 
the nature of the beast. Kadio is so strange now compared to 
when we first started out. There used to be a kind of pop-horde 
mentality at radio stations. Now. it's so fragmented: dance, 
hip-hop. AC. .sal.sa. 

Your writing is all over the new album. "Unwrapped." You 
have also penned songs for Jennifer Ixtpez and Shakiis. How 
important is song publishing for an artist? Is that your pen- 
sion plan? 

Absolutely. For a writer, it's much more lucrative. As an 
artist, you sing the song — everything is recoupable from an 
artist's perspective. Whatever you spend on the record, you 
have to recoup it before you make dollar one. Writers make 
money from dollar one. Plus, as a writer, you can write for 
several other people. 

As a writer. 1 see myself more as a communicator. For me, 
writing is the best part of my career. Although I was thrust 
into the spotlight, it is not necessarily my personality. I could 
easily not be onstage and be completely happy. That said, I do 
love performing onstage. 

Uliat is this 1 hear about you, a screenplay and Connie 
Francis? 

I've been working with Connie for the past two years on a 
screenplay of her life based on her 19S4 autobiography, "Who's 
Sorr>' Now? " We met for lunch, and the first thing she did was 
place my CI), "Mi Tierra, " on the table. She said, "I want you 
to play me. I want you to do this movie of my life for me." 

Would you star in it? 

.Absolutely. It would be my first big starring role. It would fol- 
low my roles in "Music of the Heart" and Arturo Sandoval's life 
story, which I did for HBO. I also just spent a week in Vancou- 
ver filming "The Chris Isaac Show." I play the evil Gloria. I WTote 
myself a devious part. Everyone always says I'm so nice. So, I 
wanted to play a manipulative character for once. [She laughs.) 

Having toured the worid, what would you say makes a good 
concert promoter? 

Someone who knows the business and their market. Also, 
a good concert promoter works with the artist. A concert pro- 
moter also needs to be honest and truthful. This is crucial. At 
the same time, the promoter must make sure the artist is 
aware of everything that is expected of him or her. 

Also, artists need to have different options, particularly 
when traveling around the world. For example, you may need 
to downsize your production in certain parts of the world. At 
the end of the day, people come to see you and hear your 
music. The theatrical stuff is all a bonus. 

You seem to be hands-on in your business. 

Totally. Emilio and I have a keen interest in our busi- 
ness. Emilio is a visionary on the creative side. But he hates 
numbers. He will not deal with that. I, on the other hand, 
enjoy that side of things. I mean, we have diversified: We 
run four restaurants, a hotel, a recording studio, a pub- 
lishing company, and we have our corporate offices and a 
lot of other real estate. 

Even though we have an incredible staff, the buck stops here, 
Emilio and I make all the decisions. One of us has to sit through 
all the meetings. We have never diverged on a business deci- 
sion. We go on gut feelings and intuition a lot. We definitely 
dot all the i's and cross all the t's. It's been .so helpful to me to 
(Continued on paae 46) 
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Spotlight 

Estefan's Discs Across The Decades 



U.S. Releases 

"Live Again/Renacer" (Audiofon) 1977* 
"Miami Sound Machine" (Electro/Audiofon) 
1978* 

"Imported" (MSM) 1979* 

"MSM" (DID 1980* 

"Otra Vez" (CBS International) 1981* 

"Rio" (CBS International) 1982* 

"A Toda Maquina" (CBS International) 1984* 

"Eyes of Innocence" (Epic) 1984* 

"Primitive Love" (Epic) 1985* 

"Let It Loose" (Epic) 1987* 

"Cuts Both Ways" (Epic) 1989 

"Into the Light" (Epic) 1991 

"Christmas Through Your Eyes" (Epic) 1993 

"Mi Tierra" (Epic) 1993 

"Hold Me, Thrill Me, Kiss Me" (Epic) 1994 

"Abriendo Puertas" (Epic) 1995 

"Destiny" (Epic) 1996 

"Gloria!" (Epic) 1998 

"Alma Caribena— Caribbean Soul" (Epic) 2000 
"Unwrapped" (Epic) 2003 



Compilations 

"Lo Mejor de Miami Sound Machine" (CBS 

International) 1983* 

"Exitos de Gloria Estefan" (Epic) 1990 

"Greatest Hits" (Epic) 1992 

"Greatest Hits, Vol. 11" (Epic) 2001 

* with Miami Sound Machine 
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Gloria, 

Our Everlasting Love. 




You are one of 
music's leading 
women, you're a consummate 
professional, and you're a 
wonderful friend. You fiave made 
us all so proud. We thank you for 
allowing us to be a part of your life 
and career. 

We live for loving you! 



Univision Radio is pleased to be the official 
radio network of Gloria Estefan Live at The 
Colisseum at Caesars Palace in Las Vegas. 



UNIVISION Radio 



Spotiight 



GLORIA ESTEFA 



'A Star In Every Sense Of The Word' 




JONES: SHE S FAMILY 



"Where do I begin when it 
comes to Gloria Estefan? 
I've known Gloria and 
Emilio for a long, long time, 
and I consider their family 
my extended family. 

"We first worked together 
in 1994 while I was co-pro- 
ducing the Concert of the 
Americas' in Miami for PBS, 
and 1 was honored to he- 
come the godfather of their 
daughter Emily Marie. |Atl 

4 days old, Emily Marie and Gloria welcomed our President 
IBill Clinton! and Vice President |AI Gore], who were host- 
ing the heads of state from l,alin America's .14 countries and 
more than 150 performers, including Celia Cruz and Tito 
Puente — a more than memorable experience. 

"As an artist, there are few that can compare to Gloria. She 
has this wonderful musicality about her. and I love that she 
always has that Cuban-Salsa-black-African-pop-jazz thing 
going on. I always wanted to record with Gloria, and I was so 
glad that she agreed to record the Brothers Johnson classic 
Is It Love That We're Missin' ' on my 1995 album 'Q's Jook 
Joint.' I can't think of another arti.st that I would've had sing 
that song, and boy, did she kill it. 

".^s pioneers. Gloria and Emilio are, without question, the 
godmother and godfather who introduced l^tin music to the 
hearts of the American mainstream, 

"My teacher Nadia Boulanger once told me that 'an artist 



can never be more than he or she is as a human being.' That 
sums up Gloria Estefan to a tee. The only thing that surpass- 
es her artistry is the size of her heart and her compassion for 
others. God gave both of us a second chance in life, so 1 know 
that spiritually, Gloria and I will always be linked. She is truly 
a blessed child of God. and I love her more than words could 
ever convey." 
Quincy Jones 

"Gloria is a true original. 
She and Emilio together 
created what is now known 
as 'the Miami Sound.' That 
indelible mark and style will 
last forever and has been and 
will continue to be mim- 
icked by many throughout 
the world. She always con- 
tinues to grow and evolve as 
an artist and at the same 
time blaze new trails. I am 
proud that she is my friend 
and feel that she and Emilio are my family." 

Tommy Mottola, Casablanca Records chairman/CEO 

"The most unforgettable image I have of Gloria was her 
return to the stage during the Coming out of the Dark tour 
This was, of course, the first tour after her near-fatal accident. 
Her adrenaline, intensity and strength made her performance 
something that I will never forget. 





MARTIN: UNFORCEHABLE 



"I've performed several 
times onstage with Gloria, 
but two performances 
stand out. One was at the 
first Latin Grammy Awards, 
performing with Gloria and 
Celia Cruz. These two 
women are pioneers of 
l-atin music, and here I was 
onstage performing with 
them! The electricity on 
the stage between all of us 
was intense and fun. I truly 
enjoyed that moment. 

"The second was performing with Gloria and Luciano 
Pavarotti in Italy at Pavarotti's annual Pavarotti and Friends 
concert. It was my first time performing with the legendary 
Pavarotti, and of course, having Gloria with me helped 
make that experience something I will always treasure." 

Ricky Martin 

"I remember the first time performing with Gloria in 1991 
and being blown away by the response of the crowd. It was in 
Sydney, Australia, at the first of four sold-out shows. We went 
into Get On Your Feet,' and the crowd went crazy! I still get 
chills when I think about that night." 

Tim Mitchell, guitarist 

"After Gloria's bus accident I went to Miami. What greet- 
ed me there was a woman who could barely walk and yet 

(Continued on page 46) 



QCoria 

J^rom 1988 'Let It Loose to 2003' s 'Univrapjped' 
^anf^for Utting us be -part of your musical journey 
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Gloria's path is blessed by her talent, painted with the commitment of millions of fans that 
are touched by her music. CONGRATULATIONS GLORIA, on your grand achievement of 
70 million units sold. Our best wishes for your incessant inspiration and continued success. 
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Gloria Estefan 

Continued from pige 26 

remakes that included the disco dancefloor throwdowns "Turn 
the licat Around" and "Kverlastin); Love" (which was named 
the liillboarJ music video of the year), making Estefan a last- 
ing favorite among gay audiences. 

With the hirth of her daughter ICmily Marie in December 
1994. Gloria's attention turned more to family. While her out- 
put continued with the albums "y\briendo Puertas." "Destiny," 
"Glorial" and "Alma Carihena." she began to carefully delegate 
her time. In 2(1111). she made her motion picture debut in 
"Music of the I leart." with Mer\'l Streep. I ler duet with 'N Sync 
on the title track was nominated for an Oscar, which she and 
the quintet performed on the .Academy .Awards broadcast. The 
song reached No. 2 on the I lot 10(1 and No. 1 on the .AC chart. 

In Februan' 2()f)l. Gloria became one of the few artists fortu- 
nate enough to release a second greatest-hits collection, almost 
10 years after the first, which gathered another l.'i favorites. 

For her new album. "Unwrapped." Gloria wrote nearly all 
the lyrics. (In fact, she composed 15 of her hits that have 
reached the top 10.) 

"This album is a natural." ,says Kevin Lawrie. president of 
.Sony Norte. "It stands on its own: it's g<H>d music. .All we haw- 
to do is lei the music stand for itself. " 

The new project opens yet another new chapter in a career 
that has paved the way for many Uitin artists since and has 
tagged the formidable superstar as the (Jueen of l.atin Pop. 
It's a crown that is not likely to tarnish in her lifetime. 

lenner .says. "Gloria Kstefan has earned the admiration and 
applause of both audiences and musicians alike lor her tal- 
ents as a singer, songwriter, actress and goodwill ambassador. 
Go anwhere in the world, and you'll find that everyone knows 
who Gloria Estefan is," 



Caribbean Roots, International Star 

To Gloria Estefan, a noteworthy woman 
who as songwriter, singer, actress and humanitarian 
touches so many hearts and sotds. 

May her great successes continue 
Que continuen sus grandes exitos 

The Fanjul Family 

FLORIDA 
CRYSIALS 

® 

www,tloridacrystals.com 



Felicidades 
Gloria Estefan 

qJ^u "gloria" en ventas ha sido sicmprc eti bcncficio 
it toiios los ^tino-americatios. 

'Una vez mk, te fclicitamos p romjxrr los records 
en venta dc lodos lus cxtraordinarios trabajos 
disco^r(ificos; pero ante todo per ser tan buen 
ser humane, ^ a la m te agradecemos la amistad 
que siempre nos has dispensado durante todos 
cstos alios. 

cJ'e deseamos mudia suertc en tu nueva produccion 
'"Unwrapped" y en tu proxima gira. 

Jus amigos 



'Enrique y ^ly ^I^es 
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are the touchstone of our character. 



For anyone with big dreams, Gloria Estefan's extraordinary talent 
and remarkable spirit have made her an inspiring role model in 
South Florida and around the world. Living her life with undeniable 
dignity and grace, the Queen of Latin Pop continues to thrive 
as one of music's true and enduring originals. 

Congratulations, Gloria, on reaching yet another milestone 
in your illustrious career. 



— HENRY DAVID THOREAU 
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SpgHight 

Estefan Q&A 

Continued from page 38 

be on top of the business. You must be hands-on in your busi- 
ness. It 's incredibly important to stay on top of your business. 

You created the Gloria Estefan Foundation several years 
ago. How has it affected your life? 

It's been great. It's a good opportunity for me to be able to do 
what 1 love: to be of service. I've been given so many beautiful 
things in my life, and I love to share that. 1 was actually going to 
call the foundation the Anti-Foundation Foundation. I hate both- 
ering people for money. So, I took three songs of mine — "Always 
Tomorrow," "Coming Out of the Dark " and "Path of the Right 
Love" — and all the royalties 1 receive go to the foundation. 

Through the foundation. I work a lot with spinal research, 
community service in the Miami area and with people who 
might fall through the cracks. 1 try to find ways to fund it 
myself. But each year, for my birthday, my fans donate a lump 
sum to the foundation. I hope my own kids give back in the 
same way that I do 

We are very lucky — Emilio and I. We're very fortunate peo- 
ple. We have a great home life, two wonderful kids, a healthy 
family. The freedom we enjoy here is spectacular. We came to 
a country that really embraced us. which allowed us to grow 
and be who we are without any restrictions. Wc feci the least 
we can do is to help someone else achieve the same thing. 

What has fame given you — and what has it taken away? 

It's given me a lot of free love — and that's the best thing 
fame can afford you. What has it taken away? My privacy. 
Being a private person, there have been difficult moments 
that I would have preferred to have them remain private — 
and not in the public eye. 



GLORIA ESTEFAN 



'A Star' 

Continued from page 42 

whose sheer determina- 
tion gave her unbelievable 
strength and courage. 
Within months, she re- 
corded 'Coming Out of the 
Dark.' I remember sitting 
at the Miami Arena with 
her doctors and nur.ses 
and watching. Gloria is 
one of those rare individ- 
uals who combines amaz- 
ing talent with spirit, faith 
and humanitarianism." 
Phil Ramone 



"My favorite memory of Gloria was performing onstage 
with her for the first time, 
live, before millions of peo- 
ple at the Super Bowl. We 
were both excited, making 
sure that we got it right. It 
was an honor being on- 
stage with her. and it 
turned out really great. It 
was so much, so quick, but 
it was wonderful." 

Stevie Wonder 




"In my career, it's been a 
blessing to have an example 

of a real star. Gloria Estefan is a star in every sense of the 




Congratulations 




Million 
Units Sold! 



The Best is yet to come! 



word — from her work eth- 
ics to her quality as a hu- 
man being. She defines the 
meaning of talent, disci- 
pline, sacrifice and the 
combination thereof with a 
career that is growing 
stronger than ever." 
Jon Secada 

"When you sec Emilio 
and Gloria talking to each 
other, you can see they are 

friends. It's so difficult to find a couple that works so close 
and so respectfully with each other. Emilio and Gloria are a 
sign of hope for all couples who work closely together. 

"While Gloria is very successful as an artist, and while she 
was one of the first musicians to cross over from Latino 
music, she is foremost a very generous human being who has 
been a good friend of the (Latin Academy of Recording Arts 
and Sciences). She is eager to be there when she knows that 
her name and presence helps. She |also| helps the (National 
Academy of Recording Arts and Sciences( in pursuing edu- 
cational programs and programs conceived to help musicians. 
Gloria is a fine human being who is always very close to her 
people and her music." 

Gabriel Abaroa, Latin Academy of Recording Arts and Sci- 
ences president 

"Gloria and I have had so many fun and funny experiences 
together. One of my favorite experiences was when we were 
writing "Christmas Through 
Your Eyes.' We were both 
sitting outside with guitars 
in hand, it's 100 degrees and 
I'm Jewish, writing a Christ- 
mas song. People may think 
of Gloria as the nice girl 
next door, but what they 
don't know is that she's 
always there with a great 
dirty joke." 

Diane Warren 

"We were recording some 
reference vocals right before we went in the studio to cut the 
( "Unwrapped"( album. We had about six vocals to cut. When 
she came into the studio I told her that I had an idea for a par- 
ody of one of the songs ("I Will Always Need Your Love"). 
Instead of working on what we needed to work on, we worked 
on the parody for half the day. 

"We recorded the lead vocal, and when I was ready to move 
on, she said, "We can't leave it like that. We have to double 
the vocals and sing harmonies.' That's Gloria — she doesn't 
do anything half way. And she likes to have fun when she's 
working." 

Sebastian Krys, producer 

"While Gloria might not be the best vocalist, dancer or 
musician on the planet, there is probably not a better over- 
all package on stage live than Gloria Estefan. And she's exact- 
ly what you look for when you look for someone to be suc- 
cessful in television. She's sexy, funny and smart. When you 
put that all together as a package, you have unbelievable 
success. 

"Gloria has a great sense for the moment, whether she 
should be serious, funny or sarcastic, she reads the crowd 
better than anybody. She can walk into a room of 12 peo- 
ple, or a stadium of 80.000 people and hit it out of the park 
quickly. 

"However, with all the show business intensity she has, 
nothing lights up her face better than when she is having a 
conversation with you about her children or her family. You 
know that she is the real deal and just a great person." 

Jack Sussman, CBS Entertainment senior VP of specials 

"One of the best pieces of advice I have ever received 
from someone in the industry came from Gloria. On sev- 
eral occasions she told me: Shakira. this gets bigger, but 
it doesn't get better, so enjoy it.' 

(Continued on page 48) 
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GLORIA, 

CONGRATULATIONS 

ON YOUR GREAT SUCCESS! 

YOU ARE LIVING THE 
AMERICAN DREAM. 



Bernie Yuman 
Al Hassas 
Reza Izad 



BOX ENTERTAINMENT 
PROUDLY PRESENTS 

GLORIA ESTEFAN 

AT CAESARS PALACE 
OCTOBER 10-19 



BEVERLY HILLS * LAS VEGAS 



Spotlight 

Tour De Force 

Continued from page 24 

Unwrapped banner. Choreographed by Kenny Ortega ("Dirty 
Dancing"), the show is billed as a multimedia experience mix- 
ing music, dance and elaborate production. Tickets range 
from $87..5n to $17.5. 

"We wanted to find a venue that has the intimacy and close- 
ness that the Colosseum has." .^madeo says. "Over the past 
\5 years. Gloria really hasn't played any intimate theaters, 
but rather stadiums and arenas." 

According to Light. "Playing in Las Vegas allows Gloria to 
play one of the best theaters in the country and not have to 
move around but. rather, have the fans come to her." 

The intimate setting of the Colosseum fits the lone of the 
new album. Amadeo points out. "To launch the new CD. we 
wanted live shows that would showcase the acoustic and inti- 
mate nature of the new music, which is very bare and per- 
sonal to her. both musically and lyrically," he says. "The idea 
was to do some sort of a live performance showcasing the new 
material in a venue that would allow for intimacy and inter- 
action with her fans." 

If the Colosseum fits the bill for Estefan, the feeling at 
Caesars is mutual. 

"She is the type of A-list star we have been looking for to 
fill in the weeks when Celine is not performing." says Mike 
Juliano, president of Caesars Palace. "She also reaches a dif- 
ferent demographic than Celine and some of the other enter- 
tainers who perform here, and she also has strong appeal to 
the Hispanic community in Southern California." 

Estefan fits the unique niche demanded from a top- 
notch entertainer at a gaming establishment. "She 
appeals to the upscale theater-goer willing to pay a 
decent ticket price," Juliano says. He adds that booking 



GLORIA ESTEFA 



Estefan at the Colosseum is definitely not considered a 
loss leader to drive gaming traffic but a revenue-producer 
in its own right. 

"From our perspective, we see this as a stand-alone event," 
Juliano says. "We're thrilled she's here. It's the perfect venue 
for the perfect artist." 

Estefan will perform at the Colosseum with a full 18- 
piece band, featuring many musicians that dale back to her 
days with Miami Sound Machine. Next year. Estefan will 
likely embark on a world lour in support of "Unwrapped." 
playing arenas in North America and several stadiums in 
Latin America. 



ESTEFAN: WORLD TOUR IN 2004 



'A Star' 

Continued from page 46 



'This statement clearly revealed what I had noticed in her 
in many ways: great intelligence and the fruit of knowledge 
that once had been seeds nourished by determination and 
experience during her career years. 

"Gloria is one of the few artists that has been able to revo- 
lutionize the world with her sensitivity, talent and charisma, 
continuing today to communicate and fulfill the lives of her 
fans around the world. Gloria has ta.sted fame in all its forms, 
but above all. she has never stopped being a person. She has 
overcome the tougheiit difficulties bravely, always taking care 
of her family's well-being besides being an unsurpassable 
mother and wife. 

"I greatly admire her artistic achievements, past and 
present. I will always be grateful for the incalculable sup- 
port I received from her at times of uncertainty and the 
useful encouragement she offered me many times. For 
example, she encouraged me to venture in recording my 
first English album. But without a doubt, in reality what 
makes me love her the most, now and forever, is the qual- 
ity of her spirit." 

Shakira 

"Our relationship goes back over 20 years. Gloria is my best 
friend and a role model. She's the strong one. even though 
she's 10 years younger than me. When 1 married Marcos |Juan 
.Marcos Avila], Gloria was best man at my wedding because 
she was the groom's best friendl 

"When my Dad passed away last April, I was destroyed. 
He was the love of my life. Gloria was there holding my 
hand day and night. She didn't let go of my hand for three 
(Continued on page 50) 



Congratulations 

Gloria 

on your amazing achievements and phenomenal career! 

You're one of the best gifts 
the world has been blessed to unwrapl 
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The Associates and Management of Caesars Palace are proud 
and honored that Gloria Estefan has chosen The Colosseum™ 
for her only concert performance this year. 

Congratulations on all of your successes! 
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LIVE FAMOUSLY." 
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Songwriting 

Continued from page 34 

In addition to Gloria's solo credits, Alvarez notes that she 
has a thriving career writing in partnership with other artists. 
Foremost among her collaborators have been Shakira, Ixjpez. 
Tim Mitchell. Cianmarco, Sebastian Krys. Secada. Ricky Mar- 
tin, Randy Barlow, George Noriega, Kike Santander and her 
husband, Emilio. 

Synch placements and ancillary activities of Estefan 
copyrights by UMPG have only just begun, Alvarez 
explains. "Our deal with the ii^stefans really started at the 
beginning of the year, " he says. "So the first quarter was 
taken up with the process of getting their publishing into 
the system and in circulation. But because of our effi- 
ciency this was done relatively quickly, and by the end of 
the first quarter we were registered in every society around 
the world." 

Alvarez has used UMPC's Web site, which is updated fre- 
quently, to promote Gloria's international publishing interests 
and the upcoming release of her new English-language 
album, "Unwrapped." 

"'She wrote all the lyrics on the new album, and they're very 
introspective," Alvarez says. "To quote Frank Amadeo, it's Glo- 
ria's Tapestry' album: She didn't make a blatantly Ijtin or 
commercial record, but something that reflected who she is 
and where she is in her life." 

After finalizing the Estefans' deal, Alvarez says UMPG sent 
out a two-CO compilation to all its offices "so they would have 
her music in hand and could pitch it. We follow up periodi- 
cally, but the nice thing is that between the press release 
[announcing the deal], the Web spotlight and the CI) compi- 
lation, your memory is refreshed about the catalog and how 
wonderful the songs are. " 
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days! It didn't matter how tired or busy she was. She was 
there for me. 

""We went on a family holiday recently. We were driving, 
and she was previewing her album for me. One of the songs 
on the record is about a fading photograph. I burst out cry- 
ing .. . thinking about my father. I put my head in her lap 
and through the whole ride, she just stroked my hair. She 
gave me strength. 

'"This is the kind of friendship that we have. It's not about 
partying. It's not about going to each other's events. It's not 
about seeing each other every weekend and having cook- 
outs. She's always busy, and so are we. We're always travel- 
ing in different directions. 

" There was a very strong bond between Gloria. Celia Cruz 
and myself. It's been a very weird year with Daddy and Celia 
gone. Gloria is really strong. She's been through some heavy 
stuff herself. She is a tower of strength. She looks little, but 
she's a giant inside." 

Cristina Saralegui 

"1 knew of Gloria before 1 actually knew her. When the 
Miami Sound Machine were first together, they used to play 
the local weddings in Florida. I was also living in Miami. 

'There was one wedding where they were playing, and me 
. . . being an aficionado of the drums . . . jumped up to play. 
We didn't know each other, but it was a casual-enough situ- 
ation where I could invite myself on. They just let me play. 
We didn't even talk afterwards. I was just another crazy guy 
who jumped onstage. 1 think I actually did that at more than 
one wedding. 

"I didn't see them again until one night |when| they came 



to a screening of the movie 'Hero' maybe 15 years later in the 
mid-1990s. After the screening, we went and had a drink and 
talked about old times. From then on, we started to main- 
tain a closer relationship. 

"A special memory is when were doing a benefit for the 
Cuban refugees. They actually invited me to play in the band 
. . . they figured they might as well invite me, 'he's going to 
jump up onstage anyway.' There was time between the sound 



'Emilio and Gloria are the truest 
friends you can have. ' 

—ANDY GARQA 



check and the performance. Emilio. Gloria and I looked at 
each other and said. "Why don't be go for a swim?' We went 
to the coast on the military base and all swam in the ocean 
for the first time since we left Cuba. 

"Emilio and Gloria are the truest and deepest of friends that 
you can have. When they recognize something is true and 
right, they defend and fight for it with their live-s. That reflects 
who she is as an artist and who she is as a wife and mother. 

" Gloria, Emilio and I are exiles. We've grown up with the 
example of our parents paving the way in a new society. As 
young exiles, there is an undercurrent to honor, to live up to 
the examples that were set before us. I think that drives Glo- 
ria in a deep way . . . honoring her parents. It permeates who 
she is. 

""What motivates her is something really deep within her. 
It's not just commerciality. It's a deeper personal journey 
that she's on. I think everybody that comes across her is for- 
tunate to be touched by that spirit. I have great love and 
respect for her as an artist and as a citizen of the world." 

Andy Garcia 



HOLLAND & KNIGHT 



Congratulations Gloria! 

We salute you for your dedication 
to your family and your community, 
and for your many successes 
in the music industry. 



Jorge L. Hernandez-Torano 
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Strong Partnership 

Continued from me 28 

Father and daughter were keeping mom company during 
her European promotional tour. During a breal< from Glo- 
ria's marathon of interviews at her l^adrid hotel. Kmilio and 
Emily shopped. Earlier. Emilio had gone over the media list, 
checked the lighting and reviewed the marketing plan. The 
day before, he had supervised cameras and music for his 
wife's TV' appearances. 

These are duties Amadeo frequently a.ssumes, but this time, 
he stayed behind in the U.S. to deal with the details of the 
imminent release of Gloria's new album. 

As for Emilio, he sees the opportunity to mesh work and 
family as a huge perk. 

"Thank God, we've been able to share, more than anything, 
for the children's sake," he says, referring to Emily. "The same 
thing happened with jour older son) Nayib (when he was a 
child|.It's great to have No. Is and all that, but it's also great 
to be No. 1 with your family." 

'It's great to be 
No. 1 with your family. ' 

— CMIUO ESTEFAN IR. 



Having your spouse handle your career is certainly not a 
novel idea. Throughout entertainment history, there are 
numerous instances where where husbands or wives have 
taken the reins of their spouse's professional direction. 

Wliat is unusual about the Estefans is that they are both 
phenomenally successful in the same field, albeit in differ- 
ent areas. 

This could be daunting for many artists. 

But Emilio .says it is not for this couple, because there is 
permanent communication and, above all, respect. Moreover. 
Emilio says, the fact that he and his wife are in the same 
industry is an advantage. 

"I normally don't think it's a good idea for a couple to 
work together." he says. "Because if one of them doesn't 
know the business, it leads to problems and to wrong deci- 
sions that can affect a career. But Gloria and I have grown 
together in this industry. We know its principles and pri- 
orities. In my case, it's been very easy, because Gloria is 
very intelligent and very principled woman. And I've had 
the utmost respect for her career, just as she's had the 
utmost respect for mine." 

However. Emilio cautions, the difficulty, as a spouse, lies in 
being able to not take things personally. 

"You always protect them as a husband first, " he says, 
"That's why we're so lucky to have Frank, who's a person 
who's pushed so much for us. You have to find someone who 
has the .same principles as you do. " 

Beyond the management itself. Emilio has also produced 
the hulk of his wife's albums, including her new recording, 
which he worked on with Sebastian Krys and Gloria. 

Here, too. Emilio says, Gloria knows what she wants, even 
as she is open to suggestions. 

So. have there been disagreements along the way? 

"Many limes." Emilio says. "Once, we had an offer of almost 
$6 million to play a private party in the Middle East, .^nd she 
didn't want to do it. Well, that was that. And the first time she 
performed at a Super Bowl, she was so hesitant, and finally 
she did it, and did so well, that she thanked me for pushing her. 

"We discuss things. But in the end, the final decision has 
to come from her. " 

The bottom line is that Emilio the talent hunter saw that 
ineffable something when he first set eyes on Gloria all those 
years ago. 

That that something has endured and flourished is a tes- 
tament to Emilio's eye. his wife's talent and to the couple's 
unusually long love affair in a notoriously unstable medium. 

"Was it love at first sight? I don't believe in love at first 
sight," Emilio mu.ses. "1 think loves at first .sight are lost at 
first sight. There was something that drew me to her — her 
eyes, her smell. But it all developed little by little. 1 could see 
there was a great human being. And look. It's been 25 years. " 




pGreat performance 
^^^hat really counts. 



Congratulations Gloria 

In celebration of a magnificent career 
that keeps unfolding and revealing 
the depth of your many talents. 

Your generosity and success are a 
model for all persons of all cultures. 
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Sponsorships: Finding The Right Fit 




BYSUSANNEAUIT 

LOS ANGELES— Tough times for 
labels have meant declining tour sup- 
port for artists. Therefore, more acts 
are l(x)king for corporate underwriting 
to offset production costs. 

Concert organizers say that title 
spoasorswill spend upwards of $1 mil- 
lion per tour. On average, companies 
will contribute $100,000-S500.000 per 
sponsorship. 

Still, a number of promoters, man- 
agers and lahel executives tell RilUxxinl 
that despite financial hardships, they 
remain very choosy. 

Companies behind such products as 
alcohol, condoms and tampons make 
trick>' partners for many artisLs. 

'There haw been cuthacks on mar- 
keting and funding [at labels], which 
all drifts down to jwur artist." says /Man 
Simkwffiki. VP of sponsorship at House 
of Blues (HOB). He adds that "there's 
probably .some male and female 
hygiene products that aren't hip or ap- 
propriate enough. 1 don't think there 
are a lot of people out there who will 
work with them. " 

Trojan Condoms has passed out 
samples at Ozzfest dates, but the com- 
pany has yet to be a title sponsor for the 
tour, he adds. 

"Many arti.sts are .still idealistic jandl 
very aircful about wh( ) thev' align with, " 
.says Sasan Nunziata. executi\e editor 
of Entertainment Marketing Letter, 
who says corporations are expected to 
spend $894 million on entertainment 



BY RAY WADDEU 

INDIA.NAI'OLIS— In another case of 
building managers being proactive 
in creating business. Reed Click has 
started the Southwest Arenas 
Group, popularly known as SWAG, 

Similar to the ArenaNetwork and 
Lost Cities building consortiums. 
SWAG buildings hope to create 
events and stay in the loop with 
booking agents and promoters. 

Click, the executive director of 
bookings for the Glendale (Ariz.) 
Arena, unveiled his plan to arena man- 
agers attending the Arena Manage- 
ment Conference here SepL 20-23. 

The Glendale Arena is a $220 mil- 
lion. 20,()()0-seat venue set to open 
around Dec. 20 as home to the NHLs 
Phoenix Coyotes. But much of the 
emphasis of SWAG events will focus on 
the arena's cut-down theater configu- 
ration, which has a capacity of 4200, 

"All we are really looking to do is 
create events, " Click explains, "And 
you can't create a date as a one-off, 
because there's no way to Hnancial- 
ly get out on one-offs. We want to 
let agents have the possibility of 



sponsorships (including TV, film and 
all music-related deals) in 2003, accord- 
ing to the tracking firm lEG, "You're 
not going to see [vegan] Moby align 
with Outback Steakhouse. " 

Granted, several alcohol brands, 
including Budweiser. Jim Beam and 
Jagermeister, are active tour sponsors. 
In August, Enrique Iglesias headlined 
Budweiser's One Night Stand club tour, 
Jim Beam Live, featuring Trapt and 
.MaroonS, among others, hits a num- 
ber of HOB clubs this fall. Clear Chan- 
nel Entertainment is producing and 
promoting the October/November 
Jagermeister Music tour with Slayer 
[Billboard. Sept. L3). 

Still, in a lot of cases, "liquor is one 
taboo category," Simkowski sa>'s. Since 
several acts cater to a wide range of 
ages, including those who are under 
21, "you have to be very careful. " 

Bruce Eskowitz, president of 
national sales and marketing for CCE, 
agrees that "without mentioning .spe- 
cific companies, some are liarder for 
artists [to embracel." 

SPONSORSHIP SUCCESSES 

Steve Feinberg, manager for Good 
Charlotte at New York-based A Fein 
Martini, credits much of the band's suc- 
cess to sponsorship. 

When Honda Civic presented the 
largely .s()ld-<iut Good Charlotte/New 
Found Glory tour earlier this year, "it 
was pretty critical, allowing us to jump 
from 1,500- to 3,000-seat shows to 
10,000- to 12.000-seat shows," 



booking six or seven arenas that are 
willing to promote and partner and 
be aggressive," 

Among the buildings already on 
board or considering joining SWAG 
are the San Diego Sports Arena: the 
Orleans Arena in Las Vegas; the 




Pepsi Center in Denver; the E Cen- 
ter in Salt Lake City; the UTEP 
Arena in El Pa.so. Texas; the Tacoma 
(Wash.) Dome; and the Bank of 
America Centre in Boise, Idaho. 
"The reception has been good; 



But because of Good Charlotte's 
large number of young fans, Feinberg 
says, "We would rather not tour [than 
link with a problematic .sponsor], 

"'If Smirnoff wa.s offering $1 million 
to go on the road, maybe 1 would per- 
sonally take it," he jokes. "But not the 
band. They would ju.st make the ticket 
cheaper or take less gear and make it 
work without it" 

Feinberg says the main reason 
Honda was acceptable was that high- 
profile bands, like Blink-lS2 and 
Incubus, hooked up with tlie company 
previously. Similar brands — like Ford 
.Motors — would not have been a great 
fit for the tour, he says. 

"Kids are predispo.sed to seeing |a 
Honda] tour every year," adds Fein- 
berg, who also dismisses the idea of a 
partnership with a condom company, 
"]With sponsorship], you haw to walk 
a fine line het\vcen kids being put off 
by it and getting enough money for 
kids to see you. " 

Similarly, Barenaked Ladies steer 
clear of products that may he construed 
as '"offensive or Ipossibly] addictive." 
says Larry Webman, the group's book- 
ing agent at Little Big Man. 

""They won't slog alcohol," he myi of 
the band, which is being sponsored by 
T-MobileforanOct 16 show with Train 
at Alcatraz Island in the San Franci,sco 
Bay, "T-mobile cell phones, cars — 
tho.se are usually very .sale | products]."' 

Companies selling sucti non-con- 
troversial products as cars, electronics 
and non-alcoholic beverages are the 



everybody's excited about the 
opportunity," Click .says. "If we can 
get 10 events a year, it's a win/win 
for all of us." 

.■\gents have also been receptive. 
"1 think it's a great idea, perhaps the 
future of arenas." says Howie Silver- 
man, president of Paradise Artists in 
Ojai, Calif, " If these guys just sit out 
there independently trying to fend 
for themselves, they become noth- 
ing more than a one-trick pony, try- 
ing to compete with promoters that 
encompass many cities," 

Creating events for several dates 
instead of one makes things feasi- 
ble, Silverman adds. "There can be 
money in one date, but it's a lot 
more work," he says, ""As agents, 
we're all going to give a lot more 
credence to a buyer who can step 
with six to 10 dates at a time. It's 
about economies of scale." 

Click just hopes SWAG puts these 
buildings more in the loop. ""It's about 
understanding the deals that are out 
there so we can be prepared to do 
what we can," he says. "We want to 
make sure we know what's out there 
so we can put our hat in the ring." 



most widely attached to shows, tour- 
ing executii'es say. 

But developing artists and non- 
mainstream acts, who may struggle 
more than high-profile artists in this 
rough financial climate, "have a little 
more flexibility" when choosing corpo- 
rate .sponsors, says Kenetta Bailey, VP 
of strategic marketing at BMG Music. 
"You don't want to as.s(Kiate the artist 
with a prixluct that is not going to put 
them in the best light. But ]under-the- 
radar acts] liaw more latitude." 

In scouting for sponsors for Britney 
Spears' next tour, which will coincide 
with the November release of her new 
album, ""In the Zone," Bailey says. 
"|BMG| wiuld never associate her with 
a beer. Her audience is under 21. You 
just wouldn't do that, jit] you are an 
e.stablished artist, ^du want to be as.so- 
ciated with the appropriate type of 
brand. You have an image to uphold." 

Jagermeister finds acts to sponsor, 
despite being a seller of an adult-tar- 
geted drink. It expressly sponsors 
niche tours like this fall's Slayer-head- 
lining trip, because major sponsors 
are put off by the band's extreme 
brand of heavy metal. 

One major company category cur- 
rently untouchable by big and small 
artists alike are cigarette manufacturers. 
The 1 9(18 pa.ssiige of the Tobitcco Master 
Settlement .Agreement .specifically pre- 
vents companies like Philip Morris from 
marketing its product at concerts. 

"We don"t want to be perceived as 
marketing our products to young peo- 
ple." says a spokesperson at Philip 
Morris, which backed the annual 
Mariboro Country Music tour through 
much of the 1980s. 

SELfCnVE ON BOTH SIDES 

The spon.sorship selection process 
goes both ways for most corporations, 
marketing executives say Just as artists 
and labels haw strong opinions about 
as.sociating with the right firms, com- 
panies are similarly discriminating 
about finding the right musicians to 



promote their products. 

Many sponsors, including CM and 
lleineken, require artists to sign 
morality clauses before agreeing to 
back a tour. Artists should retain the 
characters that earned them the spon- 
sorship, Feinberg says. 

Yet a number of companies say they 
are lenient with their expectations. 
They say they rarely request guarantees 
that arti.sts .sell a minimum amount of 
tickets in order to avoid paying back 
the sponst)r. 

"i\s far as owing us? They don't owe 
us a thing." says Rick Zeiler. director 
of marketing for Jagermeister, regard- 
ing Slayer, "We don't need to see 
overnight results. We jast expect them 
to go out and perform, " 

Yet he is dtscerning with choosing 
artists. He admits he "is not a huge fan 
of jultra-edg)'] Marilyn Man.son" and 
would have .some trepidation signing 
onto one of his tours. He might recon- 
sider "if Marilyn was a huge Jiiger fan. " 

Miller Bre\ving Co. primarily steers 
its spon.sor.ship activities toward wn- 
ues rather than specific tours. Artists' 
appeal can ebb and flow, which may 
hurt its products' image, .says Peter 
Laatz, manager of entertainment mar- 
keting at Miller, 

"I think that is based on how the 
music business has evolwd. There are 
so many bands out there that come and 
go so quickly," Laatz says. 

Bausch & Lomb is considering 
sponsoring its first tour. Yet Tor Con- 
stantino, the company's senior man- 
ager of public relations, saj* Bausch & 
Ixjmb is narrowing its focus to 'Vhole- 
some" performers, 

"Stacie Orrico — she has a wry pol- 
ished presentation, a wry clean image." 
sa>'s Constantino, regarding an artist 
he thinks is a good fit for the company 
but has yet to formally approach with 
a deal. "We don't want to iasult some of 
the other performers, but when you 
haw a recognizable brand, you have to 
be really selective as far as who associ- 
ates with that brand. " 
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lEBA In 'Best 
Shape Ever' 

Varied Membership Roster 
Increases Assn.'s Value 



BY RAY WADDELL 

NASHVILLE— What's in a name? 
Somelimcs. a lot. 

Originally launched in 1970 as 
the International Country Music 
Buyers Assn.. a tightly knit group 
primarily consisting of country- 
music buyers and sellers for the 
fair industry, the Internatiimal 
Entertainment Buyers Assn. 
(lEBA) adopted its current name 
in 1991. 

The change reflected 
the broadened 
.scope of the asso- 
ciation: it was 
also made to 
attract new. 
more diverse 
members to 
the fold. The 
move has since 
paid off and then 



some: lEB.As current membership 
boasts a wide range of venues, 
events, agents, promoters and pro- 
ducers that extends well beyond 
the countn- music community. 

The lEBA will hold its ;i3rd 
annual conference. iebal.lVE! 
2003. Oct. .'5-8 at the Hilton 
Suites in downtown Nashville. 
This year, the association will 
present its Lifetime .Achievement 
Award to Kenny Rogers, in recog- 
nition of his extensive career as a 
touring artist. 

Today. lEBA member- 
ship stands at about .500 
members. 

"We're in probably 
the best shape we've 
ever been, " says John 
Juliano. talent buyer for 
the Eastern States Expo- 
sition in West Spring- 
Contimicil on page TQ-ti) 





Secondary Markets Just 
As Vital As Major Cities 



BY SUSANNEAULT 

LOS ANGELES — Normally second fiddle to the major 
touring spots, secondary markets are generating enough 
noise this year to rival big-city venues. 

2002 was already a banner year for secondary markets, 
as A-list acts Cher and the Eagles surprisingly hit a num- 
ber of smaller city venues (Billboard. Oct. 19, 2002). 

But that flurry of activity was no fluke. A number of 
the prime 2003 touring talents — such as Eleetwood Mac. 
Dixie Chicks and 50 Cent — sprinkled secondary-market 
arenas into their routes. These venues are generally 
defined as buildings that do not house a major pro sports 
team and fall out of the top 50 markets in terms of pop- 
ulation base. 

Cher continued her march through secondary arenas 
in 2003, as well. 

"A lot of acts are finding that they aren't getting to 
all their fans by just playing the major markets. ' says 
Randy Phillips, CEO of AEG Live. (EAG s Concerts West 
division is promoting the Fleetwood Mac tour and a 
number of the Dixie Chicks shows.) "As far as superstar 
acts going into secondaries, we'll see more of that 
because it is so viable." 



Phillips says there is talk of the Dixie Chicks 
rolling out another fall leg of their tour in several 
secondary arenas. 

In another sign of increased activity, many of the new 
buildings that opened within the past 12 months in 
smaller cities are hosting sold-out shows. 

More venues are on the way. Management firm SMC 
will usher in four secondary arenas this year, including 
the Save Mart Center in Fresno, Calif., in October and 
the Southeast Texas Entertainment Center in Beaumont, 
Texas, in November. 

This follows SMG opening seven buildings during the 
past two years, including the Sovereign Center in Read- 
ing, Pa., and the Mid-America Recreation and Conven- 
tion Complex in Council Bluffs, Iowa. 

Management firm Global Spectrum will have rolled 
out three new arenas in 2003, including the Rio Grande 
Events Center in Hidalgo, Texas, in October and the Bud- 
weiser Events Center in Loveland, Colo., last month. The 
company opened three in 2002, including the John 
Labatt Centre in London, Ontario. 

"Cher coming to London? People are still talking 
about that," Jolin Labatt Centre GM Brian Ohl says, 
(Continued on page TQ-8) 
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TOURING QUARTERLY 



Casino Shows Are Not Just For Comps 



BYRAYWADDEU 

When it comes to buying talent 
for casinos, it's not all about the 
"drop" anymore. 

Once considered purely a loss 
leader for gaming establishments 
more concerned with luring in high 
rollers than being concert promot- 
ers, casino entertainment is now 



often expected to stand on its own 

legs as a source of revenue. 

Hard-ticket dates are more preva- 
lent than ever at casinos, and the 
range of acts that can sell them is 
diverse. While it is important for 
concerts to draw fans who also like 
to gamble, acts booked into casinos 
increasingly must be able to gener- 
ate their own box-office clout. 
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So, is it the gambling in which 
concert-goers engage or the tickets 
that drive bookings? 

"It's really both," says Steve Giet- 
ka, VP of entertainment for Trump 
Properties in Atlantic City, N,J. "In 
a perfect scenario, you have an act 
that fits into both categories," 

For example, he cites Mariah 
Carey, who was recently booked into 
Trump's 5,200-seat Etess Arena, as 
an artist who fulfills both objectives, 

"She has an appeal to a demo our 
customers fall into, but yet she's still 
a hard-ticket attraction," Gietka 
says, "She was the perfect blend to 
fill our arena with the right people. " 

Many buyers still try not to let 
the hard-ticket tail wag the gaming 
dog. "Overall, the drop is what's 
most important," says veteran casi- 
no talent buyer Crisper Stanford, 
now director of entertainment for 
Gulfport (Miss.) Grand Casino. 
"We're in the gaming business — 
we're not promoters. " 

Indeed, most casinos care ulti- 
mately about the demographic of 
their concertgoers as it pertains to 
gaming, "I'd say a large percent- 
age of casinos that bring in acts 
aren't worried as much about the 
concert itself but more about 
attracting the right type of cus- 
tomers to put money in the slot 
machines or on the tables," says 
Brian Jones, VP with the Bobby 
Roberts Co. in Nashville. 

"The three hours after the show 
is more important than the show 
(itself]," he adds, 

Gietka does not argue that point. 
"We do some shows where the 
majority of tickets we give away and 
we're looking to make money from 
gaming, " he says. "But other shows 
may be 75% hard tickets, which 
allows us to bring folks into the 
building who may be introduced to 
our product and who may have 
some cash in their pockets and 
spend money on ancillaries, " 

SELUNGVS.COMPING 

For some casinos, selling tickets 
is nice, but it is not the most impor- 
tant consideration. 

"For every casino you come 
across that looks at concerts as a 
stand-alone to sell tickets, there's 
another one down the road that will 
attempt to sell half the tickets and 
give the other half away, at least with 
our roster," says Jones, whose 
agency includes such acts as Merle 
Haggard, John Anderson and the 
Gatlin Brothers. 

Stanford adds, "We're trying to 
sell more hard tickets, but it's all 
about the gaming. If we pay 
$100,000 for an act, we're hoping to 
make $70,000 back in ticket rev- 
enue, and the other 30% would 
hopefully come from our comp tick- 
et Iholdersl." 

Other casino buyers take a dif- 



ferent view. "We very much want to 
use our performance venues as 
hard-ticket dates and not necessar- 
ily a loss leader," says Terry Jenk- 
ins, director of entertainment and 
booking for six Boyd Gaming prop- 
erties, "Our company does not 
believe in comping 80%-90% of the 
house or comping a player in the 
first 10 rows," 




That's not to say that Boyd Gam- 
ing properties does not comp its 
high rollers, "Yes, we'll take care of 
our players," Jenkins says, "But we 
believe you get a better show out of 
somebody if you put their fans in the 
first few rows." 

Just because an act stimulates 
gaming does not ensure the house 
will make money off that entertain- 
er, so agents should not expect 
above-market value for an act based 
on that assumption. 




"There is a common misconcep- 
tion, not only among agents but 
among the public in general, that 
the casinos win all the time," Gietka 
points out. "'We only hold a certain 
percentage. Sometimes it takes 
some wild swings, and sometimes 
the house gets beaten. I tell agents if 
we're lucky enough to fill an arena 
with an act on their roster, often we 
have to pay for the ticket, pay for the 
[customer! to get here, their accom- 
modations, meals and entire |stay|, 
all against their gaming. 

"We have a long way to go before 



we get into a profitable situation, 
and there is the real possibility they 
will beat us," he continues. "That 
means a lost investment in the tick- 
et, lost expenses associated with 
their being here and a real potential 
for them to win money from us." 

And while rooms and meals can 
be the leverage it takes to bring in a 
certain act, agents and managers 
should not count on accommoda- 
tions as a given for artists, band 
and/or crew. 

"Hotel rooms are what drive the 
gaming business." Gietka says, "If 
we can't put a gambler in a room, 
we're not going to get that gam- 
bler's action. In Atlantic City, there 
is a shortage of rooms, and for me 
to have road crews and bands in 
hotel rooms hurts our potential for 
revenue." 

Of course, much depends on 
whether the casino is located in a 
traditional destination market like 
Atlantic City or Las Vegas, or in a 
relatively unknown locale like Tuni- 
ca, Miss,, or one of many Native 
American casinos that now dot the 
map. It is unlikely that a nontradi- 
tional market could ever sustain the 
$30-plus million gross Celine Dion 
rang up on the first leg of her three- 
year booking at the Colosseum at 
Caesar's Palace in Vegas, 

But in more remote areas, it does- 
n't take Dion or even Wayne Newton 
to be successful. 

"I've got the Oak Ridge Boys, Ras- 
cal Flatts and Steve Azar in Kenesha, 
Wis,, next week at the Monomanie 
Casino for what they call 'Country 
Fest,' " says Jimmy Jay, president of 
Jayson Promotions, buyer for sever- 
al casinos, "This is their third one, 
and it will do very well." 

WHAT MUSIC WORKS 

In terms of casino talent, there's 
a fairly broad appeal. "Most types of 
music work in casinos, because 
they all draw a different age demo," 
Jay notes. 

In general, an act that draws an 
older, well-heeled demo is a good 
casino booking. Classic rock and 
pop, country, R&B and adult stan- 
dards are good draws; blues, urban 
and top 40 less so, 

"The classic country — |such as] 
Haggard and |George| Jones — does 
well, because they can sell hard 
tickets and draw an older demo- 
graphic," Stanford says. "Last week 
we did a Weird Al Yankovic show 
that sold a lot of tickets, but [there 
was! no gaming," 

What the act can sell is obviously 
important to most casinos, but the 
acts' fan base is also key. 

" All of my casinos are hard tick- 
ets," Jay says, "Most of them, if they 
can pay for the act on ticket sales, 
they're (extremely! happy. For some 
of them, particularly those with a 
(Continued on page TQ-12) 
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For inquiries specific to tlie Mohegan Sun Arena, you may also contact our Clear Cfiannel partners Jimmy Koplik or Anna Zappala at 203.269 8721 
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Renfrew Seeks Growth For lEBA Confab 



BY RAY WADDEU 

The International Entertainment 
Buyers Assn. (lEBA) has chosen 
veteran talent buyer Lori Renfrow 
as the talent buyer of the year. 

"We arc honored to have Lori as 
this year's Talent Buyer of the Year 
Award winner, " lEBA executive 
director Patti Burgart says. "It is a 



testament to how well-respected 
Lori is by her peers within the 
entertainment industry." 

Renfrow. who recently an- 
nounced she would leave the Hous- 
ton Livestock Show & Rodeo after 
25 years (On the Road. Billboard, 
Aug. 23), will be taking over as 
president of lEBA. She succeeds 
John Juliano, talent buyer for the 



Eastern States Exposition in West 
Springfield, Mass. 

She will receive the honor at the 
Oct. 7 awards banquet during the 
33rd annual lEBA convention. 
iebaLIVE! 2003. 

Renfrow began her career with 
the Houston Livestock Show as a 
high-school intern in the GM's 
office. She remained through its 
move from the old Astrodome to 
Reliant Stadium this year. She has 
been the talent buyer for more than 
15 years and will stay on to consult 
in talent buying for the 2004 show, 
set for March 2-21. 

A .savvy talent buyer, Renfrow 
has overseen millions of dollars of 
diverse talent booking for the 
show, the biggest event of its kind. 
She has booked Selena, Bon Jovi, 
Reba McEntirc, George Strait, Des- 
tiny's Child, Enrique Iglesias, 12 
Top, Patti LaBelle, Faith Hill. Tim 
McCraw, Conway TVitty and Hank 
Williams Jr., among others. 

In this Q&A, Billboard talks with 
Renfrow about her philosophy for 
buying entertainment and her 
plans for the future. 

What was the first concert you 
ever attended? I promise not to 
laugh. 

I doubt you'll keep that promise. 
Elvis Presley, in the Astrodome, at 
the [Houston Livestock Show & 
Rodeol 1970, with my whole fam- 
ily. Since I was only 10, maybe that 
makes me not a total geek. 

I don't remember much about 
the show. But I do remember 
thinking I might need to get my 
hearing checked the next day. 
Total and complete hysteria in 
the crowd in a place that was so 
huge I could hardly take it in. I 
loved it. 

How did you initially hoolc up 
with the Houston Livestock Show 
& Rodeo? 

Sheer luck. I was in a vocational 
program in a high school that had 
an internship program. One of the 
employers was Houston Livestock 
Show & Rodeo, and in my senior 
year, I worked in the GM's office 
every afternoon. I guess I must not 
have screwed up too badly, as |GM| 
Dan Cattis called me a year later to 
see if 1 would return. 

What are your objectives as tal- 
ent buyer for the show? 

Obviously, the objectives changed 
over time in order to meet the 
demand at the time, whatever that 
may have been in terms of musical 
tastes and audience demographic in 
any given year. 

But. in simple terms, my objec- 
tive was to get an entertainment 
lineup pulled together that would 
outperform the previous year. 
Among my specific objectives was 



to take advantage of the large Hous- 
ton market, the show atmosphere 
and the unique environment to 
make the rodeo a must-play for all 
country touring acts, which com- 
prise a very important part of our 
overall music mix. I think we've 
come close to that. 




But you have booked more than 
just country acts. 

Creatively, it's important to 
come up with a diverse schedule 
that appeals to as many tastes and 
preferences as possible. And over- 
all, the schedule should be as com- 
plementary as it is diverse. That is 
the most interesting and challeng- 
ing part of creating a schedule in 
any given year, because the balance 
to be achieved is constantly chang- 
ing. At the end, you either cut it or 
you don't. 

Another aspect is to promote the 
charitable purpose of the show to 
the music industry and artist com- 
munity. It's really important that no 
one goes away without realizing that 
the show is all about scholarships 
for kids. Getting that across every 
time has always been a priority. 

One of my personal objectives 
has been to create and sustain 
strong working relationships that 
would benefit the show, both pres- 
ent and future. 

What were some of your most 
memorable performances? 

That's tough. There were hun- 
dreds. Diana Ross in 2001, now that 
was a show! It was an electric and 
stunning performance. George 
Strait in 1983. We all knew we were 
witnessing history when he filled in 
for Eddie Rabbitt at the last minute. 
We just didn't realize the magni- 
tude of it at the time. 

Garth Brooks: That guy kept us 
on our toes, and working with him 
always provided challenges and sur- 
prises. He loved to suggest and do 
things to get a rise out of the crowd 
and the promoter. The last time 
Selena performed here in 1995, I 
spent time with her and her father, 
Abraham, before the show. To this 



moment, I recall how loving and 
respectful she was to her dad. She 
was becoming a huge success as an 
artist, but she was completely 
grounded. 

Enrique |Iglesias| — I've never 
seen an audience like that! The girls 
were screaming, shaking and cry- 
ing uncontrollably! It was fun and 
wild and more than a little nerve- 
wracking for those in charge of 
security. 

Of course, Reba (McEntire), 
many times between 1984 and 
2000. That is a successful woman I 
admire on so many levels, but she 
and [husband/managerl Narvel 
Blackstock cook up some of the 
kookiest production gags. It didn't 
help any that it was in the As- 
trodome, because to them, a big- 
ger playground just called for big- 
ger tricks. 

What are your objectives as 
lEBA president? 

As an organization, lEBA's pur- 
pose is to bring people together, 
through networking, conference 
programs, planning committees, 
showcases, award presentations, 
scholarships to music business 
students who will be entering the 
business. Through all of these 
activities, we bring talent buyers; 
producers; agents; managers; 
artists and other associates togeth- 
er. Hap Peebles and Don Romeo, 
who are credited with developing 
the original association, had that 
basic thought in mind. I think they 
would be pleased that their concept 
has stood the test of time. 

As president, I plan first to con- 
tinue the task of building the annu- 
al convention. I want to work with 
the board on plans for a significant 
campaign that would further ex- 
pand the purpose of lEBA. 1 want to 
involve members through existing 
committees and leadership capaci- 
ties and communicate with them so 
that the purpose and direction of 
the organization meets the needs of 
its members. 

What is your take on the health 
of the current touring and concert 
environment? 

In general, it's ailing, and there's 
much to be done to improve it. And 
most of the work involves creative 
thinking, cooperation among peers 
and real leadership. 

Somehow in a business that was 
built on relationships and risk/ 
reward, the risks are too high, the 
rewards too few. I'm not sure even 
the strongest of relationships can 
pull this out of the ditch. As nega- 
tive as that sounds, every new day 
means someone new is out there 
just waiting to emerge and be 
developed. 

I don't feel like an expert on the 
(Conlirtued on page TQ-9) 
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Times have changed. Venue management and event operations are more 
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Continued from page TQ-1 

field. Mass.. and outgoing lEBA pres- 
ident. "Onlv a few years ago. we were 
in the high 20Hs." 

And lEBA membership continues 
to grow. "That goes with the territo- 
ry' when TOu have quality" panels, qual- 
ity workshops and some really good 
showcases." Juliano says. "People 
want to attend lEBA and join because 
of what we're pnxlucing. ' 

John Graham, director of the 
Frank Erwin Center at the University 
of Te.xas in Austin, was already on 
board with lEBA. having attended his 
first convention in 1988. "It keeps us 
in contact with the agents and part of 
the overall fabric of the industry." 
(Jraham says. "It has ab.solutely been 
valuable to us." 

In addition to fair and festival 
members. lEBA also counts among 
its members arena managers, casino 
talent buyers, independent and 
national promoters, managers, 
agenk. theme parks, performers, pro- 
ducers and other profe.ssionals asso- 
ciated with live entertainment in all 
genres of music. 

"We've got a lot of corporate buy- 
ers attending, a lot of building man- 
agers attending and a lot of people 
who had never attended before," 
Juliano says, "It's no longer strictly a 
country association. The board is 
more diverse, and the membership is 
more diverse. " 

That diversity is by design and 
increases the association's value to 
iLs members. 

"As always, our main objective is 
to increase our membership," lEBA 
executive director Patti Burgart 
says. " In an effort to do that, we are 
focusing on member networking 
and professional development 
opportunities as part of our organi- 
zational purpose." 

Toward that end. Burgart says 
lEBA continually strives to keep its 
members aware of changes in the 
business. 

"We are constantly updating our 
Web site, which provides our mem- 
bers witli connections to others in the 
industry" and other related links. " she 
says. "Each year, lEBA awards a schol- 
arship to a deserving student major- 
ing in music business |studies|. " 

And while corporate promoters 
haw participated in lEBA since before 
the late-1990s industry consolidation, 
independents find particular value in 
attending lEBA. 

"There is a whole niche of promot- 
ers that lEBA is helping develop." says 
Brad Garrett of Police Productions in 
St. Charles. Mo. "With the consolida- 
tion of promoters there are fewer 
independents out there to work these 
smaller markets, but the demand is 
still there. From that perspective, 
consolidation has been great for me," 

.Another area of focus for lEB.A 
has been to bring more agents to the 
party. "That is one of the key things 
w"e've stressed over the past few 
(Cnnlinued on page TQ-IIJ 
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regarding the singer's sold-out Octo- 
ber 2002 date. "People were 
astounded when Peter Gabriel came 
to London the same month." 

Secondary markets generally offer 
fewer entertainment options than 
big cities, so elite artists "may not be 
as big a deal in (nearby primary mar- 
ketl Toronto, " OhI says. ""But that's 
one of our selling points — when a 
show comes here, it is a big deal. " 



nas typically trump those of build- 
ings in less populated cities. 

ECONOMICS 101 

Bven so, in this softer financial 
climate, "if the demand is there, the 
incentive is to fulfill the demand," 
Phillips says. ""It's economics 101." 

Adding smaller market dates to 
touring schedules, on top of the 
standard primary-market dates, can 
create revenue, he adds. 

"You can cut your costs by amor- 
tizing the tour [across more dates]," 
Phillips explains. "So you can then 
lower your ticket price accordingly 
and potentially make the same 
amount of money." 

Examples of secondary-market 



Similarly boasting first-rate activ- 
ity in a secondary-market facility. 
Green Bay. Wis. s Resch Center has 
recently staged shows by Elton 
John, Cher, Brooks & Dunn and 
James Taylor. On deck for the fall 
and winter are Alabama, Toby Keith 
and ZZ Top. 

Phillips says, "When a big star 
goes into a secondary market, that's 
an event. It might not be that much 
of an event if you add your fourth 
show at Madison Square Garden." 

New York may be the top concert 
market, "but it's hard to capture 
people's attention in a major media 
center," Phillips adds. 

The 6,800-seat Rio Grande and 
the 7,200-seat Budweiser Events 
Center are catering to that pent-up 
secondary-market demand. 

This will be the first time that 
these cities will be graced with 
arenas. 

"People here have never had 
something like this of their own," 
notes Paul Davis, GM for the Rio 
Grande. ""Before, people would have 
had to drive 2.50 miles to San Anto- 
nio to see a show." 

At press time, Davis had not offi- 
cially confirmed his 2003 schedule, 
but he is assuming the venue will 
have brisk ticket sales, since the 
Rio Grande's 24 luxury suites, cost- 
ing $33,000 a year, have already 
sold out. 

The negatives tagged to second- 
ary markets still exist. Venue man- 
agers admit that smaller towns, 
which often house blue-collar indus- 
tries, rarely support $100-plus tick- 
ets. And the capacities of major are- 



facilities generating high grosses are 
stacking up. It is then conceivable, 
managers say, for blue-chip acts to 
gravitate toward these new buildings 
popping up in smaller cities. 

Rich MacKeigan, GM of the Van 
Andel Arena in Grand Rapids, Mich., 
points out that the venue's June 14 
Fleetwood Mac show snagged slight- 
ly more than $1 million in grosses, 
and the Eagles grossed $1.3 million 
last summer. 

"Those are great numbers for 
what is viewed as a B market . . . The 
grosses are as high or higher than 
(what a show might bring into) a 
primary market," MacKeigan .says. 

In comparison, according to Bill- 
board Boxscore, Fleetwood Mac drew 
$711,800 at iU June 24 show at the 
Conseco Fieldhouse in Indianapolis. 
The Eagles snagged $997,548 at their 
June 24 show at the Pepsi Center in 
Denver. 

That type of secondary success is 
leading the Van Andel Arena to be 
seriously considered for the Kiss/ 
Aerosmith tour, MacKeigan says. 

It is a long shot, he admits, con- 
sidering the bands are only sched- 
uled to play 20-30 dates total, "but 
they know they will pull great 
money out of here." 

Top-tier artists typically earn 
between $600,000 and $1 million in 
per-show grosses when they play the 
Mark of the Quad Cities in Moline, 
III., says GM Steve Hyman. Sellouts 
this year include Cher, Ducie Chicks, 
Fleetwood Mac and 50 Cent. 

"The money is just as green in 
the secondaries as it is in the 
(Continued on page TQ-IO) 
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Renfrew 

Continued from page TQ-4 

subject — more like someone who's 
disappointed that many fans will 
never experience what we did, 
because they can't afford it or have 
simply lost interest in the product. 

Do you have a cardinal rule for 
buying talent? 

"See it. hear it. know it, under- 
stand it. " Sounds basic, I know, but 
when I've abandoned this little 
strategy for fancier ones, it's come 
back to haunt me. 1 guess another 
way of stating it is "do your home- 
work. " For any given show, if I 
haven't personally seen an artist, 
I've gotten the [electronic press 
kit) or seen live performance 
video. And I've backed it up with a 
long-enough conversation with a 
trusted source to be completely 
satisfied. 

What are your plans upon leav- 
ing the show? 

Well, with the help of my new 
business partner. I'm planning to 
start an entertainment manage- 
ment business in Austin. My part- 
ner is Dan Gattis |the son of former 
Houston Livestock Show & Rodeo 
VP/GM Dan Gattis]. Dan is an attor- 
ney, a former assistant DA and a 
prosecutor in the Austin area who 
now has his own law practice. Dan 
and I have known each other for a 
long time — his dad was my boss for 
24 years. 

About five years ago, Dan decid- 
ed to turn his attention to acting, 
and that was definitely beginning 
to develop when another opportu- 
nity presented itself. He ran for 
state representative and is current- 
ly serving his first term in the Texas 
legislature. 

As a result of our partnership, 
Gattis Renfrow Entertainment will 
open in Austin early next year. 
Understand that while we're still 
developing our mission, and given 
the current state of music and 
entertainment-related business, we 
plan to remain flexible. 

Our goal is to create a client- 
focused boutique entertainment 
company that will provide career 
development and personal man- 
agement for artists in music, film 
and television. The company will 
also provide consulting on special 
projects and booking services for 
talent buyers. 

How does it feel to be named 
lEBA's talent buyer of the year? 

It feels overwhelming, and I am 
humbled by it. I love being part of 
a dedicated team and know that I 
haven't done anything significant 
enough on my own to deserve 
this. So, 1 guess I feel lucky and 
enormously blessed with family, 
friends and mentors who I can 
share this with, because it most 
certainly would not have hap- 
pened without them. 




No tour Is complete without a show at Sawis Center. If you're going to play the Midwest, you might 
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majors." says Clear Channel En- 
tertainment (CCE) promoter Rick 
Kranks. who has worked on shows 
at the Van Andel Arena and Mark 
of the Quad Cities. "You can only 
play the same markets so many 
times in a row before the sense of 
the demand is saturated. So it's a 
natural move on the part of 
jartistl management |to go to the 
smaller cities)." 

Building rental fees arc general- 
ly 20%-30% less on average in sec- 
ondaries than the majors, touring 
executives explain. Plus, labor costs 



in lower-profile regions are typi- 
cally less as well. 

"Our advantage is that we are a 
much less expensive place to oper- 
ate, even though we might not have 
all of those tickets." Hyman says of 
the ll.OOO-seat capacity in the Mark 
of the Quad Cities vs. such primary- 
market buildings as the 20,000-seat 
Los Angeles Staples Center. 

Since it is not as restricted by 
union regulations, Mark of the Quad 
Cities staffers can work more eco- 
nomically than primary-market 
staffers, "where one guy takes the 
box off the truck, the next guy takes 
it on the dolly and the next guy carts 
it to the stage." Hyman quips. 

Especially if tickets are priced 
modestly, "you can get to the 
point where in a major market, 
there has to be a lot of tickets sold 
before you break even," says Jim 



Ahearne. a CCE promoter based in 
Portland, Maine. 



FLEETWOOD MAC: 



steady demand and beefy grosses 
are impressive, but venue managers 
say that secondary-market buildings 
still cannot rest on those laurels. 



9:30 CLUB 
HSBC ARENA 

THINK THEY 
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SAME TICKETING 
SOLUTION? 



Venues come in all shapes and sizes. Ticketing solutions should too. 
That's the thinking behind our new suite of ProVcnue^" Ticketing Solutions. 

Whether your ticketing is online, offline, in-house or outsourced, our 
suite offers the industry's widest range of software products and services. Our 
lineup of ProVenuePlus^", ProVenueMax™, ProVenueElite^", ProVenueOnline^" 
and ProVcnucServices™ can accommodate any size venue and ticket volume - 
from the best live music club in Washington D.C. to Buffalo's state-of-the-art live 
entertainment arena. 

So why settle for a "one-slze-fits-all" approach, when you can have a 
solution ideally suited to fit your venue? For complete product information, visit 
www.ticlcets.com/provenue. or call 888.397.3400. 




Now you've got a choice. 



Most important to bolstering busi- 
ness is treating a small-city venue 
just like any other large-city venue. 

"We want these markets to act 
like 'A' markets. So we talk about 
our secondary markets in the .same 
breath as our primary markets," says 
Glen Mon, SMC senior VP of stadi- 
ums and arenas. 

STRENGTH IN NUMBERS 

Believing there is strength in 
numbers, SMC normally markets 
its secondar>' buildings — 60 total — 
to agents and promoters as one 
cohesive group. 

That way. it is an efficient one- 
stop shop for artist representatives 
trying to route tours, says Mike 
Evans. SMG senior VP of enter- 
tainment. 

"By presenting ourselves as a 
whole, " he explains, "they'll knmv they 
are getting access to a large volume of 
buildings with one phone call." 

SMG also tries to keep its second- 
ary venues in the loop with regard 
to which artists are on the road "so 
they'll get the info before competing 
facilities |in their market] get it." 

For any tour entering the mar- 
ketplace, Hyman thinks big. 

He says he positions the Mark of 
the Quad Cities "to be in the first 
leg of [what might be labeled) a 
primary-market tour. The agents 
and acts know they can come here 
and sell out. We can produce $1 
million |on a show). You might 
play me on a Wednesday, between 
Chicago and St. Louis, but that's $1 
million they wouldn't have made 
anywhere else." 

Another way to bat in the big 
leagues is for secondary-market 
venues to extend their reach as far 
as possible. Many small-city build- 



ings have jump-started marketing 
campaigns to attract patrons that 
live outside of their metro location. 




"If you want to flourish these 
days, you have to look for other ways 
to sell extra tickets." says Tom 
Paquette. CM for the Carolina Cen- 
ter, which opened in November 2(102 
in Columbia, S.C. 

Venue staffers .idvertise shows in 
a radius more than 75 miles wide, 
which has led to "as much as 30% of 
our audience for shows coming 
from outside the metro area," 
Paquette says. "In a secondary mar- 
ket, you have to stretch your bound- 
aries a little bit" 

Grand Rapids may house 
190,000 people, but the city's Van 
Andel Arena also targets residents 
in nearby Michigan cities like 
Flint, East Lansing and Kalama- 
zoo to raise its potential fan base 
to more than 1 million, MacK- 
eigan says. 

Offering to co-promote concerts 
is another popular secondary-mar- 
ket strategy. To score elite book- 
ings, these venues can shine 
brighter in promoters' eyes by 
(Continued on page TQ-12) 



We're Second To None... 



For more than 30 years the Salem Civic Center 
has been meeting and exceeding the expectations 
of Southwest Virginia as a place for great family 
entertainment and prestigious social and 
business events. 



Our large coliseum can be used for a wide 
variety of events, everything from 

trade shows and concerts to conventio'tis^ 




ILEM CIVIC CENTER 

maliaferro Complex 

I540-375-3004 

lulevard, P.O. Box 886, Salem, Virginia 24153-0886 
Isit us on the web: www.salemcivlccenter.com 
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lEBA 

Continued from page TQ-6 

years," Juliano says. "Now more 
agents are top-dollar sponsors, and 
they bring in more great acts to 
showcase. 

"It's about buyers and sellers." 
Juliano continues. "This needs to be 
a partnership." 



lEBALIVE! 2003 

This year's IKBA meeting will 
address a variety of important issues. 

"Security seems to be a hot topic 
on everyone's mind, and we are 
focusing on that this year with our 
keynote speaker Asa Hutchinson, 
under secretary of boarders and 
transportation with the Department 
of Homeland Security. " Burgart says. 
"Another hot topic is the challenges 
of talent buying. We will be focusing 
one of our panel presentations 
around that topic." 

Communication is another area of 
considerable interest. Juliano says. 
"Getting answers from acts; who's 
going on the road; the packaging of 
acts: are all things we deal with on a 
daily basis." he says. "There are a lot 
of different topics related to touring, 
but what it comes down to is buyers 
want quick answers from acts and 
more diversity in what will play fes- 
tivals and fairs." 

'Security seems to be 
a hot topic on 
everyone's mind. ' 

— PATTl BURCART 

liurgart says registration for the 
IKBA convention is on par with last 
year. There will be 11 sponsoring 
agencies participating in Agents iVIIey. 
where booking agents network with 
potential buyers. 

In addition to acknowledging Lori 
Renfrow's Talent Buyer of the Year 
honor (sec related storyl. there will 
be other presentations at the Oct. 7 
lEBA Awards Banquet. The Human- 
itarian Award will be given to Wayne 
Newton, the Lifetime Achievement 
Award will be presented to Rogers, 
the Pioneer Award will go to Freddy 
Fender and the Industry Achieve- 
ment Award will be presented to 
Dale Morris. The winner of the 
Founders Award will be announced 
at the banquet. 

The convention will host two artist 
showcases this year. The main show- 
case is Oct. 6 at the Rocketown club, 
beginning at 6 p.m. Hosted by Cletus 
T. Judd. the lineup is Rodney Atkins. 
Jeff Bates, Scott>' Emerick, Jennifer 
Hanson, Daniel Lee Martin, Out of 
Eden and Jennifer Pefia, 

The After I lours Showcase will be 
Oct. 5 at the Wildhorse Saloon, be- 
ginning at 9 p,m. MC cd by Williams 
& Ree, the showcase will feature 4 
Sisters & a Cousin, Cowboy Crush, 
Britt Hammond. Colt Prather and the 
Secret Agent Band. 
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For event bookings call Brian Ohl @ 519-667-5700 • London Ontario 




ONE 

SHOW AFTER ANOTHER 




® TOYOTA CENTER 

Houston's premier sports and entertainment 
venue opens in September 2003 

4th largest market in the Ur)ited States 
Home of the NBA Houston Rockets and WNBA Comets 
Flexible seating configurations accommodate up to 19.000 patrons 
2,500 car dedicated parking garage 
10,000+ parking spaces within just a few btocks 

120,000 lb. end-stage and 100,000 lb. center-stage rigging load capacities 
Seven loading docks on the arena event level 
Over 5,000 square feet of back of house production space 
Six star dressing rooms 

Dedicated in-house marketing, advertising and group sales personnel 
Easy access to all major highways 
Walking distance from downtown business district 
Adjacent to expanded convention center 
Adjacent to new four-star 1,200 room hotel 

For more Information contact General Manager Doug Hall by phone at 
(fiy 799-731(5 or email at dough@rocketball.com. 



Casino Shows 

Continued from page TQ-2 

small seating capacity, gaming is a 
big part of It. After every show, they 
can tell us what the gaming was. 
Some artists have a following that 
does not gamble. " 

Jones adds, "The Gatlin Brothers 
may break even on the concert, but 
the main reason |caslnos| book 
them is they make money on the 
type of customers the Gatlins draw. 
With an act like Merle Haggard, 
some Icasinosl may bring him in 
to make money, but Haggard will 
have a |50-plus crowd] at a casino. 
Casinos like that $20 (people pay| 
to see him perform, but they real- 
ly want that $150 they'll spend 
after the show." 



Secondary 
Markets 

Continued from page TQ-10 

agreeing to share the risk of con- 
certs, managers explain. 

Randy Mathews, event services 
manager for the Salina Bicentenni- 
al Center in Salina, Kan., Is push- 
ing for city officials to grant the 
building the ability to co-promote 
shows. Presently, the city — which 
owns the venue — does not allow 
the practice out of fear that a no- 
grossing concert will upset resi- 
dents who help support its opera- 
tion with their tax dollars. 

"When you're in a secondary or 
tertiary market, there are a limited 
number of tours that will go 
through. It's extremely competi- 
tive. " Mathews says. "We would be 
in a much more competitive posi- 
tion among our peer facilities if we 
were to co-promote. " 

Several corporations have ex- 
pressed interest in gaining nam- 
ing rights to the building, he 
adds, which would provide the 
backing to co-promote because 
"you are not risking people's tax 
dollars." 

SMG is embarking on its most 
extensive co-promotion venture 
with Jam Productions for the 2003 
Vince Gill/Amy Grant Christmas 
tour [Billboard, Aug. 9). 

Overall, venue managers are fond 
of their secondary status. 

It is a cliche, "but if you build it, 
they will come." says Rio Grande's 
Davis, regarding the promoters, 
artists and fans trekking to small- 
er venues. 

Of the 1-year-old, $54 million 
Ryan Center at the University of 
Rhode Island in Kingston, R.I.. GM 
Terry Butler says. "People will say. 
That's a nice, new gym.' But I cor- 
rect them and say, 'It's a full-scale 
arena with suites. This is a first- 
class facility.' " 
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- ^ Ril hnnrd* BOXSCORE , 

Ull UUVJlLl COIMCERX GROSSES 





VtNUt/ 


GROSS/ 

;n.Mi i-Hii-.tiSi 


ATTENOANCE/ 

CAPAOTV 




BRUCE SPRINGSTEEN 
a THE E STREET BAND 


Rmtschlor Fislil. Eist 
HanfDnl. Conn. 

Sept. 16, IB 


S3.7IU25 

S75 


51.569 

66,000 two shows 


Clear Charmal 
Entertainment 


BRUCE SPRINGSTEEN 
a THE E STREET BAND 


l^ndoinf, Md. 

Sopt- 13 




4t>06S 

59.066 


Cleer CharMel 
Entartainmenl 


BRUCE SPRINGSTEEN 
a THE E STREET BAND 


Kenafl Stidium, 
Chapal Hill. N.C. 

Sopi, 14 




2M01 

39.607 


C&C Concerts. AEO Uve 


AEROSMITH » KISS, SALIVA 


Chari(Ntt.N.a 


S117/$45 


1i,7H 

18.617 


Clear Ckannel 
Entertainment 


DAVE MATTHEWS BAND, 
OONAVAN FRANKENREITER BAND 


NitSM Pavilion al SUanm 
Ridge. Bristow. Va. 

Sept. 13 


si.e3Mia 

S52.5CI/S35 


»m 

24.996 


Clear Channel 
Entertainmenl 


FLEETWOOD MAC 


Mr Canwla Caiiln. 
Toronto 

Sept. 20 


111.392,968 Canadian) 


13.471 

sellout 


Concerts West 


JIMMY BUFFETT 


Whita Rivar AimhiflMatra. 
AulMni,Wash. 

Sept. 16 


065w977 

S7D/S39 


1«,7SS 

20.000 


Clear Ckaruial 
Entertainment 


LUCIANO PAVAROm 


Palace of Aubum Hilts. 
Auburn Hills. Mich. 

Supl. 21 


ta9B.3IW 

$2W$inS0/S92.S(V 
$47 50 


M65 

15,064 


Rudas Organization. 
Palace Sports & 


DAVE MATTHEWS BAND. 
DONAVAN FRANKENREITER BAND 


AJItel Pavilion al Walnul 
Crsafc. Ralaigh. N.C. 

Sept. 17 


S&2.5Q/S35 


IMS* 

sellout 


Clear Channel 
Emanainmeni 


TOBY KEITH, BLAKE SHELTON, 
JUNIOR BROWN 


Post-GaisRa Pavilion at 
Star L^B. Burgstlstown. Pa. 


S781.a51 

S5&.75/S24.50 


25.137 

sellout 


Clear Charawi 
EfltBrtainmant 


DAVE MATTHEWS BAND, 
DONAVAN FRANKENREITER BAND 


AmSowlh Amphitfaoatre. 
Afltioch. Tann. 
SepL 19 


J773.572 
S55 50/538 


1B.248 

18,628 


Cleer Channel 
Entartainment 


CHER, TOMMY DRAKE 


Amwica Waal Araaa, 


SK7JM 

S75,2S«35.2S 


12J2S 

selk)iii 


Clear Charmal 
Entartainmant. in-honsa 


DAVE MATTHEWS BAND, 
DONAVAN FRANKENREITER BAND 


VartawWlraloas 
An^Mtbaalar. ClMrioM, MC 

SopI 16 


t74Gt743 

$52.HVS35 


1t^ 

$«lloul 


Clear Channel 
Eetartainraant 


GIPSY KINGS 


Gr«e4( Theatra, 
Los Angelas 

Aug. 22-23 




MM 

11^ two shows 
ana salout 


Naderfandar 

Organization 


THE DUD 


Shoreline An^hiHieBtre, 

MoimlBin View. Calif. 

Sspt 19 


ff66J34 

S53 7VW3 75 


17^ 

22j00O 


Clear Channel 
Entertainment 


THE DEAD 


Verizon Wireless 
Aeiphrthealer. Irvine. CalH. 

Sept. 18 


K51.3B9 
S48 50/S38 50 


HjSTO 

lejoo 


Clear Channel 
Entertainment 


TO«Y KEITH, BLAKE SHELTON. 
JUNK3R BROWN 


Nissan Pavilion at Stone 
Ridgo. Brtstow. Va. 


SS5.7VS24.50 


Z3Jf7 

sellout 


Clear Chennel 
Entaftainmenl 


R.E.M., SPARKLEHORSE 


Unitad Camer. 
Chicago 


S75/S50/S35 


1QjS«1 

12.500 


Jam PntductiBnB 


RED HOT CHIU PEPPERS, 
QUEENS OF THE STONE AGE, 
FRENCH TOAST 


Tommy HiMgar at Jonas 
BcKli ThsatK WMtSBli. N.Y. 


$612jnD 

S46.S0 


1U2B 

13.944 


Claar Channel 
EntartaiMiMiit 


TOBY KEITH, BLAKE SHELTON, 
JUraOR BROWN 


Verizon Wireless Music 
Camer. Nobletville, Ind. 

Sept, 20 


SSB7.02a 

$56 2*irS24,25 


17,S1S 
19.795 


Clear Channel 
EMsftaiiinNiil 


TOBY KErTH, BLAKE SHELTON, 
JUNKIR BROWN 


Staples Center. 
Los Angeles 

Aug 2t 


$S9.75/S42.75 


11.916 

sellout 


Clear Channel 

Entertainment. A£G Uve. 
Nederlsndar Organization 


R.EJM., WILCO. ED HARCOURT 


Rad Rocks AmphHbaalra. 

Morrison. Colo. 

Sept. 13- 14 


SHaitl4 

S54.50 


iaj23 

18.900 two shows 


Clear Channel 
Enlertainniefll 


TOBY KEITH, BLAKE SHELTON, 
JUNIOR BROWN 


Verizon Wiraless AmpMtfiaeMc 
VirgiMaBeecli.Va. 


$509,198 

SS5 75/S24 50 


tU72 
20,000 


Clear Channel 
Entertainment 


TOBY KEITH, BLAKE SHELTON. 
JUNIOR BROWN 


Darian Lake Parfermieg Arts 
Canler, Oarion CwHar, N.V. 
Sept. 4 


sso&soo 

$&97!i«27,25 


12.248 

17.567 


Cleer Channel 
EntartainmanI 


X-FEST; GOOSMACK. SEETHER, ALIEN 
ANT FARM. VIOLENT FEMMES. EVE 6. 
MUDVAYNE, POWERMAN 5000 & OTHERS 


Verizon Wireless IVhrsic 
Cenlar, Noblasvilla, Ind. 

Sept. 13 


S39/S19 


21.776 
24.367 


Cleer CbamMl 
Entartainntant 


AMERK>N IDOLS UVE 


Arrowhead Pond. 
Anehaim, Calil. 

Aufl 31 


S<31J1t 

S45i«25 


11272 

sslhiut 


AEG Live. 

NaitailBMlar Orgmizalion 


JOHN MAYER & COUNTING 
CROWS, LEONA NAESS 


Alltel Pavilion at Walnut 
Creek. RaleiBh. N.C. 
Sept 1 


S429J46 

S44 50/$10 


13.461 

16,320 


Clear Channel 
Entertainment 


MARIAH CAREY, 
J'VONNE PEARSON 


Radio City Music HalL 
New Vork 

Sept IB 


$I29.50/S89 wsea.so/ 

$49.50 


5322 

sellout 


Radio CHy Entertainment 
Metropolitan Talent 
PreseiMs 


RICARDO ARKINA 


AmerlcanAirlinas Arana, 
Miami 

Aug 23 


$420,213 

S7&/$46.S0 


7je2 

7.S53 


Clear Channel 
Entertainment 

Tetavisa Rorida 


RED HOT CHILI PEPPERS, 
QUEENS OF THE STONE AGE, 
rNSNCH TOAST 


Tweeter Center^ 
Tinlav Park. III. 

Sept 19 


t«1<L797 

M2.5WS32.50 


2(519 


Clear Channel 
Entenainment 


ALABAMA 


Delta Center. 
Sell Lake City 

Sept. 12 


SljD0aS2S 


9J76 

12.S90 


Clear Channel 
Entertoinment 


KENNY CHESNEY. 
MONTGOMERY GENimr 


Carolina Amphithaatar. 
Marion. SC. 




UUtl 

20l746 


Jeck Utsick Presents. 
The Messina Group 


TOBY KEITH, SCOTTY EMERKK 


Allegan County fmU. 
Allegan. Mich. 

Sept. 1 1 


S40MH 

S37/S32 


12.441 

salout 




MAOISON SLUES FESTIVAL: B.B. KING. 
AL GREEN, JEFF BCCK, SUSAN TEDESCHL 
SHEMEKIA COPELAND A OTHERS 


OlinPaik. 

Madiaen.Wls. 

Aug 23-24 


$SWS27 50 


iijn 

IS^nO two shows 


Jam Productions. 
Last Coast Prodectloas 


THE DOORS 21ST CENTURY 


Tommy HiMger at Jonas 
Beack Theetar. Wantagh. N.V. 
Aug 24 


S396.415 


13.944 


Clear Channel 
EnterlBinmaiTt 



fenmiEi Music 

Strait Sets Sights 
On Tour Three-Peat 



Phm:6l5-32t 9171 Fn 61532l Ofl7g Rmw 
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Country king George Strait will 
return to arenas in 2(KI4. marking 
his third straight arena tour after 
several years of successful, multi- 
act George Strait Country Music 
fest stadium tours. The 21-city run 
begins Jan. 1 at the MGM Grand 
Garden Arena in I js Vegas. Tickets, 
priced al $50. $75 and $90. go up 
Oct. 4. All dates will be promoted by 
longtime Strait a.ss(>ciates Ben Far- 
rcll of \jm Varnell Knterprises and 

Louis Messina of the 

Messina Group. Dierks 
Bentley and Kellie 
Coffey will open. 

No sponsor has 
been announced, but 
Strait manager Erv 
Woolsey expects one 
to be in place by the 
time the tour .starts. 
"We re talking to some 
people, and anticipate 
going out with a title 
sponsor." Wool.sey 
says, adding that the current spon- 
sorship environment is particularly 
difficult. "It s brutal." 

But .some longtime Strait endorse- 
ments will remain. 'Wrangler will be 
involved, and we're coming out with 
a collection of George Strait shirts 
through Wrangler." Woolsey says 
(Billboard Bulletin. Aug. 27). "We've 
been talking about doing this for 
years, The>''re coming out with a line 
of nine different shirts." 



STRAIT: WRANCLINC ENDORSEMENTS I 



Woolsey says the arena trek likely 
will not end Strait's 2004 live per- 
formance efforts, and he did not 
rule out a return to stadium shows. 
"We might throw a surprise or two 
at you, " he says. "We're looking at a 
lot of different stuff." 

He adds that Strait has enjoyed 
returning to arenas after a long 
period in stadiums, as have his 
fans, "i do know that George loved 
playing the stadiums, " he adds. 
"One's no belter than the other; 
they're just different. " 

This year, .Strait grossed $13.8 
million from 19 arena dates. In 
2002 he returned to arenas for the 
first time in five years and grossed 
more than $19.6 million from 24 
shows that drew 377.000 fans. Jo 
Dee Messina opened all of those 



dates. The top-grossing date on the 
tour was March 8 at the Pyramid 
Arena in Memphis, at $1.2 million. 

HERTS TO NEIL The 17th annual 
Bridge School benefit concert is set for 
Oct. 25, once again at Shoreline 
Amphitheater in Mountain Vie\v. Calif. 
So kir the lineup includes Crosby, 
Stills, Nash & Young: Willie Nelson: 
Peail Jam: Incubus: Wilco: Dashboard 
Confessional: and Counting Crows. 



On The 
Road 



ByRayWaddell 

nraddell@billb<xird.com 



HARD ROCK: Clear Channel Enter- 
tainment will promote dates on 
Chris Rock's North American 
stand-up tour, titled the Black 
Ambition tour, that will run into 
2004. The Motorola-sponsored trek 
of mostly theaters and mid-sized 
arenas begins Oct. 15 at the Palace 
Theatre in Cleveland. 

BANC ON: The inaugural MTV2 Head- 
bangers Ball tour will begin Oct. 28 al 
the Spectrum in Montreal, featuring 
Killswitch Engage, Lamb of God and 
Shadows Fall, who will all rotate as 
headliners. The opening act for the 
first leg of the tour is Unearth: God 
Forbid will open the second leg. All 
three headliners are also featured on 
the first "MTV2 Headbangets Ball " 
CD. due Oct. 7. The set includes c-uls 
from such like-minded acts as Gods- 
mack. Slayer. Hatebreed. Cold. Mari- 
lyn Manson. Mushroomhead. lU 
Niiio. Spineshank. Chimaira. Staind, 
Eighteen Visions and more. 

The album and tour follow the 
return of the classic MTV hard-rock 
show '"Headbangers Ball" earlier this 
summer. Its airs on MTV2, hosted by 
Jamey Jasta of Hatebreed. 

WHERE DO WE KNOW HIM FROM? 

Chris Cornell has been named VP of 
A6iR and touring for liandMerch, ef- 
fective immediately. Cornell comes 
to BandMerch from Blue Grape Mer- 
chandising, where he held a similar 
position. He will work out of Band- 
Merch"5 Manhattan offices. Cornell's 
respoasibllities will include signing 
new bands and overseeing merchan- 
dise needs for tours. BiindMerch's 
current roster includes Linkin Park. 
DMX, Hoobastank. Jurassic 5, the 
White Stripes. Rooney. System of a 
Down and many others. 
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Ying Yang Scores Big For TVT 



BY RASHAUN HALL 

TVT, the first independent distrib- 
utor to land two titles In the top 20 
of The Billboard 2011 since November 
1995 {Billboard. Aug. 30). has done 
it again. 

The label scores its third top 20 
album in two months with the Yinfi 
Yang 1\vins' Collipark/T\T debut. "Me 
& My Brother." The album launched 
at No. 1 1 on the chart last week. 

"We have followed Ying Yang's 
career for a long time." TVT senior VT 
of marketing Paul Burgess says. "We 
mar\'eled at the enormous success of 
their past singles, especially Say 1 \1 
Yi.' which was a monster hit. We 
always had our eyes on the group and 
were surprised at the number of units 
the last album .sold. We alwav? [knew] 
we would love to work with them and 
really sink our teeth into a group that 
is able to deliver hits like that." 

The .Atlanta-ba-sed duo of 0 Roc and 
Kaine signed vvnth TVT earlier this yvar 
[Billboard. March 8). Their previous 
releases. "Thug W'alkin' ' IColliparkl 
and "yVlley: The Return of the Ying Yang 
1\\'ins • (Collipark/Kix-hl, sold 164.000 
units and 403.000 uniLs, respectively. 



according to Nielsen SoundScan. 

Released Sept. 16. "Me & My Broth- 
er" sold more than 62.000 units in its 
first week and debuted at No. 4 on the 
Top R&B/Hip-Hop /Mbums chart. 

The Ying Yang TV'ins recently gar- 
nered mainstream attention through 
their featured appearance on labelmates 
Lil Jon & the East Side Boyz's smash 
single, "Get l>ow. ' The track is No. 3 on 
The Billboard Hot 1(W this issue. 

'The histor\'of 'Get Low' is an inter- 
esting one. " Burgess says. "Ying Yang 
had come up with a similar groove 
called 'Georgia Pome.' which is on the 
album. Jon took the song and totally 
reworked it: he wrote new hooks and 
new KtIcs and really made it his own. 
That song became 'Get U)w.' 

"We signed Ying Yang, finished the 
album and planned on releasing the 
first single. 'Naggin'. " he adds. "We 
were also working other Lil Jon sin- 
gles, but then when Get U)w' started 
to build, it changed the whole schedule 
for the Ying Yang album." 

The success of "Get Low " proved to 
be a "double-edged sword" for TVT. 
Burgess says. 

'Nothing could have been better 
than the ctposure that we've had for 
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3 Weeki At Numtiei 1 

Lil Jon & The East Side Boyz Featuring Yti»g Yang Twins ? 



SHAKE YA TAILFEATHER 



VoungBlood2 Featuring Lil Jon s> 



Nelly. P. Oid[]v& Murphy Lee v 



RIGHT THURR 
STAND UP ~" 



Ctiingy 



Uidacrts Featuring Shawnna ^ 



FafeolousFeativinBTaiMaOrAshBBti <9 



CAN'T STOP, WONT STOP 



Young G 



RI.M.P. 
HOLIDAE IN 



SOCcfit 



Chingy Faatiiring Ladecris & Snoop Dogg v 



THE WAY YOU MOVE 



OalKut Ftaturing Sleoiiy Brown 9 



SUGA SUGA 



Baby Bash Futaring Frankie J v 



LET'S GET DOWN 



Bow Wow Futaring Baby v 




GOT SOME TEETH 



I WAT DA HOOK GON BE 
" IF I CAN T 



Mivpliy Laa Feataring Jefmaine Diipri v 
~ " 50 Cent 



FLY 

MAGIC SfiCK^ 



213 



Ul' Kim Featuring SO Cent 



PON DE RIVER, PON DE BANK 
UKE GLUE 



Elephant Man <9 



SaanPaal -7 



DELIVERANCE 

NAGGIN 



Bubba Spanutx 



BAD BOY THIS BAD BOY THAT 



Ving Vang Twins 9 
Bad Boy's Da Band v 



PARTY TO DAMASCUS 



Wyclef Jean Featuring Missy Elliott 
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Get Low.' especially for Jon and Ying 
Yang," Burgess says, "but at the same 
time, it made the scheduling of the 




VINCYANCTWINS :TOP20 0E8UT 



Ying Yang album a challtnge. Finally, 
we found a halanct and we're in a great 
po.sition with tiiis new Ying Yang 



album. 'Get Low' has really brought 
Ying Yang hack onto the airwavts and 
TV. and it t(K)k them further than they 
had ever been before." 

Kuilding upon that success. TVT 
launched Ying Yang's first single. "Nag- 
gin. " That single is currently No. 45 
on the Hot KiSB/Hip-1 lop Singles & 
IVacks cliart. 

"It's a bit of a departure for Ying 
Yang." Burgess admits. "They're 
known for coming up with a memo- 
rable or recognizable h(x)k and then 
doing their twist on it. They've cer- 
tainly done ttiat with 'Naggin'.' but it's 
not a strip-club track. Because of that, 
it's taken some time for that song to 
de\'elop on the air. We're finding that 
within the last few weeks, it has start- 
ed to take a hold at radio." 

With the recent succe.ss of .South- 
ern acts like Lil Jon & the East Side 
Boyz. T.I. and YoungbkxxiZ, the mar- 



ketplace should be ripe for the Ying 
Yang Twins. However, the duo isn't 
concerned with album sales. 

"I don't get into what this person 
sold or that person sold. " D Roc says. 
"I just put it into God's hands and ask 
him to guide us in the way we need to 
go. I'm not going to predict what we're 
going to sell or how our fans will 
respond. We love doing music. It's that 
love that got us where we are now. 

"A lot of people don't know us as D 
Koc and Kaine. " he continues. "They 
always say. 'There goes one of the Ying 
Yang TwinsI' This is what the South is 
still fighting for — identity. When we 
come to New Y'ork. they don't know us 
(individuallyl: they know our music. 
So, we're still fighting to get them to 
understand that the Ying Yang 1\vins 
are I) Koc and Kaine. Say my name, 
damn it. That's what we're coming 
with, with this album." 



Emerging Acts Get Ampt Up 

Heineken, ASCAP Team For Year-End Festival Tour 



Emerging arti.sls with multi-genre 
appeal is the premise behind this 
year's ASC.M' I'rcsenLs . . . Heineken 
Ampt Music festival. The 2003 tour 
— a joint venture between Heineken 
and .ASCAP's rhythm/.soul and pop/ 
rock departments — kicks off Oct. 7 
in New York. 

Highlights include a celebrity 
Q&A with Gil Scott-Heron and in- 
daslry-oriented panels and [x-rform- 
ances by Columbia acLs Kenna and 
U^lde Bunch and CaH Restivo (on 
HV'ef Jean's Refugee Camp label ). 

The tour stops next in Atlanta (Oct. 
lM2)and Detroit (Nov. .S-6|: Chica- 
go dates will be announced shortly. 
For more details, visit ascap.com. 

MARIA, MARIA: Denmark may not be 
the first place you think of when it 
comes to RAiB. but that might .siwn 
change with the arrival of Danish 
import and Soulpower/DreamWorks 




recording artist Maria and her debut. 
'My Soul." 

Released SepL 30. the album was 
executive-produced by the songstress 
and Soulshock. one-half of the pro- 
duction duo Soulshock & Karlin 
(Brandy. Monica). 

'The majorit\' of the album was 
recorded in Uindon at a studio that 
Soulshock bought .specifically to 

record this 

album." Maria 
says. "I le wanted 
the album to have 
a European feel. 
We wanted to 
make sure we 
weren't influ- 
enced by other 
people during the 
process. We want- 
ed to do what real 
artists do — find 
our own path. " 

They've apparently done just that. 
Maria's first single. "I Give. You 
Tike." is already gaining attention at 
top 40 radio. 

O'NEALS SAGA: Calling the chance to 
work with Prince drummer Bobby Z 
"an opportunity I couldn't pass up." 
Alexander O'Neal (" Fake ") is back 
stateside with a ne\v album. ".Saga of 
a .Married Man"" on Eagle Rock 
EntertainmenfEagle Records was 
initially released in tlie U.K. before 
making its U.S. bow Sept. 23. 

.As the title implies, the set musi- 
cally portrays the ias and outs of 
wedded life. '"I m on my third time 
around." O Neal says of his current 
marriage. "So 1 feel qualified to 
speak on this. " 



It has been about four years since 
O'Neal's last studio album. Commut- 
ing between London and Minneapo- 
lis, the singer is doing a U.K. tour this 
month mth Shalamarand IVvares. 

As for a U.S. tour. O'Neal notes. "If 
someone wants to give me an exten- 
sive tour in .America. I'll take it. I'm 
constantly working. I built a wwld- 
wide base so I'm not dependent on 



Rhythm 
(B(Blues 



By Gail Mitchell 

gmitchell@blllboard.com 




the U.S. for my next meal. I'm glad I 
had the foresight" 

The singer is also busy griximing 
21-year-old son Cariton for a singing 
career And O'Neal .says another pair- 
ing witJi Cherrelle is in the offing. 
""I'm working on a best-of album so 1 
can gel some royalties on it It will 
haw .some new tracks, and she'll def- 
initely be on Iboardj," he says. 

SCREEN SCENE: Actor Dorian Gre- 
goiy ( "Charmed) jumps aboard T\''s 
" Soul Train " as its new host. 1 le suc- 
ceeds Shemar Moore. Gregory's 
stint begins Oct. 1 1 and launches 
the .series' 33rd season. 

Additional reporting by Rashaun 

Hall. 
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SAwrnm-s lAtiAVTin 


Superstar/Flying WFtboul Wings 


csg 




Rain On Me 

AL.".>-M 1 w,iii;ii« iw:..iit» j*MH)A«ii 


a> 






Emaculam 


Stand Up 

■■■■■ . rinUtVIMjIWIPUaceiWSClJTMUMGI 


37 g 




Into You 

(Mnii;u; 'iJii 'tiw uf srRi 3ia«WKJinRAtiC' 








Honk Your Horn 






Grind Right 
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Cra^y In Love 
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Heineken, Def Jam 
Head For Dancehall 



With the recent success of reg- 
gae artists Sean Paul and Wayne 
Wonder, it's no wonder that the 
Heintken .Music hiitiative and Def 
Jam headed straight for the 
dancehall for their latest compila- 
tion. "Red Star Sounds Presents 
Def Jamaica." 
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Due Oct. 14, a portion of the 

proceeds from 

the reggae/hip- 
hop-inspired .set 
will benefit the 
Grammy Foun- 
dation and the 
Shawn Carter 
Foundation, 
which was creal 
ed by Jay-Z. 

"Historically, 
dancehall is at 
the core of hip- 
hop, and its 

intliience has never been more 
apparent than it is now. with sever- 
al major dancehall artists climbing 
the charts." Heineken brand man- 
ager/Heineken Music Initiative 
president Scott Hunter Smith 
says. "Our relationships with Def 
Jam and Tuff Cong/Chetto Youths 
allowed us to bring the top artists 
in both genres together and create 
a record that people will really 
respond to." 

The companies recently cele- 
brated the album's forthcoming 
release with a party and concert at 
the Grand Lido Braco resort in 
Jamaica. During the three-day 
event. DJ Irie of R&B WEDK 
Miami hosted a series of concerts 
featuring several acts from the 
compilation, including Wonder. 
1 12. CNN iCapone and N.O.R.E.). 
Damian "Jr. Cong" Marley. Ele- 
phant Man and Joe Budden. 

1 1 2's Daron says of the group's 
contribution. "|Our single) 'Na Na 
Na' already had a reggae influence, 
so when we decided to do a remix, 
we knew we had to lake it to the 
next level. We thought back to 
ICraig Mack'sl 'Flava Ya Ear' remix 
from the early Bad Boy days, and 
we got four of the hottest reggae 
artists — Damian Marley. Spragga 
Benz, Lady Saw and Buccaneer. 

"We're very excited about [the 



album) because Heineken is rais- 
ing money for kids and putting 
music back in schools," he adds. 
"That's a touchy subject for 1 12. 
because had music not been in the 
schools when we came up, we 
might not be here." 

THE GARDEN GOES BLACK: Jay-Z 

will hit the road to promote his 
final project. "The Black Album." 
The set and yet-to-be-titled tour 
will launch Nov. 25 in New York 
at MadLson Square Garden. Pro- 
ceeds from the tour will benefit 
the Hip-Hop Summit Action Net- 
work and the Shawn Carter 
Scholarship Fund. 

"I consider this to be my victory 
lap, " Jay-Z said during a recent 
press conference. 

Clear Channel Entertainment is 
producing the tour. A .specific itin- 
erary has yet to be announced. 
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In addition to the tour and "The 
Black .Mbum, " the rapper plans to 
release an all-black version of his 
limited-edition S. Carter sneaker 
from Reebok this fall. Jay-Z is also 
going to pen his autobiography, 
"The Black Book," for MTV Books/ 
Pocket Books. It is slated for publi- 
cation in 2004. 

YOU CAN7 STOP THE CRUNK; Lil 
Jon & the East Side Boyz aim to 

add a little more crunk to your 
trunk with "Part II," a CD/DVD 
combo due Nov. 25. 

The project will include two "Get 
Low" remixes (the hard-to-find 
Merengue mix and another remix 
featuring Busta Rhymes and Ele- 
phant Man), two previously unre- 
leased cuts (" I Don't Play That," fea- 
turing T.I. and SBall. and a remix of 
"Put Yo Hood Up." featuring Roy 
Jones Jr., Chyna Whyte, Jadaldss and 
Petey Pablo) and new music. The 
DVD contains a video diary chroni- 
cling the group's recent success. 

And if that's not enough crunk 
for you, on Dec. 9. BMEmT will 
release the "Crunk Christmas" com- 
pilation. T.I.. Bonecnisher. Ying 
Yang 1Wins. 8BaU & MJC. David 
Banner, Killer Mike and Lil Jon & 
the East Side Boyz are among the 
acts who will perform renditions of 
classic Christmas songs. 
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Musici 

Universal Music Latino Pacts With Guitian 



BY LEILA COBO 

MIAMI — In an effort to expand into 
the Latin hip-hop market. Universal 
Music Latino has agreed to a joint 
venture with Miami-based urban 
label Guitian Brothers Music. 




OSaR GUITIAN. CENTER, FUNKED. FROM LEFT. BY ARTISTS MIKE 
LITTIE 0 AND DEE JAY KRIS-STYLEZ 



Under the deal. Guitian will sign 
and produce artists; financing will 
come from Universal, which will dis- 
tribute the releases. 

The two-year partnership calls for 
three studio albums per year Guitian 
already has six acts on its roster, 
including Cuban rapper Mr. Haka, 
Cuban-American artist UB and Puer- 
to Rican R&B artist Kasper. 

Guitian is headed by CEO Oscar Gui- 
tian. He is the brother of and partner 
with Cuban hip-hop artist Don Dinero, 
who will be A&R director of the label. 



The deal is the latest in a series of 
joint ventures signed by Universal 
Music Latino. But this is the first 
time Universal will target the urban 
market with its own label. 

"We believe an opportunity exists for 
Latin hip-hop," says Universal Music 
Latino president 
John Echevam'a. 
who approached 
Guitian. "We want 
to take advantage 
of IGuitian's] 
credibility." 

Earlier this 
year, the major 
went into busi- 
ness with produc- 
er/songwriter 
Omar Alfanno 
with a joint label 
called Alfanno 
Music. 

And Universal 
Music and Video 
Distribution dis- 
tributes Puerto Rican hip-hop/reg- 
gaeton label VI Music. 

Echevarria's interest in Guitian 
stems from the success of Dinero, who 
is on Protel, a label recently picked up 
for distribution by UMVD. Guitian, in 
turn. isco-<rwnerof Pn)tel and will con- 
tinue his association with that label. 

But. Echevam'a says, the funding 
provided by Universal will allow him to 
embark on far more ambitious projects. 

"Guitian Brothers is the next gen- 
eration," Guitian says. "The same 
thing that happened in 1980 with 



urban music is happening with Span- 
ish [urban music) now." 

Guitian promoted and marketed his 
brother's 2002 indie album, "Que 
Bola," whose singles "Pana Pana" and 



"Que Bola" managed to get significant 
airplay and sales in Miami and other 
East Coast markets despite the album's 
lack of national distribution. 
Guitian s first release will be a com- 



pilation titled "La Calle. ' which debuts 
Oct 28, and a DVD compilation titled 
"La Calle I . ' The first studio album on 
the label will be by Mr. Haka and is 
slated for a Mav release. 



Miami Grows live Music Scene 



BY LEILA COBO 

MIAMI — !^et a surge in popular Latin 
masic events during the pa.st year, Miami 
is quickly emerging as a live music cap- 
ital and a key niche market 

Three more events are set for this fall, 
underscoring the sponsorship boom for 
all genres of Latin music. 

First up is Soulfrito. the Pontiac 
Urban Latin Music Festival, which 
takes place Oct. 5 at Bayfront Park 
Amphitheater. 

Less than two weeks later, on Oct 18, 
El Area: The Unauthorized Music Festi- 
val, featuring electronica and Latin alter- 
native music, takes place at the Ameri- 
canAiriines Arena. And on Nov. 16, al.so 
at Bayfront Amphitheater, is the Bud 
Light II Rock en Miami fe.st featuring 
Chariy C-arcia, Miguel Mateos, La Secta 
and Bersuit Bergaiabat 

This year's lineup has attracted more 
sponsors than last year, according to pro- 
ducer/promoter Enrique Kogan, who 
launched Rock en Miami last year. 

"Sponsors like rock en espafiol, be- 
cause the audience is mostly university 



1 



GILES: FESTIVAL FOUNDER 



students, and that's a niche sponsors 
don't know h(M' to reach," Kogan says. 

Some 7,000 people attended the first 
Rock en Miami last year. This year, 
attendees will again be deluged by a 
.stunning array of products and brands 
during the 12-hour event 

Bud Light is the title sponsor. Other 
.sponsors include Coca-Cola, McDonaM's 
and Toyota. 

The viability of niche markets de- 
pends on the way they are promoted. 



"You liavt to do ver\' targeted market- 
ing," says Kogan, who also pniduces the 
annual .Vrgenline Festival in Miami, 
which this year attracted more than 
10,(KX) people. 

Meanwhile, a totally different niche 
audience is the target of .Soulfrito. which 
premiered last year. The event brings 
together urban Lilin and hip-hop acts 
and audiences. Confirmed performers 
include Lumidee. Magic Juan. Frankie J, 
I luey Dunbar, Aventura and Gang Starr. 

"We incorporate mainstream hip- 
hop as well as 1 jtin hip-hop." festival 
founder Melissa Giles says. "This year 
we plan to haw international hip-hop 
acts, as well as Latin. 

The fcstix-al is expected to grow expo- 
nentially, thanks to sponsorship firom 
.such giants as General Motors, GMAC 
Financial Senices and Jack Daniel's. 

la.st year's event had media sponsors 
but no corporate sponsors. This year's 
media sponsors include Urban l.atino 
magazine. Urban Latino Television and 
radio stations 1(0..5 FM (the Beat) and 
El Sol 9,5 FM. All target a younger, 
urban audience. 



Latin Acts Attract More Corporate Interest 



Corporate interest in Latin 
musicians continues to climb. 

Hennessy has launched a new 
ad campaign featuring Saul 
Hernandez, frontman of Mexican 
rock band Jaguares. 

Hernandez is the first Latin face of 
Hennessy s Never Blend In campaign, 
which highlights "independent- 
minded artists." 1 lennessy Cognac 
brand manager John Santos says. 

The move is unusual for Jag- 
uares, which lends to shy away from 
visible corporate sponsorships. The 
Hennessy deal is a fully integrated 
print and radio campaign. 

October print ads have already 
broken in select publications, and 
radio spots are being edited to air 
this month as well. 

Although the ads and spots arc in 
Spanish, the campaign's "Never Blend 
In " tag line will remain in English. 

Hernandez is the first Latin face 
of the campaign, but he won't be 
the last, according to Santos. "The 
Hispanic marketplace is much 
more diverse than one t\'pe." 

Starting Oct 2X the brand will 
sporusor a series of invitation-only 



events at clubs in four U.S. markets, 
featuring up-and-coming l.atin DJs. 

Hennessy calls the 

events "Urban Movida." 
The Urban Movida nights 
will spotlight new DJs in 
Chicago, Miami, New 
York and Los Angele,s. 

"They don't have na- 
tional recognition, and 
hopefully we can play a lit- 
tle part in bringing their 
name to the forefront" 
Santos says, explaining the 
brand's choice of music. 

The events will be pro- 
moted locally at various radio sta- 
tions, including KSSE-FM. Super 
Estrella in Los Angeles and WCA.V 
FM (Latino Mix) in New York. 

Santos is looking for new Urban 
Movida markets in which to show- 
case next year. Five events are 
already set for next spring. 

In other news. Kraft Foods and 
Universal Music Special Markets 
have partnered to release a Latin 
music compilation in honor of 
Hispanic Heritage Month. 

"Los Sonidos del Sabor" is a five- 



track album featuring Luis Fonsi, 
Kevin Ceballo and Celia Cruz. 



Latin 
Notas 



By Leila Cobo 

lcobo@billboard.com 




Consumers who buy three Kraft 
products included in the initiative 
can receive a free CD at the point 
of purchase. They can also enter a 
sweepstakes through Kraft's Web 
site to win the CD through Dec. 
.31. With the CD, consumers also 
get a Kraft booklet with recipes 
and artist information. 

DISA AIMS FOR KIDS: Mexican 
singer Tatiana. known as the Chil- 
dren's Queen, is gearing up for a 
new stage in her career. 



Following a bitter, two-year legal 
battle to divorce her husband and 
sever her management contract 
with him. Disa Records has tapped 
Titiana to help launch a new chil- 
dren's label. Disa Ninos. 

Tatiana has also signed a three- 
album deal with Disa. Her first 
record will be a children's album, 
set for release Nov. 20. 

Although Disa Ninos will be hilly 
owned by Disa, Tatiana will be the 
face of the label and will oversee tal- 
ent recruitment for its roster. 

Tatiana is also working with 
other artists, whose projects will be 
relea.sed on the label next year. 

AUERNA FAMOUS: Famous Music has 
beefed up its alternative music roster 
with a .series of high-profile signings. 

The lineup includes producer Jason 
Roberts (Control Machete. Cypress 
Hm. Plastaina Mosh). Tracks to hLs 
credit include Control Machete's "Si 
.SeiVir." which he co-wrote. 

Also signed to Famous is Chilean 
rock band Lucybell, which is the 
first rock en espanol act on the 
publisher's ro.ster 




MTV UPDATE: Dido. Conttt)l Ma- 
chete, Cafe T<icuba and the .Mars 
Volta have been confirmed to per- 
form at the MTV Video Music 
Awards Latin America 2003. 

The ceremony will take place 
Oct 23 at the Jackie Gleason The- 
ater in Miami Beach: it will air 
live on MTV I jtin America and 
M rV2 in the U.S. 

Other confirmed performers in- 
clude Alejandro Sanz. La Ley, Natalia 
l.afourcadc. lgg.v Pop and .Sum 41. 
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APRILE: WANTS TO RND NEW NAMES 



Aprile's Pelo Music 
SignsWith EMI Latin 



BY MARCELO FERNANDEZ BITAR 

BUENOS AIRES, Argentina— A 
small label launched in 2001 by pro- 
ducer Ruben "Pelo " Aprlle is on its 
way to bigger and better things. 

A deal with EMI Latin will ensure 
the distribution of a wide array of 
artists throughout the region. 

"Most record companies in Ar- 
gentina let go of valuable acts that 
suddenly found themselves without 
contracts or entering the indie label 
arena, " Aprile .says. 

"The idea behind Pelo Music is to 
produce new albums for these artists 
and sign new names, joining the 
strength of our A&R and marketing 
team with the powerful distribution 
of EMI, ' he says. 

During the past two years, 
Aprile — who is the former CM of 
Universal Music Argentina and 
founder of legendary Argentine rock 
label Interdisc — has produced only 
two albums: the solo debut of for- 
mer Illya Kur>'aki frontman Dante 
and the debut of songwriter Coti 
Sorokin. 

Aprile's first release under his new 
deal will be an album by veteran pop 



rock singer/songwriter Javier Cala- 
maro. Set for release Oct. 13, the 
album includes "Soy Citano," the 
theme song to what is currently 
Argentina's most popular soap opera. 

"Pelo Music will handle all aspects 
of marketing, and we will distribute 
and sell the album," EMI Argentina 
GM Alejandro Varela says. 

In an unexpected move, Aprile 
signed a worldwide license with Pop 
Art Discos and Tocka Discos, labels 
created during the past two years by 
concert promoter Roberto Costa. 
Like Aprile, Costa saw an opportu- 
nity when he realized many popular 
acts were unsigned. His label hous- 
es Argentine rock stalwarts Baba- 
sonicos, Los Autenticos Decadentes. 
Rata Blanca. La Portuaria and 
Emmanuel Horvilleur. 

"We had been working with dif- 
ferent companies outside Argentina, 
but it was not a unified plan," Costa 
says. "We chose Pelo Music because 
Aprile has the necessary know-how 
of the region." 

Aprile has named Edgardo Lar- 
razabal GM of Pelo Music. New 
offices will soon open in Puerto 
Rico, Mexico City and Madrid. 



Music 



What Went On At The Summit 



The remixes of Seal's "Get It 
Together" could not have topped the 
Billboard Hot Dance Music/Club 
Play chart at a better time. 

■plie track reached the pole posi- 
tion in the Sept. 27 issue, which 
coincided with the lOth annual Bill- 
board Dance Music 

Summit, held Sept. 22- 
24 at the Union Square 
Ballroom in New York. 

For attendees, the 
.song's title perfectly cap- 
tured the urgency and 
spirit of the summit. 

Jurgen Korduletsdi 
said the biggest prob- 
lem in the industry' is 
not digital downloading 
but "a lack of diversity 
and creativity." 

The Radikal president's blunt 
and timely observations were made 
during the Sept. 22 "Hail to the 
Chief panel, which also featured 
Ultra's Patrick Moxey, Tommy 
Boy's Tom Silverman, Robbins 
Entertainment's Coiy Robbins and 
Artemis' Daniel Class. 

"Dance music in the U.S. is too 
defined," Korduletsch continued. 
■"i\nything that people can dance to 
is dance music." 

While dance and electronic 
purists may scoff at artists like 
Britney Spears and Jennifer 
Lopez — both of whom have experi- 
enced success on dancefloors — 
Nielsen SoundScan figures show 
that their music sells. 

The dance community is at a loss 
for real artists, said songwriter/pro- 
ducer Ellis Miah in the "All Mixed 
Up and Nowhere to Go: The Art of 
the Remix " session. 

"People aren't buying records by 
Britney and Jennifer because they're 
the best artists," Miah noted. "Their 
records get bought because people 
want artists like that in their lives. 
Middle America buys charisma." 

Ken Smith, owner of the Crobar 
nightclubs, voiced a similar opinion 
during the "7 Degrees of Separa- 
tion" panel. 

'The dance/electronic scene is in 
big trouble right now — it has a huge 



black eye," Smith said. He credited 
this to a lack of personalities. 

"This is show business, " he add- 
ed. "Which is why rock'n'roll is 
hot again." 

Upon hearing this. Gilles Uika. 
one-half of French duo Galleon. 



Beat 
Box 



By Michael Paoletta 

mpaoletta@billboard.com 



noted that there is "no real connect " 
between the artist and the audience 
in the worid of dance music. 

Too often, dance music lacks an 
image, which only amplifies the 




LUKA. WANTS CONNEOION WITH AUDIENCE 



genre's facelessness, Luka said. 
"Because of this, I feel I am more 
disposable than a pop artist." 

Elsewhere at the summit, hope 
and optimism prevailed. 

Billboard Information Group asso- 
ciate publisher of charts and research 
Michael Ellis announced the launch 
of a dance airplay chart at the start of 



the "Hear Me Now" session. The 25- 
position chart will bow in the Oct 25 
issue of Billboard and the Oct. 17 
issue of Airplay Monitor. 

On the Internet front, during the 
Billboard Q&A, Brian IVanseau — 
aka Nettwerk America recording 
artist BT — touched on the benefits 
of peer-to-peer file sharing. 

"Many people discovered me and 
my music that way." he said. " Fortu- 
nately, some of those fans will come 
to a shovn — and I benefit from that," 

Alternative ways of promoting 
music were also in the spotlight 
throughout the "It's a Lifestyle, Stu- 
pidl" panel. Here, attendees cited 
companies like Mitsubishi, Armani 
Exchange and Motorola as being 
dance/elcctronic-friendly. 

"This is a great, new way for fans 
to interact with the music." noted 
David Prince, founder of Miami 
Master List and co-founder of 
earplug.com. He was referring to 
Motorola's recent partnerships 
with DJ/producers Felix da House- 
cat, Paul van Dyk and DJ Colette 
{Billboard. Aug. 30). 

Artist/producers Widelife and 
Jason Nevins shared their small- 
screen success stories. 

Widelife created the theme song 
to the Bravo/NBC hit "Queer Eye 
for the Straight Guy" (Beat Box, 
Billboard, May 24). According to 
Rachid Wehbi. one-half of Widelife, 
the duo is now composing the 
themes for ABC Family's "Not 
First " and Trio's "24 Waj's." 

Nevias discussed an upcoming 
Coors commercial, for which he cre- 
ated the music (Beat Box. Billboard, 
Sept. 131. "You must write and pro- 
duce," he said. "It's about royalties. 
That's where the money's at" 

R&B/hip-hop artist Angie 
Stone, who participated in the 
"Hip, Hop, Dance" discussion, 
went one step further. 

"Long after the groove, the song 
needs suKstance," Stone said. ""It 
needs lyrical content and melody — 
elements that are very tangible. In 
this way, the artist will have a &ce." 

Additional reporting by Rasham Hall 
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AMSTERDAM DANCE EVENT 2003 
30/31 OCTOBER + 01 NOVEMBER 

EUROPE S MAIN tLECIRONIC AHD OAhtt MUSIC CONFERENCE 
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KHum SmKhHouHiV 


O 


16 


23 




SOUL SLOSHING amirmi 


VeMH Hum 


13 


9 


4 




OFFICIAUY MISSING YOU (REMIXES) anmxnHBi 


Twnia V 


o 


19 


27 




CENTER OF THE SUN «nv«i«iia< 


Conjure One 


o 


17 


21 




A BETTER WORLD GATttMniiMsinin A|aHaFealiiriiig Jocalyn B 


Irawn & Loleaoa Holloway 


<D 


20 


24 


I 


SOUL DEEP (J. VASOUEZ, D. AUDE, RIVA, & H2 MIXES) ammtm 


LMraTimMrv 


17 


10 




SINNERMAN (FELIX DA HOUSECAT MIX) laamrnimt 


Nina Sinwm v 


18 


8 




FEEL GOOD TIME (BORIS & BECK REMIXES) caiiMuncMo riak Fa>Mii| WilHan Mil 1 


Q 


22 


29 




LONG WAY HOME lAiiuiani 


A1B 


20 


13 


8 




APPRECIATE ME (P. RAUHOFER » AL B. RICH MIXES) swam 1 


tiMfci F«BtBria| Sbtili Brodr 


G> 


26 


34 




FUTURE FUNK lOMfctrBOrStrtRlABRNllTOMMrBOT 


Sath Lawrence 


22 


11 


10 




CRAZY IN LOVE (J. VASOUEZ & M. JOSHUA MIXES) cuiui«um<7 


Beyonca v 




29 


32 




FREETIME (REMIXES) cctuMwnn 


Keflita V 


O 


32 


35 




YOU PROMISED ME (TU ES FOUTU) mm 


ln-«rid 


® 


31 


36 




BRINGIN' ON THE HEARTBREAK (REMIXES) Mmiicisuxinmaojw 


Mariak Carwy v 


m 


28 


31 




WURKIN* >tAHL[at;i»si2;i HoBsekeeperz Feamrins Ceevox 


m 


39 






«■ POWER PICK * 

THIS BEAT IS msiuina 


Superchumbo 


28 


23 


19 




WE CAN (REMIXES) cuiepfisua 


LeAnn Rimes 


Q 


34 


41 




HOT IN HERRE (THE REMIXES) laim 


Iiga-v 




38 


45 




THE ONLY THING MISSIN' (REMIXES) usiAiMn 


Aretha Franklin 


Q 


40 






JUST SO YOU KNOW (REMIXES) mtmmis mum 


Holly Palmer 


CD 


36 


42 




ANYTHING (GABRIEL & DRESDEN MIXES) miun music mutui 


Uli Haydn 


33 


27 


20 




CAN YOU FIND THE HEART rHiiEGitDavuvJoiNGstRin Aniflda Project FeMwing Nicola Hjldicack 


34 


21 


15 




77 STRINGS ijucwNonniMm Kurtis Mantranik Pmants (Slamoaix 


35 


24 


22 




FANATIC (REMIXES) coiuuiuiati 


Vivian Green 


36 


33 


28 




WHITE HORSE IUMM(BUTSIISPIRU>«L2«mmMVBOT 


The Orange Factory 


37 


25 


13 




MORNING STAR (THUNDERPUSS, THICK DICK. 29 PALMS MIXES) mmmmiiom (U»lerKi<s 


€3 






HOT SHOT DEBUT 

FLY AGAIN lauuiBcrrsiLvtniAaEiHaTDiiiMYBUT 


KrislineWv 


39 








HAREM [M. LEHMAN, R. RIVERA, & H. HECTOR MIXES) NanmcnnoMMfaa 


Sarah Brightman 


G> 


46 






JALEO (ROGER SANCHEZ REMIX) sfMfD^?*(^ 


Ricky Martin 9 


41 




30 




FOR THE MUSIC a STONE. F. MONTANEZ, GUDO^ V. CALDONME MXES) mBtmw 


EriaM bm FaMumi Tma DsM 


o 






MY LOVE IS ALWAYS iiKfriuMOMrnMooi 


Saffron Hill 


43 




16 




SUNRISE (LOVE TO INFINITY & ATFC REMIXES) SMPuwsaiMmwMoit 


m Simply Red 


44 








SHAKE IT r.^T^uu i.iPiflT 


Lee-Cabrera 


o 






ROCK WIT U (AWWW BABY) [J. HANNAN LAZY DOG MIX] MimniNcnuMi 


nnwMXMG Ashairtiv 


46 




33 




BUCCI BAG (P. RAUHOFER, R. H. VISSION, & J. VICIOUS MIXES) simoiiq Andrea Dorta 


47 


45 


46 


9 


ALL 1 WANT m«M.mn 


Gardeweg 


48 


47 


38 C 


1 WANT YOU (PABLO FLORES REMIX) twunHflwvnn 


Thalia Faaluring Fal Joe v 


49 


44 


40 F 


I'M FEELIN- HIGH cumN8« 


Whorinw 


SO 


43 


37 E 


YOU SPIN ME ROUND (REMIXES) itfucfrnMom 


Dsad Or Alive V 



Danes Singlet Sales and Sales Breakouii daia comp^ed bv 



Dance Singles Sales 



SNb Nielsen 
SoundScan 



V TITLE iMfWNI«NUMBEftt)ISmeuim6lAKl 



f'4 NUMBER 1 m% 

RUBBERNECKIN' (PAUL OAKENFOLD REMIX) ^.v^.-.■^-r.cu^J^-^r.^^A^e^^^~ 



2 Weeks At Number t 
I o Elvis Presley 



3 BQl 



SYMPATHY FOR THE DEVIL (REMIXES) >wcon»e 
(THERE'S GOTTA BE) MORE TO LIFE lownoKinavrai a 



OFFICIALLY MISSING YOU (REMIXES) lunuooHa la < 
HOLLYWOOD (REMIXES) m>fnicici»vutnNLReRos <s> <» 



Tho HollinB Ston«s v 
Stacio Orrico *? 
Tamio V 



THROUGH THE RAIN (HEX HECTOR/MAC QUAYLE REMIX) 



STUCK (THUNDERPUSS REMIX) raivnw 



I'M GLAD (REMIXES) i 



cmsvsamMusli: 9 o 



SiMio Orricfl 9 
f Lopozv 



PAVEMENT CRACKS (REMIXES) jtaMixGO 



ALL NIGHT LONG jinsuhok* 



GET IT TOGETHER (REMIXES) i 



Stduction With Svldlor 
Sod 



ROUND ROUND mm 
THE DISTRICT SLEEPS ALONE TONKSHT MmaM • o 



Tbo Postal Sorvico 



TIME OF OUR LIVES Muticsoo 

IF YOU'RE NOT THE O NE (REMIXES) 

MURDER ON THE DANCEFLOOR unnsuieiiaww < 



PmI Van Oyfc Foataring Vma 4 



Daniel BedMgfiaMv 



Sophie ElliiBaxlor 9 



DIE ANOTHER DAY (REMIXES) i«>»«iiima« <B O 
NEVER (PAST TENSE) MvivneoYSiLvaiMaMn/TDMwearai o 



INTUITION (REMIXES) Aiuumaiaw <s < 



The Roc Project Foataring Tiaa Anna 
Jewel '9 



NOTHING BUT YOU muiesk <b a 
CRAZY IN LOVE (J. VASOUE2 & M. JOSHUA MIXES) cnwwioiaiiniuc o 



Pad Mn Dyk Faataring Hamataek & Jonaiogs « 



Bofoncc V 



AMERICAN UFE (REMIXES) MAvmai>wu»>nos e a 



I NEED YOU (REMIXES) HuiLorasaawmnaKS a> < 



A LITTLE LOUDER iai4?<sttM o o 



DJIcoy 



9 Tiili:! Miih t^u ^TG.iiesi uieii c [Il:i piav iiic'cfliiii wi-uk Pownr Pict on Dub Pl«v is Mwdcd tor ih« largvsl pmrt incrnasa among wnglei bfllow the top ."1 Tht 
Club Plu* cNiirl ri cninpiCil 'inm i natiiinil sample iit 'cpoMs From duh DJt vViiltioc^i aif»'^bilitv Catalog nufnbar 13 (nr vinyl nvaii iinfle. or CD maii-bfiBla. or CD lin^ta 
retpiiclivclv. bitei upon m>Uliility On SnIus charl 49 CD S'ngld avaiabin © CO Man Single avaiiable O Vinv> Maii Smgl* available O CisseRa Mao- Single 
■vftilablc VNU ftusiiieu Media, Ini: ind Ni*lun SoundScan, Inc All iighti ris*nr«d 



id TOP ELEaRONIC ALBUMS. 



Billboard 


HOT DANCE BREAKOUTS 




Club Play 




Dance Singles Sales 


1 


JUST ABOUT HAD ENOUGH 
Bciit Hustlers Fuutuiing Thea Austin 






DISCONNECT 
Plaslikman wuTf 


2 


BABY BOY 






JUST ABOUT HAD ENOUGH 




Beyonce Featuring Sean Paul i:miJuaiA 




Beat Hustlerz FBalufing Thea Austin i.tM\m 


3 


STAND (REMIXES) 

Jewel MMvt. 


3 


VUELVO AL SUR (KCX3P REMIX) 
Astor Piauolla iHiniM-^T, 


i 


THIS IS MY HOUSE 

Peter Rauholer u'^is 


4 


THIS BEAT IS 

Suporchumbo r/.i -i hni 


5 


GUAJIRA (ROGER S. MIX) 

Emmanuel mv 


5 


ARE YOU READY FOR LOVE 
Elton John '.niTHfnMint&unu 



ARTIST 

IMPRINT & NUMBER/DISTRIBUTING LABEL 



mt NUMBER 1 



LOUIE DEVITO 



'1^:; 5 Weeks At Number 1 

Louie OeVHo Presents: Ultra.Dance 04 



VARIOUS ARTISTS 



Dmca Mix NYC - Vol, 4 



THE POSTAL SERVICE 
BAD BOjr^^ILL 



BaMTIwDKks 



rr.uwrillSMaMSCSai 



THE HAPPY BOYS 



'ftaace Paitr (Valnaa Tim) 



LOUIEJMVJTO^ 
DELERtUM 



Uata OaWM's Oaact FacKMY level Z 



It sales 'sDDiieiJtfRWDBic '^aTO VNUBiiiJ 



KRAFTWERK 




VARIOUS ARTISTS 
OJDAN 



MUHoaaelMwwTIm 



VARIOUS ARTISTS 



DEBORAH COX 



Mtxerf live: Ruby Shye 
Callectiaa: UMaiale Dtsca 



OahoialiCaM Seated 



LORDS OF AQD 



VARICHJS ARTISTS 
THAUA 



VARIOUS ARTISTS 
DAVID WAXMAN 



VARIOUS ARTISTS 
THIEVERY CORPOR^T^N 



The Richati Man In Babyloii 



gaifuihisMrMli • Rvcordmg Industry Asm 01 Ame>icainiU)cenificatK¥)lwne(shi(im«nt ol5aOJnD»%iiinunirt >GMi A RIAA 
-' ' niiikoii uniii IPIatmumi ^RIAA cetlilicalion fot net shipment al 10 m*on unit) lOttmondl Numtttii folhtAinf; Plat-num 01 Diamane 
symDOi >i>aiCB[es aiDumimum piaiinumlevEl Tot boiedivt*. and double albums with runiwiotima ol mmuteior mate, the RIAAnultpMs thipnonti byttia num 
bet at dues and'or laoes RlAA Uim awards. Cernhcatun lot nal srapmtnl dI IDO.QOO uniR IO10I CenAcMion ot 2fKulOI> uMs iPlawol. CaruticaVon of 
WuOOO umrti iMutti Platmol *A»ef>«k tnAicaies LP is available Mo« lapt piicei. and CD pncM lc» BMG and WIA MmIi. are wmnled lim Tape pticas marked 10. 
and sD othsf CD prices, are nqu'vaieni prices which are pfoiecUd I'om wfioletalc puces (H| •ndicalei pasl at prtMM HeWlrtat HBIt VlOOi. WO Busineu 
Media. In c and Nml^pn SounilScnr tnc All rtghis reserved 
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Dance Summit Unites Community 



Billboard 

LEE M Wm^ XEN ^^^H KU 
BRIDIE I Y"TH ^ ^^J HI 

From the artist and D] to the booking agent and club owner, all bases were cov- 
ered on the"? Degrees of Separation" panel. Panelists included, from left, Global 
Underground U.S. label manager Chris Barbour, Most Wanted managing director 
Lee Bridle, Crobar nightclub owner Ken Smith and Nasseri Musk Business Solu- 
tions founder Kurosh Nasseri. 





J Records recording artist Angle Stone, right, entertained during the "Hip, Hop, 
Dance" panel. Pictured, from left, are co-panelists Hosh Gureli, VP of A&R at J 
Records/RCA Music Group, and songwriter Denise Rich of Denise Rich Songs. 




For one openlng-nlght party, the summit hooked up with producer/DJ Francois K.'s 
weekly party Deep Space, which takes place at the Cielo nightclub. Guest DJ for 
the evening was Maverick recording artist Meshell Ndegeocello, who was joined by 
jazz saxophonist Oliver Lake. Pictured, from left, are Lake, Ndegeocello and K. 




ROB 
j DISTEFANO L 

"The (Internet) Revolution Will Be Televised" panel addressed online issues. 
Pictured, from left, are West End Records president Kevin Hedge and Twisted 
Records founder Rob DiStefano. 



The 1 0th annual Billboard Dance 
Music Summit, held Sept. 22-24 at 
the Union Square Ballroom in New 
York, brought together members of 
the international dance/electronic 
community. Highlights included a 
Q&A with producer BT and a live 
performance by Dannii Minogue. 
(Photos: Haim Bargig and Bema- 
dette Montez) 




Barry Ashworth. who records as Dub 
Pistols, was the guest DJ at a presen- 
tation of the off-Broadway hit "De La 
Guarda."AII smiles after the perform- 
ance, from left, were Ashworth and 
Billboard senior dance/electronic 
writer Michael Paoletta. 




During the Q&A with Billboard semor 
dance/electronic writer Michael Pao- 
letta. producer BT was joined onstage 
by his dog,Tootsie. Following the 
interview, BT reached for a copy of 
the magazine. 




Sponsored by Act 2 Records, the Bill- 
board DJ Meet & Greet was the place 
for label executives to conned with Bill- 
board-reporting dub DJs. Pictured, from 
left, are Buzz Publicity president Blyn 
Harris and Act 2 president Ron Hirsch. 




All eyes were on Billboard senior dance/electronic writer Michael Paoletta, who 
moderated the "Hail to the Chief" panel. Pictured, from left, are label presidents 
Tom Silverman ofTommy Boy, Patrick Moxey of Ultra, Cory Robbins of Robbins 
Entertainment, lurgen Korduletsch of Radikal and Daniel Glass of Artemis. 



Headlining the do i ' party at Webster Hall was Dannii Minogue, left. The 
Australian artist previewed cuts from her Ultra Records album, "Neon Nights." 



A' 



The summit got off to a rousing start with the "All Mixed Up and Nowhere to Go: 
The Art of the Remix" panel. Panelists included lohnny DeMairo, senior director 
of crossover music at Atlantic Records, and Ellis Miah of production outfit 
Orange Factory. Pictured, from left, are DeMairo, Orange Factory's Jeremy 
Skaller, Desert Storm recording artist Thara Prashad and Miah. 
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Backbeat 



Edited By WesOrshoski 



People/Places/Events 



EXECUTIVE 
TURNTABLE. 



PEOPLE ON THE MOVE 




MUSIC VIDEO: Jessie Ignjatovic is 

pnimotfd t(i VI' iil music and tal- 
ent development for MTV in Los 
Angeles. I le was director of music 
and talent development. 

RETAIL: Daniel Porter is named 
VP of business development for 
BeMusic in New York. He was an 
independent consultant. 

RECORD COMPANIES: Andy Karp 

is pnimiitud Ui .senior VP of A&R 
for l^va Records in New York. He 
wasVPof.\&R. 

James Riley is named .senior 
manatStr of national promotions 
for Word Libel Group in Nash- 
ville. He was director of radio pro- 
motions for Inpop Records. 

Telarc Records promotes Elaine 
Martone. previously VP of produc- 
tion and artist relations, to senior 
VP of production and artist rela- 
tions: Rob Sallow, previously 
marketing director, to VP of mar- 
keting: Adrian Mills, previously 
director of wcjridwide sales, to VP 
of A&R; and Kigo Paukert previ- 



ously manager of international 
sales and marketing, to director of 
international sales and marketing. 
Telarc Records also names Lynne 
Hoffman-Engel VP of .sales. .She 
was VP of sales and marketing for 
Platinum KnterUiinmenl. They 
are all based in Cleveland. 

Metanie Zessos is promoted to 
director of international market- 
ing for Nonesuch Records in New 
York. She was manager of interna- 
tional marketing. Nonesuch 
Records also names Melissa 
Cusick director of publicity in New' 
York. She was a senior publicist for 
the Brtmklyn Aaidemy of Music. 

PUBLISHING: Dale Bobo is pro- 
moted to senior VP of Warner/ 
Chappell Music in Nashville. He 
was head of A<SR. 

HOME VIDEO: David Mcintosh is 

named VP of business affairs for 
Shout Factory in Los Angeles. 
He was senior corporate counsel 
for RioPorl. 

DISTRIBUTION: RKI) Distribution 
promotes Russell Fink, previous- 
ly director of new media, to sen- 
ior director of new media: 
Wardell Mahone. previously 
director of urban marketing, to 
senior director of urban market- 
ing: and Jaclyn Bertsch. previ- 
ously national sales assistant, to 
manager of sales administration. 
They are based in New York. 




Dannii Says Hi: Ultra Records recording artist Dannll 
MInogue was in New York for the 10th annual Billboard Dance Music Summit. During 
her visit, she stopped by the Billboard office. Pictured, from left, are Ultra Records 
label manager Roya KazemI, Billboard editor-in-chief Keith GIrard, Minogue, Bill- 
board president/publisher John Kilcullen, Billboard East Coast sales manager Joe 
Malmone and Hillary Shaw, Minogue's manager. (Photo: Mary Ann Kim) 





Ray's Fan Club 

Ray Charles, center, celebrated his 73rd birthday Sept. 23 with 
pals Willie Nelson, left, and Quincy Jones at his Los Angeles 
studio. Ellis Hall was also on hand to perform "Happy Birthday." 
Hall is working on a new album on Chartes' label. Crossover 



Now, Hear II1IS..UH011 

Xrtlsts Id Walcli 

Italian sextet Lacuna Coll has been impacting rock radio 
with "Heaven's a Lie." the first single from its third album, 
"Comalies.'on indie Century Media Records. Led by 
vocalists Cristlna Scabbia and Andrea Ferro. the band 
recalls a harder-rocking Evanescence, melodically blend- 
ing golh and metal. The band just wrapped up a road trip 
with Type 0 Negative and will return to the Stales in 
November "Heaven's a Lie" is also included on Road- 
ninner Records'"MTV2 Headbangers Ball" compilation. 

BRAM ItlTCMAN 




Free Break 

Elektta recording artisl/BET personality Free ("106 & Park") 
hosted her inaugural Break!: Celebrity RoolToumament at 
Slate in New York. The event benefited her Free4Life Founda- 
tion; the mission of the organization is to create opportunities 
that support, encourage and strengthen the development of 
young people in Boston's inner-city neighborhoods. Players 
included 112, BIgTlgger, Sylvia Rhone. Ludacris. Chlngy 
and Amerie. among others. Attending the event, from left, 
were Magic Johnson, Free, Alicia Keys and Sean "P Dlddy" 
Combs. (Photo: lohnny Nunez/NuBuzz Photo) 
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A Little Help 
From His Friends 

Some 800 people filled NewYork's Hudson Theater inHmes 
Square Sept. 16 for I Records' launch party for Wydef lean's 
forthcoming J sct.-The Preacher's Son," due Oct. 28. Guests 
were treated to a brief lean live set filled with featured per- 
formances. After f chief Cllve Davis, left, played the remain- 
der of the record. Jean, right, took the stage, performing alone 
on the new track'Baby'Pattl LaBelle, center, joined the for- 
mer Fugee for"Celebrate,'' followed by "I Am Your Doctor" On 
ttte last tune, Jean was joined by Wayne Wonder and Ele- 
phant Man. Buju Banton closed out the set with lean on a 
cover of Bob Mariey's "No Woman, No Cry." 




Marc Juris: Rolling Witli It 



Hello Austin! 

More than 155,000 attended the second annual Austin Gty 
Limits Music Festival last month. R.E.M., A! Green, Uz 
Ptiair, Ben Harper & the Innocent Criminals, Rosanne 
Cash. Jack lohnson and Dwight Yoalcam were among the 
dozens of acts to appear at the three-day event. Pictured back- 
stage at the festival, from left, are Charles Attal. talent buyer 
for Charles Attal Management; Johnson; Charlie Jones, direc- 
tor of events at Capital Sports & Entertainment; and G.Love. A 
live CD from this year's event is due in spring 2004. 



'A 




Stripped On The Road Musical Family 



RCA artist Christina Aguilera launched her debut European 
tour Sept. 22 at the AOL Arena in Hamburg. Aguilera 's Euro- 
pean dates end Nov. 1 1 in the U.K. at Manchester Arena and 
include three nights at London's 12,000-capacity Wembley 
Arena. She follows the European Stripped tour with dates in 
Japan and Australia, beginning Dec. 2 inTokyo and ending 
Dec. 17 in Melbourne. (Photo: Cyberimage/Svcn Hoogertiuis) 



Atlantic issued 'Different for Ciris," the debut album from 
Leslie Mills, this week. Mills has inked a worldwide publishing 
deal with Paul McCartney's MPLTunes, mar1(ing the compa- 
ny's first signing of a contemporary artist. Leslie, right, is pic- 
tured with McCartney and his wife. Heather Mills McCartney 
(no relation to Leslie) at Madison Square Garden during 
McCartney's recent worid tour. (Photo: Bill Bernstein) 



In the fast-paced world of music 
videos, it's always good to be 
quick on your feet. That's no 
problem for Fuse president 
I^larc Juris, An avid rollerblader. 
Juris regularly skates some 30 
blocks from his home, near Cen- 
tral Park, to Fuse's offices near 
Madison Square Garden. 

Not had for someone who used to 
shudder at the thought of skating. 

"Many years ago. I was execu- 
tive-producing a television show, 
which was like 'American Gladia- 
tors' on rollerblades. and 1 had no 
idea how to skate. " Juris recalls. "I 
was completely and utterly petri- 
fied by just the thought of it. 

"When I got the assignment to 
do this show, 1 felt that I really 
needed to understand how to 
skate in order to know what I was 
asking people to do and to do my 
job well." lie continues. "I sum- 
moned up all the courage I could 
possibly muster and forced myself 
to learn how to skate. Along the 
way, 1 realized that I completely 
and utterly loved it. It went from 
something 1 was completely pet- 
rified of to something that liter- 
ally enhanced my life in a 
tremendous way." 

The experience not only gave 
Juris a new hobby, it also taught 
him something about himself. 

"There's something inherently 
rewarding about facing a fear and 
not only overcoming it, but find- 
ing that the thing that you feared 
is actually a great source of pleas- 
ure," Juris says. "So right out of 
the gate, that was a wonderful 
part of it. 

"I can't articulate exactly how 
petrified I was of the idea of skat- 
ing. Not only that, but when I first 
started 1 could have been a dou- 
ble for Jerry Lewis — that's how 
uncoordinated and bad I was at it. 



But 1 just stuck to it and made 
myself learn it, because I had this 
greater need in my mind." 

Juris — who now owns three 
pairs of skates — doesn't leave 
home without rollerblades. He 
even brings them on vacation. 

"Because I have them. I do what 
1 call skate-seeing,' " Juris says. 
"You can cover a whole city very 
quickly. I've skated in Hyde Park 
in London, and you meet people 
tliat live there. You'd never do that 
as a tourist. You're experiencing 
the world in a slightly different 
way. and they become little per- 
sonal challenges. I've put a sticker 
on my skates for everywhere I've 
skated in the world." 

Having skated in Russia, Spain, 
Italy and France, rollerblading has 
also changed the way the native 
New Yorker sees his hometown. 

"You meet all types of people 
because you share the common 
bond of skating rather than the 
business you're in, where you live 
or where you go to school — you 
interact with lots of different peo- 
ple, " Juris observes. "You sort of 
wander everywhere VN'hen you are 
on skates. I've seen parts of New 
York that I have never seen in my 
life. It very much provides a 
source of discovery. Every day on 
skates can become an adventure." 

Juris even equates the sport of 
skating to the way he does business. 

"Skating has provided me a 
unique perspective in business 
and has actually taught me some 
valuable lessons," he says. "The 
most important of which is 
when you panic on skates, you 
will fail. I think that's very true 
in life. If you stay calm, you can 
remain standing. That's the 
most insightful and valuable 
articulation of what skating has 
taught me." rashaun hall 
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Allan Couldn't 'Care' Less About Chart Success 



BY MARCO WHITMIRE 

Although he's from Orange Coun- 
ty. Gary Allan isn't your typical blue- 
eyed surfer from Southern California. 
This wave rider has a top five single 
on the country charts, and instead of 
sunglasses, his eyes are frequently 
shaded by a well-worn cowboy hat. 

Allan's third album on MCA 
Nashville, "See If I Care," hit stores 
Sept. 30, and, as the title indicates, it 
evokes the nonchalant attitude of the 
original pioneers of the Bakersfield, 
Calif., sound. 

'I keep hearing this demographic 
that everyone's targeting called the 
'.soccer mom.' and I don't think any 
of my heroes |would have given] a 
shit if the soccer moms bought their 
albums, " Allan says, speaking of boy- 
hood idols Merle Haggard, Buck 
Owens and Lefty Frizzell. 

With songs like the raucously 
honky-tonk "Urinkin' Dark Whiskey " 
and the defiantly nostalgic "Guys Like 
Me. " it's easy to imagine .Allan grow- 
ing up on the smoky bar circuit of 
.Southern California, where he's been 
touring since he was 12. 

"There used to be a really big cool 
factor to country music, and I think 
it's trying to be too politically correct 
right now," Allan says. 

After two albums with Decca 
Records that garnered lukewarm 
response. Allan's career picked up 
when the label folded and sister label 



MCA Nashville took over. MCA 
Nashville released 1999's "Smoke 
Rings in the Dark," which enjoyed 
platinum success. 

"They were trj'ing to package me 
like everybody else." Allan says of 
Decca. "I think no matter who had 
me. it would have been a long road. 
You have to go through this period 
of being odd before everybody real- 
izes that's your sound. " 

KEEPING AN EDGE 

With the 2002 follow-up "Alright 
Guy" — which produced the artist's 
first No. 1 single on the Billboard 
Hot Country Singles & Tracks 
chart. "Man to Man " — Allan is what 
llnivcrsal Music Group Nashville 
chairman/CEO Luke Lewis calls "a 
quiet success. 

" He's steadily built a very steady 
fan base, radio programmers have 
gotten comfortable with his music 
and 1 think he's now made the best 
record he's ever made." 

Though Allan has started to enjoy 
success on a maiastream level. Derek 
Simon. VP of marketing for MCA 
Nashville and Mercury Records, says. 
"Gary hasn't lost his edge. If any- 
thing, he has more of an edge now. " 

For marketing the new album to 
retail, Simon says, "It was important 
that the materials we created had 
Gary's particular attitude toward 
country, and our consumer out- 
reach needed to maintain the edge 




of the product." 

But Allan takes a departure with 
the first single. "Tough Little Boys." 
which is No. 5 on Hot Country Sin- 
gles & Tracks. Sung through the 
eyes of a father, it's a song that 
Simon expects will build Allan a 
new fan base. 

"It's such a moving sentiment that 
most people can relate to. " he says. 
' Whether you're a mother or father, 
the song draws you in lyrically, and I 
think it's going to open people's eyes 



to a new side of Gary." 

After performing the song for the 
first time during February's Country 
Radio Seminar in Nashville, Allan 
"just lit up the room. He got a stand- 
ing ovation for a song that nobody 
had heard before," says Simon, who 
adds that it became an easy choice for 
the first radio single. 

.Although Allan is married with 
six children, he sings "Songs About 
Rain " — which is slated to be the 
second single for ""See If I Care " — 
with the convincing frustration of a 
jilted lover. 

An album standout, Lewis says 
"Songs About Rain" is the most likely 
choice for Allan s first performance 
on the Country Music Assn. .Awards, 
slated for Nov. 5. 

FRIENDiy NETWORK 

Allan wrote "You Don't Know a 
Thing About Me " with Jamie O'Hara 
and Odie Blackmon to describe how 
he felt when he realized how much 
time he was spending away from his 
kids while on tour. 

"I write with those guys maybe 
twice a year, but we always do some- 
thing that makes the album, " he says. 

Allan says a network of friends 
helps him put together his proj- 
ects. He is constantly writing and 
gathering songs with those friends 
until they find their place on the 
right album. 

For this latest effort, Allan once 



again teamed up with producer/ 
longtime collaborator Mark Wright 
for a creative process that lasted 
about three months. 

Because Allan only leaves the 
road when it's time to record, 
Simon says the label plans to 
launch a TV advertising campaign 
on cable channels CMT and GAC 
that will focus on the artist's live 
performances. Once album expo- 
sure starts to increase, the label will 
move on to advertising on ESPN, 
Oxygen and Comedy Central. 

Extensive online outreach to 
Allan's core fans is also important to 
the marketing approach of "See If 1 
Care. " Simon says. " Those are the 
people that need to know about any 
special material available or any spe- 
cial radio performances. So we're 
really making an effort to reach out 
to them through his Web site." 

For the non-industry fans of 
Allan, who has been playing three to 
five dates per week since he was a 
teenager and performing material 
from this album for the past several 
months, it's usually hard to tell 
when a tour for one album stops and 
a new one begins. 

But for an artist who confesses he 
doesn't care about his position on the 
charts, this way of life is perfect. 

As Allan puts it, "If the record 
industry blew up tomorrow. I'd be 
playing in a bar someplace, and I'd be 
really, really happy." 



Int'l Bluegrass Awards Honor The Year's Best 



The Del McCouiy Band won top 

honors at the 14th annual Interna- 
tional Bluegrass Music Awards Oct 2 
in Louisville. Ky. The group t(X)k 
home the entertainer of the year 
award for the eighth time. Band 
members Mike Bub and Jason Carter 
won in the instrumentalist cate- 
gories for bassist and fiddler of the 
year, respectively. 




Doyle Lawson & Quicksilver also 
scored three awards, including vocal 
group of the year for the third con- 
secutive year. The group also won the 
gospel recorded performance award 
for its Sugar Hill album "The Hand 
Made Cross" and song of the year for 
"Blue Train (Of the Heartbreak 
Line). " which also earned writer 
John D. Loudermilk an award. 



Rkky Skaggs & Kenhicky Thun- 
der notched their fifth win in the 
instrumental group of the year cate- 
gory. Kentucky Thunder's Jim Mills 
was named banjo player of the year 

Rounder Records' "Alison Krauss + 
Union Station Liw" was named 
album of the year Uruon Station's 
Dan lyminsld. who ho.sted the 
awards show with Krauss. was named 
male vocalist of the year for 
the third year in a row. 
Rhonda VincenI won top 
female \'ocalist honors for 
the fourth consecutive year 

The Nitty Gritty Dirt 
Band's celebrity guest- 
packed "Will the Circle Be 
Unbroken. Vol. Ill" (Capitol 
Records) was the recorded 
event of the year winner. 
Aubrey Haynie's Sugar Hill 
release " The Bluegrass Fiddle 
Album " was named iastrumental 
album of the year 

Kenny & Amanda Smith won in 
the emerging artist category. Bryan 
Sutton was named guitar player of 
the year Mountain Heart's Adam 
Sfeffey won in the mandolin catego- 
ry for the .second consecutive year 
and Blue Highway's Rob Ickes 



picked up his sixth trophy in the 
dobro category. 

As previously announced, banjo 
player J.D. Cnnve was, inducted into 
the IBMA's Bluegrass Hall of Honor 
(Nashville Scene, Billboard. SepL 20). 

Wade Jessen. who manages Bill- 
board's blue- 



ords artist Ken Mellons. 

LawTence relea.sed nine albums on 
Atlantic Records and briefly shifted to 
Wamer Brus. after Atlantic folded. 
His credits include seven No. 1 sin- 
gles, four platinum or multi-plat- 
inum albums and two gold ones. 



gra.ss. country. 
Christian and 
gospel charts, 
won the print 
media personali- 
ty of the year 
category. 

Winners were 
chosen by the 
IBMA's member- 
.ship. For a com- 
plete list of win- 

ncrs. visit billboard.com/awards. 



SKNINGS: DreamWorks Records in 
Nashville has signed Uracy Lawrence 
to its artist roster His first album for 
the label, produced by DreamWorks 
principal executive James Stroud, is 
due early next year The first single, 
"Paint Me a Birmingham, " has been 
shipped to radio, which was also 
recently' serviced with another wr- 
sion of the .same song by Home Rec- 



Nashville 



By Phyllis stark 

pstark@billboard.com 



ON THE ROW: Karen Fleming has 

been promoted from development 
director to VP of development and 
marketing at the Country Music 
Hall of Fame and Museum. Sharon 
Bums is promoted from director of 
new business development to sen- 
ior director of sales. Event sales 
and marketing manager Jo Ellen 
Drennon becomes events director 
Keith Wright is promoted from 
travel industry sales manager to 



admissions sales manager Carolyn 
"ftte moves from director of 
exhibits and production to senior 

director of museum services. 

Senior museum editor Jay Orr has 
been named senior director of 
museum programs. 

As first tipped here in the July 26 
i.ssue. Dale Bobo has been promoted 
to senior VP of Wamer/Chappell 
Music in Nashville, replacing TTm 
Wipperman, who exited in July. 
Bobo previously was the company's 
VPofA&R. 

Epic/Monument Records South- 
west regional promotion manager 
Rodney Bailey exits the company. 

Bob Kingsley, host of the syndi- 
cated ""American Country Count- 
down With Bob Kingsley." has been 
named the Country Music Assn.'s 
national broadcast personality of the 
year I le will be recognized during 
the CMA Awards Nov. 5 in Nashville. 

CASH REMEMBERED: A public 
memorial service for Johnny Cash 
will be held Nov. 12 at Nashville's 
Ryman Auditorium. The artist line- 
up for the free event has not yet 
been announced, but it may be 
filmed for a future TV special. 
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ALBUMS 

Edited by Michael Paoletta 

POP 

► FUEL 

Natural Selection 

PRODUCERS: Michael Beinhom. Carl Bell 
Epic EK 86392 
RELEASE DATE: Sept. 23 

"Niitural Stiection" finds Pennsylvaniii 
outfit Fuel coming into its own with its 
brand of agony-fueled modern rock, 
l^ad single "Falls on Me" is the quar- 
tet's stock in trade — rippling acoustics, 
a lovelorn atmosphere and vocalist 
Brett Scailions' no-holds-barred belt- 
ing in the chorus. But much better are 
the musical chances guitarist/principal 
composer/co-producer Carl Bell took 
this lime around. Tracks like "Quarter"' 
and "Won't Back Down (Bring You Hell 
Remix)" revel in darker. Korn-like 
tones. After such fine musical experi- 
mentation, one cannot help but won- 
der how a cookie -cutter pop/rock track 
like "Most of All" made the cut; it lacks 
major flavor when served alongside 
choice slabs of sonic angsl like "Get- 
ting Thni?" and "Down Inside of 

You.'— ar 

► VERTICAL HORIZON 
Go 

PRODUCER: John Shanks 
RCA 68121 

RELEASE DATE: Sept. 23 
Following up a double-platinum album 
like "Kver>'thing You Want" is not easy. 
But alt-rocker Vertical Horizon plays it 
safe with new album "Co," a polished, 
radio-friendly set. Lead single "I'm Still 
Here ' is a love anthem that works the 
band's hard-soft dynamic nicely, while 
the Creed-meeLs-Soulhern-rock num- 
ber "One of You" features guitars that 
could cut through a Tiffany's vault. 
Also noteworthy are the melancholy 
ballad "Goodbye Again" and the big- 
production number "Inside." What Ver- 
tical Horizon lacks in originality, it in 
part compensates for with passion and 
musicianship. "Go" is by no means a 
groundbreaking record, but it will 
please a lot of people and likely bring 
new fans on board. — 47 

► RUFUS WAINWRIGHT 
Want One 

PRODUCER: Marius deVries 
DreamWorks 80000896-12 
RaEASE DATE: Sept 23 
Here in the moment of melrosexualily 
and "Queer Eye for the Straight Guy" 
sophistication. Rufus Wainwright is a 
troubadour for the times. "Want One." 
the singer/songwriter's latest, is anoth- 
er alluring collection of lush. Broad- 
way-influenced piano pop — Wain- 
wright drolly pondering everything 
from love to bemusement over straight 
men reading fashion magazines, Wain- 
wright slicks chhse to Uie formula that 
made his 2001 set, "Poses." such a 
charmer. This time out, though, the 
arrangements are not as stripped-down 
and modern. Instead, tracks like "Oh 
What a World" and "Dinner at 8 " favor 
a more baroque direction, infused with 
strings, horns and layered vocals. — BC 



ESSEN 




MDO 

Ufe for Rent 

PRODUCERS: Rollo, Dido. Mike Hedges 
Arista 82876-50137 
RELEASE DATE: Sept. 30 

One of the coolest things about Dido's 
1999 debut disc. "No Angel." is that it 
seemed to leave listeners feeling 
somewhat indifferent initially, only to 
completely steal your heart after a few 
more spins. The .songs on "Life for 
Rent" — again crafted by the "No 
Angel" team of Dido and her brother. 
Kollo {of British dance/electronic 
group Faithless) — are no more imme- 
diate. Yet, few are likely to have the 
same effect. The sentiments and per- 
formances here rarely resonate as 
deeply as those on "No Angel." 
Although carefully honed and beauti- 
ful-sounding. "Life for Rent" is bound 
to disappoint: The soul and passion of 
her first disc is too often replaced here 
with blandncss. As an album, it docs 
not succeed as well as "No .Angel." But 
there are strong moments. The slow- 
building, sound effect- and string- 
laden "\VTio Makes You Feel" nicely 
recalls Sinead O'Connor. The piano- 
spiced "This Land Is Mine" would have 
fit on "No Angel."— IW 



★ ELVIS COSTELLO 
North 

PRODUCERS: Elvis Costello, Kevin Killen 
Deutsche Grammophon B0000999-02 
RELEASE DATE: Sept. 23 

Insisting on having it both ways. Elvis 
Costello continues to alternate his edg>'. 
literate rock with more musically ambi- 
tious projects. Comprising a wistful 
suite of ballads on love lost and then 
found. "North" shows Costello at his 
most formal. With titles ranging from 
"You Left Me in the Dark" to "I'm in the 
Mood Again." the lyrics grow more 
upbeat as the cycle progresses, even as 
the music retains an oddly elegiac tone. 
Costello sings more subtly here than he 
did on his Burt Bacharach collabora- 
tion, and he is accompanied sotto voce 
by Attractions pianist Steve Niew and a 
top jazz rhythm section of Peter Er.sk- 
ine. Michael Formanek and Bill Ware. 
The albums most distinctive sonic 
touch, though, is the singer's own 
strings-pi us-brass orchestrations. — BB 

5TEUASTARR* 
Stetlastarr* 

PRODUCER: Tim O'Heir 

RCA 82876 54808 

RELEASE DATE: Sept. 23 

UTiile the likes of the White Shipes and 



UMP BIZKIT 
Results May Vary 

PRODUCERS: various 
Flip/lnterscope BO001235 
RELEASE DATE: Sept. 23 

Results may vary from listening to 
Limp Bizkit s fourth album, indeed. 
Most likely, (hose results will not be 
joy or elation, though. Rap/metal has 
not aged well, which frontman Fred 
Durst seems to acknowledge by 
singing more on the album. But 
singing instead of rapping exposes 
such Partridge Family-hued lyrics as 
"Heartbreak is a headache/Like a 
toothache or an earthquake" (from 




"Let Me Down"). There is even a 
song dissing "Hollywood rock stars'" 
that Durst possibly dashed off while 
on his way to the Playboy Mansion. 
While former Snot guitarist Mike 
Smith brings a more straightforward 
sound to the five-piece, the minimal- 
ist style of departed guitarist Wes 
Borland is missed. The end result? 
Mostly uninspiring, midtcmpo 
songs, with the highlight being a 
surprisingly sober take on the Who's 
"Behind Blue Kyes.' — BT 



the Strokes are busily mining "TOs rock 
riffs and proto-punk st)unds for a new 
generation of listeners, a second wave of 
new buzz bands— led by Hot Hot Heal 
and Interpol — are taking their cues from 
■80s alt-rock and new wave touchstones. 
New York's Stellastarr* is the latest 
entry into this revivalist categor>'. The 
hand's self-titled debut for RCA is a sonic 
goulash, drawing from the Pixies. Talk- 
ing Head.s and the Cure. Tlie result is an 
album that would have been great in 
1983; now. it is more of a nostalgic lark. 
That said, the album does haw its gen- 
uinely fun moments, including the 
giddy "Jenny" and the Big Countr>'-hued 
"Somewhere Across Forever."— BC 

MEAT LOAF 

Couldn't Have Said It Better 

PRODUCER; Peter Mokran 
Sanctuary 84653 
RELEASE DATE: Sept. 23 

Back in 1977, Meat Loal and songwriting 
buddy Jim Steinman dished up "Bat Out 
of Hell," one of rock's most beautifully 
bombastic, teen-dream albums of all 
time. Sadly, however, nothing Loaf has 
done since has come close to that tech- 
nicolor classic, including the commer- 
cially successful sequel. "Couldn't Have 
Said It Better" is a lame piece of mimic- 




STINC 
Sacred Love 

PRODUCERS: Kipper, Sting 
A&M B0001141 
RELEASE DATE: Sept. 30 

Sting has never been one to shy away 
from rhythms of the world — or of the 
dancefioor. for that matter. His previ- 
ous studio recording, "Brand New 
Day." spawned a global crossover hit 
with the exhilarating "Desert Rose." 
Here, Sting continues to embrace a 
variety of sonic landscapes. The 
buoyant "Send Your Love" spotlights 
the flamenco guitar work of Vicente 
Amigo and the dancefloor knowledge 
of DJ \1ctor Calderone. "The Book of 
My Life." a brooding ballad, opens 
with Anoushka Shankar's dreamy 
sitar, while dance/electronic pioneer 
BT injects "Never Coming Home" 
with trance-hued colorings. Indeed, 
there are numerous high points on 
this heartfelt and soulful disc, but tlie 
spiritual "Dead Man's Rope" and 
Mary J. Blige duet ("Whenever I Say 
Your Name") are extra-special. 
Throughout, Sting's own sacred love 
remains intact, in Sting's world, love 
—and all that it encompasse.s— is all 
Uiat matters.— MP 



ry of those glory days. Lacking are the 
unforced pa.ssion. the cinematic 
imagery, the elaborate song structures 
and. not uncoincidentally, songsmith 
Steinman. A mix of cliched rockers and 
flat ballads, most of the tracks never get 
off the ground. The whole thing feels 
like U)af is trying too hard rather than 
sitting comfortably with what he's 
doing. "Couldn't Have Said it Better" 
would have been better left unsaid. — AZ 

R&B/HIP-HOP 

★ ANTHONY HAMILTON 
Comin' From Where I'm From 

PRODUCERS: various 
So So Def/ Arista 82876 52107 
RELEASE DATE: Sept. 23 
Having paid his dues for more than a 
decade, Anthony Hamilton is now ready 
for his close-up. The Chariotte. N.C.. 
native's debut set serves as the perfect 
platform to introduce R&B musics 
newest star. The lead single, tlie title 
track, is an autobiographical, neo-s<jul 
jam. Atop a dark, melodic piano riff, 
Hamilton (and his throaty vocals) lells of 
his life in the South. The artist addresses 
domestic violence on the folk/blues 
hybrid "Lucille." On tracks like "My First 



Low" and "Float." Hamilton mines vin- 
tage sou\. The former (featuring I^Toiya 
Williams) is tlie rare duet where one 
singer does not dominate the other. And 
Hamilton is not afraid to show his softer 
side, either. Witness "I'm a Mess" and 
"Charlene." The latter. Hamilton's shin- 
ing moment, is a heartbreaking tale of a 
man who loses his woman because of his 
other passion, music. This passion is 
heard loud and clear throughout 
"Comin' From Where I'm From." — RH 

DANCE/ELECTRONIC 

► PEACHES 
Fatherfucker 

PRODUCER: Peaches 

Kitty Yd/XL Recordings/Beggars Grot^ 0171 
RELEASE DATE: Sept. 23 

Peaches" debut album. "The Teaches of 
Peaches." spawned an underground 
electrocla.sh anthem in the single 
•'Fuck the Pain Away." In the process. 
Peaches became a much-sought-after 
live act with a fervent fan following. 
So, what does the Canadian gal do for a 
follow-up? She makes an album that is 
more consistent and enjoyable than its 
predecessor. The most immediate track 
on the self-produced set is, without 
question, the garage rock strutter 
"Kick It." Featuring Iggy Pop, this 
infectious track could win over modern 
rock radio. Alternative-leaning club 
kids will dig the demented dance rock 
of "Operate" and the call-and-response 
antics of "Shake Ycr Dix." — KC 

-k IMA ROBOT 
Ima Robot 

PRODUCER: Josh Abraham 
Virgin 43798 
RELEASE DATE: Sept. 16 
Ever imagine what it might sound like 
if the Jetsons threw a house party? 
Apparently. Ima Kobot has. Its debut 
album is an imaginative mix of retro 
and futuristic elements. Facets of new 
wave, dance/electronic and punk — all 
punctuated by the animated, wailing 
singing style of frontman .Alex Ebert — 
are prominently featured. Still, the disc 
is refreshingly difficult to pin down. 
Lead song "Dynomite" is a zany lour de 
f(>rcc of .synth-pop beats and driving 
guitars. The lovely, melancholic 
"Scream" rolls out like a ballad. And 
punk pandemonium ensues on the 
hook-intensive "Let's Talk Turkey" and 
"Philo.sophofee." Hidden track "Black 
Jettas" hysterically points out the scary 
association between girls and a certain 
German automobile. Overall, however, 
the lyrics are mostly nonsensical. Of 
course, this only adds to the wonderful 
eccentricity of Ima Robot's sound.— SA 

LATIN 

► ROSELYN SANOIEZ 
Borinquena 

PRODUCERS: RoyTavare. Dennis Nicves 
TresR/BMG U.S. Latin 3361-2RLDJ 
RELEASE DATE: Sept. 30 
Roselyn Sanchez's recording debut is 
not what one might expect from an 
actress-turned-singer. Rather than 
choosing the facile route — that is. 
standard p*jp with strong melodies and 
hooks — Sanchez has opted for a more 
(Continued on page 70) 
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SHERYL CROW The First Cut k 
ttie Deepest (3:45) 
PRODUCER: )ohn Shanks 
WRITER: C. Stevens 
PUBLISHER: not listed 
A&M 11033 (CO promo) 
Since first hit "All I Wanna Do" 
launched Sheryl Crow s solo career 
nine years ago. the singer/songwriter 
has persevered like few other female 
artists, galloping through Lilith. past 
the youth pop trend and around hip- 
hop, while buddying up to everyone 
from Eric Clapton to Kid Rock. 
Along the way. she has scored nearly 
a dozen hits and nine Grammy 
Awards — while remaining a sex sym- 
bol all the way to 40. "The First Cut 
Is the Deepest," a cover of Rod Stew- 
art's 1977 hit (written by Cat 
Stevens), previews the well-deserved 
■'Very Best of Sheryl Crow." out Nov. 
4 on longtime label A&M. As one 
would expect, there are no bells and 
whistles here, just a warm, steady 
vocal wrapped in sparse acoustic pro- 
duction and a layer of harmony. 
There's nothing quite like Crow's 
own perspective on life, but this 
cover is a nice fit among the timeless 
artist's most memorable hits. — CT 



L REVIEWS 




MICNELU BRANCH Braalkc (3:32) 
PRODUCER: lotin Shanks 
WRITERS: M. Branch, i. Shanks 
PUBUSHER: not listed 
Maverldc/Warner Bros. (CO pronio) 
"Breathe. " the follow-up to Michelle 
Branch's now-ubiquitous "Are You 
Happy Now?." is another crisp slice 
of pop/rock from the younf{ singer/ 
songwriter. And like past hits, it's a 
near one-listen hitworthy number, 
offering a hook that's slick and 
singable. But there's also a mount- 
ing sameness about her releases: 
Kach serves the same instrumenta- 
tion, basic construction and vocal 
attitude, making it tough to discern 
one song from another when played 
in succession. That said. Branch's 
contributions are still offering the 
mainstream and adult top 40 air- 
waves an appreciable elixir from 
much of the throwaway. gimmicky 
fodder that continues to litter cur- 
rent pop culture. For that reason 
alone, we hope Branch will continue 
to grow for a good, long time. Note 
that John Shanks produced 
"Breathe." as well as Branch's fellow 
Kssential Review, Sheryl Crow's 
■ The First Cut Is the Deepest. "—CT 



(Conlinued fmm page 69) 

universal, ethereal sound. Imagine 
Sade with a Puerto Rican beat. This 
makes for a mostly pleasant album, 
though not one that presents Sanchez 
as a convincing or distinctive singer. 
For the most part, the vocals arc 
breathy and muted, which is fine. But 
with a couple of exceptions — namely 
"Noche de Verano." a duet with Victor 
Manuelle — the personality does not 
come through. The most memorable 
track is "Amor. Amor." a tropical/fla- 
menco song that features rapper Tego 
Calderon. Even without him. the track 
would stand on its own. — LC 

WORLD 

► CESARIA EVORA 
VozD'Amor 

PRODUCER: lose da Silva 
Bluebird 2011 
RELEASE DATE: Sept. 23 

Cape Verdean singer Cesaria Evora has 
been a worldwide sensation for the past 
l.'i years. She made her name as the 
foremost interpreter of the moma style, 
the bluesy torch songs of Cape Verde, so 
closely akin to the Portuguese fado. Her 
voice remains one of the most stirring 
instruments in world music. On the 
beautifully arranged 'Voz D'Amor." she 
sings such momas as "Beijo Roubado." 
"Nha Cora^ao Tchora" and the title 
track with the exquisite warmth and feel 
that have defined her style since she 
first came to the attention of a world 
audience. She also puts a spark in 
"Milca Ti l.idia." an elegant cntadeira. a 
Cape Verdean style reminiscent of salsa. 
Time has made Evora 's vocals only more 
redolent and soulful. "Voz D'Amor" is 
the latest jewel in her crown. — PW 

BLUES 

► BtO Bia MORGANHELO 
Blues In the Blood 

PRODUCERS: Brian BIsesI, Jimmy Vtvlno 
Blind Pig 5086 
RaEASE DATE: Sept 23 

.As the Year of the Blues wanes, it is 
more than appropriate to hear from 

Morganfield, the son of Muddy 

Waters, especially when what he has 
to offer is the best album of his career. 
Sure, it is fine to be known as Muddy 
Waters' son. but Morganfield lays 
down a dozen tunes here ( 1 1 of which 
are originals) that signal he is his own 
cat. Killer acoustic numbers like 
"Evil." "Peel Like Dyin' " and "Left 
Alone" (the best song on the album) 
vie for attention with the muscled-up 
blues shuffle "Strong Love." the soul- 
ful sophistication of "Trapped" and 
the tumultuous boogie groove of 
"Boogie Child." "Blues in the Blood" 
places the artist in the front rank of 
the genre. Like his father. Morganfield 
is the real deal.— 

VITAL REISSUES 

MUDDY WATERS 

MuddyMlssissippfWalers Uve: 
Legacy Edition 

ORIGINAL PRODUCER: Johnny Winter 

REISSUE PRODUCERS: Bob Margolin, Al 

Quaglieri, Steve Berkowitz 

Blue Sky/Eptc/Legacy E2K 86559 

RELEASE DATE: Sept 2 

W ith retail bins overflowing with releas- 

L-s directly and indirectly associated with 



the Martin Scorsese-produced "The 
Blues" series of films on PBS. some 
attention should be reserved for this 
fall's other attendant blues discs. And 
this deluxe double-disc set — another in 
Sony's new Legacy Edition of expanded 
reissues, along with titles by Jeff Buckley 
and the Byrds — is special. It showcases 
Muddy Waters — Delta blues original- 
cum-Chicago electric hero — in his final 
late-period glory, recorded live in 1978 
with a crack, cross-generational band. 
Waters roars to rival his younger seir{)n 
the virile opener "Mannish Boy." and 
many other thrilling numbers and 
entertaining asides follow, including a 
tribute to the recently deceased T-Bone 
Walker. The original seven tracks from 
the LP havu been expanded to 18 for the 
reissue, and the annotation, packaging 
and sound are exemplary. — AB 

DVD 



JIMI HENDRIX 

Jimi Plays Berkeley 

Experience Hendrix/MCA B0001172-4)9 

RELEASE DATE: Sept. 16 
Since acquiring the rights to his prodi- 
gious recorded output in 1995, surviv- 
ing relatives of guitarist/composer Jimi 
I lendrix have issued and reissued an 
abundance of titles. Fortunately, and in 
contrast to the years following his 
death in 1970. said releases do not 
merely exploit the enduring curiosity in 
his life and work. "Jimi Plays Berkeley" 
continues this recent trend. Previously 
issued in mono on VllS but long out of 
print, the two May 30, 1970, perform- 
ances depicted here demonstrate Hen- 
drix's limitless improvisational skill. 
From a psychedelic, well-over-the- 
speed-iimit take on "Johnny B. Goode" 
to the relentless power-trio assault of 
"Hey Baby (New Rising Sun)." he 
remains the most influential guitarist 
of the rock era. Scenes of street unrest 
interspersed with concert footage lend 
a dated feel to "Jimi Plays Berkeley." yet 
they complement the frenetic, some- 
times chaotic soundtrack. Bonus mate- 
rial on the disc includes the entire sec- 
ond set in audio-only, stereo and 
5.1 -channel mixes. — CW 

A MIGHTY WIND 
CasUe Rock/Warner 27718 
RaEASE DATE: Sept. 23 
It is clear that "A Mighty Wind" is des- 
tined for al least a few nominations 
come Oscar lime — and a best original 
song nod is all but a given. With that in 
mind, it is fitting that the folk music- 
driven film's DVD extras go overboard 
with musical-related goodies. The addi- 
tional content includes the benefit 
show sequence in its entirety, "vintage" 
TV performances from the bands and a 
number of deleted song-driven scenes. 
Overall. 15 cut .sequences from the film 
arc included. All of the extra goodies 
are accompanied by an insightful audio 
commentary with director/writer 
Christopher Guest and actor/writer 
Eugene Levy. — KC 
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SINGLES 

Edited by Chuck Taylor 

POP 

^ ULUX TonMnow (3:42) 
PRODUCER: Linda Perry 
WRITER: not listed 
PUBLISHER: not listed 
Maveridt Records (CD promo) 
While "It's About Time," the first sin- 
gle from Maverick/Reprise signing 
Lillix. brought the Canadian femme 
fatalc quartet plenty of teen press, it 
is follow-up "Tomorrow" that should 
break the group wide open. Sporting 
one of the catchiest rock/pop chorus- 
es of the year, plenty of youth angst 
and a hook that you'll be singing to 
your rubber duck ("I need to break 
out, get me some take-out. stand 
outside the crowd, I want to scream 
aloud, that I'll be OK"), this song 
knocks down all 10 pins with a loud 
bang. The gals still mimic the 
increasingly tiresome Avril Lavigne 
imprint, but there's enough gusto 
and guts here — thanks to the macho 
production wand of Linda Perry — to 
stand apart from so many young acts 
simply connecting the dots and 
counting on radio programmers' 
fear of originality. Lillix may not be 
cutting a new path, but at least it's 
traveling a familiar road with its 
own map. — CT 

R&B 



•k M.V.P. FEATURING STACGA LEE Roc 
Ya Ba<)y (MIc aeck I. 2) (3:24) 
PRODUCERS: Robert Clivilles. Max Perez 
WRITERS: R. Qivllles. E. Newman, V. Matos, 
M. Perez 

PUBLISHERS: Robert Qivilles/Dontana/ 

Might One Music 

Casabtanca 21070 (CD promo) 

The production duo M.V.P.. best- 
Isnown for its work with ArlistDirect 
recording artist Stagga Ue. makes its 
artist foray with "Roc Ya Body (Mic 
Check 1. 2)." Better known as Max 
Perez and l^obert Clivilles (formerlv of 
C+C Music Factory). M.V.P. blends 
equal parLs l.atin rhythm and party- 
themed hip-hop lyric into a combo 
that should have dancefloors moving 
past midnight. I.ee. who made his 
mark on the charts earlier this year 
with the like-minded "R(jll Wit M.V.P.." 
returns the favor, serving up solid 
verses. That, combined with an infec- 
tious hook, makes "Roc Ya Body" hard 
to deny. While mainstream R&B radio 
has yet to show interest, kev top 40 
stations like VVIITZ (ZlOO) New York 
have already taken a liking to the sin- 
gle. Also notable: This is the first offer- 
ing from Tommy Mottola's new 
Ca.sablanca label.— iW 

COUNTRY 



if JAMES OnO Days of Our Uves (3:47) 

PRODUCER: Mark Wright 

WRITERS: I. Otto, B.Terry 

PUBLISHERS: Songs of Unrversal/You Scream 

Musk/Ottomatic Hit Songs. BMI, ASCAP 

Mercury 02426 (CD promo) 

While some may find being offered 

life lessons from a country singer 

hard to take, James Otto's surging 

piano-based halbd works fine, pro- 



pelled by a rolling keyboard and taste- 
ful guitar and mandolin. It's about 
near misses, the frailty of human life 
and the importance of living well: 
"Life is right here and now/We only 
go around just one time/So embrace 
'em. don't waste 'emypor these are the 
days of our lives." Some Cus Dud- 
geon-styled .strings turn this into a 
powerhouse by the second chorus, 
and one can't deny the message. 
Wright's "event" production and a 
passsionate vocal, along with an 
accessible lyric, are a recipe for a 
monster hit. — RW 

ROCK 

SCHOOL OF ROCX School of Rock (3:35) 
PRODtJCER: George Drakoulias 
WRITERS: S. lames Jr.. M. White 
PUBLISHERS: Electric Sweat/Famous 
Music. ASCAP; Mike Go Mike Music/ 
Ensign Music. BMI 
Atlantic PRCO 301311 (CO promo) 
.■\s the centerpiece of the Jack Black 
comedy that gives both this song and 
band its name, it's hard to know how to 
lake this song on first listen. Lacking 
the blatant comedy of Black's other 
"rock" outfit. Tenacious D. it's probably 
best appreciated in its context as the 
climactic battle of the bands scene in 
the solidly reviewed film. The track 
also features garage rock band the 
Mooney Suzuki alongside the young 
cast f)f the movie— about a substitute 



teacher that instructs his ctiarges to 
appreciate rock. While the song is fun 
and it's cute to hear Black helped out 
by a group of relatively talented kids, 
"School of Rock" is uttirtutely a gener- 
ic tune. Expect scattered morning- 
show airplay that will ri.se or fall based 
on the success of the film. — BT 

NEW & NOTEWORTHY 

•k AIA SuasMiie (3:31) 
PRODUCER: Desmond Child 
WRITER: not listed 
PUBLISHER: not listed 
Big 3 Recofds (CD pronw) 
Harmonies! Melody! Skillful singing! 
Pop! Why. it's almost a throwback to a 
day that time has forgotten. Utah- 
bred sisters Andrea and Jaime Ander- 
son — the names behind AJA — have 
been singing since they were in the 
single digits before being signed to 
Big 3 Records, an indie with the 
courage and smarts to break from top 
40's current homogenizatinn. Super- 
producer Desmond Child (who also 
helmed Clay Aiken's new "Invisible") 
gives the song enough of an K&B 
sway and vocal riffing to be plenty hip 
for the kids, while showcasing two 
voices that blend together like a silky 
braid. The final note, where the ladies 
gradually climb the scale with slip- 
pery sensuality, is pure inspiration. 
For information, call 888-780-5164 
and let the "Sunshine" in. — CT 
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Bow To The Boss 

Tribute Raises Funds For Charities 



BENJAMIN; CHECKING OUT FENWAY PARK S GREEN MONSTER' BEFORE SPRINGSTEEN SHOW IN BOSTON 



BY SHARON LEVINE 

Music retail is lining up to support 
a new Bruce Springsteen tribute 
album and will donate profits I'rom 
its sale to charity. 

Merchants including FYE. Tower 
Records and Borders Books & Music are 
donating floor and adwrlising s(iace to 
help promote "Light of Day; A Tribute to 
Bruce Springsteen. " 

Proceeds from sales of the two-disc 
compilation — released Sept. 9 on 
Schoolhouse Records — go to a pair of 
medical research funds: the Kristen .Ann 
Carr Fund and the Parkinson s Disease 
Foundation. 

.Acts performing on the album in- 
clude Elvis Costello. Dion. Pete Yom. 
Graham Parker, Rosie Flores. Willie 
Nile. Patty Griffin. Jesse Malin. Joe 
I ly. Cowboy Mouth. Elliot Murphy. 
Nils Lofgren. Cindy Bullens. Billy 
Bragg & the Blokes, Steve Wynn and 
Garland Jeffreys. 

The project is an oulgrouth of a .series 



of charity concerts championed by 
Schoolhouse owner Bob Benjamin, 
which liavv been held under the "Eight of 
Day" banner. Benjamin — who put the 
album together with Salvador Trcpat. 
publisher of Spanish Springsteen tanzine 
Point Blank — was diagnosed with 
Parkinson's disease in the mid-'90s. 

Three "Light of Day" charity shows 
haw rai.sed more llian SI million for the 
tvTO charities in recent years. The bene- 
fits haw included appearances b^' Spring- 
steen: he has performed for up to W min- 
utes on a whim in support of the cau.se. 

The Kristen Ann Carr Fund was 
founded as a memorial to the daughter 
of Barbara Carr. who. along with Jon 
Landau, manages Springsteen. The 
charity is a cancer research fimd that 
seeks to improve all aspects of a cancer 
patient's life, with an emphasis on ado- 
le.scenLs and young adults. 

Now Benjamin has expanded the 
"Light of Day" franchise with the 
new CD. 

K'imlinuL'J 0)i vaue 7'Jl 



Execs: Copy-Protection Could Spur Consumer Wrath 



BY BRIAN GARRITY 

NEW YORK— New copy-protection 
technology won't save the industry 
from falling sales and may encounter 
resistance in the marketplace, music 
executives recently warned. 

"CD copy protection will create a 
maelstrom of consumer anguish," 
said Talal Shamoon, CEO of Inter- 
Trust Technologies, a digital-rights- 
management technology company. 

Shamoon recently spoke at a 
forum on copyright-protection tech- 
nology in New York, sponsored by 
Sabety & Associates. 

The challenge that the growth of 
digital distribution presents arises 
from the fact that it separates music 
from the media on which it is played 
back, said Paul Vidich, Warner Music 
Group executive VP for planning and 
business development. 

Coasumers expect the same flexibil- 
ity they enjoyed in the pa.st. but the di\H- 
sion of bits and media was unforeseen. 

That is why the indus;try needs to 
create more defined rules concerning 
what consumers can and cannot do 
with copyrighted material, Wdich said. 



"Defining the personal domain is 
something we must do." Vidich 
told attendees. 

The goal, he said, is to prevent con- 
sumers from using personal com- 
puters and portable devices as gate- 
ways to piracy. 

The question is. Just how much 
control should the labels exert over 
personal use? 

Dick Wingate— president of BPOD 
Network, a provider of digital distri- 
bution services to cell phones, and for- 
mer senior VP at Liquid Audio — said 
the ideal scenario is to create an envi- 
ronment where even the consumer 
does not knmv there are constraints on 
personal use unless they are doing 
something egregious. 

Early experimentation with copy- 
protection technology has been 
more conservative. 

In recently announced label trials 
by BMG and a handful of independents 
featuring copy-management technol- 
ogy from SunnComm Technologies, 
owners of albums can transfer music 
to a secure portable device and burn 
three copies to a CD-R. 

In addition, the discs feature tech- 
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FORUM AHENDEES DISCUSS THE ADVANCE OF COPYRIGHT-PROTEaiON TECHNOLOGY 



nolog>' enabling owners of the album 
to e-mail links to the music to friends. 
Recipients of the links can download the 
tracks and listen to them for 10 days. 

Whether that proves to be a trans- 
parent-enough experience for con- 
sumers remains to be .seen. 

Carl Hampe. a partner in the Wash- 
ington, fJ.C.. law firm Baker & McKen- 
7,ie, noted that if there is consumer 
backlash, it may not necessarily be a 
negative in the long run. 

".At a policy-making level, creating 



a certain anwunt of consumer anguish 
isn't necessarily a bad thing," he said. 

Hampe said that either way the tech- 
nology is likely to spur important con- 
versations about copyright rules and 
fair-use concepts in Washington and in 
homes across the country. 

But Shamoon cautioned that if con- 
sumers are talking about digital-rights 
management, "you're already doing 
something wrong." 

Wingate questioned whether con- 
.sumers will purchase CDs that are 



labeled as having digital-rights man- 
agement technology. 

He said labeling strategies will have 
problems, because consumers have 
spent 20 years buying CDs doing any- 
thing they want with them. Wingate 
expects they will balk when they are 
.suddenly told that is no longer the case. 

But Vidich warned that CD security 
will remain an issue for the foresee- 
able future because the fomiat is not 
going away. 

"The CD is going to be here for a 
long time to come, because there is no 
alternative," he .said. 

Vidich pointed out that the market 
has yet to accept a replacement format 
that is more secure, like DVD-A or 
Super Audio CD. 

New formats generally take at least 
six years to achieve meaningful trac- 
tion in the marketplace, he added. 

However, copy protection is not a 
cure-all for the industry, even if it is 
accepted by consumers, Vidich said. 

""Yes, security is important as we 
move to a new worid. But if we don't 
offer consumers a product they want 
to buy, then the conversation about 
security is irrelevant," Vidich said. 
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New-Age Label Wins Copyright Suit Against Allegro 



After a two-year wrangle, a feder- 
al jury in Oregon has ruled that 
Allegro Corp. must pay nearly $1 
million for copyright infringement. 

A small. Los Angeles new-age 
label sued the Portland-based dis- 
tributor for allegedly creating unau- 
thorized versions of its albums. 

The label. Only New Age Music 
(ONAM). entered four licensing and 

distribution agreements 

with .Mlegro in 1997-98. 

The agreements 
were for a series of 
albums, created by 
label owner Suzanne 
Doucet and co-produc- 
er Chuck Plaisance. 
which combined music 
and nature sounds. 

Doucet says she dis- 
covered in 2001 that 
Allegro had issued its 
own series of albums 
that re-edited and retitled the 
music on ON.Ws releases. Both 
versions were sold to the same 
retail accounts. 

Allegro maintained that it was 
entitled to produce the records 
under its contracts. 

In May 2001. Doucet contacted 



manufacturer CINKAM and in- 
formed it that ONAM's license 
agreements had been terminated. 

Allegro then sued the label, 
claiming it had interfered with its 
contracts with CINRAM. 

In July 2001, ONAM filed a 
countersuit against Allegro, 
claiming the distributor had 
infringed on its copyrights. 



The 
Indies 



By Chris Morris 

cmorrl$@billl>oard.com 




Many of the issues in Allegro's 
suit were decided last October by a 
federal magistrate, which tossed 
out Allegro's claims of contractual 
interference. 

However, the causes of action 
regarding copyright infringement 
and the creation of so-called 



'derivative works " had to be decid- 
ed at trial. 

ONAM's attorney, Douglas John- 
son, says, "1 told the jury. 'lAlle- 
gro's actioni is like taking the nose 
off the Mona Lisa' . . . lAllegro] 
associated [Doucet] with all this 
inferior product. They just threw 
(the product) out the door. " 

On Sept. 22, the jur>' found that 
Allegro had in fact wrongfully cre- 
ated derivative works. ONAM was 
awarded $962,000 in damages plus 
attorney's fees. 

It is unknown if Allegro will 
appeal the award. Allegro's attor- 
ney. John Neupert, was not avail- 
able for comment. 

And the story isn't over: In May, 
producer Plaisance sued Allegro in 
L.A. Superior Court for unfair 
business practices. 

Also named as defendants were 
Allegro principals Joe. Vince and 
Rico Micallef: CINRA.M: and 15 
major retailers and distributors, 
including Alliance Entertainment 
and Baker & Taylor. 

MOVING UP AT COMPENDIA: 

Michael Olsen has been named 
CEO of Nashvillc-based Compen- 



dia Music Croup. 

Olsen, who previously ser\'ed 
as president, replaces Marty 
Tudor, the founding CEO of 
Compendia, who left to pursue 
other opportunities. 

Compendia was formed in late 
2001 from the ashes of bankrupt 
Platinum Entertainment. 

Olsen joined Compendia in 2001 
as COO after stints at Platinum 
and its predecessor company. 
Intersound. He was promoted to 
president in late 2002. 




STUDIO TO LABEL Avatar Record 
ing Studios, the New York facility 
formerly known as the Power Sta- 
tion, has inaugurated a label arm, 
441 Records Corp. 

The new imprint, which will be 
exclusively distributed in North 
(Vnerica by Navarre Corp.. is being 
headed by president Harvey Rosen, 
who remains director of sales and 
marketing for Avatar. 

Rosen's name should be famil- 
iar to readers of The Indies. At 
various times he served as head 
of the short-lived firm Wildcat 
Distributing and took key sales 
roles at Valley Entertainment, 
Distribution North America and 
M.S. Distributing. 

Rosen will be joined at 441 by 
Janet Figueroa. former market- 
ing director at Bayside Entertain- 
ment Distribution. Figueroa, who 
previously worked with Rosen at 
Wildcat and M.S.. will serve as 
director of sales and marketing 
for the label. 

First releases from the jazz-ori- 
ented company include titles by 
drummer Joe Chambers, pianist 
Don Friedman, drummer Grady 
T»t« and vocalist Marlena Shaw. 
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A Bow 
To The Boss 

Continued from page 71 



Big Daddy Distribution is distributing the album. 
National director of sales Larry Cermack says: "We 
are proud to support a great cause, Bob Benjamin, 
great artists and a great package heralding Bruce 
Springsteen. " 

Cermack points out that "Light of Day " not only fea- 
tures artists covering Springsteen but al.so peers whom 
Springsteen himself reveres, such as Dion and Murphy. 

Cermack reports that Big Daddy 
shipped 25,000 units, including 
10,000 limited editions in a Digipak. 

The album carries a $12.29 boxlot 
cost. It scanned 1,900 units in its 
first week, according to Nielsen 
SoundScan. 

Trans World Entertainment, which 
purchased the largest shipment of 
any retailer, is offering a reduced rate 
on listening programs and free posi- 
tioning for the album, Cermack 
reports. Borders Group also came to 
the table with a reduced rate for its 
listening stations and free position- 
ing for a week. 

The Musicland chain is donating free positioning, as 
is Jack's Music Shop in Red Bank, N.J. Tower Records 
provided free countertop positioning and will hold a 
display contest in New York and Philadelphia. In addi- 
tion. New England retailers Newbury Comics and Bull 
Moose are contributing free listening stations. 

In the one-stop community. Alliance Entertainment. 
Super D, Norwalk and Baker & Taylor all offered full- 
page ads in their mailers to retail customers. 




Don VanCleave. president of the Coalition of Inde- 
pendent Music Stores, also readily offered Big Daddy a 
free listening-station slot in all CIMS stores for "Light 
of Day"— a $4,000 value. 

Rob Roth, owner of New Jersey-based retail shop Vin- 
tage Vinyl, tells Billboard: "I can't imagine anyone refus- 
ing to help Bob. He's been there to help just about any- 
one I know." 

Roth is di.splaying the compilation throughout his 
store and featuring "Light of Day" on its Wet) site. 

Roth says that word-of-mouth among Springsteen 
fans should boost sales for the album. In fact, the online 
Springsteen fanzine backstrcets.com features the set. 

In Sprlngsteen'.s home state, CD World is selling and 
promoting "Light of Day " in all eight of its Jersey stores, 
as well as sending a mass e-mail to its 55,000 Spring- 
steen fans, which the company can track through pre- 
vious online purchases. 

CD World president David Lang says 
that given the sheer fervor and dedi- 
cation of Springsteen's fans, "I expect 
the compilation to be one of the best- 
selling tribute albums this year. " 

AH artists on "Light of Day" are 
contributing their royalties to the 
cause. 

In addition, 30 of the 37 Spring- 
steen tracks on the album were 
recorded specifically for the project at 
the artists' expense. 

Benjamin also licensed seven 
Springsteen cover tracks free of 
charge with the help of industry executives and others. 

In addition, printers Ross Ellis and CD manufac- 
turer Denon Digital provided a reduced rate on art- 
work and manufacturing, respectively, while 
renowned engineer Greg Calbi donated his master- 
ing services. 

Benjamin also operates his own retail marketing 
company, the Marketing Dept., as well as a manage- 
ment company, which handles artists Joe Grushccky 
and Joe D'Urso. 
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Trans World Trumps Sun Capital 
In Its Bid ForWherehouse 



Trans World Entertainment held 
off a last-minute challenge from 
Sun Capital Partners to complete 
its acquisition of Wherchouse 
Entertainment The Delaware bank- 
ruptcy court approved it Sept. 29, 
and the acquisition closed Oct. 1. 



Retail 
Track 



ByEdChristman 

•chrtstinan@t>illboard.co<n 



Trans World took control of 
111 Wherehouse .stores, giving 
the Albany, N.Y.-based chain an 
improved presence in the West 
and Southwest, while its liquidat- 
ing partners in the deal — Hilco 
Merchant Resources, Gordon 
Bros, Retail Partners and the 
Ozer Group — set about liquidat- 
ing 34 stores. 

For its outlets. Trans World 
says it will try to negotiate lower 
rents for about 40 of the Where- 
house stores. It will hold a 
strong hand in those discussions, 
thanks to the Chapter 11 pro- 
ceedings that give it an addition- 
al six-month window to reject 
unwanted Wherehouse leases. 

Trans World will retain the 
Wherehouse distribution cen- 
ter, while the Torrance, Calif., 
headquarters will begin the 
closing process. A transition 
team is expected to stay in 
place for 90 days. 

Sun Capital Partners, the owner 
of Musicland, stumbled in its effort 
to reverse the bidding war it lost to 
Trans World Sept. 12. It filed an 
objection to the Wherehouse sale 
Sept. 26 and then negotiated with 
the majors Sept. 28-29 to try to line 
up support for its new offer. But 
when court opened at 4:30 p.m. 
Sept. 29, Sun Capital withdrew its 
new bid, sources say, apparently not 
including enough equity In its offer 
to satisfy the majors. 




FOR THE RECORD 

The correct title of the L.A. 
Office's Sixth Annual Road- 
show was misstated in "Labels 
Now Seek Strategic Branding," 
the Oct, 4 story about the 
Sept. 16-18 event's RoadShow 
Music Day. 



According to sources. Sun Cap- 
ital Partners was offering less in 
cash, about $21 million. But with 
the Wherehouse liabilities it 
would have assumed, its offer 
could have been valued at about 
$44 million, which is more than 

the $41.1 million that 

Trans World offered. 

But of the $21 mil- 
lion, only $6 million 
was equity from Sun 
Capital, and $15 million 
was debt-supplied by a 
Sun Capital fund. Al- 
though the $6 million 
in equity was double the 
$3 million Sun Capital 
offered in its original 

losing bid, it apparently 

didn't meet the equity 
requirements the majors sought. 
Sun Capital executives were 
unavailable to comment. 

NAMEYOUR PHICE: Between its 
rapid-fire acquisitions of Where- 
house and CD World— the latter 
deal Is expected to close Oct. 6 — 
some label and distribution execu- 
tives have opined that Trans World 
Is looking like it could buy up the 
rest of the music retail world. 

Who knows If that Is true, but 
If Trans World does, I would 
point out that It Is doing so at 
its own price. 

In the case of Wherehouse 
Entertainment, you might remem- 
ber that once upon a time, Cer- 
berus Partners — Wherchouse's for- 
mer owner — appeared to be 
sending love letters to Trans World 
chairman/CEO Bob Higgins when 
it acquired 1 1,8% of Trans World's 
stock In 1999, 

That move was interpreted as an 
effort by Cerberus to get Higgins 
to consider a merger between 
Wherehouse and Tl-ans World. At 
the time, Wherehouse was not in 
such bad shape, although the more 
sawy industry observers could 
already see the writing on the wall. 
Cerberus apparently believed that 
with Higgins running the show, it 
could salvage its Investment in 
Wherehouse. 

But Higgins resisted Cerberus' 
overtures, because It was obvious 
that Wherchouse had too many 
stores that needed to be shut- 
tered — which would have been 
expensive without the benefit of 
Chapter 1 1 protection. It also would 
have been more costly to buy the 
chain at that time. Instead, he bided 
his time, as he has done time and 
again, and still got what he want- 
ed — and at a cheaper price, too, 

FAREWELL With the Sept. 24 pas-s- 
ing of Martin "Mike" Spector, the 



Industry loses another valuable 
link to Its past. Spector founded 
the Spec's chain in 1948. It was 
sold to Camelot In 1998. Trans 
World took it over in 1999. 

When Spector died, he was sur- 
rounded by the great love of his 
life — his family — and he was talk- 
ing about one of the other great 
loves of his life: music retail. It was 
while discussing whether Trans 
World or Sun Capital would 
acquire Wherehouse that he Indi- 
cated that he didn't feel so well, 
and a few minutes later he suffered 
a fatal heart attack, according to 
Ann Lieff, his daughter and former 
president of the Spec's chain. 

He was 98, and mentally still 
active — and physically, too: He 
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talked his family into taking a 
road trip this summer that 
wound up being 3,000 miles 
long. Lieff s daughter had landed 
a job In Montana, and Spector 
offered to help drive her car 
there. But the family felt that 
was too long a drive and instead 
agreed to do a shorter one to- 
gether to St. Louis. Along the 
way, Spector visited Spec's out- 
lets in Northern Florida, as well 
as visiting Nashville and Grace- 
land in Memphis. 

It had been five years since the 
Spec's chain was sold, but he still 
liked to visit Its stores occasionally 
and greet customers, 

"Trans World allowed us to 
feel a part" of the Spec's stores, 
Lieff says. 

In turn I would offer that 
Spector — although no longer 
the owner — was still a part of 
the Spec's stores. In a Billboard 
story in 199.'5, Spector told me 
that the chain's "customer-ori- 
ented" philosophy was un- 
changed since its founding: "We 
put a lot of everything on dis- 
play, there's great selection and 
customers get treated like a 
guest in our home." 
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JOSE JOSE im mm. issue date: November 29 • ad dose: November 3 
LAS VEGAS issue date: December 6 • ad close: November 10 
MUStCBtECOFTHEVEAII issue date: December 13 'ad dose: November 17 
SIMON t EARRJNKEL issue date: Decembet13 'ad dose: November 17 
THE OSBOURNES issue date: December 20 • ad dose: November 25 



WWW 


.bill 


board.com 


inM6.654.W96 • 


lA 321625.2308 • 


NASHHUE 6I5J2I.4297 • LONIIOII 44.2in.420i067 J 



WUBOARD OCTOBER 11,2003 



www.blllbeard.csni 



73P'ial 





M 










T 


Jr. 




3 




Sales data compjlod bv J«J Nigisen 

TITLE 

LABEL'DISTRieUTING LABEL & NUMBER 




E 




1 




NUMBER 1 t? * Weeks At Number 1 

STITCH! THE MOVIE 


2003 


22.3B 




2 




KIM POSSIBLE: THE SECRET FILES 


2003 


1336 




3 




PIGLET'S BIG MOVIE 


2003 


24,96 




7 




THE WIGGLES: SPACE DANCING 


2003 


1438 




4 




DORA THE EXPLORER ■ RHYMES AND RIDDLES 


2003 


12.38 




6 




JUNGLE BOOK 2 


2003 


2438 




5 




WHAT S NEW SCOOBY DOO SPACE APE AT THE CAPE 


2003 


1438 




20 




SPONGEBOB SQUAREPANTS: HALLOWEEN 


2002 


12.38 




10 




CITY OF LOST TOYS 


2003 


12.98 




¥ 




POWER RANGERS: NINJA STORM VOL 3 IKjHTNINO STRIKES 


2003 


14.98 




11 




BLUE'S CLUES BLUE TAKES YOU TO SCHOOL 


2003 


9.98 




12 




BARNEY - BARNEY S BEST MANNERS 


2003 


14 33 


ill 






CARE BEARS TO THE RESCUE 


2003 


9.98 




16 




BLUE'S CLUES ■ SHAPES AND COLORSI 


20O3 


9.98 








SESAME STREET: SESAME SINGS KARAOKE 


2003 


1Z98 




14 




BABY MOZART 


200O 


14.98 




TT 




BABY EINSTEIN: BABY GAULEO 


2003 


19.98 














18 


22 




RUGRATS ALL GROWN UPl GROWING CHANGES EVERYTHING 


2003 


12.98 


19 


TF 




SPONGEBOB SQUAREPANTS - LAUGH YOUR PANTS OFF 


2003 


1298 




25 




SPONGEBOB SQUAREPANTS - SPONGE-A RAMA 


2003 


12.98 


24 




BABY EINSTEIN: BABY NEPTUNE-DISCOVERING WATER 


2003 


14.98 






IT'S THE GREAT PUMPKIN, CHARLIE BROWN 




12.93 




13 




THOMU THE TAMK ENGINE & FRIENOS: JAMES AND THE RED BALLOON 


2003 


12.98 




23 




SPRING FOR STRAWBERRY SHORTCAKE 


2003 


12,98 






TOM AND JERRY: WHISKER'S AWAY 


2003 


938 
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Sales daia compiled by 


el sen 










riTLE PROGRAM SUPPLIER S NUMBER 










NUMBER 1 


1 Week Ai Non-fcei 1 








ANOI MIX TAPE VOLUME 6 


VtNTURAOtSTnaUTIOh W) 


19,9S 






IMFIFGFNO OFIAMBFAIJ FIFID 


GiitmairfMKBKiiiiii 


ISM 






inn vf fliK riP thf npw vnnit vAtmtn 


HART SKMPwnfn mil) 


?4RB 








CKV4 


u^>jTiflAni?:TmBminnn:n7 


HM 




"s 




CKV THE TRll ORV 


'.?'jTi,«Afti<;]niRininfi -mw 


WW 


if 






WWt - VENGEANCE 


snN^ M.LSir n.tFfi-ADiMUjI Mr-:* 


13 SI 








MISrHIFF nFSTfiOV 


tuiiuci. 


19W 






WWt; FBOM THE VAUIT SHAWN MICHABS 


.<IHnK«ir.FMTr»rii.,Mtm.m. 


»9S 








BORN TO BAII 




M.a 




1 1 




WWF WRFSn FMANIA XIK I3«ni 


™S0faMLSICE'(tIFT.\lW.1L'JTMt37 


24911 






STRFFTRAll r.lASSICSWll 1 




'■1,9L 








MISCHIEF 3000 - EPrSODE n 
univ V'C cnPATTCT urrc 




n 






WWL BAD BLOOD 








9 




WWt BROCK LESfUR 


SDfl'r " 




5 


IJ 

13 




FIGHTING MAD 






1^ 




WWE BACHUSHJOm 


smvu 










BRAWl IN' BBIlAnS 


BFIlIUSADlSIBiaulUMmr; 








STRHTBALL THE ANOI MIXTAKTOUB 


VENTURA OlSTnaunOM ' ic: 
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Sfllos data comptlpd by 


Nielsen 










ViileoScsn 




< 




TITLE 


PROGRAM SUPPLIER & NUMBER 








NUMBER 1 3We«->At'M-r„.,, 






CHEEHI 


VENTURA DlSTP.ifiJ.iIl[ir. i!:i77 


14<J6 




TTtE METHOD PIUTES TARGET SPEaHCS 










PIUTESHMOUHMES 


A^:H()B BAVfNTTmAIISWFKT lOM 


9.a 


J 




MHIHKMUMOME 


CUHICNTVIAUMSSlat 




s 




CRUNCH: not VOUR SPOT P1UTES 


Afv::MtW fJAyFWTTBTAJNMFWT 17273 


DOR 


7 




LESUE SANSONE: SUPB) MI BURNING 


GaoririM!';t--:Mf Mrnn-jn^io 


<litt 






USUE SANSONE HIM CAUME BURN 




i» 


8 




PILATES: BEGINNING MAT WORKOUT mi 


HflB 


0 




LESUE SANSONE: WALK THE WAU 






I'!) 




DENISEAUSTttlUrmHCOUTBASBIONTWWamOFiHPUrES affl6ANMa#t>.IEfllAjM«HH(niI 


MSB 


^1 




TARCET TONING WOBKOUT-ABS OF SHEl 


WUMRHDUiVlflCasm 


9<H 






TTIE METHOO PIIATES: PREaSlON TONING 




12.98 


•2 




USUE SANSONE WALK AWAY THE POUNOS 


GO0OT1IMES HOilE VIDEO OHO 


I9,9B 






BILLV BLANKS THE BEST OF TAE BO ULTIMATE ABS VIHTUU IXSTnauTmN noi 


12 9B 






PILATLSVQCA TWO PACK 


flKT.SANHl)MEENTERtAINMaT6I»« 








THF CRUNCH TAf ROldNG WORKOUTS 


Mr.>m BAV ENTEROUNMDn imii 


U9fl 






LESUE SANSONE GET UP 4 STARTED 




HWt 


~is~ 




RRM PARTS SCIJlPTf n RUNS, HIPS f. TKICHS 


■■■ '■Ili'-^t-IMEVIDEDJItlM 


93B 


IV 




BARON flAPTlSTE POWER YOGA UVEL 1 


ii'.'-^KlMfVIOFniSflffl 


uqn 




FIRM BOOrSCUU'IlNG SYSTEM 




998 



Movie Ties 
In CD/DVD 

BY CATHERINE APPLEFELD OLSON 



In a sales and marketing tango 
that could signal a new trend. BMC 
and Artisan Home Kntertainment are 
collaborating on the release of their 
respective new Ultimate Editions of 
the "Dirty Dancing" CD and DVD. 

Timed to stir interest in the up- 
coming Artisan/Miramax feature 
film "Dirty Dancing: Havana Nights" 
— due in theaters in February 
2004 — the Dec. 9 releases will have 
identical cover art. cross-promo- 
tional inserts and mail-in rebates. 

The $18.98 CD and $19.98 dou- 
ble-disc DVD also will share a direct- 
response campaign slated to begin 
airing one week prior to street date. 




TwKKlVOe0 4ndHMtir&Fiiiie»vOwelerscoVHSsste& Ri>c:eiiOD[ialSpi:)Uri!ln&iuDVQ sdJen ^ IMAgaldciitficRlian hr labal IKQCD 
i.r<ta CT n iWni vokmn S8 mifion at nittJ tat ttioamcafv rnleas*! CDorams aflJO urns aod JI ndian M Buggcated raul Im nactfwsiiul 
iRIev IRMA piaunutii CErlilcaiiaii In uic ol SOOH ixas ot a ddlaE uohm ol S18 nnkon at 'stail iDf llttialricalv tettasatl cnigtantA Of auUD 
uvIiicrGiiiRaitf iiiiJ9eitediHiaiircviiittiVMIttc4lil)n^ainLVN(JBtilinflHMB<tia.ttic anit IttalnnVidKtScan^ Al nghts teseived 



Jeff Fink, Arti.san president of sales 
and marketing, says the collabora- 
tion is geared to "generating more 
awareness, gaining larger visibility 
at retail, a bigger bang for the buck," 
Fink says. "You'll be seeing more of 
these opportunities where the CD 
and DVD are being sold separately 
yet promoted and merchandised 
together, and also situations where 
the CD is packaged with the DVD." 

Several retailers are choreograph- 
ing placement of end caps, circulars 
and signage for the CD/DVD in dual 
store sections. Tower, for example, is 
sponsoring an in-store contest around 
the CD/DVD and will fly the winner to 
the premiere of 'I lavana Nights." 

Blockbuster plans to carry the CD 
alongside the DVD, Fink says. 

The Ultimate "Dirty Dancing" CD, 
remastered and for the first time 
including all 26 songs from the 1987 
film, is enhanced with a trailer for 
"Havana Nights, ' the .soundtrack for 
which will be released by sister label 
J Records. 

BMG's original "Dirty Dancing" 
soundtrack is approaching world- 
wide sales of 9 million: 3..5 million 
of those in the Slates, according to 
Joe DiMuro, executive VP of BMC 
Strategic Marketing Group. 

The D\T) packs two hours of addi- 
tional content, including an intro- 
duction by actress Jennifer Grey, 
Grey's original screen test and a 
"Havana Night.s" sneak peak. It is 
Arliisan's third 'Dirty Dancing " DVD 
treatment, following the original 
DVD release, which the studio says 
sells about 150,000 units per month, 
and the 2001 .Special Kdition, which 
Artisan retired la.st spring. 
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Sales d«» compil«d bv Miersen 

TITLE Prindp*! 
LABEL / DISTRIBL/TING LABEL & NUMBER P*rlormers 


> UJ 

P O 

|i 






i©> NUMBER 1 3®f 1 WoflkAlNutnlwrl 




™': 




MST, PRESENT ARIfURE GtiH^wMtvoEoiMiii) tVAZombie 


ISSBCDHVD 








LIVE HDtivADOciuuscviDfiiffiau RascalRsltS 


1996 DVD 




6 




THE MREWEU. TOUR wtsxtyawmmonvm Cher 


24.96 DVO 




5 




MBESTOFjerraXMfMnffOOUBUWKSmEMMOl*^ JtfFCNOlv 


nil com) 




4 




GREATEST HITS VOUJME 2 AmsuKcomsiNC^flMGviKOMsas Alan Jackson 


laseovD 




2 




RQ) ROCKS HOMECOMMG SMNGHOJStMutHKMnnsiEHxrCT BI&OtnaGater 






3 




ROCKY MOUNTAfJMOfcKtlMiK sfw««iaMoooMTai5!aii»wi BtSOrabtHr 


aseavDVD 




7 




LED ZEPPEUN a uxuir^c vueo mva Led Zeppelin 


29.96 DVD 




8 




PWHIIVDcCUUSKMBUH-THEHHMOfTWDWSaffTlC (WrtofO 


1496/20.96 


10 




JUSTIRED: THE VIDEOS jivlzl / . ml uuu;s Justin Timberlake 


19.96 DVD 


11 




NMaCElBACK- THE VIDEOS nuDfufamawMfiMLiuscivwianw Mcketacfc 


8.96 DVD 


12 


12 




HOLEMTHEWORLDBK^TKisneTBQ Eagles 


7.96 DVD 


13 


9 




RaiOWTROAD&OTHERVKKOHITS AWTAMOiioimcaMCMUOM Bnnta&Dini 


6.96 DVD 


14 




LiVE AT THE BEACON T>1EATT)E McmwrBMewion) TTBMnanBn««sBail 


29.96 DVD 


IS 


13 




THE NEW BREED iNTusconiiiMauwAitsuuusicavaoDeT odiib 50 Cent 


lisecivilVD 


1« 


10 




KISS -SYMPHONIC. THE DVD u5SiwicTuMr,<BMGviD»BM Kjss 


29.98 DVD 


17 


11 




lMAr8EnXB£V«ffUHai«tt(i>vMKii«5ciMioQ6Titn T)ieJinHadvEKperEnce 


16.98 DVD 


18 


14 




DIVIV0V0L1 nsAvioeonB LosAcosIa 


I49SDV0 


19 




LONG ROAD TO CABOsAKTuwviUHMxoKs SarmyHe^AndUvVlttioribs 


29.98 DVD 


ZO 


17 




MTV UNPLUGGED V2J) a mgunt n Oashtxard Confessional 


itnoviw 


21 


19 




JOSH GROBAMMCONCSn'ciu^*^ MUSK vuiavwMnPAiscvwiiviu JoGhQiAan 




22 


16 




SELENA - UVL THE LAST CONCERT mu( EMmuiMCNTwn Selena 


24.98 DVD 


23 


23 




HELL HtEEZES OVER A'sentNHDMcviKaiwiv^SMuuscftviDfDDisTnM Eagles 


24 98/24 98 


24 


20 




WARATTHEWARHELD iwiRUinijocG<Mn:ci>iNnBSuiiiusckMi[ot>sitin Sofa 


19.98 DVD 


2S 


15 




IMATIKOUMICTKUlSTDJANDkMMEMeiMjKmw lomMvMTIcttaitnries 


22iBCQ'DVD 


26 


18 




JBTBUCXinUKArSW^lfGACVQimONsaniuK'MiK^ JdlBuMey 


309eayDVD 


27 


24 




nMCEIMXrnCJUADMlASVEUS^'i't^.<h^P^A>v.<rAr^ Rice 


19.96 DVD 


28 


25 






19.96/19.98 


29 


21 




THE CONCERT IN CENTRAL PARK nncanvBvFtnrai Simon & Garfunkel 


12.98/14.98 


30 


28 




MEMORIAS c r-A .iun^THtt, Grupo Bryndis 


1798 CDWO 


31 


26 




VISIONS OF THE BEAST sowrwusicviDcasowruusicMmnAaMNtBnilron Maiden 


17.96/19.98 


32 


30 




QUEEKIMATWBIBIJEVWKXiiMOCCMuscMcaumeBiiM^ QuBBl 


19.98/1931 


33 




UVEBVftfOUEST cnrTNHOMEviDcawrvEKMMuscaviKDOiSTina B.B. King 


I!l98DVD 


34 


29 




AUDIOSLAVE sonv music vnevsawr music EUFBnuiMBnBni AudtoSiaw 


9.9SDVD 


35 




THE WAY VOU MOVE/HEY YAI M£UKca«siw.M«iMxo wa OutKast 


7J6DVD 


16 


35 




MAYBE MEMORIES WHmMustcwotavwwutREPfasEvaiaiwB TlwUsed 




37 


34 




UVE IN NEW ORLEANS & ' blue noilimihou(vd»»07 Norah Jones 


14.98 DVD 


^ 


31 




ASSA-GOlDGttXnSTHrS i<shfRMsi'jcK5«uEi«mNvfRMiM)Civ«HisiiMi Mfta 


16.98 DVD 


39 


33 




GREATEST HITS cMiiAmvofotoM Selena 


ZISaCODVD 


m 




CONCERT BEHIND PfUSnN WALLS tuif vision 3nu Johnny Cash 


20.96 OVD 



tnm n Apnl 



, A KM iMIInuni Gtn to 

fcdMnunaiwsrwLr 
I, t«t <»ooa. vNueuMwci 
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Jiliboad TOP DVD SALES 



Sales data compMad 



Nielsen 

VideoScan 



Trru 

LABELyOISTRIBUTING LABEL & NUMBER 



Principal 
P«fforfn»r« 



NUMBER 1 e 



1 Week At Number 1 



Adam Sandler 
Jack Nicholson 



Man Sandler 
Jack Nldnlion 



BIONKLE: MASK OF UGHT 



EHjallWoO 
lanMdMIe 



Blah Wood 
lanMcKelIgn 



OnwVUn-Fat 
Sean William Scon 



FAMILY GUY -VOLUME 2 



Edward Sums 
RadielWelsl 



flaneeZallwegflr 

Catherine Zeta-Jones 



IDENTITY 

CauMBIA TfKTU HOUf rNTIinUMMT OOUt 



JohnCusack 
RayUotta 



ANMAL HOUSE: DOUSLE SECRET PROeATION EDOION (WIOESCREEN) 

STUDIOS HOWl VIMO It» 



HlifySinnk 
Aaron Eddiart 



HUary Swank 
Aaron Eckhan 



Jamie Kermedv 



PG.I3 



P«-13 
NR 



PG 13 



29.96 



26 96 



Inn Mat 

JackMcholson 



MAUMfS MOST WANTED (VMOESCREEN) 



Maty (Ml 



Renee Zellweger 
(^thehne Zeta-Jones 



Kleter S<jllienand 



THE WEDDING SINGER 



Adam Sandler 
Drew Barrymore 



Sam Rockwell 
George Clooney 



Gwnelh Paltrtjw 

CMStmai' 



aA4)piegale 



Steve Martin 
Queen Latilah 



AMMAL HOUSE: DOUBU SECRET PROBATION BXnON (nun t SCAN) 



BRINGING DOWN THE HOUSE (PAN & SCAN) 

BmNAVISIAHOMEtNT 



Steve Martin 
Queen Latitah 



Devid Spade 



Terry G 



THE BOONDOCK SAMTS 



Anthony Michael Hall 
WiHem Dafoe 



Craig T. Nelson 
JoBetli Willams 
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Billboard TOP VHS SALES, 



3ft 

1 

m 


1 
■? 


!^ 


Sales data compiled by ^* ^ , . , 

4> Nielsen 

TITLE ViCjeoScan Pnnapjl 
LABEUDI5TRIBUTING LABEL & NUMBER Pvr^ormeri 




S 


PBICt 


1 




ilSf* NUMBER 1 -'l^t 2 w.«sAi\ui™.,i 

SLEEPING BEAUTY 

, .1 MifMT^uwFv'.i?,* Animaled 


1959 


G 


14.98 


1 

10 




BIONICLE: I^ASK OF LIGHT Animated 


2003 


NR 


19.98 






STITCH! THE I^OVIE 


2003 


NR 


22.98 


3 




THE LORD OF THE RINGS: THE TWO TOWERS Saah Wood 
. . ,i .....^ biMcKelkin 


2002 


PG-13 


22.9B 


4 




CHICAGO Renee Zelweger 
•■'"■»i"M(w»« Calwlne Zeta-Jones 


2002 


PGI3 


24.98 




OavWHassdhoit 


1992 


NR 


998 


5 




THE LIZZIE MCGUIRE MOVIE ^ 


2003 


PG 


22.98 


19 
6 




TITANIC (PAN & SCAN) Unaido DlCaoio 
-■-'■■>:« KateWinslet 


1997 


PG.13 


34.98 


KIM POSSIBLE; THE SECRET F1l£S Anmaled 


2003 


NR 


19.98 


9 




BRINGING DOVm THE HOUSE Steve Matin 

( -I.I. i-.i Ml c.iiKUM.nM?)'*. OueenLatitah 


2003 


PG-13 


24.98 




7 
1 1 




MAUBU'S MOST WANTED 


2O03 


PG-13 


19.98 


12 


PIGLET S BIG MOVIE 


2003 


G 


24.98 


13 


20 




THE WIGGLES: SPACE DANCING ItieWiggles 


2003 


NR 


14.98 


U 


13 




DORA THE EXPLORER . RHYMES AND RIOOIES 


2003 


NR 


1298 




17 




JUNGLEBOOK2 ^ , ^^.^ Animated 


2003 


G 


24.98 


t6 




16 
14 




VmAT A GIRL WANTS Amanda 


2003 


PG 


19.98 


17 


WHAT'S NEWSCOOBYDOO-SMCEAPEATTHECAPE AnImatBS 


2003 


NR 


14 98 


18 


18 




AGENT CODY BANKS FraMe Muniz 

HUaryDutt 


2O03 


PG 


19.98 


19 


12 




Notusted 


2003 


NR 


1498 


20 


8 




FrenctiStewart 


2003 


NR 


1298 


21 


24 




HARRY POTTER AND THE CHAMBER OF SECRETS Danet Raddrfte 

'■','111^4 u '.lilt LI ji^i EfTima Watson 


2002 


PG 


24.98 


22 


10 
15 




A MAN APART M-rtorf 


2003 


R 


22.98 


23 


DAREDEVIL Ben Affleck 

.iriTiMuiiii. . Jennifer Gamer 


2003 


PG-13 


22.98 


24 


22 




ULO& STITCH 

. .- iimii-.M,... ..,1. -:n, ,:n,.,„.MV Animated 


2002 


PG 


24.98 


2S 




SPONGEBOB SQUAREPANTS: HALLOWEEN j^,,^ Sfluaeparts 


2002 


NR 


12.98 
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TTTLE " 

LAeEL/DISTRIBUTING LABEL « NUtilBER 



NUMBER 1 



1 Week At Numbof 1 

Adam Sandler 
Jacfc Nicholson 



John Ctaxk 
Ray Uotta 



Hilarv Swank 
Aaron Eckhan 



BULLETPROOF MONK 
A~MAN APART 



Chow Yun-Fat 
Sean William Scott 



MALIBU S MOST WANTED 



Jamie Kennedy 



BRINGING DOWN THE HOUSE 



Steve Martin 
Queen LatHah 



VIEW FROM THE TOP 



THE LORD OF THE RINGS: THE TWO TOWERS 



Gwyneth Pallrow 
Ctinsltna Applegate 



Elijah Wood 
Ian McKfillen 



Tommy Lee Jones 
Benicio Del Tofo 



PG-13 
PG-13 
R 



PG 13 



PG-13 
PG13 
PG !3 
R 
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LASEL-DISTRIBUTING LABEL <i NUMBER Ban 


* ' iyi'-J-i^" Prinopjt 
IMK (Srsf^^TIALS Performed 






'S NUMBER 1 " 


' '.'.'eeti A! Niimbt'i 1 






ANGER MANAGEMENT 

Ml I!. .'...Ill- iMI IMtnlAWMtNl 10D« 


Adam Sandler 
Jack NIctioison 


PG 13 


2 




IDENTTTY 

IM iuiii.> ii>J..IAn>n)UIINII<ltAlMMMIM3r 


JohnCusack 
RayLMIta 


R 


1 4 




CORE 

I'lKftMi I'.- .11 'fl luKurAiwiNi w*n 


HHary Swank 
Aaron Eckhan 


PG-13 


1 




BULLETPROOF MONK 


Chow Yun-Fat 
Sean William Scott 


PG-13 






A MAN APART 


VIn Diesel 


R 






BRINGING DOWN THE HOUSE 


Steve Martn 
Queen Latltail 


PG.13 


1 S 




MALIBU S MOST WANTED 


Jamie Kennedy 


PG13 


1 7 




THE LORD OF THE RINGS: THE TWO TOWERS 


Elijah Wood 
Ian McKellen 


PG 13 




CONFIDENCE 


Edward Bums 
Rachel Wels: 


R 


1 9 




VIEW FROt»1 THE TOP 


Gwyneth Paltrow 
Christina Aiiplegate 


PG 13 
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Dr. Ruth: Songs Over Sex SSL Warms DAW 

Tracks With XLogic 



BY JIM BESSMAN 

NEW YORK— "Song" might not be 
the first "s" word to come to mind 
when considering her, but for Dr. 
Ruth Westheimer. it's as equally sig- 
nificant as the topic usually associat- 
ed with her name. 
The effervescent psychosexual ther- 
apist's latest 
book, in fact, 
is "Musically 
Speaking — 
Life Through 
Song" (U. of 
Pennsylvania 
Press). As the 
title suggests, 
it shows how 
music, as she 
.states in the 
introduction, 
is "a kind of golden thread running 
through my life." 

And what a life. Bom in Germany in 
1928, she lost her family to the Holo- 
caust, found refuge in a Swiss orphan- 
age, fought for Israeli independence in 
the underground Haganah. studied at 
the Sorbonne in Paris and achieved 
feme in the U.S. in the 1980s with her 




DR. RUTH: MUSIUL 
PASSION 



radio show "Sexually Speaking." 

"In the book I talk about how I 
would go with my father — an ortho- 
dox Jewish businessman in Frank- 
furt — ^to the synagogue." says West- 
heimer. who presented Jewish hymns 
in a varied autobiographical music 
program Sept. 17 at New York's 
Carnegie Hall. "It was important for 
me to include some of these melodies 
from my childhood, because when I 
hear them, I can feel the hand of my 
father on my hand." 

Westheimer's musical reach also 
extended to traditional Swiss and 
Israeli folk songs, a duet with Tom 
Chapin on his children's song "TVo 
Kinds of Seagulls" and the closing 
'This Land Is Your I^d." She chose 
the Woody Guthrie folk staple, she 
says, "becau.se like many immigrants, 
I'm very loyal to this country. Where 
else could I have become Dr. Ruth?" 

A high point of the evening was Swiss 
ambassador Raymond Loretan's rendi- 
tion of the folk song "Es Bure Buebli," 
which Westheimer says concerns a 
young girl wanting more than a mere 
farmer's boy. Loretan had the audience 
dancing together in their chairs, 
prompting her to lament the lack of 



participatory children's songs today. 

"In the book, 1 talk about how in Ger- 
many we learned rhymes and did sing- 
.songs in a circle — which children don't 
do anymore," she says. "It's a pity, be- 
cause it provides camaraderie and does 
something else psychologically: When 
you do circle dances, it doesn't matter 
if you're short, fat, skinny, ugly. It's not 
like dancing where you have to be cho- 
sen, but anyone can be part of it." 

Many of the songs on the program 
were performed by the Zamir Chor- 
ale, acclaimed for its Jewish cultural 
repertoire. 

"Very often, these songs accompa- 
ny sad moments," Westheimer says, 
and indeed, the chorale offered the 
Jewish memorial hymn "Kaddish." 

Left to her book, though, are songs 
reflecting her professional renown. 

'1 really don't believe that turbulent 
songs of passion, jealousy and lover's 
torment offer the best models for con- 
ducting or ending relationships," she 
writes toward the end of her tome. 

Her musical response, then, to 
callers stuck in unhealthy affairs? 
Rodgers & Hammerstein's "I'm Gon- 
na Wash That Man Right Outa My 
Hair," from "South Pacific." 



Disc 'Reinvents' Bdcharach/David 



As a huge fan. Burt Bachanich 

would understandably be excited 
about "Here I Am — Ronald Isley 
Sings Burt Bacharach," which 
DreamWorks releases Nov. 11. But 
the disc, which Bacharach pro- 
duced, arranged and conducted, 
also gave him the opportunity to 
"reinvent" such classic Bacharach- 




With You' and think, 'Look where 
this could go,' " Bacharach says. 

"Just see where the singer leads 
you," he adds, "because the guy's a 
great, great singer. So I'd listen to a 
work tape on a boom box and hear 
a lick he sang and make a notation 
and just write it into the arrange- 
ment. You've got to give Ronnie 
room: You don't overwrite or get 
too busy. That's why we couldn't 
have done [the Bacharach-Elvis 
Costello tune] 



Leiber, "Falling Out of Love" for 
Aretha Franklin's new "'So Damn 
Happy" album. 

" She's different [from Isleyj," he 
says of Franklin. "We tried to get her 
to sing more melody. And it's a new 
song with Aretha, whereas most of 
the songs with Ronnie are known: 
You're privileged if you're good 
enough to depart from (the original 
versionsi, and he's more than good 
enough — and you want him to!" 



Hal David songs as '"Alfie," "Rain- 
drops Keep Falling on My Head" 
and "This Guy's in Love With You," 
as well as a pair of more recent co- 
writes with Tonic K. in " Count On 
Me" and ""Love's (Still) the Answer." 

"I'd play piano and listen to Ron- 
nie [Isleyj sing 'This Guy's in Love 



"God Give Me 
Strength": It's 
too restrictive — 
too many words. 
I wanted him to 
have a reason to 
move away from 
the melody." 

Bacharach 
consequently 
""can't get out of 
my head" Isley 's 
version of "Rain- 
drops Keep Falling on My Head. " 
"You don"t know where it's going." 
he says, also citing Isley's rendition 
of ""The Look of Love."" which differs 
from the song"s "'original concept 
orchestrally, [with| a sexual energy 
that's right in your face." 

Bacharach is also proud of his 
current involvement with another 
great vocalist, having written, with 
father/son team Jerry and Jed 



WorcM 
Music 



By Jim Bessman 

Jbessmon@bHlboard.coin 




Bacharach is also represented on 
Chris Botti's new album. "A Thou- 
sand Kisses Deep," with "The Look 
of Love" and a new collaboration 
with Dr, Dre, "The Last Three Min- 
utes." And last week, he delighted 
the subject of A&E's "Live by Re- 
quest Starring Elvis Costello" 
when he called in, not to request 
" God Give Me Strength " but 
Costello's " All This Useless Beauty." 



Console manufacturer Solid 
State Logic will unveil a new prod- 
uct line, XLogic. at the 115th 
Audio Engineering Society Con- 
vention, set for Oct. 10-13 at New 
York's Javits Convention Center. 

XLogic consists of four rack- 
mounted outboard signal proces- 
sors that carry the Oxford, England- 
based company's SuperAnalogue 
designation. 

Developed from SSL's XL 9000 K 
Series console, 



used on a completed project. " 

"There's a wide range of input 
devices," Pringle adds. "But for 
people working on larger-scale or 
larger-budget projects, they're 
looking for SSL-quality input stage 
and processing before it goes into 
the digital domain. " 

The XLogic 5. 1 compressor. 
Pringle says, is a product whose 
time has come. "The world of 
music, film and broadcast has all 



the line includes 
the XIx)gic 
Channel, the K 
Series' signal 
path featuring 
preamplifier, 
compression, 
high- and low- 
pass filters, EQ 
and more: the 
XLogic 5.1 com- 
pressor, a six- 

channel com- 
pressor; the XLogic SuperAnalogue 
Mic Amp, four K Series micro- 
phone preamplifiers; and the 
XLogic G Series stereo compressor. 

SSL consoles have long been 
popular among audio profession- 
als. The XL K Series is the most 
recent in a line of successful con- 
soles including its immediate pred- 
ecessor, the J Series, and, before 
that, the G and E Series. 

These rack-mounted compo- 
nents, however, reflect changing 
audio production methods. While 
SSLs remain the preferred mixing 
console, digital audio workstation 
(DAW)-based recording has explod- 
ed in recent years, as producers, 
engineers and artists increasingly 
create outside the traditional 
recording studio. 

In DAW-based, hard-disk record- 
ing, engineers and studio owners 
emphasize the front end of the sig- 
nal path — good microphones and 
preamplifiers, often tube-based — 
to compensate for the perceived 
"coldness" of digital recording vs. 
the "warmth " of analog tape. 

"'We heard from a lot of engi- 
neers, producers and artists who 
loved the sound of the SSL con- 
soles that they wanted us to look in 
that area," says Colin Pringle. 
managing director. "Obviously 
there's a ubiquity of hard-disk 
recording nowadays, which means 
that there's more work prepared 
outside of a studio environment" 

Pringle says there is still work 
going on in traditional studios, but 
"the difference is that because the 
recording quality on digital devices 
is higher than it was using lower- 
cost analog equipment, there's 
more of that material which can be 



Studio 
Monitor 



By Christopher Walsh 

cwalsh@l><Hboard.com 



gone 5.1 [surround sound). A box 
for that kind of capability has sim- 
ply not been available. I imagine 
that's going to be highly sought- 
after in all of those areas and areas 
like mastering." 

Given the number of software 
plug-ins for DAW platforms — many 
of them based on classic outboard 
processing equipment — might SSL 
follow with its own emulation of 
analog equipment in the digital 
domain for DAW production? 

"We're looking at it." Pringle 
says, " because obviously it has a 
role. In the new software on the 
C'.'illi digital console [introduced 
at the 1 Hth AKS Convention in 
March), there is emulation of our 
own compressor. We make large, 
inclusive digital systems, and 
emulating analog equipment is a 
priority in that area. So we 
would look to do more emulation 
of our own products, and yes, 
perhaps on other platforms too, 
at some stage." 
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Vocalist 
Maris Alexiou, 
'The Creefc 
Piaf, ' returns 
on Iter own 
Estia label 





50 Cent cleans 
up with four 



wins at the 
U.K.'sMOBO 
Awards 
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Malaysian 
Industry Attacks 
Gov't Price Fixing 




BY CHRISTIE LEO 

KUALA LUMPUR— The Malaysian 
a-corjing industry lias criticized a 
move tiy the giiverniiienl ti) fix the 
retail pricint! structure of lixrally man- 
ufactured video CDs (VCI)s) and CDs. 

"The new pricint! will cripple our 
industry and trigger a cliiiin of disas- 
! II lus effects." siiys I )arren Choy. cliiiir- 
nian of the Recording Industry i\ssn. 
of Malaysia IRIM) and managing 
director of K.^ll .Malaysia. 

The government made the an- 
nouncement Sept. 17. 

The new retail price scheme — 
?3.7(1 for V'CDs and $.5..5n and ST.fift 
lor CDs by local and international 
artisl.s. respectively — will take effect 
.Ian. 1. The fixed prices will not apply 
111 imports. 

I'he initiative, enacted under the 
Price Control .Act of 1946. does not 
cover wholesale pricing. Any nl 
Malaysia's 4.0(10 VCD or CD retailers 
caught flouting the act will face a max- 
imum fine of almost $4,000. 

Choy .says Malaysia'.s existing CD 
prices, which range at retail from 
$,'i.20 to $1()..50 lor loGilly manufac- 
tured discs, are on a par with prices in 
neighboring territories. 

"Despite increases in distribution 
costs and overheads, we have main- 
Uimed our price structure with only a 
marginal price adjustment in the past 
six years." Choy says. 

STORMY WEATHER 

But market participants expect the 
new price scheme to hurt business. 

"WTien the new pricing takes effect, 
we will probably have to renegotiate 
royalty p<iyments to artists and com- 
ixiscrs. downsize marketing expendi- 
ture, re strategize investments on 
domestic signings and trim down our 
inventory," Choy .says. 

.At a Sept. IS meeting. Domestic 
Trade and Consumer Affairs Mini.stry 
enforcement chief Abdullah Nawawi 
.Mohamed told members of RIM and 
the Malaysian Producers Assn. — 
which represents VCD manufactur- 
ers and distributors — that the gov- 
ernment will not consider any 
immediate industr>' appeal against 
the scheme. 

The ministry will not review it until 
the end of 2004. 



"We will have an indication of how 
well the new pricing is working out 
after three months — and we should 
review it at that time." RIM GM T.S. 
I.amsays. 

"Last year, the music industry reg- 
istered Iretail] sales of $39.5 million," 
l.am says. "It will need 30% addition- 
al sales just to stay flat" 

TIGHTER MARGINS 

The government says it is intro- 
ducing price fixing to control piracy 
and make legitimate products more 
affordable. 

The International Federation of the 
Phonographic Industry estimates 
.Malaysia's music piracy rate to be 
more than 50%. 




"The only way to stamp out pira- 
cy is by strengthening enforcement 
and imposing heftier penalties," 
Choy says. 

l.am adds: "We believe there is cur- 
rently more than $26 million worth of 
stock in the market. Why should con- 
sumers buy at existing prices when 
they know the new prices will take 
effect Jan. 1? And can retailers afford 
to absorb the price difference when 
the new pricing takes effect?" 

Jeremy Ong, senior manager of 
70-store video and music retail chain 
.Speedy Video, says: "The new pricing 
for VCDs gives a margin of 10%, 
which is insufficient to meet our 
operating cosLs. 

"Wc have continually invested in 
upgrading our operations, but with 
such a meager margin, we may 
have to cut back on our inventory 
and staffing." 



UB40 LAUNCHED THE URST SINGLE FROI^ TRUE COLOURS' AT LONDON'S TWICKENHAI^ STAt)^ IN SEPTEMBER 

Rugby Cup Album 
Embraces Many Nations 



This story was prepared by Christie Eliezer in 
Melbourne and Tom Ferguson in London. 

SYDNEY— This year's official Rugby Cup album is 
expected to hit 500,000 in global sales. 

Thal'.s the opinion of John O'Donnell, EMI 
Music .Australia's managing director. 

I f that happens, sales of "True Colours — The 
World in L'nion " would double that of any of 
the three previous World Cup albums. 

The album, issued internationally Sept. 29, 
features rugby-related "anthems" sung by 
artists from 20 competing countries. 

EMI hopes the set will appeal to non-sport- 
ing fans. 

"It has tracks with a lot of radio potential 
and tracks by big names, which past World 
Cup albums lacked. " O'Donnell .says. 

EMI will release the album in 40 countries. 
Universal Music International issued the last 
album, in 1999. 

London-based Music and Media Partnership 
managing director Rick Blaskey executive- 
produced "True Colours." His firm has worked 
on all lour Rugby World Cup albums released 
since 1991. 

The Rugby World Cup tournament, which 
runs Oct. 10-Nov. 22 in 10 .Australian cities. 



features teams from 20 countries and will be 
televised worldwide. 

Blaskey says that although the album deal 
was done behveen the Music and Media Part- 
nership and EMI Australia, "it's also been very 
much driven by EMI U.K." Other EMI affiliates 
were also involved in selecting the tracks. 

"The various nations." Blaskey says, "have 
their official songs.' and they're very much 
taken to the nation's heart. 

"So |for each World Cup|, we record them 
afresh." Blaskey adds. "And the label in each 
country also comes along with a couple of 
tracks that they know will make sense." 

The big names include Australian vocalist 
John Farnham. who teams with Queen 
members Brian May and Roger Taylor on a 
version of Queen's 1977 global hit "We Will 
Rock You." 

Other tracks by Australian acts include 
country singer Kasey Chambers, covering the 
1986 Cyndi Lauper hit "True Colors," and the 
Whitlams with "Run for Your Life." 

0\'erseas acts include UB40 ("Swing Low '0.3"). 
Lulu ("Flower of Scotland") French artists Mouss 
<£ Hakim featuring Daniel Herrcro ( "La Gnake") 
and Italy's Vasco Rossi (" Rewind "). 

(Continued on page 82) 
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Belle & Sebastian: 
A New 'Catastrophe' 
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Indie-pop septet Belle & Sebas 

tian is set for an active fall, in 
support of its fifth album. "Dear 

Catastrophe Wait- 

ress" (Oct. 6). The 
first since the 
band signed to 
Rough Trade, the 
album is produced 
by Trevor Horn. A 
DVD titled "Fans 
Only" will follow 
Nov. .3 on the act's 
former label. Jeep- 
ster. Of his dis- 
tinctive song- 

writing, frontman 
Stuart .Murdoch comments: "If |al 
track doesn't bring me to tears 
with a combination of relief and 
pleasure. |it doesn't) get on the 
record . . . but I've got a pretty 
low tear threshold. " The band 
commences a North American 
tour Oct. 26 at Atlanta's Taberna- 
cle before touring the U.K. in 
December. 

CHRISTOPHER BARREH 



latest album. "Os Tin Akri Tou 
Ouranou Sou." is on her own Estia 
label in collaboration with Minos- 



Global 
Pulse 



Nigel Williamson, Editor 

nwllliamson@blllboard.coin 





BELLE & SEBASTIAN: 
BRINCINCTHEH TO TEARS 



FRENCH MYSTERY: The only clues 
to the identity of French artist 
K.I.M. are three initials and a 
Japanese mask on the cover of the 
musician's album. There is no 
tracklist and merely the promise 
of "unblinkered minds rewarded 
with information soon." The con- 
tents of the K.l.M. album are 
equally bizarre — a mix of ambient 
tracks and samples from acts as 
diverse as Edith Piaf and Psychic 
TV. The album w'as released on 
fledgling Parisian label Tigersushi. 
According to Tigersushi Ac&R 
director Joakim Bouaziz. "We 
received the CD with no informa- 
tion apart from a set of strange 
slogans saying Meat is murder' 
and 'Silence is God.' We thought it 
came from a sect — we're still not 
sure — but we loved the record. It 
fits perfectly with our ambitioas as 
a label to produce records which 
transcend genres." 

JAMES MARTIN 

STATE OF GRACE: Hans Alexiou. 
dubbed the Edith Piaf of Greece, 
has been known for three decades 
for her mesmerizing stage pres- 
ence and gruff, sensual voice. 1 Icr 



EMI. Lovingly called Haroula ( "lit- 
tle grace "I by fans. Alexiou 
announced the album Sept. 17 at a 
special event at .Athens Interna- 
tional Airport. She took the oppor- 
tunity to reveal a 25% price cut 
for this CD. in comparison to stan- 
dard pricing. "It's about time oth- 
ers followed our example." Alexiou 
said. The album was released 
internationally through EMI affili- 
ates in late September. 

MARIA PARAVANTES 

STAND UP FOR YOUR RIGHTS: Hav- 
ing established herself after two 
albums as one of West Africa's 
most precocious new talents. 
Mali's Rokia Traore has gone 
international on her third album. 
"Bowboi." Due to be released Oct. 
6 on the French label Indigo 
across Europe, most of the album 
was recorded in the Malian capital 
of Bamako. The album also fea- 
tures two tracks recorded in San 
Francisco with the Kronos Quar- 
tet. "It was a complete meeting of 
minds. They're very sensitive to 
African music. " Traore .says. In 
addition, several songs deal with 
women's rights. ".African women 
have to fight for their rights. " she 
says. "A lot of my songs are about 
celebrating feminine strength." 

NIGEL WILUAMSON 

TRUE GRIT: Even though he bare- 
ly plays a note on it, few releases 
in 2(103 will be more personal 
than Martyn Bennett's "Grit. " 
due Oct. 13 on Real World. 
Recorded while the Canadian- 
born Scot underwent extensive 
treatment for cancer, the album 
blends traditional Gaelic voices 
with modern electronic beats to 
tell a story of triumph over 
adversity. But despite Bennett's 
improving health, he .says the 
album could be his last. ""1 
smashed every single instrument 
I owned." Bennett says. "It was 
cathartic, the destruction of 
everything 1 was. As for playing 
again. I really don"t know if I 
have anything to say anymore." 

STEVE ADAMS 
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Festivalbar Interest Rises 

Italy's Other Fest Picks Up Where Sanremo Left Off 



BVMARKWORDEN 

MILAN— The 2003 Festivalbar thrived 
as the Italian music industry cele- 
brated the event's 40th anniversary. 

In the words of Sony ATV Pub- 
lishing Italy director Chuck Rolan- 
do, "Festivalbar is doing what San- 
remo used to do: showcasing 
acts and selling records. " 

Industry interest in this 
year's Festivalbar rose fol- 
lowing the decision in June 
by local labels body FIMI to 
disengage itself from the 
annual Sanremo Festival of 
the Italian Song (Billboard, 
July 19). 

The move followed wran- 
gling over expen.ses between 
labels and the Sanremo 
organizers. 

Ileld each March. Sanre- 
mo has been the highlight of 
the Italian industry's calen- 
dar since the 1950s, lately, however, 
its sales influence has been waning. 

"IFestivalbar'sj TV audience 
share over the summer was 17%, 
well above the 11% average for 
Italia Uno [broadcaster of the 
show]," event director Andrea Sal- 
vetti says. "The | two-part | broad- 
cast of the final on Sept. 23-24 
reached 4 million viewers." 

That figure falls well behind 
Sanremo's claimed 12 million 
viewers, but EMI Virgin Italy head 
of A&R Fabrizio Giannini says, 
"Three or 4 million kids who buy 
records are preferable to 12 mil- 
lion adults who don't." 



Founded in 1964 by Salvetti's 
father, Vittorio Salvetti, Festivalbar 
is held at four different venues 
around Italy from May through 
September. Audience sizes at the 
seven shows staged this year ranged 
from 10,000 to 20,000. This year's 
final was held Sept. 20 in Verona. 




Giannini's counterpart at Sony 
Music Italy, Rudy Zerbi, says: "This 
is a live event that enables acts to 
reach viewers several times over the 
season. Foreign artists are invariably 
impressed by the quality of the pro- 
duction." Overseas guest performers 
at this year's final included 50 Cent, 
Ricky Martin and Mary J. Blige. 

Whereas the competition ele- 
ment of Sanremo concentrates on 
new songs, Festivalbar focuses on 
proven hits. 

Artists are judged on four criteria: 
performance on the official FIMI 
singles chart, performance on the 
official FIMI album chart, monitored 



airplay and total clicks from visitors 
to a dedicated Web site featuring 30- 
second streams of tracks. 

Eros Ramazzotti (BMG Ricordi) 
was named overall winner. Uni- 
versal Italy act Neffa took the air- 
play prize for its single "Prima di 
Andare Via." 

BMG Ricordi's Le Vi- 
.^^^ brazioni was named best 
^^^1 new act, and Brazilian trio 
Tribalistas won best foreign 
act. The latter made its 
world TV premiere during 
the event. 

Le Vibrazioni's keyboard 
player/guitarist, Stefano 
Verderi, notes that after the 
band played its current sin- 
gle, "Una Notte D'Estate," 
during the preliminary Fes- 
tivalbar dates, airplay began 
to pick up. 

"The first single I'Dedica- 
to a Te'l was powered by the 
video on MTV," Verderi says. "But we 
risked becoming a one-hit wonder." 

BMC Ricordi head of promotion 
Paolo Maiorino adds, "The radio sta- 
tions were initially lukewarm about 
'Una Notte D'Estate,' but that changed 
once they saw Festivalbar" 

Salvetti says combined sales of two 
Festivalbar-themed double-CD com- 
pilations released in 2002 totalled 
430,000 by the end of the year. 

"This year," Salvetti adds, "the 
combined figure for the Sony- 
released 'Blue' and Universal-released 
■Red' is already 500,000. At a time 
when record sales are declining, 
that's remarkable." 



NEWSLINE. 

THE INTERNATIONAL WEEK IN BRIEF 
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iEUROPE 



Oirlstina Aquilera will host MTV's 10th annual 
Europu Music .'Wards Nov. fi in Edinburgh. Scot- 
land. Justin TIniberlake has the most nomina- 
tions, with live. .Aguilera has been nominated for 
four awards, tying with the White Stripes. Robbie 
Williams, Evanescence. Sean Paul and 50 Cent 
are each up for three awards. Confirmed per- 
formers for the show include Beyonce, Kylie 
Minogue. Sean Paul, the Chemical Brothers, the 
Flaming Lips and Travis. All awards except the 
best video prize — which is chosen by an MTV 
panel — are voted on by M1\' viewers. 

CORDON MASSON 

Aftermath/lntersco p t artist 50 Cent Joniinaled the Sept. 25 Music of 
Black Origin (MOBOl .Awards in London. The rapper collected awards 
for hesi hip-hop artist, album ("Get Rich or Die Tryin' ") and single 
( "In Da Club"l. Epic act Big Brovaz. which was named best newcomer, 
shared the award for U.K. act of the year with Panjabi MC. Most of the 
18 award categories are selected by public votes. Three are chosen by a 
MOBO-appointed panel. U.K. commercial TV' network Channel 4 aired 
Ihc show .Sept. 28. 

URS BRANDLE 

Aujitr^llan retailer Brazin has sold its .Sanity Entertainment U.K. stores 
til London investment firm Primemist for $8.14 million. Cash from 
the .sale of Ihc 1 18 U.K. stores will be tunneled back into Brazin's Aus- 
tralian operations. The stores are expected to operate as going con- 
cerns in (he imniediale future. Sanity bought 77 U.K. outlets from Vir- 
gin Entertainment Group in October 2001 and acquired 41 more from 
VEG in 2002. The combined acquisitions were made for a nominal 
sum of ,0 ($;">). 

CHRISTIE EUEZER 

T he International Federation of the Phonographic industry is postpon- 
ing its biannual Platinum Europe Awards until 2005 to capitalize on 
lobbying initiatives surrounding the event. The postponement is 
because the makeup of the European parliament will fundamentally 
change in 2004. when 10 new countries join the European Union 
and new legislators replace incumbents, an IKPl spokesman says. 
The awards were last held in July 2002 in Brussels. 

GORDON MASSON 



Initial inductees Picked For Canadian Song Hall 



BY LARRY LeBLANC 

TORONTO — The first five inductees into the Canadian 
Songwriters Hall of Fame (CSHF) have been announced. 

They are singer/songwriter Felix Leclerc: country trail- 
blazer Hank Snow; Madame Bolduc and Alfred Bryan, pio- 
neering .songwriters from the first half of the 20th centur>': 
and folk-rock veteran Gordon 
Lightfoot — the only contem- 
^ porary artist on the list 

m ^1 The inductees were named 

m «> M Sept. 24 at a CSHF-hosted 

I dB^'^^^^^L industry gathering In Toronto. 
^ ^B^.^r They will be honored along 
with two as-yet-unannounced 
Legacy .Award recipients at a 
gala Dec. 3 in Toronto. 

"The muivic industry' is based 
on songs." CSHF president/ 
songwriter Sylvia Tyson says. 

"However, songwriters are not 

well-represented." 
CSHF founder and chairman Frank Davies agrees. 




DAVIES: REPRESENTING 
SONGWRITERS 



"Existing jCanadian] awards don't represent songwriters. 
They don't, for example, honor the lifetime achievements 
of a songwriter." 

The CSHF gala, hosted by CBC Radio personality Shelagh 
Rogers, will feature performances by Blue Rodeo, Quebec 
singer/songwriter Jean-Frangois Breau and the original 
Toronto cast of lOGOs musical "I lair" Recordings of the show 
will be broadcast Dec. 7 on national stations CBC Radio and 
CBC Radio two. 

SPOTUGHT SONGWRmNG 

In addition to the named writers, 12 songs will be induct- 
ed Dec. 3. The writers and songs represent three eras: pio- 
neers (pre-I92I), radio era ( I92I-19551 and modem ( 1956 to 
present). 

Songs to be inducted range from the hymn "What a Friend 
We Have in Jesus" IJoseph M. Scriven/Charles Converse) to 
the rock standard "Born to Be Wild" (Mars Bonfire). 

The CSHF was founded in 1998 by music publisher Davies. 
who negotiated a partnership to provide initial financing with 
the Canadian Music Publishers Assn. and the Songwriters 
Assn. of Canada the following year. 

In 2002, Canadian affiliates of the five major record com- 



panies agreed to be founding patrons for a three-year period. 

Davies was inspired to create the nonprofit CSHF two 
decades ago while on the board of the Canadian Academy of 
Recording Arts and Sciences, which oversees the annual 
Juno Awards. 

The heirs of Toronto songwriter Ruth Lowe had sought 
to have her inducted in the Juno Hall of Fame. But such 
honors are restricted to recording artists. "I kept her press 
package, knowing that one day Fd get this off the ground," 
Davies .says. 

BRANCHING OUT 

Davies says CSHF research has uncovered a longtime tra- 
dition of popular songwriting in Canada. "The first Ihit] song 
we have identified as Canadian is "When You and 1 Were 
Young Maggie." written in 1866 by George W. Johnson." 

The CSHF plans to build a museum in Toronto to show- 
case archives and memorabilia and launch a "virtual 
museum" online. 

It will also launch an educational outreach program for 
schools. "People will begin lo understand the impact and the 
importance of Canadian songwriters. " CSHF executive direc- 
tor Jody Scotchmer says. 
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ABSOLUTE AUCTION 

I Thubsday, October 23 ■ U:00 A.BI. 



Seventy Oaks Rancb^ 

WEATHERFORD, TEXAS 
(PARKER COUNTY) 

Premier Home & State-of-the-Art Cutting 
Horse Facility on 300' Acres 




Offered in Parcels 
'-^ AND AS AN Entirety 

Heralded As One Of The Finest Cutting Horse 
Training Facilities In The Industry! 

• Ciislom Built JBK/^U.A Iioiir' • lO-stall metal horse barn \v/office. 
M electric doors, wash bay. t;ick room, feed room and more • Two 
140^-foot roimd pens • Metal roof indoor arena, pipe corral, pens tit chutes 
• Horse fencing ihroughoiii ranch • 6 water wells and 4 stocked ponds 
• 2 addition:il rcsiHcnrfs • .'10 miles west of Fnrt Worth 



Brokek 
Participation 
Invited 



ffl JPKIVC 1-800-558-5464 

MM AUCTION COMPANY. INC. www.jpklng.com 
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ARCHITECTURALLY DESIGNED LOFT 




> Design by Skidmore, Owens, & Merrill 

> Exquisite details throughout 

> Key lacked elevator 

• 15+ foot ceilings 

' Two sets of washer & dryers 

> Central Air conditioning 

• Sound proofed windows 
■ Flowing layout 

• Guest wing or family area 

> Featured in Home and Garden 



Alan Pfeifer 
212-381-6565 
APfeifcrfo halslcad.cnm 
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cornpanios ttirnughoul the world all cornrnmed to ptovtding Ttie aaiiie level ol pioleutitutMillBni arid 
service you would expect Irom Hai&tead. Maiatead i« a pertHinutl mumbei ol RELO's Wtllton Dollar 
Club, a dtstlnclton awarded only lo titnis ttml tofctr oi rocolva n Iransjiclion wrih n mtntmiim closing 
uakJB pticBH ol SI mtllKKi. 



HALSTEAD 



Maveock Sooo • 1356 3fd Ave • NY.NY 10021 ■ (212) 381 -32&4 - wnjiil mscx^tKeihalHtoad cam 



Loolcing for a 
record deal ?? 

Getiiiig sigiied is veiy natd lo do But m v. ill 
get iiie record deal you are tookir>g tot' Guar- 
anteed Service Call now to locofve youi 
FREE infoimatioii 



TakmtZOOO 
800-493-6396 



PROFESSIONAL SERVICES . 



1,000 CDs 

in full-color jacitets for just 

9 



Call today for 
your free catalog! 

1-800-468-9353 

www.discmakers.com/bb 



DISC MAKERS* 



8B-26S-8882 wm.6loiiForless.com 



PUBLIC RELATIONS 

Industry professional will personally handle youi 
PR needs. 

'Media Relations 'Artist Publicity 
'Corporate PR 'Shotl and Lornj Term Pioiecis 
■Event Publicitv - Call today' 
Reiianw Coinniunk:3tk>n& 973-657-1SS8 



NEW LABEL SEEKS 
RARE TALENT 

Ww'ro lookirig (or un (jxcoplwiiiil leniahj aingcjr 
|or singer/songwiter), 16-26, Cool adult con- 
lemporary.'ballads style. If you sing like 
Norah/Dusty or wnle like Colvin/McLachtan. 
send your best 3-song demo (CD only, non- 
relumablel and photo to: 

Crossover Entertainment 
P.O. Box 1678 
Atlanta. GA. 30371 



NOTICES/ANNOUNCEMENTS 



GET READY FOR THE HOTTEST ISSUE OF THE YEAR! 
BILLBOARD'S "YEAR IN MUSIC" 2003 

It's the issue the industry has been watting for all year long, featuring 
year-end charts in every genre and the expanded coverage of the year's 
most notable artists and events. 

• THE YEAR IN BUSINESS - A COMPREHENSIVE RECAP 

• TOP TOURS OF 2003 

• ON NEWSSTANDS FOR 2 WEEKS - AN ANNUAL COLLECTORS ISSUE 

A DON'T MISS ISSUE FOR SERIOUS CLASSIFIED ADVERTISERS 
THROUGHOUT THE MUSIC INDUSTRY. YOU'LL GET TREMENDOUS 
EXPOSURE FOR YOUR PRODUCT/SERVICE IN THIS 
'MOTHER OF ALL ISSUES" 

ISSUES DATE: DECEMBER 27TH ' AD CLOSE DECEMBER 15TH 
END 2003 WITH MORE BANG FOR YOUR BUCK! 

CALL JEFF SERRETTE TODAY. 

1-800-223-7524 • 1-646-654-4697 * jserrette@billboard.com 



MOVING MUSIC... 
A SPOTLIGHT ON MUSIC DISTRIBUTION 
ISSUE DATE: NOV. 1ST 
AD DEADLINE OCT. 17TH 

Billboard reports on the latest trends in music distribution. We 
spotlight notew/orthy developments affecting the independent 
distribution sector. Plus, we gel online for a look at third-party 
online distribution companies competing with the IWIusicnet/AOL 
partnership as digital music sales rise. Deliver results by 
placing an ad in this HOT special! 

call me TODAY - Jeff Serrette 
1-800-223-7524 local - 646-654-4697 
jserrette@billboard.com 



USE BILLBOARD MAGAZINE TO GET NATIONAL EXPOSURE 



HAVE A POSITION TO FILL? WANT TO REACH HIGHLY 
QUALIFIED PEOPLE FAST LOOK NO FURTHER! 

BILLBOARD CLASSIFIED '\ 
IS THE HIRE AUTHORITY'! & NOW THE CUSSIFIED SECTION IS' 
ONLINE! WWW.BILLB0ARD.COM CALL JEFF SERRETTE 
(g 646-654-4798/99 FOR MORE INFO 
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Amencana Confab Aims To Boost Genre 



INTERNS WANTED 

Billboard Magazines New York office is 
currently seeking interns to assist various 
departments with their day-to-day duties 
while providing an opportunity for college 
students to gam valuable work 
experierKe. Qualified applicants must be 
from undergraduate or graduate institutions 
that agree to grant academic credit 
to students in return lor program parttci- 
palton for one semester. We seek candi- 
dates with proven records of leadership 
and achievement who demonstrate the 
capacity for continuous development. 
Candidates should be comfortable with 
quantitative analysis and take a creative 
yet pragmatic approach to problem 
solvir>g. Also important is the abilrty to 
work collatwraiively. Additionally. car>di- 
dates must have strong computer skills in- 
cluding Word. Excel. Access and 
PowerPoint. If this sounds like an oppor- 
tunity you are interested in exploring, 
please send your resume 10" 

entertainrecruit@vnubuspubs.com 
EOE. Due to the large volume of 

resumes received, we will only contact 
candidates of interest. No calls, 
no agencies please. 



VIDEO PROMOTION & 
PUBUCmr ASSISTANT 

Victory Records is kxiking for an individual 
to run its Video and Tour publicity de- 
partment. For more info go to: 
http7/www.victoryrecords-com/inf0-hlml 
For consideration please serxJ cover letter 
and resume to: 

jobs@vjctoryrecords.com 
Fax: 312-673-3869 



MUSIC MERCHANDISE 



BUY DIRECT AND SAVE! 

W^>ile other poopio are ratirra tb«ir prices, we 
an slashing ours. Uaior label CD's, cassettes 
and LPs as kjw as SOf. Your ch*o«ce from the 
most exisosive irstings available. 

For free catakig call (609) 590-6000. 
Fss (609) «90^247 or write 
Scotple Hualc, lee 
P.O.BOK A Trenton. N J. 08081 -0020 



NOTICES/ 
ANNOUNCEMENTS 

BILLBOARD CLASSFIED'S 
"REAL ESTATE 
TO THE STARS" 
REACHES THE WGaraWERED 
WORLD OF 
MUSK & ENTmiUNMENT 



To position vour lii »ur,' real eslate profwrty' 

for sale, reni or corrimerciai lease tall 
Marit Wood Real Estate Manager at 
(661) 270- 0798/18001 223-7524 
you can also fax 1646) 654-4612 
or email Billboanl@niusician.org 
Reach all llie movere & shakers every 
week through the pages ol Billboard 
- A force in the music/entertainment 
industTYloroverlOOyears 



To review rates and 
demographics visit billboard.com 
and click classified 



BY PHYLLIS STARK 

NASHVILLE— For attendees at the 
fourth annual Americana Muiic Assn. 
(/WIA) conference, the focus was on 
educating the public about this niche 
genre, as well as increasing record 
sales and radio exposure. 

The conference, held here Sept. 18- 
20, particularly emphasized how radio 
and retail can help build the format 
without compromising the musical 
integrit)' upon which it hangs its hat. 

Americana is a loosely defined form 
of homegrown roots music that 
includes elements of country', blue- 
grass, folk, blues and other genres. 

During the "/\mericana State of the 
Union" panel, Sony Music Nashville 
president John Grady .said the reason 
most major labels are not in the 
jVmericana music business is because 
"it's too much damned work." Noting 
that the independent label attendees 
were much better at selling the hard- 
to-categorize format than a major 
would be, Grady said, "Our financial 
model does not support that much 
manpower to get that kind of return 
on the dollars invested." 

And Crady cautioned attendees, 
"You have a lot of work to do on the 
brand." 

At a retail summit, attendees agreed 



Rugby Cup 

Continued from page 77 



Reflecting the international sensi- 
tivities involved, a version of "Jeru- 
.salem" by English soprano I.esley Gar- 
rett will be edited out of copies of the 
album released in the Middle East. 

True Colours" will be TV-advertised 
internationally through EMI's TV mar- 
keting arms. 

UNIQUE PROMO STAGE 

The marketing campaign 
launched SepL fi in the l.'.K.. when 
l!B4n performed "Swing Low '0.3" at 
London's T^vickenham rugby stadi- 
um before a game between England 
and France. 

The melody is the English team's 
official theme song for the tournament 
and will be released OcL 13 by EMI aji 
a U.K. single. 

UB40 singer Ali Campbell says that 
the increasingly snug relationship 
behveen music and sporting events can 
provide a unique promotional stage. 

"If you're on TV at an occasion like 
that, you're going to millions of peo- 
ple." Campbell says. 

At TVvickenham. UB40 shared the 
stage with multi-racial group United 
Colours of Sound, which has recorded 
a new version of the tournament's 
theme .song. "World in Union. " for the 
EMI album. 

Written and produced by Blaskey's 
business partner. Charlie Skarbek. the 
track is t)ased on the hymn "I Vow to 
Thee My CountA'" and was first record- 
ed for the 1991 Rugby World Cup by 



on several initiatives to help grow the 
format, including an Americana Masic 
.Month, expected to be tied in with 
next year's AHA conference. 

.Another plan calls for teaming 
with the National Assn. of Record- 
ing Merchandisers to make and sell 
samplers of Americana music as 
inexpensively priced impulse items 
displayed near registers. Holly 
Rosum, the National .A.s.sn. of Rec- 
ording Merchandisers director of 
membership and public affairs, said 
NARM has successfully done similar 
campaigns with classical, jazz and 
blues samplers. 

.•\mong the other ideas is stickering 
product with the .AMA logo, a concept 
that has been discussed at this con- 
vention for several years. If such a 
sticker had been on the multi-plat- 
inum "0 Brother. Where Art Thou?" 
soundtrack, one retail attendee noted, 
the next time a customer walked into 
a store the sticker '%vould lead them 
to what we're trj'ing to do here." 

Ryko Distribution president Jim 
Cuomo said. "The /\MA needs to get 
their chops together and make a pres- 
entation to labels. There's no reason 
we wouldn't put this slicker on Kelly 
Willis' record." 

But one retailer. John Timmons, 
owner of Ear .Xtcy in Louisville. Ky.. 



New Zealand opera singer Dame Kiri 

Te Kanawa. 

Commercial rights to the Rugby 
World Cup are held by U.K. sports 
management company IMG. with 
which the Music & Media Partnership 
has worked on the project since 19it5. 
"We work with all the broadcasters and 
all the sponsors." Blaskey says. 

In Australia, with 40,000 overseas 
fans arriving through October for the 
six weeks of the tournament, a great 
deal of merchandising activity is focus- 
ing on domestic market leader Sanity 
Music's six retail outlets at airports for 
newly arrived tourists. 

HMV Australia's .33 stores are also 
running a campaign on 50 Australian 
artisLs during the tournament and will 
feature the EMI set in-.store. 

"A lot of great .Australian music does- 
n't get released overseas, so this is a 
good chance to introduce it to tourists." 
HM\' .Australia managing director Stu- 
art Fra.ser says. 

Other retailers remain cautious, 
pointing out that the tet international 
sporting ewnt held Down I'nder — the 
2000 Sydney Olympics — did not provide 
any sales spike to their business. 

■The Rugby World Cup is bringing 
people into the country." says Gavin 
Ward, managing director of the 200- 
outlet Leading Edge chain. But he .says 
that for those visitors, the cost of tick- 
ets and merchandising will be "soaking 
up a lot of disposable incoine." 

Sydney independent Petrol Records 
is also targeting international tourists 
but in a more low-key fashion, with an 
album highlighting the city's unsigned 
electronic acts. 

AdJilional reporting by Paul Sexton 

in Lorulon. 



said he would prefer not to put any 
more stickers on his merchandise, 
joking that between his own price 
sticker and Univensal's new price 
sticker, there is little room left on the 
jewel case. 

ON THE AIR 

Several panels focused on Amer- 
icana's radio presence, including 
one titled "Ratings Mean Listen- 
ers — Not Evil." 

Illustrating the difference between 
Americana and mainstream country. 
Rita Houston of noncommercial 
WTUV New York said normal rotation 
for her hottest records is just once per 
day. In country, heavy rotation 
records can spin any^vhere from 30 
to 60 times per week. 

KPIG Monterey. Calif.. PD Uura 
Hopper said that even with a once- 
a-day rotation, listeners .sometimes 
call and complain. 'You played that 
yesterday." 

Responding to an audience mem- 
ber's comment that such low rota- 
tions go against conventional radio 
wisdom. Hopper said. "Radio has 
underestimated the intelligence of the 
listener. The audience is trained not 
to want to hear anything new now , . . 
It's interesting to have to retrain peo- 
ple to listen to the radio again." 



Panelists at several sessions 
debated the pros and cons of mak- 
ing the format more singles-based. 
Jay Frank, head of programming 
and label relations at I.aunchA'ahoo 
and an advocate of singles or "focus 
tracks," said playing one track 10 
times rather than 10 tracks one time 
is more likely to convince someone 
to buy an album, which helps the 
format overall. 

But Jim Manion, PD/music direc- 
tor of WFHB Bloomington, Ind., 
noted. "There is more to making 
good radio than hammering songs 
repetitively." 

Panelists agreed, however, that 
building the format is more about 
how many stations are playing the 
records. Many of the format 's key sta- 
tions are a ragtag bunch of noncom- 
mercial and college stations, small- 
market signals and commercial 
outlets that air Americana music 
only part time. 

"To grow the Americana format, 
we need more stations playing it 
more than an hour a week," said 
Mattson Rainer, PD of KNBT New 
Braunfels, Texas. 

The AMA conference drew 700 peo- 
ple, many of them artists. The group 
claims an increase in paid registra- 
tions of 22% over last year. 
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One Fifth In U.S. 
Stream On 'Net 



TXventy percent of Americans age 
12 and older are using Internet 
audio and/or video. 

That is one of the findings of the 
1 1th sun'ey of Internet and multi- 
media use conducted by Arbitron 
and Edison Media Research. 



Tuned In: 
Radio 



By Marc Schiffman 

inschKfinan@blllboard.com 




Since 1998. these two companies 
have regularly tracked Internet 
usage by tho.se who fill out Arbitron 
radio diaries. 

The latest results show that the 
number of residential brcwdband 
subscribers has tripled since Janu- 
ary 2001. to 21% of .Americans. 

"Fueled by increasing broadband 
penetration. Internet broadcasting 
is rapidly approaching mainstream 
status among Americans," Arbitron 
Internet Broadcast Senices \T/GM 
Bill Rose said in a statement. 

Of tho.se that consume online 
programming, 61% 
prefer free program- 
ming that is supported 
by advertising. 

The study was based 
on 2,00.5 telephone 
interviews with a ran- 
domly selected nation- 
al sample of Arbitron's 
spring 2003 radio 
diary keepers. 



WGO SEMINAR WRAP: 

Tnusually candid 
advice for aspiring 
local artists was dispen.sed during 
celebrity-studded panels Sept. 21 at 
the 12th annual WGCl Music Semi- 
nar, held in Chicago. 

Neptunes songwriter/producer/ 
artist Phamll Williams argued that 
patience and persistence were keys to 
eventual success, but producer Kanye 
West said that hiring an attractive 
female assistant to approach a record 
exec with a demo was also effective. 

0\'er some disapproving buzz 
from the audience, Williams backed 
up West by noting. "That might have 
.sounded harsh, but . . . this industry 
is not a beautiful world. That jexecu- 
tivcl is more likely to listen if tliere's 
an attracti\'e woman involved." 

Williams continued, "You know 
what's a really smart way to |get 
your music heard]? If you see Jay-Z 



WILtlAMS; COUNSELS PATIENCI 
AND PERSISTENCE 



in a coffee shop, pay the manager 
SlOO to play your CD in the restau- 
rant. It might catch his attention." 

But m EIroy Smith noted that 
WGCl also makes it easy. WGCI is 
"one of the few stations that allows 
local talent to personally come to 

the station on 

music day. We 
started this 
about a year ago. 
Some days, 50 
people show up." 

Occasionally, a 
local hopeful will 
make it into sta- 
tion rotation. 
Smith says Mau- 
rice Jefferson and 

3pc's "Ooh, Ahh ■ 

was "ewntually plawd, I admired 
(manager Jefferson'sl persistence." 

Emphasizing that fame can be fleet- 
ing, Williams noted, "Even if you really 
love this, you gotta know it might last 
five whole minutes. Do not believe the 
videos — the.se people are broke . . . 
You gotta do three or four albums just 
to renegotiate to make real paper." 

Williams also bemoaned the 
sameness of today's wannabes: "Lis- 
ten to the flow. They're talking 
about coke, guns — there's so much 
more under the sun," 
Addressing criticism that Clear 
Channel stations, in- 
cluding WGCl, are not 
locally programmed. 
Smith said: "The day 
we start programming 
GCI as a cookie-cutter 
station, I gotta go. " 

While noting ttiat 
WGCl receives pro- 
gramming guidance 
fn)m Clear CliannelVP 
of urban programming 
Doc \^ter. Smith .said 
he ultimately relies on 
his ovsTi ears. 
He also taps listener input, which 
sometimes runs counter to his own 
instincts. "When 1 first heard Lil Jon 
& the East Side Boyz's Get Low.' 1 
thought. 'Is this a sound for this 
particular market?' " Smith recalled. 
"But the listeners spoke, and you 
can't argue with them," 

Smith pointed to the stiition's .sue 
cessful Chicago Idol promotion — a 
local talent contest that m\\ continue 
annually — as an example of the sta- 
tion's community-driven mind-set. 

The seminar drew more than 
1 .000 attendees. Other featured pan- 
elists included Kid Capri. TVrise, 
the Gap Band's Charlie Wilson and 
Destiny's Child's Michelle Williams. 

^MtkmlrvportiigbyMomf'kCcmrikk 
andJewvK Wanau' in Chicago. 
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CUniNMDGE PANEL DISCUSSIONS 

ANATOMY OF A FILM - "THE MATRIX RELOADED" 

We get the back story on music use fnom the creolivB team behind this major film project. 
THE COMPOSER/DIREQOR RELATIONSHIP 

Hollywood superstars discuss how they make beautiful music (and film) together. 
THE INDIE PERSPECTIVE 

How Hollywood's most innovative filmmakers overcome tight budgets, or no budgets, 
to achieve their musical aims. 

PITCHING MUSIC FOR FILM 

Insiders unlock the secrets of getting music pieced in hot Hollywood projects. 
RETURN OF THE MUSICAL 

A plethora of post-"Chicago"project5 are in the works. How will these extravaganzas 
change the sound of film? 

TV & MUSIC THE NEW MARKETING MIX 

How music companies and TV networks collaborate to sell records and boost ratings. 



PRESENTED BY 



^ASCAP 



A UFETIME OF BACK-END ROYALTIES 

An examination of the lucrative back-end royalty opportunities that occur after the initial 
run of 0 film or TV property. 

THE RHYTHM & SOUL OF FIU^ & TV MUSIC 

A how-to on the unique opportunities in Film and TV music for urban artists and composers. 



PLUS, A NEW BONUS TRACK . . . 
PRESENTED BY SHOOT 

MUSIC FOR COMMERCIALS 

Ad agencies and commercial music production companies explore key issues, includ- 
ing the use of original vs. licensed music and the potential opportunities and pitfalls of 
exposing songs through commercials. 

TOP OF THE SPOT CHARTS 

The tatents laehind the spots topping SHOOT's Top 1 0 Spot Tracks Chart discuss creating 
successful music and sound design in advertising. 
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JOEL C. HIGH 

Lion's Gate 

JAMES NEWTON HOWARD 

composer 
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producer/ songwriter 

BOB KNIGHT 

Music Sales Corp. 

MICHAEL MCKEAN 

octor/songwriter/director/screenwriter 

NEIL MERON 

Storyline Entertainment 

CHRISTINE RUSSELL 

Evolution Talent 

GREG SlU 

music supervisor 
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Miramax 
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JEANIE WEEMS 
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producer/director 
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The Winogradsky Company 
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composer 
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In Singles 
Minded: Tim 
McCraw earns 
his 18th Hot 
Country No. 1 




Charts 



SALES / AIRPLAY / TRENDS / ANALYSIS 



New Sarah 
McLachlan 
song 'Fallen' 
dominates Hot 
Digital Tracks 



Full House 
Beats King 

A record-setting seven debuts inside The Billboard 200's top 
10 — led by the second half-million-plus week of OutKast's 
career — heats up a lfi.3% gain over album sales from the same 
week of 2002. It is the third frame in a row that album units 
have been ahead of those from the comparable week of last year. 

but the competition this time 
was considerable because the 
tracking period that ended 
Sept. 28 stands against the 
2002 frame when EhHs Pres- 
ley's "Elvis 30 #1 Hits" arrived 
with first-week sales of 
500.000 copies. 

This time, OutKast's ambi- 
tious double-length album. 
"Speakcrbo.m/The Love 
Below." runs through .SIO.OOO 
copies — a total the rap duo 
has exceeded only once, when "Stankonia ' opened with 526.000 
in 2000, But OutKast is not the only cylinder in the chart's 
motor, as each of the top sbt albums have two things in com- 
mon: ;\ll are new to the chart, and all half-dozen arrivals start 
with at least 200.000 copies sold. 

Trailing by an 8.6% margin with his own handsome start is 
Dave Matthews' solo album, which rode multiple market driv- 
ers to a first-week take of 469.000, larger than the total of any 
album on The Billboard 200 in the past 14 weeks. 




Overthe 
Counter 



By Geoff Maylield 

gmoyfield^iltboa rd.com 




Limp Bizldt owns the third spot with 325,000 copies. That's 
a far cry from the million-plus week that launched its last full- 
length, "Chocolate Starfish and the Hot Dog Flavored Water," 
in 2000, and less than the 635,000-unit opener that "Signifi- 
cant Other" had in 1999. But it's a new day. and with original 
guitarist Wes Borland out of the lineup, you could even argue 
that Fred Durst's crew is a different band. Besides. Geoff 
never hosts sympathy parties for acts who blast past 300,000 
in a single week. 

A hits compilation by R. Kelly (No. 4) becomes the sixth 
album of his career — and his second this year — to start 
with a 200.000-plus week. His "Chocolate Factory" began 
at 532.000 copies in the .March 8 issue, a Nielsen Sound- 
Scan week that Kelly only exceeded once, in 2000, when 
■•TP-2.com" began at 543,000. 

Rap rookie Obie THce and Canada's rocking Nickelback begin 
at Nos. 5 and 6. respectively: the latter's 200.(X)0-unit start is 
22.000 larger than the opener that sophomore album "Silver 
Side Up" saw in 2001. 

Another rapper's debut, by Murphy Lee, checks in at No. 7: he 
starts at 135,000. next to Trice's 226,000, but both are advised to 
hold on tight. .Another rap newcomer. Sheek Louch. who began 
last week at No. 9, slips all the way to No. 35 on a 51% decline. 

Meanwhile, OutKast's big total follows a busy release-week 

(Cimlinued on page 88) 



Market Watch 

A Weekly National Music Sales Report 
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YEAR-TO-DATE OVERALL UNIT SALES 



2002 

Total 469,537,000 
Albums 459,896,000 
Singles 9,641,000 



2003 

434,894,000 (<,>7.4%) 
425,794,000 (■ 7.4%) 
9,100,000 ( 5.6%) 



2002 

CD 435,846,000 
Cassette 22.895,000 
Other 1,155,000 



2003 
411,067,000 
13,409,000 
1,318,000 



I- -5.7%) 

(-41.4%) 

(<.14.1%| 




UMVD INDIES BMG WEA SONY EMM 

Total Albums 28.3% 18.2% 15.3% 14.6% 13.7% 9.9% 

Current Albums 30.9% 16.7% 18,3% 12.6% 12.2% 9.4% 

Total Sincjios 25.6% 23.4% 191% 7.8% 16.3% 7.8% 
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What's New? 
7OutOf10 

There are so many debuts in the top 10 of The Billboard 200 
this issue that the record books are rewritten. For the first time 
in the history of the chart, the top six titles are new entries, and 
there are seven debuts in the top 10. 

On five previous occasions, the top four positions on the 
albums chart have been new entries, but that was the record 
until now. The record was first set the week of April 18. 1992, 
when Def Leppard's "Adrenalize." Bruce Springsteen's double 
do.* of "Human Touch" and "Lucky Town " and Wynonna's self- 
titled solo debut were all new entries. 

More than six years pa.ssed before the top four slots were once 
again filled with albums making their first appearance on The 
Billboard 200. The week of Dec. 5. 1998. Garth Brooks' "Oouble 
Live." Method Man's "Tical 2000: Judgment Day, " Jewel's "Spir- 
it " and Mariah Carey's "#1 s" debuted in the top four. 

Another 3' 2 ^-ears went by before there was another all-nevv top 
four. The week of June 1. 2(KI2. P. Diddy's multi-artist 'We Invent- 
ed the Remix. " Cam'ron's "Come Home With Me. " Weezer's "Mal- 
adroit" and Moby's "18" debuted in the top four spots. 

.Mmost one year later, during the w^-ek of May 3. the top 
four were all new entries again: Kelly Clarkson's " Thankful.'" 
50 Cent's " The New Breed. " Fleetwood Mac's " Say You Will " 
and Darryl Worley's "I lave You Forgotten?" 

There has never been a week when the top five were all 
debub. This issue. OutKast. Dave Matthews. Limp BizkiL 
R. Kelly. Obie TVice and Nickelback make histon' by opening 
in positions 1-6, respectively. 

Chart 1^ 
Beat 
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With Muiphy Lee's debut at No. 8, there are seven new entries 
in the top 10. The previous record was six. first set the week of 
Oct. 17, 1998, with debuting sets from Jxy-Z. OutKast A IVibe 
Called Quest, Sheiyl Crow. Kirk Franklin and a various-artists 
collection. ".Mean Green — Major Players Compilation. " 

One difference between that pas.sel of debuts and the cur- 
rent crop: OutKast leads the way this time. The double-CD 
""Speakerbox.x.x/The Love Below" lAristal is the duo's first 
album to achieve pole position. ""Athens " (1996). "Aquemini" 
(19981 and ""Stankonia" (2000) all peaked at No. 2. 

AINt NO FOUNTAINS HIGH ENOUGH: The highest new entry on 
The Billboard I lot 1 00 is ""Slac>" S Mom " (S-Curve), the first entry 
for Fountains of Wayne on this chart. 

While the group has been a critical favorite, it has never man- 
aged to find a berth on either the Hot 100 or The Billboard 200 
until this year. "Stac7's Mom" hails from the band's first album 
to chart, "Welcome Interstate Managers." which is .No. 138 in 
its 14th week on the survey The CD's peak position to date is 
No. 130. but a hit song should help it rise to new heights. 

HARRIS SONGS: The 28th Emmylou Harris album to appear 
on Top Country' Albums in 28 years enters the chart at No. 6. 
"Stumble Into Grace" (Nonesuch) is Harris' highest-charting 
set since "Red Dirt Girl"' peaked at No. 5 in 2000. 
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Amy Grant 181 

Grateful Dead 107 

Pat Green 103 

JOShGfOOan 132 

Anthony Hamilton 33 

Emmylou Hams 58 

insnMaKlen 124 

The Isley BnilhCf* Featuring BonaW 

Isley 140 

Alan Jackson 13 
Jane^ Addition 152 
Jewel 119 
Buddy Jewett 172 
Jack Johnson UO 



Norati Jones 30 
JS 168 
Juanes 142 
TobyKettn 68 
JoshKeliey 180 
R. Kelly 4. 92 
Kem 116 
Kid Rock 135 
Kidi Bop Kids 54 

AwllLjvlene 129 

Muri^ Lee 8 

Annie Ltnnw 1 28 

Ul Jon & Tr« East S«»e Boyz 23 

limp BiTkit 3 

Unkin Parte 25 

Uve 196 

Lonestar 62 

Patty ixweleu 171 

LynyrO Skynyid 93 

Yo-YoMa 105 

Maroon5 74 

matcMxn twenty 50 

Dave Matthews 2 

John Mayer 9. 67 

Michael McDonald 51 

Tim McGraw 99 



Meat Loaf 85 
MercyfWe 70, 187 
Metallica 101 
Steve Millet Band 77 
Monica 125 
MontgDmery Gentry 1 59 
Jason Mraz 88 
MxpR 156 
Mya 89 

My Morning Jacket 195 

Nappy Hoots 75 
Nelly IG2 
Nvkefback 6 



Brad Paisley 134 
Panlera 38 
Luciano Pavarotti 185 
AfWedCiRte 14 
UzPhak 166 
EhtaPnai^ 173 
Radiohead 106 
Rancid 149 
Rascal Flatts 55 
DamienRice 174 



Cahun Rictiaidion 97 

JuetzSantana 96 
Santana 118 
SavesTheOay 115 
Sail 20 
Seen Paul 43 
SneekUxich 35 
Silk 178 
Simple Plan 79 
Jessca Simpson 78 
Smile Empty Sotil 131 
SOUNDTRACK 

2Fast2Funous 197 

Bad Boys II 28 

Oiarmed 177 

The cneetah Girts lEP) 94 

CNcap) 91 

The n^Ung Temptations 19 
ReahyFrtday 76 
Holes 161 

The Uaie McGuire Movie 40 
Martin Scorsese Presents The Best 
Of The Blues 121 
Pirates 01 The Canbtean: The 
Curse 01 The Black Purl 182 
Ui 



BubbaSparuu 34 
Staind 49 

Rod Stewart 130.193 

Story Of The Year 160 

George Strait 170 

The Stn(« Cheese Incidenl 157 

SwitclifDot 148 

Three 6 Mafia 179 

Thrice 169 

Thursday 46 

Tl, 56 

Justin Timbertake 
Trw» 109 
Trapl 86 
OttieincB 5 
Shania Twain 53 
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lirther Vandross 47 

VARIOUS AftTrSTS 

Del Jam Recortlings Presents Music 
Inspired By Scarface 106 
iWofsh'p A Total Worship 
Experience 2 165 
iWKsh'p: A Total Worship 



Expenence 200 

The Neptunes Present... Oonei 29 
Now 13 44 

Radw Dnney Jairm "M. 6 144 
Retnembvlng Patsy Cline 122 
SM» Pnparty P ie i an tu Tha Cnain 
Qan|VU.II 113 
lbMyCawtryW.3 37 
WMShIp taffiv: I CoiA) S«ig a 
VourLowtAieMr 100 
WOWWtanNptVallow) 139 

MWicilHartain 61 

RufusWkinmWM 60 

dayVMMr 137 

Th« WMie stripes 63 

CeCeWlnant 90 

Wynonna 150 

YeHowcard 133 

Ymg Yang Twins 26 

Nenl Young &Cra/y Horse 141 

YoungBkxxlZ 32 



Warren Zevon 42 
Z««in 184 
Rob Zombie U 
ZZ Top 183 



Over The 
Counter 

Continued from me 85 

schedule that had the pair visit "Late 
Show With David Lettcrman." "Live 
With Regis and Kelly" and MTVs 
"Total Request Live." 

This is OutKast's first No. 1 on 
the big chart and its second on 
Top R&B/Hip-Hop Albums. The 
510,000-unit start is the largest 
week for a double album since Jay- 
Z's "The Blueprint 2" opened with 
545.000 last November. 

TOP HEAVY: Thanks in large part to 
the stacked Sept. 23 album slate 
that accounts for the lop six rungs, 
each of the top 10 albums beats 
100.000 copies, while the new Rob 



Zombie CD/DVD combo come.s 
close (No. 11,94,500). 

The Billboard 200 has not seen 
this many members of the 100,000 
club since the May 3 issue, when 
Easter-week traffic saw each of the 
top 13 exceed that mark. It has been 
more than one year — since the issue 
dated Aug. 24. 2002— that each of 
the top 10 sold that many in a non- 
holiday frame. 

Three consecutive weeks of album 
gains over the same week of the 
prior year might not quite merit a 
bottle of champagne when year-to- 
date volume still trails 2002 by 7.4%, 
but perhaps we could pop open a 
cold duck? 

TVaditional music stores reap 
most of the rewards this week, with 
record chains, moving 6.4 million 
copies in the frame, up 20% over 
the comparative 2002 week. Depart- 
ment stores' album sales (4.1 mil- 
lion) are 16.6% ahead of their prior- 
year volume. 



The industry has not seen three 
straight gains over prior-year album 
sales since third-quarter 2001, when 
there were eight consecutive spikes 
from the week ended July 29 
through the one that ended Sept. 9. 

The terrorist attacks of Sept. 11, 
2001 , put a damper on sales the fol- 
lowing week. File swapping and CD 
burners have chilled the numbers 
even more since that fateful week. 

WIRED: The Dave Matthews Band's 

Sept. 24 concert at Central Park in 
New York, a huge promotion on 
aol.com and radio ads placed in .sup- 
port of the AOL campaign helped 
stoke sales of Matthews' solo album, 
"Some Devil. " 

Internet sales account for almost 
19% of that album's first-week 
sales, a scarily big portion when you 
consider that Web sites account for 
less than 5% of the week's overall 
album sales. 

Matthews leads Top Internet 



Album Sales with 88.000 copies, by 
far the largest sum that chart has 
seen since it bowed in 1999. 

The singer and his band own the 
three largest weeks in that chart's 
young history. Dave Matthews 




Band's "Busted Stuff' holds second 
place, having started with 58,500 
copies last summer. Its "Everyday " 
led the Internet list with 29,000 
when it bowed in 2001. 



Note that Top Internet Album 
Sales only reflects physical albums 
sold on the Web. Albums sold via 
downloads have counted toward 
most of the Billboard album charts 
since halfway through 2003, but 
those numbers are not factored on 
the Top Internet list. 

SWIMMING UPSTREAM: With 20 
new titles entering inside The Bill- 
board 200's top half — including 
nine new titles in the first 15 
slots — most of the albums that 
show gains in the top 100 get jos- 
tled into lower chart ranks. 

Alan Jackson, for example, gets 
pushed down five places to No. 13, 
despite a 12% increase. 

Other bulleted albums that 
get displaced belong to Chingy, 
Evanescence, Linkin Park, John 
Mayer, Kelly Clarkson, Cher and 
Michelle Branch, among others 
(Nos. 16, 18, 25,31,67,71,73, 
77, 79 and 81). 
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MIIMRFP 1 3 Weeks At Numtmr 1 

JOHNNY CASH k 16 Biggest Hits 
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TIM MCGRAW A Greatest Hits 
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COLDPLAY A Parachutes 
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BOB MARLEY AND THE WAILERS ^ Legend 
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THE BEATLES k' 1 
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BOB SEGER ft THE SILVER BULLET BAND A' Grtattst Hits 




9 
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PINK FLOYD Dflrk Side Of The Moon 
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MARTINA MCBRIOE A' Greatest Hits 
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METALLICA Metallica 




10 
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LINKIN PARK A [Hybrid Theory] 




17 


21 




BRUCE SPRINGSTEEN A' Greatest Hits 




13 


17 




CELINE DION A All The Way...A Decade Of Song 




15 


15 




BARRY WHITE A All Time Greatest Hits 




11 


14 




KtrMnil (_nt^l>ICT A VJrealest FiltS 




- • 28 




GREATEST GAINER 

AC/DC ♦ ^ ^ Back In Black 
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RASCAL FLATTS A Rascal Flatts 
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SHANIA TWAIN ^ Come On Over 
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FRANK SINATRA • Classic Sinatra: His Great Pefformances 1953-1960 
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QUEEN a ' Greatest Hits 
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24 




DISTURBED A ' The Sickness 
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23 
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JOURNEY ^ Journey's Greatest Hits 
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1 
1 
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12 
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JOHNNY CASH A Super Hits 


22 


11 




ABBA A' Gold - Greatest Hits 


26 


35 




SIMON & GARFUNKEL • The Best Of Sunon A Gwfunkel 


28 


25 




EMINEM A The Marshall Mathers LP 


29 


31 




ORIGINAL BROADWAY CAST RECORDING • Mamma Mia! 


24 


22 




JACK JOHNSON A Brushfire Fairytales 

(Mfi- ui<M-.Am, ilittCD.IHI 


33 


20 




PHIL COLLINS A' ...Hits 








RADIOHEAD A OK Computer 






27 




GOOD CHARLOTTE • Good Charlotte 
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PATSY CLINE A 12 Greatest Hits 
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44 


46 




GUNS N' ROSES ^ Appetite For Destruction 




31 
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MADONNA ^ The Immaculate Collection 




35 


39 




TOM PETTY AND THE HEARTBREAKERS A Greatest Hits 
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SADE a' The Best Of Sade 
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40 
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KID ROCK 4 Devil Without A Cause 




37 


41 




BROOKS & DUNN A^ The Greatest Hits Collection 
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47 
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i^lAlc ^nlLKs w wioe up^n spaces 
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METALLICA A*' Master Of Puppets 








HOT SHOT DEBUT 

EARTH, WIND & FIRE Greatest Hits 
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SOUNDTRACK A O Brother Where Art Thou? 
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DIDO A^ No Anael 
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42 






NICKELBACK A Slhrer Side Up 
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ALAN JACKSON A The Greatest Hits Collection 


43 
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THE WHITE STRIPES • White Blood Cclh 
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SIMON a GARFUNKEL Greatest Hits 
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44 


47 


SYSTEM OF A DOWN i ^ Toxicity 










ENYA A Paint The Sk^ With Stars - The Best Of Enya 






UMP fitZKIT A CKocolatfl SUrfhh And Th* Hot Dog navornl Water 






DEF LEPPARD A Vault - Greatest Hits 1980-1995 
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Welcome Interstate Managers 



Un Oia Normal 



THE STRING CHEESE INCIDENT Untying The Not 



STORY OF THE YEAR 
DWELE 



Page Avenue 
Subject 



<EATEST GAINER 



DAMIEN RICE 



JOSH KELLEY 
ZOEGIRL 

MY MORNING JACKET 



For The Ride Home 



Different Kind Of Free 
It Still Moves 



THE FIRE THEFT 



The Fire Theft 



THREE DAYS GRACE 
ALEJANDRO SANZ 



Three Days Grace 



No Es Lo Mismo 



GUY ANGUN AND THE VOaS Of CCC dry Anglia M Tl» Voim Of CCC 



SHELBY LYNNE 



Identity Crisis 



HOT HOT HEAT 



Mak« Up The Breakdown 



SMOKIE NORFUL 



I Need You Now 



KINGS OF LEON 



Youth & Young Manhood 



CONJUNTO PRIMAVERA 



Decide Tu 



25 Joyas Musicales 



JOSS STONE 
SIX FEET UNDER 



The Soul Sessions (EP) 



Bn'nger Of Blood 



Proyecto Akwid 



THE STARTING LINE 



Say It Like You Mean It 



BILLY TALENT 



Billy Talent 



Turn On The Bright Lights 



MORBID ANGEL 



Heretic 



TAKING BACK SUNDAY 



Tell All Your Friends 



SHERRIE AUSTIN 



Streets Of Heaven 



MATCHBOOK ROMANCE 



Stories And Alibis 



VICKIE WINANS 



Bringing It All Together 



THE RAVEONETTES 
THE RIDDLER 



Chain Gang Of Love 



Dance Mix NYC - Vol. 4 



GAVIN DEGRAW 
PEACHES 



KINDRED THE FAMILY SOUL Surrender To Love 



ROBERT RANDOLPH S THE FAMILY BAND Unclassified 



From The Depths Of Dreams (EP) 



GRUPO EXTERMINADOR 



Nuestra Historia 



THE POSTAL SERVICE 
JEREMY CAMP 



Give Up 



Stay 



BAD BOY BILL 



Behind The Decks 



CRAIG MORGAN 
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BLEEDING THROUGH 
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This Is Love. This Is Murderous 



Love In The First 



Mutant Mindframe 



LOS LONELY BOYS 



Los Lonely Boys 



SHINEOOWN 
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LIL JON a THE EAST SIDE BOYZ A Kings Of Crunk 

ml 7:.'f I'.t 


■ 


1 






YING YANG TWnNS 


Me & My Brother 
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WARREN ZEVON 


The Wind 
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DASHBOABD CONFESSIONAL 


A Marii, A Miffion. A Brand, A Scar 








.. HOT SHOT DEBUT ~ 

ATMOSPHERE Seven's Travels 
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SOUNDTRACK 


Underworld 








AESOP ROCK 
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Bazooka Tooth 
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SAVES THE DAY 


In Revorie 
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MICHAEL BOLTON 


Vintage 
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The Fire Theft 
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THE PETES MALICK GROUP FEAniRING NOUH JONES Ni» Voik City 
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PENNYWISE 


From The Ashes 
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MANNHEIM STEAMROLLER Halloween 
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LOUIE DEVrro Louie OeVlto Presents: Ultra.Dance 04 
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Make Up The Breakdown 
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SIMPLY RED 


Home 
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Brlnger Of Blood 


■ 


16 


11 




EVA CASSIDY 


American Tune 
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SOUNDTRACK Lost In Translation 
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THE BANGLES 


Doll Revolution 
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JUNE CARTER CASH 


Wildwood Flower 


25 


10 


5 




FROIyl AUTUMN TO ASHES The Fiction We Live 
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INTERPOL 
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Turn On The Bright Lights 
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pWIGHT YOAKAM 


Population: Me 
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MORBID ANGEL 
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Heretic 
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TAKING BACK SUNDAY 
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Tell All Your Friends 


30 


21 


17 




SHERRIE AUSTIN 
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Streets Of Heaven 
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Dance Mix NYC - Vol. 4 
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Fatherfucker 
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Get The Blues Vol. 2 








STEVE EARLE Just An American Boy: The Audn Documentary 
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THE POSTAL SERVICE 
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Give Up 
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VARIOUS ARTISTS Vans Warped Tour 2003 Compilation 
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Coming Up (EP) 
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BAD BOY BILL 
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Behind The Decks 


CD 


32 
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DARYL HALL^^ _ 


Can't Stop Dreaming 
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30 
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NICKEL CREEK* 


This Side 


42 
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CRAIG MORGAN 
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1 Love It 


CD 






BLEEDING THROUGH This Is Love, This Is Murderous 
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44 


33 
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BIG GIPP 


Mutant Mindframe 












CDilHl 


45 


12 


34 




LOS LONELY BOYS 

IMI 


Los Lonely Boys 


46 
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PRETTY GIRLS MAKE GRAVES The New Romance 

'.1.-. IHI 


47 


25 
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FRAYS ER BOY 


Gone On That Bay 
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GIVE UP THE GHOST We're 


itA Down Til Were Underground 


CD 






THE HIT CREW DJ's Choice Kids HaHoween Party Music 


50 
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PANCHO BARRAZA Las Romanticas De Pancho Barraza 

IM] 
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SOUNDTRACK Martin Scorsese Pre^nls The Best Of The Blues 
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JOHN MELLENCAMP Trouble No More 
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VARIOUS ARTISTS Get The Blues Vol. 2 
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SOUNDTRACK Martin Sconate PratNts Tlie Blues: A Musical Journey 
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STEVIE RAY VAUGHAN Martin Scorsese Preseiits The Blues: Stevie Riy Vaughan 
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JIMI HENDRIX Martin Scorsese Presents The Blues: Jimi Hendrix 
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TYRONE DAVIS Come To Daddy 
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STEVIE RAY VAUGHAN AND DOUBLE TROUBLE At EsnMri Stm Rif Vwghu M Doubli Traubli 
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ERIC CLAPTON Martin Scofsm Prtsents The Blues: Eric Clapton 
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THE AUMAN BROTHERS Martin Sconeu Preteiiti The Blun irw Alhnaii Brotheri Band 
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KEB' MO' Martin Scorsese Presents The Blues: Keb' Mo' 
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ROBERT PALMER Drhri 
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VARIOUS ARTISTS Hartay Davidson Motor Cycles: Roadhouse Blues 






MUDDY WATERS Martin Scorsese Presents The Blues: Muddy Waters 
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SUSAN TEDESCHI Wait For Me 
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SEAN PAUL A Dutty Rock 
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VARIOUS ARTISTS Reggae Gold 2003 
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WAYNE WONDER No Holding Back 
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ZIGGY MARLEY Dtagorfly 
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BOB MARLEY AND THE WAILERS BoliMailev&TteWiiileraLne«lTheRoi« 
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SIZZLA Da Real Thing 
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SHAGGY* Lucky Day 
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riKf J^:^^^. ]SIA^DS»MVIDJMC 


1 


11 

T2 




UB40 Labour Of Low VIVIIfcTlw Platinum Collection 
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NATURAL VIBRATIONS The Circle 
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EASY STAR ALL-STARS Oub Siile 01 The Moon 
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BURNING SPEAR Fremian 
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Further Down The Old Plank Road 
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CESARIA EVORA 


VozD'Amor 
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SOUNDTRACK 


Ftida 
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GAELIC STORM 
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CAETANO VELOSO 


Iho Bum M Ciattm Voloia 
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PANJABI MC 


Boware 
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SOUNDTRACK 


Bond H Like Beckham 
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CIRQUE DU SOLEIL 


Varikai 
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NATALIE MACMASTER BlMfrill 
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DANIEL O'DONNELL 


The Daniel O'Donnell Show 
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VARIOUS ARTISTS 


Brazilian Groove 
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DANIEL O'DONNELL 


GioatoatHits 






VUSI MAHLASELA 


Tlw Voice 


14 


13 1 


SOUNDTRACK Anwln 


m 




RYCOODER MANUEL GAL8AN 


Mambo Siniiendo 



e M » 


0 




SaUs data compitad by A # 

Nielsen 

SoundScan 

ARTIST 1MP1»1NT & NUMflERi'DISTRIflyiNG lAOEL 


THIo 




2 




>b wvtm ■ 

MERCYME a , r : v - - Inl 


6 Weci^s At Numhtji J 
Almost There 




1 




CECE WINANS ■ inii™iiiss30siii.iriLs;«.Mij»oa«I 


Throne ftoom 




3 




VARIOUS ARTISTS A FM^wrm Mjut.nsTiMntff joiarwMnw Worshio Tooether 1 CouM Sino Of Your Love Forever 




6 




STACIE ORRICO ii]«u»w,w<«iNn«ti;Mi)*WM' IMI 


Stacie Onico 








VARIOUS ARTISTS * ua OKMon maraoMiHvi 


WtWWoishiolYellowl 




9 




SWITCHFOOT . .uwowrtWCHommi 


The Beautiful Letdown 


7 mtm 




VARIOUS ARTISTS M«AN*IlUl,TKtt«TtG«IiyilT*iWWO cuw 


iWoisklD AToMI Worship Experience Vol 2 


8 awM 




AMY GRANT ,v w. n mi, «,« 


Simple Things 


9 HI 


WW 




ZOEGIRL x«i:..jf j..M Inl 


Diflaront Kind Of Free 




11 




MERCYME ■. .i.i.ivii-iiii Q..11 


Spoken For 


n 14 


12 




VARIOUS ARTISTS .i'.-,r..r. .jmvip™ :um 


iWorshIo: A Total Worship Experience 


■ fI 5 






BILL & GLORIA GAITHER AND THEIR HOMECOMING FRtENDS si>tiiKt««isE»ii[»iiiuM Red Rocks Homecoming 


■11 15 


13 




THIRD DAY 


OKerinqs II All 1 Have To Give 


■11 7 






BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS srawnusiwiwanMin Rocky MouMain Homecoming 


f lis 


IS 




NEWSBOYS 


Adoration: The Worship Album 


:t « 3 






DAVID CROWDER BAND .111 .1 .■, .«)! imsdwi 


llluminale 






HOT SHOT DEBUT WS 

JIM BRICKMAN . . 1 iiuaa^^ PoKU 






4HIM ...III 


Vhiblo 


J 16 


17 




RANDY TRAVIS i .'.'Bf*EiiBB*^s a»»iWRoajfl8 


fllso And Shine 


T 17 


14 




PASSION WORSHIP BAND au-ipi VMmi, ,TntMcKu<\ 


Sacred Rovolution; Songs From OneOayOS 


5 19 


18 




ROBERT RANDOLPH & THE FAMILY BAND tmmnatim w>»n>ii-cui« on 


Unclassified 


T 20 


16 




VARIOUS ARTISTS Hii.sEs^ Ausiiuii&iMt&KiYcnvwoMi am 


ffillsong H«iie: Uva Worship 


T 21 


22 




JEREMY CAMP - 11: CHanpisi IMl 


Slay 


J 23 


21 




RELIENT K i nocimiuui 


Tun trfis Doat Mika A Right But Three Do 


25 






VARIOUS ARTISTS fssEiiiiftujwiPRffiWtifl 


Glir On A Hill: The Gathering 


J 24 


20 




VARIOUS ARTISTS A [yi CMG'PHcviDtNTiwnDSP*Mww«i^^MofliwNT 


WOW Hits 2003 


i 25 


23 




MICHAEL W. SMITH e ■. :u i;n,'< leiviDlsi 


Worshio Again 


28 






VARIOUS ARTISTS « u»««ni- mi 1 n w k.iohiuk. 


Worship Together Be Glorified 


i 26 


24 




DONNIE MCCLURKIN uiiuuini'iiLvnTii 


Oonnie McClurkin... Again 


T 27 


19 




AVALON SPAW»0W?mCbORDliNT 


The Very Boat Of Avalon. Testify To Love 


31 




THE MARTINS SPHiii[iMiii2touv»oiic cu« 


Above K All 


32 30 


29 




BYRON CAGE r:OSPfianTBtc7aH;FwviOEW (Ml 


Byron Cag« 


S 29 


26 




KIRK FRANKLIN A r,KPoaMRicimii«iv,*FMT 


The Rebirth 01 Kirk Franklin 


34 38 


33 




MARVIN SAPP .,i.n-7™i™.i,i im 


Diary Of A Psalmist 


35 E1E3I 




JOHN TESH ...jRDtijua 


A Deeper Feith II 


36 010 






All About Love 


37 iOEa 




HEZEKIAht WALKER S THE LOVE FELLOWSHIP CRUSADE CHOIR «nai«novc«i m 


Fanly Mh ftUvsAlRadkiCilyMasicHalf 


38 




POINT OF GRACE iV!iPi.icjK&v.ijiM«BiiLi iKirm«D^L«li 


24 


39 




JACI VELASQUEZ ivopr, CLRewftPNffl iip-;is •i)?a wsr rupfl 


lUaspohonl 






NEWSONG PtiA jM30MPmviDfM IHI 


Mora Ufa 




Billboad TOP GOSPEL ALBUMS . 
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Sales data compiled bv at • 

J> Nielsen 

SoundScan 

ARTIST IMPRINT aNUMBERyDISTRIfltniNG LABEL Title 


1 


2 




t- NUMBER 1/GREATEST GAINER 
SOUNDTRACK ■ ■ : <o«.somwjsic 


2 Weeks A1 Number I 
The Fighting Temptations 


mm 2 


1 




CECE WINANS - , i ■. .a.so^.uusir 


Throne Room 






Hi+iMATbEBUT ■ 

GARY ANGLIN AND THE VOICES OF CCC i»i.ii;j<ii. inl 


Gary Anglin And The Voices 01 CCC 




3 




SMOKIE NORFUL ii«ji. ml 


1 Need You Now 


s BE! 




VARIOUS ARTISTS • lU ri.iiistl«wo«iM«iT>o>imi«BA 


WOW Gosoel 2003 


« DB 




VICKIE WINANS i.mijmro»a» IMI 


Bringinq It All Together 


7 an 




DONNIE MCCLURKIN ■itrmmmam 


Oonnie McClurkin... Again 


O 1 " 






SHIRLEY CAESAR ivapcawsKo 


Shirley Caesar And Friends 


KS s 


8 




BYRON CAGE .1.1 nmNinic wmiidmiia |n| 


Byran Caqa 


<D(E1 


9 




SHIRLEY CAESAR mm mn pjoikm |h| 


GnoMOGoofolHlla 


Kim 7 


7 




KIRK FRANKLIN A oospo cinipk mii 7««B« 




12 m 


12 




MARVIN SAPP .,• iru!37;nMs« INI 


DiaiyOIAPialiria 






THE V I P MUSIC AND ARTS SEMINAR PRESENTS JOHN P. KEE TyscuTMi^TYuiiaioMiu Powot Of Wotlhip 


14 m 


13 




BISHOP PAUL S. MORTON & THE FGBCF MASS CHOIR :ii .i^ii.uSHiuii.ciunNou |N| Let II Rain 


■3 9 


10 




HEZEKIAH WALKER & THE LOVE FELLOWSHIP CRUSADE CHOIR .wnonsuu ml 


FaaihrMaiitUveAlflaibsCiltMasicHall 


<D(EI 


27 




TONY HIBBERT II iimiiiM^LHiyN ,wi.uii»KuM 


la ffia Pioaaoca 


17 [QIH 




FRED HAMMOND vFniTYU7i?,TCiuBJi 


NoHlinaBMThoHilB 


IS om 




DEITRICK HADDON isoji vm-. miizouB. mi 


Lost And Foand 


19 tan^ 




DOTTIE PEOPLES mi . 


Chutcbin' WHh Oonia 


20 21 


14 




LEE WILLIAMS AND THE SPIRFFUAL QC'S «t imnuiAto M 


Right On Tana 


I i — 


17. 




EDDIE RUTH BRADFORD .. .•..OHtanuuwto 


Too Close To The Mirror 


i 1 " 


is" 




JAMES BIGNON & THE DELIVERANCE MASS CHOtR wuKin 


God Is Groat 


■ : 20 
' i 16 


19 
15 




MARY MARY. 

VIRTUE '.tsi 


Incredible 
Frae 


25 27 


24 




BROOERICK E. RICE iltlNNAMISM«Ul»MITEAil 


OmVo Laugh Ool 


26 23 






GARY L. WYATT -t j mvira 


1 Do Lovo You 


27 25 


22 




TURKS & CAICOS MASS CHOIR wt«i 


BehoM! Uve In Cliicaao 


28 






LISA MCCLENDON miijiii.i,: -u .p:„»i.scv>music 


Seal Music 


29 Yiltil 




DONALD LAWRENCE & THE TRI-CITY SINGERS cnsui aosi nwiviGi>spiL IHI 


60 Got roDf life Back 


30 CTBl 




HARVEY WATKINS, JR. 


It's la My tfaad-Uva In Raymond MS 






RENEE SPEARMAN AND PREZ FEATURING PROSPERITY >i>i:>s»«l ma 


Calebrale 


32 bum 




POOH AND THE YOUNG INSPIRATIONS milliiiiiwraE 


It's About lime 


33 




JUANITA BYNUM u i»: ml 


Babind The Veil: Morning Glory 2 


34 Eira 




YOLANDA ADAMS • 


Beliavo 


35 eheo 




NEW LIFE COMMUNITY CHOIR FEATURING JOHN P. KEE numnmmuiA 


Nothing Bin Hits The Hits 


^^36 


32 




THE SHEPHERDS ■ . . 


Trilogy: Live In Augusta, GA 




38 




BISHOP TD. JAKES AND THE POTTER'S HOUSE MASS CHOIR PixmnsoupiositnwiKisni A Winq And A Prayer 




28 




FRED HAMMOND .r. .ii.i7ai»«> 


Speak Those Things: POL Chapter 3 








RIZEN . , .i.i.-i uA.msi. 


Rizen 


LJ39 






YOLANDAADAMS The Praise And Wotahip Songs 01 Yolanda Adams 



aa AJbuffls win Ihe greatest sales galm tfiis we«k. • Recordir>g Irtdutlfv Assn. 01 ArnericB (RIAAI cenificaDon for nelshipmanl of 500,000 album untts (Goldi. ARIAA certiticaMin fot net shipmant ol 1 milhon units IPlatnum) ^RIAA certriication fof n«l ttiipin«nt of lOinlllion urMi IDwmond). Nmneral folltrMing Platinum w Dia 
tymbo' indictlei album's mu Hi- plaW)u«n level. For boxed sets, and double albums with a running one ol lOOnunutfls or more, the RIAA multiptai ihipmentt bvthe number of dues irMl'or tapes RIAA Letin awarils ~ Canrflcatwn for net shipmeni ot lUjUO units lOto). .'. CertificBtion of 200,010 units IPIatlnol. .'/CartiricaMnot 41 
unrts (Mutti-Pliiiiw) 'Asieiislindicaies LP is available. Gteatesi Ga^er stiows chart's largest i^it increase, f^eaiseeker Impact sFiows albums removed from Heatseekers ttiis week. [Hj Indicetes (last otpreMrn Heatuekertnle. * 2003. VNU Busmess Media, Inc.. and Nie'lsen SouitdScBn. Inc. Allnghts reserved. 
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- Billboaid SINGLES AND TRACKS SONG INDEX 



Chart Codes: CS (Hot Country Singles); Hioo (Hot loo Singles); L7 (Hot Latin Tracks) and RBH (Hot R&B Hip/Hop Singles). 
TITLE (Publisher ■ Licensing Org.) Sheet Music Dist., Chart, Position. 



34*5 (Vd MdintyS Mum, ASCAP/Ioompstone, BMl) 

Hioo 78; RSH 32 

-A- 

ACA CNTRe MOS {LiiA, BMl) IT 

ADtMCTCD (Warner Chappell SOCAK/We( Wheelie. 
SOCAN/High-MjuHenance.SOCAN/StinlcvMusic, 
SOCAN /Drop Oul, SOCAN/SluIt>i SOCAN/Lafwi Tunes. 
SOCANI.WBM, Hioo 77 

AMAZING tDijd»ki,ASCAF1 H10083 

AMOR BESAME (Solmjr. IT 19 

AND THE CROWD GOES WILD (Gotlahawable. 
BMIi'SoHRS Of Windswepl Padfic. BMI/BMG Songs. 
ASCAP/Mrs, Ujmpkm Poodle. ASCAPI. WBM. CS 32 

ANTES ICopynght Conlrol) II J 

ARE YOU HAPPY HOW? (rm With The Band. 
ASCAP/WB, ASCAP/Dllloii lafKwin, A5CAP). Hl/WBM. 
Hioo SO 

ASIGNATURA PENDIENTE (Arjona Muskal. 
ASCAP/Sony/ATV Discos. ASCAP) LT 5 
AVE CAUTIVA (Seg Son. BMl) LI 15 

-B- 

BABY BOY (Beyooce. ASCAP/ HitcD South, 
ASCAP/MusK 0(Wln(hwp(.ASCAp;S(olt SIoKh. 
ASCAPrTutI lew. ASCAP,' EMI ApnI. ASCAP/Outtv Rock, 
ASCAP 'Black Owne<\ Mu^ik. ASC^,'Music Worid. 
ASCAP/Cartef Bovi. ASCAP,' TVT. ASCAP/Notting Dale. 
ASCAP), HL/WBM, Hioo i; RBH t 

BACKTIGHT [Hood Classes. ASCAP/E-Ballad, 
ASCAP/WB. ASCAP/Young B«ggah. BM l/Mothei Drake, 
ASCAP;iasiin« Orania. ASCAP/WjrrM.i Tamfilai»e. BMl), 
WBM. RBH 60 

BAD BOY THIS BAD BOY THAT fTony Dofal. 
BMI|' Rounder, BMI/Copvrighl Conlrol] RBH 37 

BEER FOR MY HORSES Ookeca Tunfs. BMI/Sony/ATV 
Tree. BlWraii YHlow [km. BMl). HL. CS 16 

BIGGER THAN MY BODY (SpeclHc Harm, 
ASfAP.'Sorr^.'AIVIiinfs. ASf AP). CIM/HL. HioOijo 

THE BOYS OF SUMMER (Wild G^Io^. ASCAP /War r>er- 
Tamertane. BMI/Wbotfy Crwrk, BMl). WBM. Hioo 32 

BRIGHT UGHTS (Bidnis, BMI/EMI Blackwood, BMl). 
HI. Hioo 60 

BRING ME TO LIFE (ZonitH«s Ale f/iy PuMlshtng. 
BMI/FortheFallen. BMI/Dmtgtrt Ftye. BMO. WBM. Hioo 38 

BUSTED [7omba Sons^. BMl /R.Kel»K BMO. WBM. 
RBH 41 

-C- 

CADILLAC ON 33-S (Crump Tight ASCAP) RBH H4 

CALUNG ALL AMGELS (EMI H(nH. ASCAP/Blue Lamp. 
ASCAPJ,HLHioo23 

CALUNG All GIRLS (Zomba Songs, BMI/R.KelttL 
BMl/Bubo. ASCApy That's What's Up. ASCW/Oafigerous 
Words. ASCAP). WBM. RBH 56 

CANT HOLD US DOWN IXllnd. BMl/ Careers- BMG. 
BMI/Scoll Slorch, ASCAP /TVI. ASCAP/ Lr^rtrythm. BMl). 
HL. Hioo 18 

CANT STOP. WONT STOP (Copyng'" Coolrol/SiK 
Rgga, BMl) Hioo 15; RBH lo 

CARMELIHA (EMOA. ASCAP/ Sony/ ATV DHcos. 
ASCAP) LT 31 

CAU5AME LA MUERTE {IN Edidones. BMI/los Com- 
positores, BMl) LT 3a 

CEUBRHY lEMI April. ASCAP.'Sea Gayte. ASCAP). HL. 
Hioo 79 

CHICKS DIG rr (Mark Hybner. ASCAP/Cagle Blue. 
ASCAP/Cawy Donowjn. BMl). WBM. CS 18 

CLAP BACK (Stawry. BMl,' Songs Of Univefsal, 
BMt 'Stolt Slorth, ASCAP. D) Irv. BMl) RBH 67 

CLOSER (Life Is What We Music, ASCAP/Crystal House 
Music ASCAP,' Tigers Milk, ASCAP) RBH &6 

CLUB8IN |R K«lly. BMI/Zomba Songs. BMI/>oeBud 
den, ASCAP,' On Top. ASCAP/UniwtML ASCAP), WBM. 
Hioo S6; RBH 17 

COME OVER (Naked Under My Oothes. 
ASCAP/thrysalis. ASCAP/Babybo/s Little. SESAC/Noon- 
time South, SE SAC /Warner- Tamerlane, BMI/Kewi Hicks. 
BMI/fiubba Ger. BMI/Noonlitne Tunes. BMl). WBM. HiOO 
1,2. RBH 16 

COMIN' FROM WHERE I'M FROM (Tappy Whyte-S. 
BM),'&on8S Ot Universal. BMI/Bal future. BMl) RBH 69 

COOL TO BE A FOOL (Foray, StSAC 'MRi. 
SESAC'Bethar. BMl'Stilt Working For The Man.BMI/Wil 
Nance, BMl ,' ICG. 8M1| CS 49 

COP THAT SHI! (Virginia B«ach, ASCAP/Mag/00. 
ASCAP'M3!.sCrnitus«n.ASCAP/BJa<k Fountain. 
ASCAP, EMI Apn ,. ASCAP,' WB. ASCAP,' Kingston 8. 
ASCAP). HL. WBM, RBH 91 

COWBOYS UKE US (Almo. ASCAP /Sony /ATV Songs. 
eMl,'Lcr*'e Monkey. 6MI).Hl,CS is: Hioo 70 

CRAZY (Son^s Of Universal, BMI/Bavjun Beat. 
BM1,'|avwf Qike. ASCAP). WBM. Hioo 96: RBH 50 

CRAZY IN LOVE I Beyonce. ASCAP ' Hitco South, 
ASCAP,'Mustc Of Windswept. ASCAP/EMI Biackwood, 
8Ml,'Rthrr.ift. BMI,'Ddmii(:h. BMI/Carter Boy^^, 
ASCAP ,'[H1Apfii, ASCAP/Musk World. ASCAP/Uoichap- 
pell. BMIl. HL ,'WBM. Hioo 14; RBH 23 

THE CROWN ISl^ry. BMl, Songs Of Unr.«Tsa<. 
BMI/Sohjier2 Touch. ASCAP/D) Irv. BMI/ZabouKhabi. 
ASCAP/Roynel. ASCAP/Royally Networt. ASCAP/Crage. 
ASCAP/SIB. ASCAP), HI. RBH fb 

-D- 

DAMN! tDrugslore. ASCW,'Lil Ion 00017 Musk, 
BMI/Whlle Rhino. BMl /Lil' Buddy Dewberry; BMO Hioo 6; 
RBH 2 

tMHCE WTTH MY FATHER (Uncle Ronnie^ ASCAP/EMI 
Ap«il, ASCAP/Chi Boy. ASCAP), HC'WBM. Hioo^S: RBH 
lit 

DANGER (Rexamillons, ASCAP, Owine Pimp. 
ASCAP,' Tritws CM Kcdar. ASCAP/BMI SonRS. ASCAP/Uni- 
versal. ASCAP/la^apo. ASCAP). WBM. Hioo 85; RBH 27 

DAYS OF OUR LIVES (Songs Of Ur^rsal. BMl /You 
Scream. BMi,''OtIonuti>c HH, BMI/Almo. ASCAP/jill's Mad 
Morwy. ASCAP). HL.CS 50 

DEIAME VOLAR (Ma's Zili. ASCAP^Pitncho And Bingo. 
BMl) LT 13 

DEJENME SI ESTOV LLORANDO (Irmaos Vflaie. BMI> 
LT26 

DID MY TIME (Fitldysnull^, BMI/Stralosphericyoiw^S 

BMh'MusikMunk. BMI/Evileria, BMI/Gintoe. BMI/2cKnba 

Songs. BMl). WBM, H1009A 

OIDNTYOU KNOW (Damrich. BMI/EMI Blackwood. 

BMD.HL. RBH 96 

DOWN FOR ME (Not l isted) RBH 63 

DO YOU STIU WANT TO BUY ME THAT DRINK 

(FRANK) (ElMI ApriL, ASCAP/2omba Melodies. 

SESAC ■ Ag.Hha IWonroe. SESAC). HL/WBM. CS60 
DRIFT AWAY (Almo. ASCAP). HI. Hino Jii 
DRINKIN'BONE (Sony/ATV Aculf Rose. BMI/Zomba, 

ASCAP. Sufferin' Succotash. ASCAP). HL/WBM, CS 27 



-E- 

EN lOS PURIT05 HUESOS (Edimonsa. ASCAP/Stem^ 
pre. ASCAP) LI 21 

EN REALIOAD (Maximo Agume. BMl) LT 4s 

ESO DUEU <<>-■( U, BMO LT6 

ESTOY A PUHTO (Ser Ca. BMl) LT9 

EVERY FRIDAY AFTERNOON (Muriah, BMI/Heianie 
Howard, ASCAP). WBM. CS 38 

-F~ 

FAINT (Zomba Songs. BMI/Chesterchaz. ASCAP/Big 
Bad Mr. Hahn. BMI/Hondis(loiorc Agreement. BMI/Rob 
Bourdon. BMl/Kenji Kobayashi. BMI/Par>cakev Cakes. 
BMl).WBM.Ht00S4 

A FEW QUESTHNS (Moble Vision, ASCAP/Green 
Ooft!. BMIICS 10: Hioo SS 

FIND AWAY (Modal. ASCAP/916, BMl) Hioo 100; RBH 

S7 

FIRE (YES, YES TALI] Uoe Budden, A5CAP/0n Top. 
ASCAP/UnrwTsaLASCAP/F,0,B,.ASCAP/N.Q,C-. 
ASCAP/StartKis. BMl /Ensign. BMI/Sugar HiU. BMI/Twen- 
ly Nine Btack. BMI.'Fulure Sights And Sounds. BMI/Deco. 
BMl), HU RBH 9/. 

FLY INo) listed) RBH si 

FOREVER AND FOR ALWAYS (Unrversal Songs 01 Poly 
Gram Inierna1k)nal. BMI/Loon Echo, BMI/Oul 0* Pocket. 
ASCAP,7om[>a. ASCAP), WBM. Hioo 37 

FOTOGRAFtA (Peermusic III. BMl/Camaleon. BMl) Ll 8 
FRONTIH' (The Waters Of Ma/oreth. BMI/EMI Black- 
wood, BMI/EMI ApHL ASCAP/Caner Boys. ASCAP). HL. 
Kioos:RBH7 

-G- 

GET LOW fTVT. ASCAP/Swole. ASCAP/Oa Cripplef. 
BMl/CoUIPark. BMI/DWC, BMl) Hioo ); RBH 4 

GETTTNG LATE (Marsh<wllow. BMI/Periecl. 
ASCAP/SPZ, BMl 'Aboukir. BMI/Universal, BMI/Doub4c 
Oh Eight, ASCAP,^Touched By \aiz. ASCAP/EMI ApriL 
ASCAP). HL, RBH 35 

GIGOLO (Zomba Songs, BMI/R.Ketly, BMI/Nick- 
ehxleon, ASCAP,' N-Can-H. ASCAP/Famoos. ASCAP). 
HL;WBM, RBH »3 

GIRL I'M A 8A0 BOY (Jelly^ lams. ASCAP/|oseph 
Cartagena. ASCAP.'Dadc Co. Pio|ect Music. BMl/Bubo. 
ASCAP/ lliafs Whafs Up. ASCAP/New Cdumtaa Pictures. 
ASCAP,' Sony/ATV Tun<rs. ASCAP/Colpix. BMI/Sony/ATV 
Songs. BMl), HI, RBH 88 

GIRLS AND BCnrS (EMI Aj>ril, ASCAP/21:1. ASCAP). HL. 
Hioo 92 

GOT SOME TEETH {Obie Irice, ASCAP/EigW Mile 
Style. BMI/laccff.ASCAP/Rcslo World. ASCAP/Unrrtrsal, 
ASCAPf Unlversal-PotyGram International. ASCAP; Buflah), 
ASCAP/Bugtiouse, ASCAP ,'Unfo<gettabte Musk. 
PRS/Almo. ASCAP). HL/WBM, Hioo S7; R8H 33 

-H- 

HALF AHEART TATTOO (Sony/ATV AcuffAose. BMO. 

HL.CS40 

HARDER TO BREATHE (BMG Songs, ASCAP/Valenline 
Valentino. ASCAP Carecrs-BMG. BMl/February Twrnty 
Second. BMD.HL. Hioo 26 

HEAD BUSSA (Headbussa. ASCAP/Swob^. ASCAP;C>- L 
tot'.BMf) RBH 8s 

HEADSTRONG (WBM,5ESAC;Trfli)4rt,m,SESACl. 
WBM, Hioo 31 

HEAVEN (Loco De Amor. BMl/AudiWe Sun. BMO, 
WBM. Hioo 66 

HEAVEN HELP ME (Waclssa Rh«r, BMI/On The Man- 
tel. BMl/BPj. BMI|C$4S 

HELL YEAH (Goltahaveable. BMI/Songs OFWirKhwept 
Pacific. BMI,'BMG Songs, ASCAP,'Mis. Liimpkins Poodle. 
ASCAP), WBM. CS 21 

HELP POUR OUT THE RAIN (LACEY^ SONG) (Mv Litlle 
tewell, BMl 'Reveille B. BMI/Sonyi'AIV Tree. BMO. HL. CS 
it: Hioo 33 

HERE WFTHOUT YOU (Escalawp.i. BMl/Sor«is Of Un. 
versaU BMl), WBM. Hioo 13 

HOLE IN THE WORLD (Cass Counly, ASCAP/WiW 
GJtor. ASf AP/Ritl floud. ASCAP), WBM, M10088 

HOLIDAE IN (Almo. ASCAP. Irak Star/. ASCAP/ltvuig. 
BMl ,'|ackpol. ASCAP,' ludacris, ASCAP/EMI Aprit. ASCAP). 
HL,Hi00 2i; RBH 18 

HONESTY (WRITE ME A UST) (Sony/ ATV AcuD Rose. 
BMI,'Mew Works, BUI). HU CS H10093 

HOT MAMA (Sany,'AIV Ac uff Rose. BMI/Wenonga. 
BMl).HUCSi,3 

HOT a WET (Da Twelve. ASCAP/luslin Combs. 
ASCAP/EMI April. ASCAP/DangerZone. ASCAP/ Ludacfis. 
ASCAP) RBH s8 

HOY (Esiefan. ASCAP) tTi 

HOY EMPIEZA Ml TRISTEZA (Edimu&a, ASCAP) LT 16 

-I- 

I CAN ONLY IMAGINE (Simplevllle. ASCAP/Fun Atlk. 
ASCAP) Hioo 76 

I CANT BE YOUR FRIEND (Warner-Tameriane. 
BMI/Wrilers Extreme. BMl ,' EM I April. ASCAP/WaHi Time, 
ASCAP). HL/WBM, CS 33 

I CANT TAKE YOU ANYWHERE (Swvy/ATV Tree. 
BMiy Big Yellow Dog. BM I I'Tokeco Tunes. BMl), HL, CS 33 

IF 1 CANT (High On Life, ASCAP WB. ASCAP/Ain'I 
Nurhin' Goin' On Hul funking, ASCAP .'Musk OI 
Windswepl, ASf AP; Rlolter, ASCAP ■ FMs Mambo, 
ASCAP/ Universal. ASCAP/ so Cenl. ASCAP/Zomba. 
ASCAP/ Fei-msl rat. ASCAP). WBM. Hioo 80 

I LIKE (Michael AKarez. BMI.'Anthony England. BMl) 
RBH 99 

rii NEVER LEAVE IZamba Songs. BMI/R.Kelly. BMl). 
WBM. RBH Vi 

I LOVE THIS BAR aokcto Tunes. BMI/Sorty/ATV Tree. 
DMI/BIg ycltow Du<s. BWIJ. HL. CS Hioo 1,4 

I LOVE YOU THIS MIKH (Nashwile DreamWorks 
Songs, ASCAP ,'Papef Angels, ASCAP /Sun chaser, 
ASCAP/Cherry lane. ASCAP/EMI April, ASCAP/ Sea Gayle. 
ASCAPI, CIM.HL.CS 3% 

I MELT (Sony 'ATV Cross Keys, ASCAP/ Onal^ 
ASCAP/UafoT Bob,ASCAP/Wanfef-Tafneriane.BMO. 
HL,WBM.CSH:Hioo48 

CM GONHA TAKE THAT MOUNTAIN (Fotay. 
SESAC/Sea KeepiM, SESAC /ChJiawa. ASCAP) CS 20 

I'M IN LOVE WITH YOU (Haneli, BMI/Wacissa Riwr. 
BMI)CS54 

I'M ONE OF YOU (Warner Tamerlane. BMl/Melanie 

Huw,iid, ASC API, WRM. CS 39 

INDUSTRY (Sony/ATV Tunes. ASCAP/Huss Zwingli. 

ASCAP/EMI Blackwood, BMI/Te Bass. BMI/lobele. 

ASCAP 'Slone Agate. BMl). HL. RBH 92 

I NEED YOU NOW (Smokie's Song. BMO RBH 64 
IN MY DREAMS (Mundo. BMI/EMI BUckwood. 

BMl,' Rumbalo, BMl /Into Tunes. ASCAP/Winning Circle. 

ASCAP .'Bku'w.itpt. ASCAP). HL. CS <ti 

INTENTALO TU (juan & Nelson, ASCAP) LT t,S 

IN THOSE JEANS (Musk 01 Windswept. ASCAP/Hand 



In My Pocket. ASCAP/Harvey The Rock" Hester. ASCAP). 
WBM. Hioo 64: RBH 26 

INTO YOU (J Brasco.ASCAP/Desen Storm. BMI/Mr. 
Manatti. BMI/EMI Blackwood. BMl/Duro. BMI/Songs Of 
DreamWorks. BUI /Time Fo( flytes. BMI/EMI April, 
ASCAP/Plus I. ASCAP/D. Brasco. ASCAP/Cherry River, 
BM0.CLM/HL.HiooS:R6H 12 

I THINK YCHIHE BEAUTIFIN. (MosaK Musk. BMI/Hold 
lack. BMIICS 46 

irS FWE O'CLOCK SOMEWHERE (EMI April. 
AS<AP^Se.i G^yle. ASC AP/W,»rr>c» Tamerlane. BMl/H. 
Joseph. BMl). HL/WfflM. CS 3; Hioo 29 

1 WANNA DO FT ALL (EMI Blackwood. BMl/Ty Land, 
BMl/ 1808 Miisic, SMI /BP], BMl/Mike Cuib, BMl). 
HL/WM.CS 36 

I WANT YOU ICori Tiffani. BMl /Mind setter^ Music 
BMI/Grego«V Bn.iw'v BMI/lwi.if hris. BMI/Sony/ATV 
Songs, BMI/Jelty's lams. ASCAP/joseph Cartageru. 
ASCAP/Almo. ASCAP). HL. Hioo 90 

I WISH (Still Working fo< The Man. BMl/Tommy Lee 
lames. BMI/ICG. BMI/Careers-BMG. BMI/Musk Hill. 
BMl). Hues 28 

I WISH I WASNT (EMI ApriL ASCAP/Hyte Tyme. 
ASCAP/Minneapolis Guys. ASCAP/Ji Branda. ASCAP). HU 
RBH 30 

-J- 

JUST A DOG (Ottanowear. BMl) RBH 7s 

-K- 

KNOCK KNOCK (Mass Confuswn, ASCAP/WB, 
ASCAP/Ye Work) Musk. ASCAP/Abc Dunhfll. BMl). WBM. 
Hioo 82; RBH 24 

-L- 

lA MGA (Peennusic III. BMI/Camaleon. BMl) LT 36 
L£T*S GET DOWN (Shad Moss. BMl /Warner-Tamer- 
lane, BMl/Bubba Gee. BMl/Noontime Tunes, BMI/R.O.C. 
BMI/INB. BMl/Y.1 Majesty's Mirsic. ASCAP). WBM. Hioo 
Si; RBH 36 

UGHTS OUT (Hoobansin Music, ASCAP/ DreamWorks 
Songs, ASCAP,' EMI Blackwood. BMI,'Cryp(on Musk. 
BMI/Uni^tsal, ASCAP/ Gar-gsla Boogie, ASCAP/Knoc- 
Tum W. ASCAP; Baby Ree loonz. BMl), HU RBH 97 

UGHTVOUR A** OM TIK (St.irfati^.. BMI/Cn^>sn. 
BMl/ The Waters or Nazareth. BMI/EMI Blackwood. 
BMl/Chase Chad. ASCAP/EMI ApriL ASCAP). HU Hioo 95: 
RBH 49 

UKE A PIMP (Crump Tighl. ASCAP/Lucky. BMI/WB. 
ASCAP) RBH;, 7 

UKE GLUE (Dutty Rock. ASCAP/EMI ApnL 
ASCAP/Iony Kelfy. BMl/Universal-Songs Of PotyGram, 
BMIi'VP. BMl). HL/WBM. Hioo jm. RBH 44 

LinU MOMENTS (EMI April. ASCAP/Sea Gayle. 
ASCAP). Hues 37 

UORARE LAS PENAS (Hati. BMl/Venlura. ASCAP) IT 

i,o 

LONG BLACK TRAIN [Sony/ATV Crass Keys, 
ASCAP/DriwfS[d.ASCAP).HUCSu 

LO QUE YOTUVE CONDGO (Ur>iversal Musica. 
ASCAP ' Rubet, ASCAP/ 2000 Amor. ASCAP/ Sony/ATV Dis- 
cos. ASCAPI IT so 

LOVE AT 1ST SIGHT (Mary |, Blige. ASCAP/Unrversal 
MCA, ASCAP/GlorioS Boy, ASCAP/Iuslm Coml»s, 
ASCAP/EMI ApriL ASCAP ,'Wu Tang. BMI/Careers BMG. 
BMI/r<larsky. BMI/)ankc Combs, BMI/EMI Blackwood, 
BMl / Danger Zone. ASCAP/Zomba. ASCAP/Jass Merchant. 
ASCAPI, Hl/WBM. RBH 66 

LOVE CALLS 1 Kern. BMO RBH 2S 

LOVE YOU MORE (Har>d In My Pockel. ASCAP/Musk 
Of Windswept. ASCAP/Famous, ASCAP, BIG lAMES. 
ASCAP/CaSiW Room. ASCAP/Hulspa. ASCAP). HI. RBH 
W 

LOV1N' ALL NIGHT (Sorvy/ATV Cross Keys, ASCAP). HL 
CS 19: Hioo 81 

LOW (Whorgamusic3.ASCAP/EMr April. ASCAP), HU 

Hioo 58 

-M- 

MAS QUE TU AMIGO (Cnrsma, SESAC) IT 47 

ME CANSE DE MORIR POR TU AMOR CZomba GoUen 
Satids. ASCAP) LT 27 

ME POMES SEXY (Cori nflani. BMl/Mindselter's 
Music, BMI/Oregory BnjnoSs BMI/ladaChns. 
BMl,.5o<iy/Arv Songs. BMI/|elly's )ams. ASCAP/loseph 
Carl jgrna, ASCAP.'Tlulv Songs. BMI/Pwmusk III. 
BMI/Almo. ASCAP) LT m 

MIENTESTAN BIEN (Sony/ATV Discos. ASCAP) LT 17 

MIGHTY D-BLOCK (2 GUNS UP) (SheekLouchm. 
ASCAP,'lustiii (omb^ ASC APi'EMI April. ASCAP/OI Green 
Lalern.&MII.HURBH 100 

MILKSHAKE (The Waters Of Mazareth. BMI/EMI 
BLKkwood, BMl . C h.w Ch.ld. ASCAP/EMI April. 
ASCAP.'Riivnchasei. BMl;C*reers-BMG. BMl/lssy * I*emo 
Tunes, ASCAP), Hu Hioo 91; RBH 4,3 

MINUTOS (Sony,'ATV Discos, ASCAP/Arjona Musical. 
ASCAPI ir J) 

MORE a MORE (R.Kelly, BMI/Zomba Smgs, BMl). 
WBM. RBH ss 

MY FRONT PORCH LOOKING IN (Sony/ATV Tree. 
BMI/Sixteen Stars. BMI/HoriPrt>. BMI/Cosmic Muel. 
ASCAP/Don Phimmer, ASi:AP). HU CS 17 

MY LOVE IS LIKL,. WO iMass Conlusnn. ASCAP/WB, 
A5CAP/C Sun. ASCAP/Wet Ink Red. ASCAP/Bl«k Soul 
Conneilion. BMI/Wel Ink Blue. BMO, WBM. Hioo 19; RBH 
6s 

MY NAME (Eight Mile SCyfe, BMl,'' Hennessey For 
Everyone. BMl/ Alexandra. BMI/Nate Dogg. BMO RBH 93 

-N- 

HAGdN (ColliPark. BMI/Dd Cr>|>tilf<, BMI/FWC. BMl) 
Hioo67:RBH AS 

HA MA HA KA (Da Tweh«. ASCAP,' lustin Combs. 
ASCAP/EMI ApriL ASCAP/Wild Apache, ASCAP). HU RBH 
89 

NEVA EVA (Swole. ASCAP) RBH 90 

NEVER LEAVE YOU ■ UN OOH, UH OOOH! (14 1 3. 

ASCAP,' Tafari, ASCAP/ Greensieeves. PRS) Hioo 47 
NO ES LO MISMO (GafuL ASCAP/WB. ASCA« LT 7 
NO HACE FALTA (I.I. PP. BMI/Estetan, ASCAP) LI 11 
NOMAS POR TU CULPA (Vander. ASCAP/ Edimusa. 

ASCAP) LT 13 

NOOKIE (REAL GOOD) (Big Ape. BM1,'E^lass. 

BMI.'l.l (..BMIIRKH7) 

NO SHOES. NO SHIRT. NO PROBLEMS (Sony/ATV 

Aculf Rose, BMl), HL, CS il; Hioosi 

-O- 

OTFKLAUY MISSING YOU (Aureilus. ASCAP/famous, 
ASCAP). HU Hioo 89; RBH 31 

THE ONLY THING MIS5IM- (Khjr jlioy. ASCM> /October 
illh, ASC AP/HilroSoiJlh, ASCAP/Musk Of Windswept. 
ASCAP/DrwinebushtMby. StSAC /tvamaemusic ASCAP). 



HURBH87 

OOHt (EMI April. ASCAP/Arl OfficuiL BMl/lustin 
Combs. ASCAP/Bohannon Music. ASCAP/Unwersal-MCA. 
ASCAP/ Mary). Bligp, ASCAP), Ml, Hioo 30; RBM 15 

-P- 

PARA MORIR IGUALES (I'eer Intl., BMl) LI 41 

PARTY a BUUSHT ioo3 (Rah Digga, ASCAP/F.O.B.. 
A5CAP;N.Q f „ ASCAP/Curliv A (oor.. ASCAP) RBH 78 

PARTY TO DAMASCUS (Sony/ATV Tunes, ASCW/ Huss 
Zwingli, ASCAP/EMI Blackwood. BMI.'Te-Bass, BMl/Mass 
ConfiiMon, ASCAP/WB, ASCAPI. HI /WBM, RBH 59 

f*SS THAT DUTCH (Mass Confusion, ASCAP/WB. 
ASCAP, 'Virginia Beach. ASCAP). WBM. RBH 39 

PEHFEa (Copyright Control/Sony;ATV Tree. 
BMI/Weitoriga. BMI/Gotd Watch. BMl). HI. CS m 

PKK UPTHE PHONE (Zomba Songs. BMI/R.Kelly, 
BMl/ludacxis, ASCAP/EMI April. ASCAP). HL/WBM, RBH 
83 

RIJ*.R (High On life. ASCAP/ EMI April. ASCAP/Derty 
Works. ASCAP/so Cent. ASCAP'UnrversaLASCAP/FBC. 
AVLAI*), HL ,'WBM, Hioo 7, KBM 13 

PLAYBOYS OF THE SCXJTTH WESTERN WORLD (Mur- 
rah, BMI.'VanWjrn.er, ASCAP]. WBM, CS 26 

PON DE RIVER. PON DE BANK (Greensleeves. 
PRS/Copyright Control) Hioo 86; RBH 29 

PRAY FOR THE fiSH {Green Dogg. BMl/Springer Ink. 
BMl) CS 48 

PUT THAT WOMAN FIRST (Dwine MilL ASCAP/WB. 
ASCAP/Oinky B. ASCAP/ Universal -PolyGram Internaiional 
Tunes. SESAC /lahqae K)ints, SESAC / 1 Want My DadtfyS 
Records. ASCAP/Mtss Mary's, BMI/Nilty & Capone. 
BMl /Warner- Tamerlane. BMI/lasane Drama. ASCAP/lrv- 
ing. BMl). Hl/WBM. RBH /,3 

PUT YOUR DRINKS DOWN (Feelis. ASCAP/Dead 
Game. ASCAP/Ory Rain. ASCAP/Mr. Green. ASCAP/Earl 
Hav«s.ASCAP)RBHBo 

_Q_ 

QUE GAHAS (Hecho A Mano, ASCAP/EMI ApriL 
ASCAP/Clear Mind. ASCAP/Famous. ASCAP/Clear Heart, 
BMt/Emign, BMO IT 42 

QUE IE RUEGUE QUIEN TE QUIERA (LGA, BMt) LT 49 

QUIERO PERDERME EH TU CUERPO (Kike Sanlander. 
BMl.'tnsinn, 6Ml)LTw 

QUITEMONOS lA ROPA (Work) Deep. 8MI/Sony/AW 
Lalin. BMl/Blueplalinum. ASCAP /Sony /ATV Discos. 
ASCAP) LT 10 

RAINBOW MAN (Warner Tamerlane, BMI/Smith 
Haven. BMl ,'Cobum, BMl). WBM. CS 47 

RAIN ON ME (Pookietoots, ASCAP/Bae/a, 
ASCAP/UniversaL ASCAP/Famous. ASCAP/SoWierz 
Touch, ASCAP/Ensign. BMI.'D) Irv. BMI/Colgems-EMI. 
ASCAP), HL/WBM, Hioo 16; RBH s 

READ YOUR MIND Hufl HuTt. BMI^G'indllme. 
BMI/PrvTwn. BMIl Hioo 63; RBH 20 

REAL GOOD MAN (Universal. ASCAP/ Mem phislo, 
ASCAP ,'/omba Songs. BMI/Teren It Up, BMl). WBM. CS 1; 
Hioo 37 

RED DIRT ROAD (Sony,' ATV Tree, BMl /Buffalo Prairie. 
BMI/Showbiltvc BMl). HU CS 14; H10061 

THE REMEDY (I WONT WORRY) (Goo Eyed, 
ASCAP,' BSM. ASC AP''W.wne* Tamerlane. BMl /Hollylodge, 
BMl/5co« Spock Songs, BMI/BMG Careers. BMI.'Graham 
Edwards Songs. ASCAP/BMG Songs, ASCAP/Rainbow 
Fish. BMl). HL.'WBM. Hioo 20 

REST IN PIECES (Sixx Gunner, ASCAP), WBM. Hioo 99 

RIE V LLORA (Sic George. ASCAP/WS. ASCAP) LT 14 

RIGHT THUttR (Irak S1ar2. ASCAP/JUmo. ASCAP/ln«- 
ing. BMIl.HI.HiiHi,!,. RBH9 

ROUN' THE GLOBE INappy Roots, BMl /Mike City, 
BMl' WdirK-r TanK'rtane. BMO. WBM, RBH 81 

RUNNIN lEMI Apnl. ASCAP ,'Easy MiMwy, 
ASCAP/ lust.r^ Combs. ASCAP/ Big Poi«M. ASCAP/Eighl 
Mile Style. BM(|.HUR6Hs2 

RUN. RUN, RUN (Songs 01 Scream. ASCAP/There^ 
One Music, ASCAP/MCS. ASCAP/Oeslon, ASCAP/Boat 
Money. ASCAP/Sony/ATV Cross Keys. ASCAP/Humi«t\^ 
ASCAP). HUC5 41 

-S- 

SALT SHAKER (TVT. BMl 'CnlliPnik. BMI/EWC, BMI/Oa 
Crrppler. BMLTA^nore, BMl/Me 8 M.IK|. ASCAP) RBH68 

SAY HOW I FEEL (DKG. BM I) RBH 79 

SCLLALOrOF BEER (Sony.'ATVTree, BMI/Mr. Bubba. 
BMD.HU CSsi 

SE MEOLVIDOTU HOMBHE(F.LPP.. BMO LT24 

SENORITA (Tennman Tunes. ASCAP/Zomba, 
ASCAP/EMI ApriL ASCAP/Chase Chad. ASCAP/EMI Black- 
wood. BMI/The Waters Of Nazareth, BMl). HL/WBM. Hioo 

SHAKE THAT MONKEY (Zomba Songs. BMl ,' T. Sh.tw. 
BMl 'Lil Ion 00017 Music. BMIl. WBM. RBH 70 

SHAKE YATAIL/EATHER (tackle Frost. ASCAP/BUG 
Songs. ASCAP,' But». ASC AP,' That's What's Up, 
ASCAP/Voung Olide, A5CAP/Univers,il. ASCAP/lason 
Bridges, ASCAP), HL/WBM. Hioo 2. RBH 8 

SHE IS (EMI Apnl. ASCAP/Zorro Raja, ASCM'/Still 
Working (01 The Man. BMI/ICG. BMl,' Tommy Lee [ames. 
BMI,'P.i! pTKf. BMl), Hues s6 

SHE'S HOT JUSTA PRETTY FACE lUniversal Songs Of 
PolyCiram Inlemalinnal. BML'loon Echo, BMI/Oul Of 
Pocket, ASCAP/Zomba, ASCAPI. WBM, CS SS 

SHOW ME HOW TO LIVE inrsappearing One. 
ASCAP. Mc-ki- Sjrt-v Music. BMi/Me 3. BMI/LBV Songs. 

HMit, Ml. Hi™ 

SIGNS Of LOVE MAKIN" (Zoveklion. ASCAP/BMG 
Songs. ASCAP/Hisl Avenite. ASCAP/Demis Hot Songs. 
ASCAP .'tdn«nds. BMl.'LMI Apnl. ASCAP/E Two. ASCAP). 
HUH1.X173; RBH 21 

SO FAR AWAY (Greenfund. A SCAP/i m. nobody, 
ASCAP/ My Blue Car, ASCAP/pimpVug. ASCAP), WBM. 
Hioo 31 

SO GONE IMass Confusion. ASCAP/WB. ASCAP/Cun- 
iiingliaiM, A:>LAP/Rashi N' Leury. ASLAP^Portralt-SoLar. 
ASCAP/SoiYy/AIV Tunes, ASCAP). HL.-WBM. RBH 22 

SOU) PORTI (Vami. BMl) LT 22 

SOMEDAY (Warner Tamerlane. BMI/Arm Vow Dilk), 
SOCAN/Zero G. SOCAN/Black Diesel. SOCAN), WBM, 
Hioo 46 

SOUL SHAKE (Nathaniel Lamar Haywood, BMI/La 
Kasa Sole, ASCAP/Oarryl Payne. BMO RBH 9s 

SO YESTERDAY (BMG-Careers. BMl/Uuien Christy. 
BMl/ScoH Spock Songs, BMI/Shahasu. BMl/Graham 
Edwards Sorigs. ASCAP). HU Hioo S2 

STACVS MOM (Monkey Demon, BMI.^Vaguety Famil- 
iar. ASCAP) M10059 

STAND UP (Ludacris, ASCAP/EMI April. ASCAP/Ye 
World Music, ASCAP). H I, HlOO 9; RBH J 

STEP IN THE NAME OF LOVE (Zomtu Songs. 
BMI/R.Kelly. BMl). WBM, Hioo 2s: RBH 11 

STILLON MY BRAJH (Tennman Tunes. ASCAP/Zomba. 
ASCAP/Hrst Avenue. ASCAP/BMG, PRS/BMG Songs, 
ASCAP/EMI April. ASCAP/E Two, ASCAP/Demia Hot 
Songs, ASCA**). HUR8H fj 

STREETS OF HEAVEN (Magk Mustang. BMl/Write Em 
Cowgiri, BMl/Annie And Oyde, ASCAP /Anthology; ASCAP) 



CS 2I» 

STVKTUr BUSINESS IGieen Dogg. BMl) CS 58 

STUNT «n (H-gh On Life, ASCAP/EMI April 
ASCAP/Dinv Wuf hs. BMl/so Cent. ASCAP ,' UnlversaL 
ASCAP). HL,>WBM. RBH 62 

SUELTALO UUx. ASCAP) LT 3s 

SUGASUGA (Latmo Velvet. BMI/SoulSkk MuM. 
BMl I Amaya- Sophia. BMI/lumping Bean. BMO Hioo 22; 
RBH 7t 

SUMMERTIME (EMI April. ASCAP/lusIin Combs. 
ASCAP/PTwenix Ave. ASCAP/EMI Blackwood. BMI/lanice 
Combs. BMI/Marsky, BMI/Beyonce. ASCAF^. HU RBH 38 

SUPERSTAR (Embassy, BMI/V^ngCamev;ASCAF) 
RBH S3 

-T- 

TALVU (Muziekuitgeveris Anemis BV, BMO. WBM, LT 

iS 

TE METtSTE EN Ml CAMA (Edimonsa. ASCAP) LT 34 
TE NECESnO (Karen. 6MI/Elyon. BMl) tT« 
TENNESSEE RIVER RUN (EMI April, ASCAP/ Pittsburg 

Landing. ASCAP/Chord Boy. BMl/Bradley. BMl). HL/WBM. 

CSV 

TE REGALO Ml TRtSTEZA (AOG. SESAC) LT 38 

TE RETO A QUE ME (HVIDES IMa. BMO LT 30 

TEXAS PLATES (WB. ASCAP/ Kelodies. 
ASCAP/ Sony ,'AFV Cross Keys. ASCAP/ Onaly. ASCA«. 
HL/WBM. CS S3 

THEN THEY DO (Wamer-Tanterlane. BMl /Makeshift, 
BMO, WBM. Hioo 98 

(THERE'S GOTTA BE) MORE TO UFE |0<esel Liesal, 
BMI/Warier-Tamettane, BVil.'Slowgi/y Songs. 
ASCAP/ Sont;lw.tT. A5CAP. WB. ASCAP/Little Minx Music. 
ASCAP,' Chrysalis. ASCAP/First Avenue. ASCAP/BMG 
Songs. ASCAP/Oemis Hoi Songs. ASCAP,' Edmonds. 
BMI/EMI ApriL ASCAP/E Two, ASCAP), HL/WBM. Hioo 68 

THIS IS HOW WE 00 (Money Mack. BMl) RBH 72 

THIS IS THE NIGHT lAldo Nova. SOCAN/Deslon. 
ASCAP,' Brtr.... ASCAP, WB. ASCAPI. Hl/WBM. Hioo 97 

THIS ONE'S FOR THE GIRLS {DreamWorks Songs. 
ASCAP ,' Monkey feet, ASCAP,' Clwry Lane. 
ASCAP; Famous. ASCAP/ Animal Fair. ASCAP /Careers- 
BMG, BMI/Srfverkrss. BM1|, CLM/HU CS 6; HiOO 41 

THOUTHOING (Z<>mb,i Songs. BUl/R.KHIy. BMl). 
WBM. Hioo 17; RBH 6 

TOUGH LJTTLE BOVS (EMI Apnl. ASCAP/Sea Gayle, 
ASCAP/Coburn. BMl). HL.'WBM. CS s: Hioo 36 

TU AMOR 0 TU DESPRECH) ICiism,!. SESAC) IT 37 

-U- 

U GOT THAT LOVE (CAU IT A HHiHT) (Divided. 
BMl /Universal Songs 0< PolyGram. BMI/Ramal. 
BMl .'WariH'i T.imeiUr'H'. BMI|. WBM. RBH 61 

UNA EMOCION PARA SIEMPRE (Unisersal-Muska 
Unica, BMi; t Mi Bl,Kk«ood. BMII Lt 43 

UN AMOR PARA LA HISTORIA (Universal Muska. 
ASCAP/Unique Hits. ASCAP) LT 28 

UN Si&lO SIN Tl (Mu/iekuilgervetlf B.V BUM\ 
ASCAP/WB.ASCAP)Lr3 

UHWELL (BkJnis, BMt/EMI Blackwood. BMO. HU Hioo 

11 

-V- 

VIVE LA VlOA (Rubet, ASCAP/Unrversal Musica. 
ASCAPj' 2000 Amor, ASCAP) LT 19 

-W- 

WALKAUTTIE STRAIGHTER (Universal, ASCAP/Off 
My Rocker. ASCAP .'Universal Snngs Of PolyGram Inlernii- 
tk>naL BM I/Everything I Love. BMI/Sony/ATV Acuff Rose. 
BMO. HL .'WBM, CS 13; Hioo 69 

WALKED OUTTA HEAVEN [WBM, SESAC/ftdbyboy'^ 
Little. SESAC.'Noontime South. SESAC/EMI ApriL 
ASCAP/Black Baby, SESAC,Them Damn Twins. ASCAP/Ait 
Control. ASCAPI, HL,'WBM. Hioo 35; RBH 14 

WALKING IN MEMPHIS (Famous. ASCAP), HU CS 23 

WAT DA HOOK GON BE (Shaniah Cymone. ASCAP/EMI 
April, ASCAP,'Yuuni> Dude, ASCAP,' Universal. 
ASCAP/ Soutajamba Songs. BMl). HU Mioo 75; RBH 34 

WAVE ON WAVE (G'eenhorsf. BMI/EMI Blackwood. 
BMl Cooke's Trust. SESAC ,' Bug, BMl,. |aslin Pollard. 
SESAC), HUCS 13; Hioo 62 

THE WAY YOU MOVE (Gnat Booty, ASCAP/ Chrysafis, 
8MI,'Carl Mo. BMI/OrganlTed Noi/e. BMl). WBM. Hioo 
39; RBH 19 

WEAK AND POWERLESS (Trarrslwed fMusic. 
ASCAP/Harry Merkin. ASCAPj tMl ApriL ASCAP). HL HlOO 

71 

WHAT AGIRL WANTS (Zomba Songs. BMI/R.KelN. 
BMIl, WBM. RBH jt, 

WHAT CHA COME 00 (Ball H.iwg. ASCAP/Luck>t BMO 

RBH 98 

WHAT UPGANGSTA (High On Life. ASCAP /Terminally 
III. BMI,'U'i>vi-'S,ii, ASCAP,'soCei>1. ASCAP) RBH 48 

WHAT WAS I THINKIN*(Sonv ATV Tree. 
BMI/Sorty, AIV Cross Keys, ASCAP), HU CS 2; HtOO 28 

WHERE IS THE L0VE7 IwilU.am. BMI,'Naw3sha Net- 
works, BMi/ieepneyi 8Mt/Teflman Tunes. BMI/Zomba 
Songs. BMI/Print; Palor. BMI/Tuono. BMI/EI Cubano. 
BMl), CLM.'WBM, HlOO to 

WHERE THE HOOD AH (Boomer X, ASCAP/UniwrwL 
ASCAPi'Liw To Prove, ASCAPi'Mafij Musk,ASCAP/Son8S 
Of MarUASCAi'.'Cold ChilIin'.ASCAP,'EMI April. ASCAP). 
HL;WBM.HiooHi,;RBH46 

WHITE FLAG (Warner ChappelL PRS,^WB. 
ASCAP,'rutuielumiIurr.ASCAP,'LMI ApriL ASCAP/BMG 
Songs. ASCAP). HL/WBM. Hioo 6s 

WHO WOULDNT WANNA BE ME (UnnersaL 
ASCAP/Lanark Wllage Tunes. ASCAP,' Cobum. BMl), WBM. 
CS7; Hioo 43 

WHY CANT I (W^imer Tamerlane. BMI/HoHytodge. 
BMl .'Rainbm Tish. BMI.'Mr. Spock. BMI/Wfi. ASCAP/Tix. 
ASC AP/Ferrv Hill. ASCAP/Sony/ATV Tunes. ASCAP). 

WHY DONT raU & 1 (Anaesthetic BMI/Wamer- 
lamerLine. BMI), WBM. Hioo 1 J 

WRINKLES (Universal Songs 01 PotyGram Intenulion- 
al, BMI,'Virgin Timber. BMI/Ma)or Bob. ASCAP). WSM, CS 

-Y- 

YA NO ERES EL MISMO (Santan(»ef Songs. 
BMi;Ensign. BMI/Univision. ASCAP) LT i,6 

YA NO ES IGUAL (SoulSick Mu/lk. BMI/LogiCtone. 
BMI/lumping B«an, BMl) LT 2S 

A YEAR AT A TIME (Sony 'ATV Tree. BMI/Songs Ot 
Tni-rcl. illMI.'S<.i-y .'ATV C rciss Keys, ASCAP). HL. CS S9 

YO LA AMO (S<Tni.i. ASCAP) IT jcj 

YOU CANT TAKE THE HOHKYTONK OUT OF THE GIRL 
(Sony .'ATV Son^s, BMI/love Monkey BMI/Emrsonbign7. 
BMI/Songs 01 Windsswpt Pacrfk, BMl), HL/WBM. CS 30 

YOUNG MAN'S TOWN (Vinnie Mae. BMO CS 57 

YOU'RE IN MY HEAD (EMI Blackwood. BMt/Shane 
MkKH, BMI/Go(t^hitvT.ibtc. BMl/ Songs 01 Windswept 
Pacifk, BMI/Songs Of Bod Oog. ASCAP/Musk Of 
Windswept. ASCAP). HU CS S2 
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McGraw Title 18th To Spin To No. 1 



Tim McGraw snarts his IHth 
No. 1 on Hot Country Singles & 
Tracks as "Real Good Man" posts 
the only detection gain (up 289 
spins) within the chart's top four. 

The other tliree songs decline by 
triple-digit spin.s. led by Alan Jackson 
& Jimmy Buflett's "It s Fiw O Clock 
Somewhere." The song drops 575 

detections and 

falls to No. 3 after 
.spending its 
record-tying 
eighth week at 
No. 1 (Singles 
Minded. /»/- 
hoard. Oct. 4). 

"Man" is 
McGraw's first 
No. 1 since 
"Unbroken" 
reached the pin- 
nacle for a week in the Sept. 14. 
2002. issue. That 13-month gap is 
short by most artists' standards. Yet. 
for McCraw. it is the longest span 
between No. Is since he first topped 
the chart in May 1994 with "Don't 
Take the Girl. " 

Elsewhere on the countr>' chart, 'I 
lj>ve This Bar " becomes Toby Keith's 
sccond-faslest-climbing single as it 
steps into the lop 10 ( 11-91 in its se\^- 
entli week on the list. Of Keith's prior 
22 top lOs, only "Courtesy of the 
Red. WTiite and Blue (The i\ngry 
/Xmerican) " made a quicker ascent, 
needing only si.x weeks to reach that 
region of the chart in June 2(H)2. 



"Bar " is the third track to reach the 
top 10 in se\'en weeks or le.ss so far in 
2()03, compared with four last year 
and nine in 20()1. the latter an anom- 
aly of the past five years. The down- 
ward trend for immediate hits .seems 
to have started in 1999 when four 
songs trade the top 10 in ses-en weeks 
or less, followed by three in 2000. 
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Prior to 1999. the years with the 
fewest fast-rising .songs were 1997 
and 1995, both with eight. Every 
other year of Itie Nielsen Broadcast 
Data Systems era (1990 to the pres- 
entl has no less than 10 such titles. 

SECOND LIFE "Runnin " by TUpac 
Featuring the Notorious B.I.G. 

debuts on I lot R&B/l lip-Hop Sin- 
gles (S TVacks at No. 52 almost seven 
years after it peaked at No. 57 on the 
chart in another form. The track is 
being treated as a new entry since it 
has been considerably revamped 
from the original, which was pro- 
duced by Easy Mo Bee. Featured 
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Got Some Teeth 
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The Way You Move 
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Crary In Lave 



vocals by Radio. Dramacydal and 
Stretch have been removed by new 
producer Eminem, and a sample of 
"D>'ing to Live," an obscure 1971 B- 
side from the Edgar Winter Group, 
has been added. 

"Runnin " is the first single from 
the soundtrack to "Resurrection, " a 
movie about the life of Tupac, which 
is narrated by the late artist. The 
soundtrack hits retail Nov, 4; the 
movie debuts 10 da>'s later. 

aOSINC THE GAP: Sarah McLachlan 

debuLs at .No. 1 and No. 4 on I lot 
Digital Tracks with two versions 
(album and radio mix) of "Fallen, " 
her first solo release in more than 
four years. The album mix comes in 
with 2.5(X) paid downloads, which is 
the most one-week traasactions in 
the chart's short history. 

Combined, both versions account 
for slightly more than 4.000 paid 
downloads, well within shouting 
distance of the top seller on the tra- 
ditional Hot 10(» Singles Sales chart. 
This issue, Elvis Presley's 'Kubber- 
neckin' " reclaims the No. 1 slot on 
that chart with 6,500 uniLs sold, a 
mere 38'Xi lead over the combined 
"Fallen" sums. 

HAVE MERa: MercyMe lands its 
first Billboard Hot 100 entry as "I 
Can Only Imagine" debuts at No, 
7f) while splashing onto Hot 100 
Singles Sales at No, 4 with 6,000 
units scanned. "Imagine " also 
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White Flag 
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Here Without Yon ^ 
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When I'm Gone 
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I'm Still Here 



moves back into the top 10 (at No. 
10) on the Adult Contemporary 
chart, which returns in print form 
this i,ssue (.see storN'. page 10). 
Merc>'Me also rides high on bill- 



board.com's I lot Christian Singles & 
Tracks and Hot Christian Adult Con- 
temporarv' charts with "Word of God 
Speak. " which holds at No. 1 for a 
ninth week on each list 




NEW RELEASES WITH TOP 10 CAUOUT POTENTIAL 

NICK LACHEY 
W This I Sy*e3r _ ■. .'!:rsALUMRG 
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w Invisible i .. i vi. 
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, FOUNTAINS OF WAYNE 
' Stacy's Mom ■ ■ ^ ; 
I EVANESCENCE 
^ Going Under 1 

COLDPL^Y 

Clocks i"Api:n, 

TRAPT 
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STACIE ORRICO 
(There's Gona Bel More To Ule 
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^ Party To Damascus I f^p.' ri 


68.0 


^H.'.l'. , = ,IJ.' 





NEW REUASES WITH TOP 10 CALLOUT POTENTIAL 
91.8 

73.4 
72.6 



PO D. 
w Will You a: , 



J^, MOTION CITY SOUNDTRACK 
vl The Future Freaks Me Out i 



lECENTlt TESTEO SONGS WITHTOP 11 CAaOUT POTENTIAL 
SARAH MCLACHLAN 
Fallen a^-i .:a 
SHANIA TWAIN 
Forever And For Always [ j'.' , 
FOUNTAINS OF WAYNE 
Stacy's Mom . I ! K vt - 
EVANESCENCE 
Going Under .'. i'. 1 1- 
STACIE ORRICO 
(There s Gotta Be) More To LHe '."RGiN 
HOWIE DAY 
Perfect Time 01 The Pay 
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THREE DAYS GRACE 
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AUDIOSLAVE 
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Everylhing Sucks ' 
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The Way You Move (Radio Mix) 


15 


"13 




Unwell 








■.■j,T -iiiii' nwhin v\Wit.\ 


1* 


pi 7 




Harder To Breathe 

■.■AM.n.H! iCCU'dLjHMG 


17 


14 




Clocks 


18 


19 




Bigger Than My Body (Album Version! 


19 






Shake Ya Tailfeathei 


20 






Stand Up 


21 






Adicled To Love 


22 






Behind Blue Eyes 


23 


15 




The Scientist 




3 




Ring 01 Fire 




: 




Fronlin' 'Radio Mix) 



• flHiifiii wnti !hp iircjt&l iflle. nam 20C3 . VNU Buiirtss MefliB. iK 
loE seH'ifi ^ingkpt i:om[>t»«l trnm » tiilicn»l M<noln ot wlail slnfi*, ma« me 
[YiwirtBO by Nielien StmndSfian TIwi dsU ri usAd » compile tt» H3( 100 



LDittlKl ami (jftftiilHl tTi Nrr^fi Sui;'iJi«_ai 



Chart 
Changes 

Continued from pdge 10 



Veteran chart manager .Anthony 
Colombo adds Mixlern Rock respon- 
sibilities. He continues to coordinate 
cliart recaps ior liiltboard spotliglits. 
including those in its Year in Music 
and Year in Video issues. Airplay 
Monitor's .Active Rock, Heritage 
Rock. Mainstream Rock and Triple-.\ 
charts remain on his desk. 

R&B/llip-Hop charts manager 
Minal Pale! adds Top Reggae Albums. 
Latin and Dance manager Ricardo 
Companioni picks up Hillhoanl's clas- 
sical charts, and Top [electronic 
Albums manager Gordon Murray as- 
sumes the jazz charts. Top World 
Albums and Top New ;\ge Albums. 

In Nashville. Mary DeCroce. long- 
time administrative assistant to the 
charts and editorial departments, is 
promoted to manager of Top Blues 
Albums and Top Kid Audio. 

Regarding changes to the country 
reporting panel, for the past several 
months. Billboard and Airplay Mon- 
itor have engaged in extensive dis- 
cussions with country label execu- 
tives and radio programmers about a 
collective and emphatic call from the 
Nashville label community to reduce 
the size and composition of our 
countr>' reporting panel of 147 sta- 
tions monitored by Nielsen Broadcast 
Data Systems. 

The new policy brings our country 
charts in line with the same current- 
music percentage required for our 
reporting stations in the mainstream 
top 40 and rhythmic top 40 formats. 

The new policy addresses industry 



concerns regarding stations that con- 
tribute to /J/7/Aoon//Monitor's nation- 
al current-music .sample but depend 
largely on older titles to populate 
their most-played-song inventory. 

Under this new policy, effective 
with the Oct. 18 i.ssue of Billboard. 18 
country stations will be removed 
from the panel. An additional three 
stations that have been determined 
"too close to call" have been notified 
of their pending status on the panel. 
Those three stations will be re-eval- 
uated before year's end to determine 
their continued eligibility for the 
reporting panel. 

The stations being removed from 
the panel are KCYY San Antonio; 
KKBQ tlouston: KSD St. Louis; 
WBBS Syracuse. N.Y.: VVBIIL Lex- 
ington, kv.: WCKT Fort Mvers. Pla.; 
WCTO Ailentown. I>a.: WDRM 
Huntsville. Ala.: WDXB Birming- 
ham. Ala.; WKCQ Saginaw. Mich.; 
\m IK Richmond. Va.; WKKT Char- 
lotte. N.C.; WKSJ Mobile. Ala.; 
WMSI Jackson, Miss.; WQIK Jack- 
sonville. Fla.: WTQR Green.sboro. 
N.C.; WY.AY Atlanta; and WZZK 
Birmingham. 

One additional station. KTOM 
Monterey. Calif., will be removed 
from the panel based on the results 
of the spring 2003 Arbitron ratings, 
having fallen below the established 
minimum criteria for reporters of a 
:i.O share or 100,000 weekly cume 
ITSA. 12-plus). 

The 60% current-music analysis 
was conducted by examining weekly 
playlists during the past few months. 
Current titles are defined as those 
that are la) on the chart that corre- 
sponds with each individual week of 
airplay data. |b) any new titles that 
have not yet appeared on the current 
chart or Ic) any album tracks from 
unreleased or current albums not 
more than 2 years old. 



Gaither 

Continued from page 10 



Vocal Band's latest album. "A Cap- 
pella." Former Caither Vocal Band 
singer/comic Mark l.owry follows in 
November with "Some Things Never 
Change." along with Hispanic con- 
temporary Christian group El Trio 
de Hoy releasing a set of Spanish 
hymns before year's end. 

Gaither Homecoming staples 
Lynda Handle and the Isaacs will 
have their CMC debuts next year. 
Randie s being a January tribute to 
Mahalia Jackson, and the Isaacs' a 
second-quarter bluegrass/gospel col- 
lection. 

Additionally, the new label will re- 
lease audio and video product asso- 
ciated with a forthcoming Bill 
Gaither-hosted PBS series. "Classic 
Gospel." Citing Randle and Kl Trio 
de Hoy. Caither marketing consult- 
ant Bill Carter adds that CMC artists 
will exhibit "the potential to expand 
the format " of Gaither's core audi- 
ence. Rather than rely on tradition- 
al gospel producers, he says. "We've 
picked mainstream producers like 
Barry Beckett [Randlel and Don 



Cook I the Isaacs) to make competi- 
tive records |thal| we look to break 
in the general market." 

TV, which has served the market- 
ing of Gaither Homecoming prod- 
uct so well, will again be the major 
thrust behind the new GMG releas- 
es. Jennings notes that promo video- 
clips will be available supporting the 
Isaacs and Randle releases. Both acLs 
are also prominently featured on the 
"Classic Gospel" series. 

I'BS has a one-year. 26-episode 
commitment to the series, which 
was to have been called "Gaither 
Homecoming Classics" until PBS 
came aboard. Carter says. 

"Bill Gaither has recorded .some 
2. .500 songs in 10 years and was 
picking his personal favorites from 
the Homecoming series," Carter 
says. "Then PBS got interested and 
is having him host each show and 
introduce the songs and artists." 

"Classic Gospel" begins airing this 
month, with the audio and video 
product versions available in the 
first quarter of next year. Carter says 
PBS will also show "A Gospel Blue- 
grass Homecoming." starring 
Gaither. Marty Stuart, the Isaacs. 
Ralph Stanley. Del McCoury and 
others, in December, with associat- 
ed product being released Nov. 4. 
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proposition for PC users. 

San Diego-based MusicMatch has 
similar designs. 

It became the latest entrant into 
the market with the Sept. 29 launch 
of its a la carte download service. 

All the services arc expected to 
offer roughly the same number of 
tracks — more than 200,000 songs 
from the major labels plus signifi- 
cantly more than 100,000 songs 
from independent labels — at the 
price of 99 cents each. They do not 
require a subscription. 

The primarN' challenges for new 
services, digital music executives 
say, are marketing and creating a 
consumer experience on the PC side 
that rivals what Apple offers through 



the iTunes Music Store to Mac users. 

However, usage rights have gen- 
erally been dictated by the labels. 

"It's a challenge to be able to find 
licenses that can be turned into a 
compelling product for consumers 
and at the same time protect against 
piracy." MusicMatch CEO Dennis 
Mudd says. 

ILsage rules for MusicMatch's new 
service — the first Windows-based. 
pay-per-downlo;id store to offer con- 
sistent rights — likely hint at where 
the market is going. 

MusicMatch downloads can be 
stored on up to three PCs at once 
and transferred to compatible 
portable devices that support Win- 
dows Media files. 

Tracks can be burned to CDs: 
piaylists can be burned up to five times. 

By contrast, buymusic.com. 
another pay-per-download service 
that launched earlier this year, thus 
far does not offer any consistency in 
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what consumers can do with the 
music they purcha.se. 

BuyMusic lets the individual label 
dictate usage terms. 

But with content readily avail- 
able and usage rules becoming 
increasingly less restrictive, the 
number of companies looking to 
get into the business of selling dig- 



ital music is growing. 

Computer maker Dell is following 
competitors like Apple, Sony and 
Gateway into the music space. 

The company recently announced 
that it plans to launch a new digital 
music ser\'ice as well as a portable 
music player later this year. 

Additionally, the company says it 
will launch a new media manage- 
ment software application that will 
enable users to listen to digital music 
files, add music to photo slide shows, 
watch DVDs and view videoclips. 

Mudd maintains that the best 
opportunities in selling music online 
will be for companies with attractive 
software that allows for music and 
media management that can inte- 
grate commerce opportunities. 

"We do expect that the big win- 
ners in this space are going to be the 
jukebox makers MusicMatch. Micro- 
soft, Real. Winamp and Apple." he 
says. "People aren't going to a store: 



they're buying music from their 
normal play-back environment." 

MusicMatch isn't alone in that 
thinking. The RealNetworks down- 
load offering from Rhapsody is 
expected to feature integration with 
the RealOne Player. BuyMusic also 
has said that it plans to launch a 
jukebox for its services. 

In a point of differentiation from 
more storefront-oriented services. 
MusicMatch — which claims more 
than 8 million active users of its soft- 
ware in the U.S. and 150,000-plus 
subscribers to its premium radio 
service Artist-On-Demand — plans to 
drive much of its download sales 
through radio offerings. 

Consumers will be able to pur- 
chase tracks as they are listening 
to a song. 

Mudd says the company hopes to 
convert 20% of Its asers into customers 
largely through e-mail marketing to 
users who have installed the software. 
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RlA/\ to settle out of court and 
enabling those who feel they are 
innocent of wrong-doing to make 
their case. 

"We are trying to be reasonable 
and fair and allow these cases the 
opportunity to be resolved without 
litigation." Bainwol told the panel. 

He also said that lawsuits could 
be avoided if P2P network operators 
instituted meaningful disclosure 
notices stating that unauthorized 
uploading and downloading is ille- 
gal, used available technology to fil- 
ter and block such activity and 
changed default settings for users 
so that they do not unknowingly 
upload material. 

Hill veterans say that lawmakers 
have too much on their plate to 
reconstruct the DMCA. 

There's another emerging factor 
in the lawmakers' response to the 
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Jimmy Fallon. A former recording 
artist for Tommy Boy and Motown, her 
most recent music project was a 2002 
Motown release. "She's a Queen: A Col- 
lection of Hits. " 

"For this album, I will choose songs 
that have shaped me artistically and 
affected me emotionally," the Grammy- 
winning singer/songwriter/rapper said 
in a prepared statement. She is man- 
aged by Shakim Compere. 

Also working on the album project 
will be Monica Lynch, former president 
of Tommy Boy Records, and Joe 
McEwen, former senior VP and direc- 
tor of A&R for Warner Bros. Records. 
Both Creative Batter^' and Vector will 
record and market the new album. 

All parties will gauge possible 
future projects together based on 



issue: They view the activities and 
business practices of Kazaa with 
growing suspicion. 

The hardball questions at the 
Coleman hearing were aimed at Alan 
Morris, executive president of Shar- 
man Networks, the parent company 
of Kazaa. 

Kazaa is the most popular program 
used to trade songs on the Internet. 

Ranking member Sen. Carl M. 
Levin. D-Mich.. all but called the 
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the success of this one. 

Sanders founded New York-based 
Creative Batter>' in 2002 in partnership 
with Ix)s Angeles-based AEG and the 
HEAT Group. The latter is an enter- 
tainment and sports company that 
owns the Miami Heat basketball team 
and the AmericanAirlines Arena in 
Miami. Upcoming Creative Battery 
projects include two Broadway musi- 
cal productions, ""The Color Purple" 
and a revival of " Dreamgirls." 

Also established in 2002. Vector 
Recordings is headed by co-founders 
Jack Rovner and Ken Levitan. The label 
has offices in New York. Nashville and 
Boston. This year. Vector released 
Damien Rice's "O" through WEA. Also 
on its roster is former Black Crowes 
frontman Chris Robiason. 

"There are only a few artists out 
there with whom you can really cre- 
ate a true event. " says Rovner. the 
former president of RCA Records. 
"It's a new world, and the music 
business is looking for new models. 



company a suspicious, shady opera- 
tion. He pumped Morris to reveal 
the names of the company's owners 
and asked for explanations as to why 
the company is partly incorporated 
on the tiny South Pacific island 
chain of Vanuatu. 

The island. Levin said, ""advertises 
itself as a tax haven and has been on 
a State Department nation list of 
money-Iaunderers." 

After the hearing. Levin .said: "I 
think they know very well that 
most of their downloads are viola- 
tions of copyright." 

Morris received similar treatment 
at an earlier Senate hearing on the 
i.ssue before the Judiciarj' Commit- 
tee Sept. 8. 

Nielsen/NetRatings reports that 
home file sharing through Kazaa 
has dropped since June, when the 
RlAi\ announced its plans to sue 
infringers. 

The decline continued through 
last month, when the suits were 
filed, down from fi.7 million per 
week to 3.9 million. Morris attrib- 
uted the drop to a common "sea- 



This project could be deemed as one 
of those new models." 

I-os Angeles-based AEG/I-IVE com- 
prises various companies that spe- 
cialize in live entertainment. Among 
its divisions are Concerts West and 
Creative Battery. Concerts West pro- 
duces Celine Dion's Caesars Palace/ 
Las Vegas show ""Celine Dion: A New 
Day . . . Presented by Chrysler." 
AEG/LIVE has also promoted nation- 
al concert tours for Justin Timber- 
lake and the Eagles. 

"'We were just looking for ways to 
expand our universe. " AEG/LIVE pres- 
idenWCEO Randy Phillips says. "With 
Queen Latifah between record deals, a 
set of unique ci rcumstances presented 
itself. Having the Queen gives us a 
broad canva.s. 

"We on the live entertainment side 
have been reliant on the music indus- 
try. But as the business continues to 
morph. we'w been trying to find new 
business models. We have to get out 
there and take the initiative." 



sonal downturn." 

But there is conflicting infor- 
mation that shows the RIAA still 
has a long way to go with its anti- 
piracy education efforts. A Gallup 
poll released the same day as the 
hearing indicates that 83% of 
teenagers feel it is morally accept- 
able to download music from the 
Internet for free. 

Retailers appear split on the law- 
suit issue. While Mike Negra. 
whose store is in State College. Pa., 
testified at the hearing that he has 
lost 70% of his business and sup- 
ports the R1A.A program, another 
retailer. Steve Wiley of Hoodlums 
New and Used Music, submitted 
written testimony opposing ' pros- 
ecuting kids." 

Wiley, whose store is in the Stu- 
dent Union Building of Arizona 
State University, says he believes 
that part of the industr>' downturn 
is because of high CD prices and lack 
of viable legal online music shop- 
ping. He .says the labels will face a 
consumer backlash if they continue 
the lawsuits. 

NO NEW LAWS 

Coleman says he wants to contin- 
ue modifying the subpoena process 
authorized by the DMCA to include 
"some sort of judicial review" that 
would ensure that innocent citizens 



IFPI Report 

Continued from page 8 



tria, Finland and Norway, "while 
in the U.K.. album sales rose by 
4% and singles in Spain enjoyed 
great success." 

Sales in Russia increased as con- 
sumers continue to make the tran- 
sition from cassette to CD. while in 
Hong Kong recovery was aided by 
compilation albums sales. 

There were also some positive 
signs in terms of genre sales: in the 
U.S.. Latin music sales were up 29%. 
and jazz sales increased 35%. 



aren't dragged into the RIAA's net. 

But he added that he is not 
planning to introduce legislation 
at this time. 

Sen. Sam Brownback. R-Kan., 
introduced legislation last month to 
remove or modify the subpoena 
process of the DMCA, but sources 
say it is unclear whether he could 
gain the necessary support for such 
a bill to pass. 

Although Congress may not act 
to amend the DMCA, the RIAA still 
has to deal with ongoing court 
appeals. Many copyright law pro- 
fessors believe that one of the cases 
could end up before the Supreme 
Court. 

One is an appeal by Verizon that 
the RIAA does not have the author- 
ity to use the subpoenas and the 
other is an appeal by the RIM that 
a lower court was wrong in ruling 
Crokster as not being liable as a 
secondary copyright infringer {Bill- 
board. Sept. 20). 

On Sept. 29. the American Civil 
Liberties Union asked a federal 
court to quash one of the RIAA's 
subpoenas, citing privacy issues. 
The subpoena would have forced 
Boston College to hand over the 
name of a "Jane Doe" female senior 
whom the RIAA suspects of pirat- 
ing songs. 

The court has not yet responded. 



DVD IS BRIGHT SPOT 

A bright spot for the industry as a 
whole is the popularity of DVD. 
Berman says, " It's quite surprising 
to .some people that 5.4% of the total 
global recorded music market is 
now DVD." 

And while midyear sales tradi- 
tionally account for around 40% of 
the annual figures. Berman believes 
the results will improve in the sec- 
ond half of 2003. ""The year-end total 
will not be as bad as the first-half fig- 
ures look," he says. " But we are still 
in the twilight of what has become 
a secular downturn in the industry, 
faced with the.se problems. I think 
we'll probably have to go through it 
for another year or so." 
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Matthews 
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worthwhile here.' " 

The fans agree. "Some Devil," 
issued Sept. 23. sold 469.000 in its first 
week, according to Nielsen Sound- 
Scan. In the coming months, it will 
benefit from Matthews' first solo tour 
and RCA's f(x;us on radio exposure. 

Since late August, the labiel has been 
working the dark and dramatic first sin- 
gle, "C.ravedigger," at triple-.A, modem 
AC. adult top 40 and modem rock. 

A strings-laden tale about death 
splashed with images of hope, dreams 
and eternal life. "Cravedigger " is hav- 
ing a tough time getting traction at any 
of the formali. Itisnestledthis week at 
No. IS on .\irplay Monitor's triple-A 
chart, where it remains strongest 

TENDERTO GRANDIOSE 

Por the pasit 15 years. Matthews and 
his four DMB compadres have been 
climbing their ladder of success. 

Thanks to obsessive fans who. in 
Deadhead-like fashion, often travel to 
multiple shows on each leg of each 
DMB tour, the group has sold more 
than 10 million corKert tickets, accord- 
ing to RC(\, and more than 14 million 
albums in the U.S. 

The new solo album features some 



of Matthews' most tender and gran- 
diose recording;;. It also includes two of 
his finest songs yet — the deceptively 
sweet "Oh " (with the repeated line 'I 
love you oh so well/Like a kid loves 
candy and fresh snow") and the melan- 
choly title cut 

On the latter. Matthews slowly slides 
up and down the neck of an electric gui- 
tar without any additiorul instrumen- 
tation, he sings in the heart-tugging 
chorus. "You said, '(\lways and forev- 
er'/And I believed you. baby. " 

The somber tune, which Matthews 
says is about 'Vast emptiness," is the 
barest on the album; it's arguably his 
most definitiw solo statement, one that 
reveals a side of Matthews the mas.ses 
have previously only glimpsed. 

The track spilled out of Matthexvs in 
a few hours. 

"We spent a lot of time after we 
recorded it sitting and listening to it, 
like. 'What are we going to do with 
it?.' " he says. "It came .so quickly, we 
didn't know if we should put some 
beats on it. or what we were going to 
add to it |if we should] put some more 
guitars on. But the more we listened 
to it it was more like, 'Why? What else 
could we do with it?' " 

Reynolds is featured on the record, 
as are drummer Brady Blade and bas.sist 
Tony Hall — the rhythm section in 
Enimylou I larris' live hand. Matthews 
begias a few weeks of .shows with th;it 
unit in early December. The tour will 



break for the holidays and pick up again 
after the first of the year. 

The title cut aside, how much of a 
change is "Some Devil" from Matthews' 
work with the band? I lardcore fans will 
recognize the difference right away in 
such songs as the sweet hooky "Dodo" 
and the string-laden 'Stay or Leave. " But 
these are not drastic departures: each 
track has Matthews' voice at the core. 

While creating his previous albums 
was like writing a letter with four other 
people — not counting 2001'* "Every- 
day." composed by Matthews and pro- 
ducer/songwriter Glen Ballard — this 
album was created somewhat in soli- 
tude, Matthews says. 

"I didn't have a chance on this one, as 
often, to ask someone that was looking 
over my .shoulder or to look over .some- 
one's shoulder as much as it was sort of 
me looking at the page. " 

After meeting with retailers and get- 
ting a positive reaction from previewed 
tracks. RCA shipped an initial 1..3 mil- 
lion units of "Some Devil"; that num- 
ber eclipsed the label's initial shipment 
of "Busted Stuff." 

NOT lUST AN ACOUSTIC ALBUM 

RCA hopes to drive early .sales of the 
album by adding a fiw-song bonus disc 
to most of the initially shipped CDs. The 
material is culled from Matthexvs and 
Reynolds' acoustic tour this year. 

RCA akso is trying to drive home that 
the album is a ft.ill-band record and not 



an acoustic album akin to the 1999 
Matthews/Reynolds RCA set "Live at 
Luther College." according to Hugh 
Surratt. senior VP of artist develop- 
ment/creative. 

"Gra\'ediggcr" (featuring electric gui- 
tar swirls courtesy of Phish's TVey Anas- 
tasio. who guests on five "Some Devil" 
tracks I helps make the point that this 
is a rock album. As does next single 
"Save Me." which will be worked at 
triple-.V modem AC and adult top 40. 

Other tracks being considered as 
ftjture singles will be harder to work at 
multiple formats. While the acoustic, 
almost playful " Oh"" appears to be a no- 
brainer for triple-/\, the sparse "Some 
Devil" will prow more complicated. 

"That song gives me goosebumps, " 
Surratt .says. "'Some of us crazy guys, 
like myself, we feel that if that song 
could ever get on the radio — it's so 
unique and so soulfiil and emotional — 
it could work. The trick is getting it on 
the radio. " 

.Matthews' manager. Coran Capshaw, 
says film possibilities may be pursued 
for the track. 

Either way, RCA is ready for a bat- 
tle on the radio front. It's something 
Surratt says the label is accustomed 
to after more than a decade of working 
DMB releases. 

"We ve had to fight tooth and nail 
from the very beginning |of the band]."" 
he sa^'s. "We ltK>k Crash Into Me" to top 
40 radio four times before it stuck."' 



Matthews will help push the album 
himself around the start of the " Some 
Devil " tour, when he hits the TV circuit 
for the second time. He has already 
appeared on an MTV special and a one- 
hour edition of "The Charlie Rose Show." 

Aside ftT)m educating the public on 
the musical scope of the new album, 
RCA and Matthews are stressing that 
the release of "Some Devil" in no way 
jeopardizes the future of DMB. The 
band is likely to return to the studio in 
January 2(K)4. 

In addition, early next year RCA will 
release a three-DVD, six-CD boxed set 
from the band's three-night stand at the 
Gorge in (Jeorge, Wash., last year. Two- 
disc CDs and DVDs from the band's 
recent show for 85,000 fans in New 
York's Central Park are also due Nov. 1 1 . 

Reconiing "Some Devil'" without his 
longtime musical partners has made 
Matthews excited about the next DMB 
recording; "This band is like my feimily. 
You can gt) (Xit to dinner with fiiends. but 
you always come hack to your family. 

"There is no way I will find another 
group of people that I'll play music 
(with I the way I play with this band. It's 
not possible. And it grew again, that 
appreciation inside me. doing this solo 
project ... As long as I'm playing 
music. I want to play with this band. 
It's just terrilying for me to think of the 
band not being there. Just terrifying. I 
can't imagine what would happen to 
cause it to not be there." 



Indies 

Continued from page 3 



label. Hag Records mihoard. Oct 4). 

Adds R&B veteran Jeffrey Osborne, 
whose own Jay Oz Records imprint 
moves through Koch Entertainment 
Distribution: "It's at the point where 
no label wants to sign veteran artists. 
I can name five right now who can't 
get a deal." 

The influx of marquee names with 
dedicated fan bases to the indie side is 
translating into increa.sed .sales. 

Andy Allen, president of New York- 
based Altematiw Distribution Alliance, 
says that there are ""artist opportunities 
that are larger in scope than they may 
have been in the past, because of the 
thinning of the herd, let's call it at the 
major-label level. 

"As a result the distributors of these 
labels are benefiting from the added vol- 
ume that goes along with that,'" he adds. 

Indeed, veterans fill the Top Inde- 
pendent Albums chart in this issue of 
Billboard. Such tried-and-true acts as 
Michael Bolton, Simply Red. Dwight 
Yoakam. Daryl Hall, the Bangles, Steve 
Earle and the late Warren Zevon all 
have albums there. 

The majors-lo-indies route has been 
unsatisfying for .some: Earlier this year, 
the band Boston sued Artemis Records 
for more than $1 million in damages. 

At issue were disappointing sales of 
its Artemis-released 2002 album. "Cor- 
porate .'Vmerica'" {Billboard, July 5|. 

But on the whole, artists polled by 
Billboard express satisfaction with both 
the freedom afforded by working with 
the indies and with the bigger cut they 
enjoy h-om the .sales pie. 



"It allows me to just think about the 
music. Hey. what a concepti It's freed 
me up to go in and think about music 
and not worry about the marketplace. " 
says singer/songwTiter John Hiatt, who 
licensed his la.st three albums to indie 
labels after 25 years at the majors. 

Hiatt adds with a laugh: "I've made 
more money as an independent than I 
ever did on a major label." 

Michael Olsen. the new CEO of 
Na.shville-ba.sed Compendia Music 
Group — which distributes albums by 
Haggard. Joan Osborne and Terence 




Trent D'Arby — says he hears all the 
time from ex-major-label acts: " 'I went 
double-platinum, and I've never seen a 
check from my record company. Here. 
I only sold 75,000 records, but I just got 
a ctieck for a hundred grand.' " 

In many cases, indie labels present 
artists with finished masters, which the 
artist owns after a licensing period. 
Under such deals, the artists are paid a 
royalty for each album sold at rates that 
many say are higher than those the 
major labels offer. 

ARTIST APPEAL 

Peter Frampton's multi-platinum 
A&M album ""Frampton Comes AlK'e" 



remains one of the best-selling albums 
of the 70s. But his latest release. "Now." 
was recorded at his Cincinnati home 
studio. He started his own imprint. 
Framptone. and licensed the master to 
33rd Street Records. Tower Records' in- 
hoase label, which relea.sed it Aug. 26. 

"Nmv"" has sold 12.000 units to date, 
according to Nielsen SoundScan. but 
Frampton says he s not expecting huge 
sales. Instead, he says he has a better deal. 
"I don't have to sell .so many records." 

Country singer Dwight Yoakam. 
who spent nearly two platinum-plated 
decades with Warner Bros., went a 
similar route with his current album. 
'"Population Me. " It's i.ssued on his own 
Elcctrodisc imprint through Koch-di.s- 
tributed Audium Records. The album 
has sold 91.000 units to date. 

" It seemed like something Dwight 
Nsanted to give a try, " his manager, Mark 
Hartley, says of the licensing deal. ' He 
gets the master back in four years. 
That's appealing to a lot of artists." 

Singer/,songwriter Joan Osbome ran 
her (Avn indie label. Womanly Hips Rec- 
ords, before her 1995 Mercury debut. 
"Relish." sold 2 million copies. She took 
her label back to the indie sector last 
year with the Compendia-distributed 
"How Sweet It Is." 

In Osbome"s case. Compendia fund- 
ed the project and maintains mmership 
of the masters. Still, she was able to 
steer her own artistic course. 

" I was not interested in having label 
people be part of the creative process, 
just because the few experiences I've 
had with that in the past have not been 
positive ones." she says. 

"One of the good things about going 
the more independent route |is that] 
you don't have anybody to blame but 
yourself if .something goes wrong. In 
taking that contn)l hack, you're also tak- 



ing that responsibility on yourself, whkh 

for me is very comfortable." she says. 

KEEPING IT REAL 

Independent labels and distributors 
appear willing to cede creative control 
to the artists in retum for the type of 
sales they see h'om these highly recog- 
nizable names. 

"It's a niche for us," says Erik 
Grotte, COO of Bayside Distribution 
in West Sacramento. Calif. "Framp- 
ton. ISammyl Hagar. En Vogue; they 
can sell 40,000 to 100,000 units. 




aRDEN: THE ARTISTS UNDERSTAND" 



which for an indie is a good sell, but 
that s way below what the majors even 
want to sneeze at" 

The arrival of a major-label act at an 
indie necessarily entails real-world dis- 
cussioas regarding an act s expedatioas 
about sales and the distributing com- 
pany"s outlay of dollars for their project 

Mike Garden, president of REI>dis- 
tributed Eagle Records — which has 
released albums ft-om such acts as Joe 
Cocker, Simple Minds, Testament and 
George Thorogood — says artists under- 
.stand that indies cannot invest the same 
kind of marketing and promotion 
money in an album that a major can. 

Garden says. "Going in. we discuss 



the expectations at some great length. 
'Listen, guys, you've been down these 
roads. Do you really want to spend all 
this money on that?" And the answer is 
usually. You're right What did we really 
see for that million-dollar radio pro- 
motion that we did?' They get it. at this 
point in their careers." 

Manager Hartley notes. "You have to 
go into this knowing that the rules are 
going to be different You're dealing out 
there on the street level, and you're try- 
ing to promote a single, and some of the 
independent costs associated with pro- 
moting a single are enormous." 

Compendia's Olsen .says, " Our mil- 
lion dollars, even if we were going to 
spend it i.sn't quite as good as one of the 
majors" million dollars, because they're 
out there spending it every week. 

"So we try to be very, very honest 
[with our artists], even to the point of 
mdeness, about what we think we can 
do with the project But we also feel 
like there will be no disappointments 
in the end. " 

While many artists with long-term 
careers believe there is no way the 
majors will now seek their services, a 
younger performer like Osbome, who 
began her recording career in the '90s, 
doesn't believe the time is right to be 
with a big firm. 

"Most likely, I'll want to stay inde- 
pendent, at least for a little while," 
Osbome .says. "The major labels just 
don't know what's going on. Their 
profit models have completely cmm- 
bled, and they don't seem to be able to 
find some other way that's going to 
work for them, at least in the near 
future. So it's kind of a great time to 
not be on a major label." 

Additional reporting by Gail Mitchell 
in Los Angeles. 
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where there is no distinction between 
the audio and video components. 

What's more. Interscope has 
been pushing its acts to capture as 
much video footage as possible 
when they enter the studio to work 
on a new CD, in hopes of creating 
a dual package. 

"As you l(K)k at the transition that 
our business is going through, and as 
you look to new formats, there are 
certain cases where art may be a little 
ahead of the business," says Steve 
Bemian. head of sales and marketing 
at Interscope. "There is a whole gen- 
eration of artists growing up with and 
turned on by the idea of marrying 
visual art and music into the same 
package — whether that is the dual 
disc, which is coming, or just in the 
same package. " 

The concept is catching on in- 
dustry-wide. 

The Lopez title "The Reel Me" is 
targeted for a late October/early 
November release: A Simple Plan's 
"A Big Package for You! " and Lavi- 
gne's "My World" both are due to hit 
stores Nov. 4. 

"The visual experience with music 
has become more and more promi- 
nent. Tying them together is just a 
natural." says Jordan Katz, Arista 
Records senior VP of sales. 

But the strateg>' is not cheap. 

"When IhybridI technology is avail- 
able, that makes this all a much more 
cost-effective proposition," says Lee 
Trink, VP of marketing at Lava Rec- 
ords. ".At this point, cost is a big fac- 
tor. When you want to include an 
additional product in your packaging, 



you're talking about a considerable 
amount of money to get that done. 
There's the money of producing the 
extra disc, plus there's the package to 
house two discs." 

MAKING ROOM FOR MUSIC VIDEO 

For now, labels are looking past the 
expense of combo packages and keep- 
ing their eyes on the surging popu- 
larity of music video. It is one of the 
fastest-growing segments of the 
recorded-music market. According to 
the Recording Industry Assn. of 
America, shipments of music DVD 
grew by 23.9% in value in 2002 over 
the previous year. 

In an effort to capitalize on that 
growth, many label executives want 
DVDs in the music racks. 

They are of the belief that con- 
sumers are accustomed to looking in 
the music bins for music-related titles. 

"I'm a believer in putting music 
DVD products into audio-style pack- 
aging becau.se I think the audio con- 
sumer is used to buying music in the 
audio format," sws Kevin Gore, exec- 
utive VP of marketing and sales for 
RhinoAVarner Strategic Marketing, 
"If the consumer has access to it, and 
it's alongside their albums, there's a 
dam better chance that they're going 
to buy it there than if they are wan- 
dering into the music DVD .section 
of a store." 

But Epic and Lava are hedging 
their bets. Rach is releasing their 
titles in two packaging configura- 
tions: a CD case and a DVD case. 
Unlike the 50 Cent initiative — ^^vhere 
music was exclusively positioned in 
the music bins — the new titles will sit 
in both sections of the store. 

"It's more about the challenges we 
face in racking than the challenges we 
face in explaining it to the consumer," 
Gore explains. 



Some retailers — particularly inde- 
pendent merchants — have made 
moves to position music DVD titles 
close to CDs, but sources say some 
accounts have been hesitant to mix 
DVD-only titles with music CD prod- 
uct out of fear of coasumer confiision. 

"Anything that adds value for the 
customer is great. But the success of 
it is dependent on the ability to com- 
municate and market them to the 
consumer, and to date the results 
have been mixed, " says Dave Alder, 
senior VP at Virgin Entertainment 
Group (VEG) in l^s Angeles. 

CEHINC COMFORTABLE 

Alder is concerned about confusion 
among the many new music and 
video formats on the market. "The 
industry needs to establish which way 
it is heading in terms of packaging 
and stickering such titles and how to 
communicate the added piece 
through advertising," Alder says. 

Still, some retailers are becoming 
increasingly comfortable with the 
migration of DVD into the music racks. 

""We are really blurring the distinc- 
tion, " says Lew Garrett, executive VP 
at Wherehou.se Entertainment. 

Similarly. VEG is moving its music 
DVDs from the video section and into 
the music realm. 

"It will be interesting to see what 
that does to sales. " .Alder says. "'We 
are seeing huge growth in music 
DVD. It accounts for about 10% of 
our DVD sales." 

.As far as packaging is concerned. 
Alder says, "There is a lot of testing 
going on in this area and the 
quicker there is a common ap- 
proach, the better. We are still dis- 
cussing what packaging works best 
internally. It seems to be more of a 
move to CD packaging." 

Tower Records stocks music D\T)s 



in the overbin in its music sections, 
next to the relevant artists' albums. 

Some labels are even pushing 
DVDs packaged in jewelboxes with 
no bonus CD into the music bins. 
Such is the case with upcoming 
DVD releases from Arista acts Out- 
Kast and TLC. 

Tom Donnarumma, executive VP of 
sales at Sony Music label group, sees 
the hybrid packages as a way to excite 
retail. "Whether it is a bigger space in 
a circular, or signage on an end cap, 
any of those things we can do that 
gives us a bigger presence at retail and 
giws the consumer a bigger reason to 
buy I think we have to do." 

In some cases, the labels view the 
hybrid packages as an opportunity 
to offer a higher-value product at a 
higher price. 

The hybrid packages also are used 
to push catalog. In those cases, a 
greatest-hits CD music and a video 
compilation are often bundled to- 
gether with equal weighting. 

EMI, for instance, has a number of 
releases on the way featuring audio 
and video retrospectives from N,W.A, 
Pal Benatar, Ice Cube, Crowded 
House, Poison and Tina Turner. 

Likewise RhinoAVarner Strategic 
Marketing, which is coming out with 
joint CD/DVD sets from the Eagles, 
the Rat Pack, Pantera and Billy Bragg. 

The rise of music releases with 
original video and audio components 
is also resulting in chart curiosities. 

Combo relea.ses that haw audio and 
video content unique to that pack- 
age — as is the case with the upcom- 
ing Lopez, Lavigne and A Simple Plan 
releases — the titles are eligible for 
both the Billboard album charts and 
the music video sales chart. 

Additional reporling by Ed Christ- 
man in New York. 



ROD. CD 

Contains 
PS2Gaitie 

NEW YORK— The fir.st 1 million 
copies of P.O.D.'s next studio 
album, " Payable on Death" — due 
Nov. 4 from Atlantic — will come 
packaged with a bonus video- 
game disc. 

Atlantic and Sony Computer 
Entertainment America claim 
the combined release will be an 
industry fir.st. 

The bonus disc will contain a 
version of the PlayStation 2 
game "Amplitude." which al- 
lows users to remix the newly 
recorded, non-album P.O.D. 
song " Space" using its individ- 
ual tracks. 

Using the controller, players 
can freestyle and scratch on top 
of the music and mix the song in 
a number of ways. 

The " Payable on Death" music 
CD will also include enhanced 
elements — excerpts from the 
documentary " Inside P.O.D. Cul- 
ture" and a key to a Web site that 
will allow fans to download a ver- 
sion of ""Space." 

The full version of " Ampli- 
tude," available at videogame 
retailers, features 25 songs by 
acts that include Blink-182. 
David Bowie. Garbage, Weezer, 
Quarashi and Ixigan 7. 

TROY CARPENTER 



CD/DVD Hybrid Still Facing Technical Hurdles 



BY CHRISTOPHER WALSH 

NEW YORK— While labels increas- 
ingly add value to the embattled 
CD with a bonus DVD-Video, re- 
search into the development of var- 
ious hybrid discs has produced 
mixed results. 

Given the success of music video 
releases on the DVD-Video format, a 
hybrid DVD-V/CD disc could stimu- 
late falling CD .sales, possibly arous- 
ing interest in the DVD-Audio for- 
mat in the process. 

Previously, several major labels 
hinted that they might issue hybrid 
packages by the fourth quarter. But 
tests of a multi-format, sinfile-sided 
disc by the DVD Korum, an associa- 
tion of hardware manufacturers and 
software companies, have been dis- 
appointing, with many DVD players 



'They didn 7 think of the hybrid when they were 
developing the standards (so] the equipment 
doesn 7 default to one layer or the other. ' 



ANDREW DaPUZZO, SONOPRESS 



unable to read and play back the 
proper layer. 

Unlike the Sony/Philips-devel- 
oped Super Audio CD (S.ACD), the 
specification of which allowed for a 
single-sided hybrid playable in both 
SACD players and standard CD play- 
ers, DVD has no such provision. 

"Unfortunately, the DVD Forum 
didn't think of the hybrid when they 
were developing the standards," says 
.^ndrew DaPuzzo of Bertelsmann- 
owned replicator Sonopress. the first 



to manufacture hybrid SACDs. 
""Because they didn't, the equipment 
out there doesn't necessarily default 
to one layer or the other, and be- 
cause of that, they can't create a 
similar situation (to S.ACDs]." 

Hope for a DVD/CD hybrid— 
either D\T)-V or DVD-A— would ap- 
pear to rest on w dual-sided di.sc. But 
here as well, technical limitations 
are a factor. 

A dual-sided hybrid would have to 
be created by pressing two discs 



back to back. With both the CD and 
DVD specification of 1.1 millime- 
ters-1.3 millimeters thick, however, 
such a disc would he "out of spec," 
jeopardizing not only a player's abil- 
ity to read it, but creating the poten- 
tial for the disc to jam in existing 
hardware. 

Yet, a DVD/CD hybrid is not nec- 
essarily out of the question, "We can 
and in fact have created hybrid 
discs," says DaPuzzo, referring, in 
part, to RCA act the Calling's 2002 
"DVD Single + CD Single," an audio- 
only CD on one side with music 
videos, plus additional video content 
on the other. .As is standard with the 
formal, the DV^D side includes a sur- 
round sound mix and main menu. 

To the naked eye. the disc is 
noticeably thicker than a CD, and 
the packaging carries the warning: 



"Not recommended for in-dash car 
audio systems." 

"We mold the CD a little thinner, 
mold the DVD a little thinner, and 
glue them together," DaPuzzo 
explains. "It's about 1.5. 1.56 |mil- 
limelers thickj. 5>ome old players will 
have a problem with it, especially 
those that are front-loading, but we 
have had very few problems [other- 
wise]. People ask. "Does it play'?' Our 
practical experience says yes." 

The development offers hope for 
a DVD-V/CD hybrid. 

A prominent independent label 
is expected to announce a fourth- 
quarter release on a newer version 
of the hybrid mca.suring less than 
1.5 millimeters thick. To date, 
however, the concept of a hvbrid 
l)VD-A/CI) to rival SACD's versatil- 
ity remains in limbo. 
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'Studios Are Working Hard To Bring 
People Back, And It's Working' 



BY CHRISTOPHER WALSH 

Just 1(1 Jays helorc tht; II 1th Audio Engineering Society 
(AES) Convention was to commence in New York, terrorists 
attacked the Twin Towers. 

.Amid the shock, fear and confusion of the horrific events of 
Sept. II. 21)01, the city and its residents were determined to 
recover and once again prosper. AES executive director Roger 
Kurness exemplified that spirit. 

Barely 24 hours after the attack. Furness announced not 
the confab's cancellation but a Kl-week postponement. 
Despite extensive exhibitor cancellations and reduced atten- 
dance, the AES Convention, the professional audio industry's 
foremost event, drew high marks for its significance to the 
community and. particularly, the host city. 

In the midst of continued economic doldrums, the London 
native and seasoned audio engineer has steadfastly guided the 
society. 

"Roger has found a way to put the society back on its feet 
and keep it from being one of the victims of 9/11. " says Dr. Roy 
Pritts, former president of the AES and founder of the Music 
Engineering program at the University of Colorado at Denver. 
"It's one of the survivors of 9/11." 

This year's 1 15th .VES Convention will take place Oct. Ut-13at 
New York's Jacob K. Javits Convention Center. 

Ql The music and pro audio industries are changing at 
an unprecedented pace. How has it affected AES and its 
convention? 

At There have been a couple of factors working at the 
same time. There's technology change, world economic 
problems, a shift in the way people listen to and buy music 
and other factors. i\ll these are really in the mix. 

We saw a big shakeup [after Sept. 1 1 1. and there was no 
question it hit the convention at that time very badly— and 
also membership, but to a lesser extent. 

Last year we .saw an improvement at the convention, both 
in the number of exhibitors and attendees. |but| the mem- 
bership was still rather sluggish. This year, the number of 
exhibitors is really the same as last year, and we expect the 
attendance to be good, because it's New York, and New York 
is always very good for the .AES. But what Is interesting is 
the membership has increased for the first time in a few 
years and is going w'ell. It's increasing much faster than 
we've ever seen before. 

Ql Might AES membership be rising because of so many 
individuals seeking information and a greater degree of 
professionalism? 

It's difficult to say exactly the reason, but there are a 
lot of decisions to be made and a lot of knowledge to be 
gained. The .AES is primarily a source of audio information 
and always has been. 

This year, we introduced the concept of the online mem- 
ber, which means they get everything a normal member 
gets but receive the |.AES| Journal — the technical magazine 
of the .society — online rather than in a printed form. I'his 
allows us to charge a lower dues fee. This, I think, has 
helped bring in younger people and make them more aware. 

Also, one of the dangers of home recording or working 
by yourself is that you don't have a feeling of community, 
which you do in a recording studio. By joining the .AES. for 
example. Imembersj get in contact with other people and 
feel part of something. 

Ql The Society of Professional Audio Recording Ser- 
vices is redefining itself in reaction to fundamental 
changes in the industry. Have vou felt the same need 
for the AES? 




The Last 
Word 

A Q&A With Roger Furness 



Roger Furness: Career Highlights 

1995-Prescnt: Executive director, AES 
1994: AES Fellowship Award 
1992: President, AES Board of Governors 
1988; AES Board of Covemors Award 
1987: Chairman of AES British Section 
1979: Founded Minim Electronic; Chairman of AES British Section 
1977: Elected member of tlie Institutmn of Electronic and Radio Engineers 
1976-1979:Technical and marketing manager for Technics Hi-Fi 

Products, a division of Panasonic 
1969-1975: Research and development engineer, EMI Central 
Research Laboratories 



A. The ;\ES is an evolving society. It has a base, hut it 
evolves and changes as required. One of the things we start- 
ed this year at the conventions was to make information on 
audio more accessible to those attending. 

We started with our European convention in Amster- 
dam (in March] and are continuing it in .New York. In 
addition to the workshops program — which tends to be 



peers talking to each other about common problems but 
is basically a knowledgeable audience listening to a 
knowledgeable panel — we decided that we should have 
more tutorial seminars where the basics of subjects were 
either presented by a person or di.scussed by a panel. 

;\nother thing we started was exhibitor seminars, given by 
exhibitors on a product or technology of their own. Whereas 
with a workshop you discuss a broad concept, this allows you 
to discass the details of something and t)e quite open about it. 

Ql How do you think .New York has rebounded from 
Sept. 1 1. specifically the recording, post-production and 
sound reinforcement industries? 

Al The cit>' and its people have rebounded well, and there is 
a very positive feel to life and business in New York. One of the 
things we're featuring at the convention is a special event 
called Rebuilding New York Broadcasting. A lot of the infra- 
structure for the broadcasting of radio and television was based 
on top of the [North Tower of the| World Trade Center. It's 
probably the only time a complete city's broadcasting structure 
ha.s had to be changed. 

I think also that .studios are working hard to bring people 
back, and it's working. The big studios are seeing a rebound 
in business, and people arc coming back, because people 
love to come to .New Y'ork. It's the center of the world, in a 
way. Yes. there was a lime afterward where people were 
reluctant, but that's all gone now. You only have to check in 
the hotels and restaurants: they're absolutely packed. That. I 
think, shows that life is back to normal and people are mov- 
ing on and looking forward to a good future. 

Ql We have witnessed the rise of "prosumer" recording 
and sound reinforcement equipment, best exemplified by 
the digital audio workstation. What does this mean for 
large-format hardware? 

Al Because equipment is changing very quickly, it's 
enabling things which were impossible even a couple of 
years ago to be done more cheaply. The benefit of this is 
those people who were always making recordings with 
cheap and poor equipment are now: making them with bet- 
ter equipment. So the overall quality expectation is high- 
er — assuming that the source is OK. Krom that point of 
view, the quality level is coming up from the bottom. 

I think what the high-end manufacturers are pitching is that 
there still is a high-end pro audio market — in the high-end 
recording studios, in film dubbing suites, in broadcasting. That 
is going to continue. Most of the big hits finally get mixed in 
recording studios, it's important to remember. I think what the 
"prosumer " equipment has allowed is for people to try out and 
produce better-quality recordings at home. That's ver>' valuable. 

Ql Given the high costs of professional equipment, 
inexpensive digital audio workstations in home studios 
and shrinking recording budgets, commercial recording 
studios are under a lot of pressure. What do you think is 
the importance of quality these days? 

A. The importance of an acoustically treated recording 
space, a well-equipped control room and properly trained 
engineering staff cannot be overemphasized. If a recording is 
intended for CI), video or even MP3. these media are very 
revealing of background noise, acoustic problems and poorly 
maintained equipment. But if the final product is likely to be 
a high-resolution format like DVD-Audio or Super Audio CD 
now or in the future, every care must be taken in the record- 
ing process. It is much more difficult to engineer out prob- 
lems later on than getting it right at the start. .And who 
knows — the recording that was planned just for the Web 
may just end up as a platinum hit. 
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On October 6th, Britney Spears' "Me Against 
on AOL Music. First Listen is the world premie 
other media outlet. First Listen has featured B 
Chicks, Nelly, Fleetwood Mac and now Britney 
artists and above all — the fans. For more infon 



*Jew Britney Spears album IN THE ZONE in stores 11/18/C 



ment: Lafry Rudolph tot Rflindeet Managemem Lid. 




Mother. 

M u s t c i a n 

Philanthropist. 

Humanitarian. 

Superstar. 

Artist. 

How did you ever find the time 
to sell 70 miilion albums? 

gloria estefan 
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